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Consumer Segments / Customer Profiles who are Fans of USA Hockey

Key Facts:
• Average Age 43 years old
• Middle Class to Wealthy range of income and Highly Educated
• 15%-123% More likely to shop at 1 of 598 stores listed on the next slide
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Youth Hockey:
•Growth: USA Hockey, the governing body for amateur hockey in the U.S., has been 
active in promoting youth involvement. Their "Try Hockey for Free" days have been 
successful in getting kids to try the sport.
•Girls/Women's Hockey: There's been a significant increase in the participation of girls 
and women in the sport. The success of the U.S. Women's National Team on the 
international stage has inspired many young girls to take up the sport, leading to 
increased equipment sales in this demographic.

Try Hockey For Free
2023-2024 National Dates:

Nov 4th, 2023 and Feb 24th, 2024

Once your events are approved by USA Hockey Program Services 
staff, you will receive a login link to the try hockey host site portal.
You are also able and encouraged to use the try hockey platform for 
custom dates to ensure USAH Sanctioning and access to marketing 

resources, your participant list, and USAH Support.
Try Hockey For Free Days provide youth hockey associations with a 
national platform and opportunity to acquire new players locally. 

Associations will attract new players for this season as well as capture 
interested families for the following season. This initiative is a joint-
effort between USA Hockey, the National Hockey League and NHL 

member clubs.

USA Hockey Provides:
•USA Hockey Jerseys (a limited number will be provided and only on 
National THFF Dates)
•Code for a USAH membership for participants ages 4-9 on the 
November 4th national date only
•On- and off-ice clinic guidelines
•USA Hockey sanctioning for registered programs who utilize the THFF 
host site platform
•Online registration platform
•Grassroots promotional tools
•Best practices on attracting new families
•National marketing
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Popularity by Region/State:

Hockey, particularly ice hockey, has its strongholds in specific regions in the U.S.:
•Northeast: States like Massachusetts, New York, and New Jersey have a long-
standing tradition of youth, collegiate, and professional hockey. The NHL teams 
in this region have a rich history and sizable fan bases.
•Midwest: Minnesota is often called the "State of Hockey" due to its deep-
rooted hockey culture. Michigan and Wisconsin also have strong hockey 
traditions, both at the youth and collegiate levels.
•West: While traditionally not as strong as the Northeast or Midwest, the 
success of NHL teams in California (like the LA Kings and San Jose Sharks) and 
more recently in Nevada with the Vegas Golden Knights has increased the 
sport's popularity in these areas.
•South: Traditionally, the South didn't have a strong hockey presence. However, 
the establishment and success of NHL teams in places like Texas (Dallas Stars), 
Tennessee (Nashville Predators), and Florida (Tampa Bay Lightning and Florida 
Panthers) have grown the sport significantly in the region.
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Market Trends:

•Growth in non-traditional markets: As mentioned, areas in the U.S. 
where hockey was not traditionally popular have seen growth. The NHL's 
strategy of expanding to non-traditional markets has seen a trickle-down 
effect, with more kids taking up the sport and greater equipment sales in 
those regions.
•Technology & Equipment: There's been a consistent trend towards lighter 
and more technologically advanced equipment. This is particularly evident 
in sticks, skates, and protective gear. As the technology advances, there's 
often a corresponding increase in prices, leading to higher revenues in the 
sector.
•Safety: Over the years, there's been an increased focus on player safety. 
This has led to innovations in helmets, mouthguards, and other protective 
gear. Post-concussion syndrome and other injuries have prompted 
manufacturers to focus more on safety than ever before.

Hockey Market Trends


