Life Insurance Numbers to Know
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DID YOU KNOW?

A 35-year-old female can buy coverage for only$1 0—1 1 /month.

Protectivee Classic Choice Term, $100,000 Face Amount, 20-Year Guarantee, Preferred Non-Tobacco
*As of August 2017. Subject to underwriting.
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Isn’t protecting your loved ones so much more valuable? @
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NOW, consider the cost of not having life insurance...

of Americans report that they would feel a
financial strain within one year of the primary
wage earner’s death.?

60%

of U.S. workers report that a loss of employer-
based life insurance would create an undesirable
financial impact on them and their families.®

Even knowing this, 560/0 of Americans
said it is unlikely that they will purchase life insurance within the next year.*

In fact, when asked to evaluate financial concerns, the need for life
insurance ranked 7th in financial priority.* L
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concern about it.*

of the U.S. population are more worried about
saving for retirement than dying and creating
a financial burden for their loved ones.*

pot - St
40% of Americans begin shopping for life insurance due to life events.®

THE BOTTOM LINE -

It's always a good time to consider life insurance.

Protective Classic Choice Term, policy form number (ICC16-TL21 / TL-21), and state variations thereof, is a level death benefit

term life insurance policy to age 90 , issued by Protective Life Insurance Company ( PLICO) in all states except for New York. In

New York, the policy is issued under form number TL-21-NY by Protective Life and Annuity Insurance Company (PLAICO). Both

companies are located in Birmingham, AL. Policy form numbers, product features and availability may vary by state. Consult

policies for benefits, riders, limitations and exclusions. Subject to underwriting. Up to a two-year contestable and suicide period.

Benefits adjusted for misstatements of age of sex. In Montana, unisex rates apply. Premiums increase annually after the initial ,.\
guaranteed premium period. All payments and guarantees are subject to the claims-paying ability of the issuing company.

cosssses 0717 Protective.



