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Introduction to Public
Relations and the Media
Most brands have a mission statement and core values that describe a
company’s pillars of operation. PR practitioners work to tell a
company’s story to key stakeholders for the purposes of awareness,
advocacy, and education. In this specialization, learners are introduced
to the history of public relations, the field and practice of public
relations, and the industry’s continued adaptation to the ever-
changing media landscape. Topics covered include branding,
corporate social responsibility, media relations, issues management,
and crisis communication. Learners emerge from this specialization
with several portfolio pieces, including a media contact list, press
release, story pitch, and crisis communication plan.

The online specialization named in this certificate may draw on material from courses taught on-campus, but the included
courses are not equivalent to on-campus courses. Participation in this online specialization does not constitute enrollment
at this university. This certificate does not confer a University grade, course credit or degree, and it does not verify the
identity of the learner.

Verify this certificate at: 
https://coursera.org/verify/specializat
ion/3VQLZEULRYQX
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