
DAVID MCFARLAND is an accomplished executive, strategic advisor, award-winning producer/writer for film & television, and sought-after public 
speaker. In his work, David brings together cultural influencers, powerhouse brands, funders and coalition partners not just to create groundbreaking 
original content, but also build sustainable movements that deliver social impact and measurable value across media platforms/product portfolios. 

His demonstrated successes build on decades of experience in business, social impact and media & entertainment. Most recently, David created and 
executive produced the critically-acclaimed AT&T Original feature documentary film, Alone In The Game, which explores the challenges facing LGBTQ 
athletes at the professional, collegiate and Olympic levels. The film world-premiered at the prestigious AFI-DOCS Film Festival in 2018—followed by its 
network premiere on AT&T’s Audience Network and DIRECTV, and an official selection by major film festivals throughout the U.S. and internationally. 

As a result of David’s vision, Alone In The Game has gained worldwide attention among leading sport and mental health/suicide prevention professionals
—leveraging the film’s commercial success into broad social impact. Educational and sports institutions have incorporated the film into educational 
curricula, including a U.S. college tour that launched at the University of Southern California, in partnership with five USC academic schools and USC 
Athletics. David is also a former elite athlete and consults/advises sport professionals, major sport leagues, federations, institutions and the U.S Olympic 
Committee.

Previously, David served as the CEO and Board Chair for the Trevor Project, a world leader in mental health, crisis intervention and suicide prevention 
for LGBTQ youth. His work with the Obama White House showcased the public health crisis of bullying and suicide that affect today’s youth—and 
resulted in new policies, laws, and resource allocations to address these public health issues. For this work, David and the Trevor Project were 
recognized by President Obama and the White House with the prestigious “Champion of Change” honor. He serves on the Executive Committee of the 
U.S. National Action Alliance for Suicide Prevention, and was appointed to co-lead the development of the first-ever national suicide prevention plan for 
LGBTQ Americans. He was recognized by the United Nations Office of the High Commissioner for Human Rights as an advisor and Defender of Human 
Rights. And he has advised agencies such as the U.S. Department of Education, U.S. Department of Health & Human Services, National Institute of 
Health, Center for Disease Control, Substance Abuse and Mental Health Services Administration, U.S. Department of Defense and the White House.

Through his firm DLM Entertainment Group, David is creating a visionary media company that inspires social change and leverages purposeful stories 
and compelling new ideas that connect with socially conscious consumers offering partners and clients tremendous opportunities that enhance brand 
value, while moving people to action. After years of media and entertainment experience, David understands that bold, well-told stories wield significant 
power. He has the creative acumen to tell stories on the issues that matter, the respect of the artistic and business communities, and the entrepreneurial 
talent to advance these stories by any means possible throughout the world. His years of executive experience includes programming, marketing/
advertising, distribution, business development, and digital media roles at MTV Networks, Comedy Central, Fox Family Worldwide, Lifetime Television 
Entertainment and Cox Communications. In 2002, he co-founded Studio 4 Networks, the first family of ON DEMAND television networks for kids, young 
adults, women and families. David is also the Founder of United For Equality In Sports and Entertainment, an organization dedicated to advancing and 
achieving equality in sports and entertainment for the LGBTQ community.

David is a respected expert and thought leader on the intersection of business/sport/entertainment and social impact. He has advised ABC/Disney, 
AT&T/DIRECTV, NBC Universal, Google, ESPN, Prudential Financial, and other Fortune 100 companies on integrating social responsibility with 
successful business strategies. His commentary and interviews have appeared on ABC, CBS, NBC, Fox, MSNBC, MTV, ESPN, PBS, NPR and various 
broadcast and cable news networks. Published interviews and writings have included the New York Times, USA Today, Wall Street Journal, Huffington 
Post, Sports Illustrated, the White House blog, The Advocate, OUT Magazine, Yahoo! and numerous news and social media outlets. David holds a 
Bachelor of Science degree in Sports Medicine and Health Education, and a minor in Psychology. His Master studies were in Business Administration. 
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