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Barbie Background

“One of the best films of the year in
cinematography terms”

Released July 21, 2023
Starring Margot Robbie and Ryan Gosling

Mattel’s iconic doll becomes the talk of the
summer in the new Barbie movie

“Barbie takes our complicated real-world
relationship to Barbie and uses it as a
metaphor to interrogate the impossibly high,
often contradictory standards women are held
to in our male-dominated culture”



“Barbie is a metamodern
approach to dissecting the

toy’s standing in the world and
how it relates to the ways we

construct our own identities.”

Generational Love

Feminism

Self-Love



MGA Entertainment
Bratz Dolls

Released in 2001
Created by Carter Bryant (a former Mattel
employee)
Meant to be trendier, cooler, more diverse
version of the iconic barbie doll
Fun fact: the “mean girls” that Barbie meets at
the lunch table are depicted to be Bratz dolls

Competitive Analysis For Mattel



Barbie Movie
Released July 21st

Grossed $1.4 billion
Genre- Fantasy Comedy

Competitors
Oppenheimer

Released July 21st 
Grossed $953 million
Genre- Biographical thriller

Sound of Freedom
Released July 4th
Grossed $217 million
Genre- American crime thriller

https://www.boxofficemojo.com/month/july/2023/ 

Competitive Analysis for
the Barbie Movie



Acquisition of New
Customers 

Utilizing platforms such as Instagram, Tik Tok,
Facebook and X to give sneak peaks, trailers, brand
partnerships, and interactive promotions. 
Hoped to acquire girls under the age of 13 

Through young mothers 
Through social media among a generation who is
consumed by technology rather than dolls 

Aimed to spark the attention of the older generation
who never resonated with Barbie Dolls, but are able
to resonate with the movie 
Planned on doing so through a repositioning from
hypersexuality to feminism 
Widen their overall age appeal 



Retention of Existing
Customers

The Barbie franchise found a way to modernize and evolve the
brand to grow with the young adult, middle aged and elderly
consumer who may have outgrown Barbie, not just for their

younger loved ones, but themselves

NOSTALGIA

NOSTALGIA

NOSTALGIA

Customer Lifetime Journey:
Awareness: Beginning with Barbie dolls at a very young age
Consideration: Barbie animated movies growing up 
Purchase: Purchasing dolls/ merchandaise as you age for
relatives
Retention: Introduction of the 2023 Barbie Movie with all
marketing efforts: Songs, social media, partnership ads
Advocacy: Nostalgia and love of Barbie is resparked bringing
the next generation to theaters with them 



Website Design/ Branding



Barbie Selfie Generator Spotify Playlist



Watch Party



Keywords: 
Barbie: 76 times
the Movie: 58 times
Tickets: 23 times

2.6 million monthly searches for barbie
440K monthly searches for “barbie the movie”
494K new backlinks for barbiethemovie.com

SEO



Barbie launched their Google Ad a week before the release of movie in theaters
Searching  “Barbie”, “Barbie Movie”, “Greta Gerwig”, “Margot Robbie”, and “Ryan
Gosling” brought you to a pink Google screen with confetti

Spotify Search
Play bar turned pink when adding and listening to songs from the movie soundtrack.

Barbie collaborations assisted in further promotoing the film
Social Media Ads
In-App Ads (i.e Fandango)

Paid Search

Brand Searches = $1.3M
Keyword “Barbie” CPC is about
$0.50

“Barbie The Movie” Searches = $886K
Keyword “Barbie The Movie” CPC is
about $2

The Barbie Phenomenon: What is the SEO Value of the Campaign?



Paid Search



Social Media Marketing





Mattel used barbie in majority of the emails
around the release date
They sent out emails when Barbie dolls
were restocked 
Newsletter sign up boxes

“Get early access”
Barbie signature membership through email
registration
Partnership emails (Airbnb, Xbox...)
Email product releases- weird barbie
Used catchy taglines like “If you love
barbie, if you hate barbie, this movie is for
you”
https://iol-marketing.co.uk/behind-the-scenes-of-the-barbie-marketing-campaign/ 

Email Marketing
Mattel sales jumped
16% after the movie
release
CNBC 

https://www.cnbc.com/2023/10/25/mattel-mat-q3-earnings-barbie-sales-surge.html#:~:text=Mattel%20says%20Barbie%20sales%20grew%2016%25%20as%20blockbuster%20movie%20became%20a%20phenomenon,-Published%20Wed%2C%20Oct&text=Mattel%20reported%20earnings%20and%20revenue,higher%20than%20Wall%20Street's%20expectations.
https://www.cnbc.com/2023/10/25/mattel-mat-q3-earnings-barbie-sales-surge.html#:~:text=Mattel%20says%20Barbie%20sales%20grew%2016%25%20as%20blockbuster%20movie%20became%20a%20phenomenon,-Published%20Wed%2C%20Oct&text=Mattel%20reported%20earnings%20and%20revenue,higher%20than%20Wall%20Street's%20expectations.


PR
PR boxes sent to content creators
100 different brand partnerships



Influencers
Alix Earle
Shay Mitchell
Chris Olsen
Leilani Green
Tabitha Swatosh



Collaborations



Collaborations



Collaborations



Marketing Analytics
Brand Awareness

$1.3 Billion in Worldwide Box Office
11th Highest Grossing Film
(Domestically) 
Earned $162 Million opening weekend 

Buzz and Brand Sentiment
Facebook: 

+182.6% engagement  
+14,576 followers

Twitter
+427,949 engagement  

$150 million dollar marketing budget
$145 million to produce the movie 



U.S.
28.7%

Other
23.8%

U.K
12.9%

India
5.9%

Mexico
5.9%

Germany
5.9%

Brazil
5%

Australia
3%

Canada
3%

Spain
3%

Italy
3%

Total Articles: 17, 305
Reach: 65.28M 

Total Articles: 7,875
Reach: 196.97M

Total Articles: 3,754
Reach: 16.89M

Total Articles: 3,457
Reach: 12.56M

Total Articles: 3,109
Reach: 23.24M

Marketing Analytics
Top Regions by Coverage

Barbie Media Analysis



Marketing Analytics:
Instagram

Teaser Trailer 
436K Likes
4,097 Comments

Official Trailer  
1.1M Likes
11.6K Comments

“Hi Barbie, Hi Ken” Video 
2.8M Likes
6,416 Comments 

Barbie Album  
315K Likes
4,163 Comments

+119.9% more engagement in 60 days

661K more followers in 60 days



Marketing Analytics:
Tik Tok

@barbiethemovie
1.4M Followers
22.8M Likes

Teaser Trailer
1.2M Views
75.8K Likes
486 Comments

“Hi Barbie, Hi Ken” Video 
28M Views
2.8M Likes
11.9K Comments
240.3K Posts with Sound



Marketing Analytics: YouTube 

Barbie | Teaser Trailer

Barbie | Teaser Trailer #2

Barbie | Main Trailer 

79M Views

24M Views

14M Views 12,085 Comments

12,638 Comments

36,834 Comments



Ice Spice & Nicki Minaj Dua Lipa Billie Eillish 

Barbie World Dance The Night Away What Was I Made For?

Marketing Analytics: “Barbie The Album” 

47M Streams

251K TikToks

100M Streams

251K TikToks

13.5M Streams

22K TikToks



Overall
Reccommendations

Continue to push out Tik Tok trends
involving the Barbie soundtrack and
trending audios 
HBO Max promotion using code
“Barbie10” for 10% off your HBO
subscription 
Continue to brand Barbie using
“Barbie pink” licensing with more
companies post release 
PR boxes filled with a new line of
holiday themed Barbie merchandise 



Conclusion
Genius marketing strategy both

preceding the film’s release and

following it

The franchise utilized every digital

outlet to reach and retain

consumers 

Became the new digital marketing

footprint for movies everywhere 



THANK YOU
...and just remember

you are 


