
Section Details Your Input

1. Business Goals

What do you want to
achieve? Examples:

Increase brand
awareness, generate

leads, boost sales.

2. Target Audience

Define your ideal
customer: demographics,
interests, pain points, and

where they spend time.

3. Unique Selling
Proposition (USP)

What makes your
product/service stand

out? Example: Core value
or differentiator.

4. Key Marketing
Channels

Where will you focus your
efforts? Examples: Social
media, email, SEO, paid

ads, PR, events.

5. Core Marketing
Message

What is the main message
you want to

communicate? Example:
“Our service is faster,

easier, and more reliable.”

6. Budget

How much will you spend?
Allocate your budget

across key channels and
campaigns.

7. Timeline

What is your timeline for
execution? Example: Key

dates for campaigns,
launches, evaluations.

8. Key Metrics

How will you measure
success? Examples:

Traffic, leads, conversions,
engagement, ROI.
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About us

At The Marketing Collaborative, we
bring together a team of skilled
professionals dedicated to helping
businesses grow through strategic,
personalized marketing. From digital
marketing and SEO to content creation
and PR, we offer a wide range of
services designed to elevate your
brand’s visibility. We believe success
comes from collaboration and a
people-centered approach—not rigid
structures or one-size-fits-all solutions
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Your Plan

Developing a marketing plan doesn’t
need to be complicated. At The
Marketing Collaborative, we believe
that the best plans are clear, focused,
and actionable. A great marketing plan
helps you understand where to start,
what to prioritize, and how to achieve
your goals without wasting time or
resources. That’s why we’ve designed
this simple, one-page template—to
make marketing straightforward,
effective, and easy to put into action.

Next Steps - Putting Your Plan Into Action

1. Focus on What Matters Most
Look at your plan and pick the top actions that will have the biggest
impact. Start with what’s most important and easiest to get moving.

2. Get Your Tools Ready
Make sure you have everything you need to get started:

Tools for scheduling posts or emails.
Simple analytics to track what’s working.
A way to stay organized (like a to-do list or project app).

3. Assign Tasks
Know who’s doing what. Whether it’s creating content, posting on social
media, or tracking results, make sure everyone has a clear role.

4. Start Small, Then Grow
Launch your first campaigns—don’t overthink it! Try things out, learn
what works, and grow from there.

5. Keep an Eye on Results
Check your progress. Are people clicking, liking, or reaching out? Use
simple metrics to see what’s working and what’s not.

6. Tweak and Improve
If something’s not working, change it. Marketing isn’t about getting it
perfect the first time—it’s about learning and improving as you go.

7. Celebrate and Build
When something works, celebrate it! Then think about how you can do
more of it or take it to the next level.need help?
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