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Marketing Mix
Implementation

This Specialization delved into the marketing mix and the skill-set
needed to implement successful marketing strategies. It focused on
the four key concepts of the marketing mix model: Product (Brand and
Product Management), Pricing, Promotion (Communication Strategies,
PR and Advertising) and Place (Distribution Channel Strategy and
Retail). It very much took an implementation standpoint so learners
can immediately apply the lessons learned to their work or business
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