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/ Brochure Proposal

Why a Tent Revival?

NOT ANOTHER GIMMICK OR
GIVEAWAY... BUT AN

AWAKENING; A MODERN
AZUSA IN YOUR CITY -
DESIGNED FOR THE
SPIRITUALLY HUNGRY.

Momentum

Not a one-time event, but the
launch of a new evangelistic
culture in the church. Expect a

lasting passion for soulwinning,

baptism, and altar working.

Growth

Reach thousands of new people
across your region. Events with an
adequate budget usually see
hundreds of guests and new birth
experiences.

\WATCH THIS

\X\oéo Now v/

Jesustentrevival.com/documentary

Retention

This revival doesn't market
giveaways, or holiday programs.
You will find people who have the
most hunger for God and see
ongoing retention.
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Our History

THE JESUS TENT REVIVAL WAS FIRST HELD IN KOKOMO, INDIANA,
WITH PASTOR BOBBY CARTER. SINCE THEN, IT HAS GROWN AND

EXPANDED THROUGH MULTIPLE TENTS ACROSS THE NATION!

Dr. Braden Andersen “The JESUS TENT REVIVAL is an overtly evangelistic event. From /.‘)O\X/’ we n:larl?et, to
our unique schedule, and even the songs we choose from - everything is designed for

Evangelist | JesusTentRevivalcom effectiveness. These tent events consistently see a powerful move of God, multitudes
of visitors, divine miracles, and record breaking conversions. Not another special
service or background program, this is the regional awakening you've prayed for!"
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The History

FOUR YEARS AGO, PASTOR BOBBY Carter
approached me with an unconventional idea. De-
spite never having attended a tent revival himself,
he felt compelled to try to create a modernized ver-
sion. During our initial conversation, he conveyed
the need for an outreach evangelist experienced
in crusade-style events. | felt drawn to support
his vision; thus, the first “Jesus Tent Revival” was
born. Since then, through numerous tents, trailers,
trucks, and tractors, this initiative has evolved into
a national outreach tool.

The Design

The Jesus Tent Revival was intentionally de-
signed as an overtly evangelistic event focusing
not on any particular preacher or worship leader,
but on igniting a church breakthrough and regional
awakenings—a modern Azusa. Every flyer, social
media invitation, yard sign, and mailer empha-
sized a singular idea: an encounter with Jesus.
Unlike many of my other outreach events, attend-
ees wouldn't be coming for a free bike or a block
party. Neither did we market nostalgia or novelty.
Instead, Jesus Tent Revivals represent our greatest
concerted effort to bring the lost to a life-altering
encounter with the divine.

The Growth

Despite facing steep learning curves in logistics
and marketing, the Jesus Tent Revival has experi-
enced significant growth. Tent capacities have ex-
panded from accommodating 450 people to 1,700
with guests often outnumbering church members.
The outreach efforts grew so successful that we
had to increase to eight baptismal changing rooms
and three simultaneous baptismal tanks. In fact,
the growth is now constrained only by insufficient
box trucks and trailers.

Similar to the Asbury Revival, we've witnessed
unchurched individuals traveling from hours away,
some even booking hotels to attend. During our
last revival, we had twenty out-of-state visitors,
while many locals were drawn solely by the sound
of worship. Curiously, even atheists have begun at-
tending as word spreads throughout the city. Bap-
tizing often starts before the service and runs for
hours without interruption until the lights go out.

Testimonies

Months of prayer and fasting precede each re-
vival, resulting in what can only be described as
a sovereign move of God. Even before we arrive
in town, weather patterns seem to adjust favor-
ably for our events. Throughout the city, people



report vivid dreams of our big white tent set up on
the church'’s field. Numerous stories circulate of indi-
viduals stumbling upon discarded invitations in trash
cans or parking lots and feeling compelled to attend.
During our services some have reported visions of
angels, while others claim to have been guided by
lights in the sky to the tent. Astonishingly, atheists
have been struck by blinding lights, and some have
even reported hearing divine voices.

We've witnessed miraculous healings where canes,
oxygen tanks, and crutches are left behind. In one
instance, a man with a terminal illness so severe that
he collapsed upon arrival managed to crawl to the
front for prayer, only to be baptized and filled with the
Spirit,immediately regaining his health and strength.
Others have reached down to find their cancerous
masses vanished, while tobacco addicts have left their
vices at the altar, and drug addicts were sobered at
the moment of baptism.

The blind have regained their sight. One man’s doc-
tor even confirmed his unexplainable 20/20 vision the
day after the revival. On another occasion, three deaf
individuals were simultaneously healed. Some indi-
viduals, overwhelmed by the desire for God, refuse to
even wait for a robe and were baptized in their street
clothes. Many atheists and even witches have not only
believed but also have been baptized and filled with
the Spirit. Recently, a man who had attempted suicide
was baptized and filled with the Holy Spirit. Two pas-
tors attended with strong objections to receiving the
Holy Ghost, only to receive it minutes later and return
on subsequent nights, bringing their entire congrega-
tions to receive it as well.

Word Is Spreading

Our outreach efforts have transitioned from wit-
nessing twenty-five to fifty-five baptisms to facilitating
mass conversions. Hundreds are now baptized during
these events, and we anticipate seeing individual re-
vivals baptizing thousands in the near future. News of
these revivals and divine encounters spreads rapidly,
attracting media attention and sparking regional cu-
riosity. For instance, when 157 people were baptized
in Fort Smith, Arkansas, the local radio station inter-
viewed Pastor Tim Sullivan to discuss the event on air.
Similarly, in Belleview, Florida, news of 126 baptisms
quickly spread throughout the city, prompting press

coverage and an interview with Pastor Jason Varnum,
whose story made the front page of the local paper
and website.

Why Might It Work?

The success of these outreach events may be in a

synergy of factors.

1. Tent revivals inherently evoke spiritual intrigue
and interest, offering a rare opportunity for at-
tendees.

2. Our marketing doesn't center on a preacher or
building, but on experiencing Jesus.

3. A neutral tent venue allows attendees to feel
they aren’t betraying a church by attending.

4. The outdoorvenue is more casual in dress, mini-
mizingintimidation.

5. Extensive prayer, fasting, promotion, outreach,
and training sets an elevated level of expecta-
tion. People come for a miracle and the church
comes ready to help them.

6. Tent crusades draw a demographic with greater
“spiritual interest,” which leads to a greater pro-
portion of conversions and retention.

7. God honors certain environments. Regardless of
atent, greatrevivals need a church-wide empha-
sis on evangelism, deep spiritual hunger, humble
leadership, and sacrificial effort.PL

BRADEN ANDERSEN
Evangelist | UPCI

PENTECOSTALLIFE.COM
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Could this be

YOU?

Interested in  EVANGELIZING?
" Apply & indicate your interest in
interning with the Tent Revival!
www.evangelists.faith/intern

EVENT LEADERS &

EVANGELISTS

Braden & Kindra Refugio & Esmee

ANDERSEN CASTILLO
EVANGELIST EVANGELIST
Fort Smith, Arkansas Frisco, Texas

. Harrison & Kat

= KINDY
l & REVIVAL SPECIALIST
7 Fort Smith, Arkansas

/y CJ & Heather
. BYRD

PARTNER EVANGELIST
Mcintosh, Alabama

John & Melissa

MORIN
EVANGELIST () - CANADA
British Columbia, Canada

MORENO
EVANGELIST (i) - SPANISH
Baytown, Texas

Justin
THORNTON

Brad & Brittany
- ROTHMAN

Rl % REVIVAL SUPPORT REVIVAL SPECIALIST
™ g Y Broken Arrow, Oklahoma Katy, Texas
Hensley Yesenia
HURST LOPEZ
| REVIVAL SUPPORT REVIVAL SUPPORT
Fort Smith, Arkansas Fort Smith, Arkansas
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The Preparation
Process

TO DO IT RIGHT, THIS WILL PROBABLY BE THE LARGEST AND
HARDEST EVENT YOUR CHURCH HAS EVER PLANNED.

Analyze your MOTIVES

The Jesus Tent Revival is not a
‘shot in the arm” for a dormant
church, nor a member-centered
novelty. This event is only for a
church that is ready & desperate
to reach their city! This must be
the entire church's central focus.

W9
o

Plan OUTREACH

Plan to distribute at least 10,000
door hangers & spend
thousands on boosting our pre-
made invite videos. Expect many
church-wide outreach events
Reaching your city starts with
every apartment, parking lot,
mall, college, and busy area!
Mailers and yard signs help too!

o

RESEARCH the Land

Where is the tent going? What
location gives the best street
visibility? Can we get power and
water? Does the parcel have
utility lines underground that the
stakes would hit? Where do we
park? What permits do we need?

vV

Assemble Event TEAMS

Your pastoral team and church
leaders will be given a login to
the hidden JesusTentRevival.com
training website. For several
months, your teams will review
the website, plan, meet, and
execute this monumental
breakthrough event in your
region. Get everyone involved!

&

Pitch VISION and PRAY

For multiple months you will
promote vision & build faith for
“the greatest revival this city has
ever seen!” This includes clearing
the church schedule for outreach,
prayer, fasting, pre-revival
training, and fundraising

X

LAUNCH the Event

This is not just “church outside,”
or a background event on the
lawn of an otherwise busy
church. This is a modern Azusa!
Follow the planning website and
expect to see a great harvest and
the church never be the samel
Clear the schedule and let this
breakthrough take center stage!



Expert Marketing Tools

Proven marketing
strategy

Each year, we invite millions to experience Jesus, &
over time we have learned how to generate
increasing attendance & momentum. We have spent
tens of thousands testing flyer designs, videos, logos,
timing, fonts, & colors. What worked was kept. What
underperformed was thrown out. Every

recommendation in this guide is tested and proven!

7 SOCIAL MEDIA INVITE
VIDEOS

Synergy

If door knocking reaches 1in 1,000, and

/ FACEBOOK EVENT
PAGE

social media reaches 1 in 10,000, doing
both actually does not simply add the
results together. Rather, when people see
the invites in multiple places, their
confidence & curiosity increases. It feels

« DOOR HANGERS bigger, credible, interesting, enticing. They
start to think, ‘I keep seeing this

everywhere - | need to go!"

Every detail matters, and marketing is not
« MAILERS & YARD SIGNS forgiving. Changing fonts, adding logos,
missing a video boost, or using the wrong
timing can cripple results. We provide our
resources & method for free! No guessing
or gambling. We market test so you don't
have to! We will train your team in what

works!

LEADER/OUTREACH
v SHIRTS



Generate Momentum
in Your Church

sl

TERT wned

A Tent Revival doesn't succeed by scheduling
alone—it grows through vision, leadership,
messaging, and total church engagement.
When the entire church understands that this is
not just an event, but an opportunity for regional
impact, momentum builds. Through intentional
prayer, outreach, and leadership participation,
the church becomes spiritually aligned and
actively invested.

Momentum is created when revival remains the
central focus for months (not days) leading up
to the event. Every service, prayer meeting, and
outreach event should reinforce expectation,

The Four Steps Process

VISION CASTING
SERVICE

Launch the revival with a
dedicated service that stirs
faith and expectation. Cast
vision that this is not just a
background event, but the
beginning of regional
awakening. Preach on revival
and evangelism, present the
vision boldly, and invite the
church to invest through
prayer, commitment, and a
special offering (for
marketing).

2

EVERY SERVICE
PROMO VIDEOS

Keep revival in front of the
church every week. Play
promo videos in each
service in the months
leading to revival. This will
be paired to the church staff
concurrently posting our
promotional videos on
social media, per the
prescribed schedule.
Excitement will be
generated in & out of the
church.

urgency, and faith for breakthrough.

3

PRAYER NIGHTS &
LEADER T-SHIRTS

Establish consistent prayer
meetings focused on
hunger for God and
breakthrough. Prayer
increases burden and
expectation. Also, ask all
leaders to forgoe the dress
shirt & tie - instead wearing
Tent Revival shirts during
Sunday services leading to
revival. These reminders
create anticipation & vision.

A

CHURCH-WIDE
OUTREACHES

Mobilize the entire church
(from the pastor to the pew)
to personally attend
outreaches and invite the
lost. Outreach involves
every member—young &
old—to take ownership.
When the church actively
reaches beyond its walls,
excitement grows and the
church is culturally ready
for a harvest.
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Tent Revival
Timeline

Time Estimation 3-4 MONTHS IN ADVANCE 2-3 MONTHS IN ADVANCE 1-2 MONTHS IN ADVANCE

LOCATION RESEARCH,
ANALYSIS, PERMITS.

PRESENT VISION, PRAY,
RAISE FUNDS.

OUTREACH, VIDEOS,
MARKETING, T-SHIRTS.

FINAL TEAM MEETINGS,
PLANS, & SETUP

MINISTRY DRIVEN & MEMBERSHIP DRIVEN
The pastoral staff should After presenting the vision, a
expect to personally set the clear call to giving and

vision, burden, outreach, & involvement should be made.

expectation around the event. Every person can have a role!
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THE JESUS TENT REVIVAL

Most of our well-prepared events, will have over 400 - 800 first time guests! When multiple churches partner

together to co-host the event it can be even more effective, with thousands! Are you interested?

HOW TO SCHEDULE AN EVENT

01

02

03

Read this GUIDE and PRAY

Go through this guide in detail and pray about your church's readiness for a revival of this
size. We understand the complex variables that surround readiness: spiritual, financial,
evangelism, land, calendar, bandwidth, systems, culture, burden, & spiritual hunger.

Visit our WEBSITE and suggest DATES

Visit jesustentrevival.com/for-pastors and fill out an interest form. \We use the details you
submit to start working on getting a tent and team to you. Be sure to include any and all
dates that could work for your event.

Schedule a CALL with our TEAM

We will reach out to you and schedule a call to discuss your event. We can't wait to support
your vision for revivall Make sure to bring up any questions or concerns you have. We can
also schedule any pre-visits or zoom calls your team may need.
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Teams You Need

Once leaders are registered, our planning website will give

detailed instructions, templates, and graphics for each team.

b

PRAYER TEAM

The prayer team will create a
prayer and fasting calendar
leading to the event. They will
lead prayer meetings on the land.

SETUP/DOWN TEAM

Part of how we can offer tents
without assigned fees is because
we try not to hire secular crews.
We need your help with tent
setup/tear down.

BAPTISM & ALTAR TEAM

A team will staff the baptism
station, collecting additional
information before baptism. You
will show visitors how to get
changed into robes, perform
baptisms. Concurrently, altar

teams are praying with the crowd.

A team will order at least 10,000

social media invite videos. Follow

The worship team is critical to the

I

OUTREACH TEAM

GRAPHIC & SOCIAL

Outreach planned by this team
and then executed by the whole
church. Print maps of apartments,

parks, stores, colleges, etc.

door hangars & post all of our

our posting schedule!

REGISTRATION & RETENTION

Consider giving every guest a gift
bag (church merch, water, bug
spray, kleenex). As these are given
out, the demographic information
is collected for later follow up.

WORSHIP TEAM

success of the Tent Revival. Our
planning website shows the

service structure and approved

song list in advance of the event.

SECURITY & PARKING

Revival equipment will need to be
put away nightly or have onsite
(day and night) security guards.

Theft and vandalism are common,
if left unattended. Also, prepare
for more than normal parking as

guests begin to arrive.

SOUND & FACILITIES

The sound and facilities team will
work with sound, instrument, and
equipment planning. This includes
coordinating pre-service sound
checks with the worship team and
any needed rentals (generator,
stage lights, bathrooms, sound)
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PARTNERING FOR BREAKTHROUGH

THE JESUS
TENT REVIVAL
IS ONLY ABOUT
SHARING JESUS.
REACHING
SOULS.
CHANGING
REGIONS. AND
GROWING THE
KINGDOM.
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Logo & Event

Merchandise

WE ENCOURAGE CHURCHES TO USE ONLY THE OFFICAL JESUS
TENT REVIVAL BRANDING/LOGO, AND ALLOW US TO
EXCLUSIVELY PROVIDE MERCH FOR THE EVENT.,

The

JESUS

— TENT REVIVAL =

WE HAVE LOGO FILES FOR
YOUR EVENT

You can incorporate our “Jesus
Tent Revival Logo” in all of your
advertising, social media posts,
videos, billboards, and door
hangers.

Logo Files: Located on the
leaders’ planning page. Register at
JesusTentRevival.com

MERCHANDISE BEFORE AND
DURING EVENTS

Leaders can buy merch early:
jesustentrevival.com/store

This store ships direct to consumers
so churches don't need to place
bulk orders or collect any payment.

We also usually bring simple T-shirts
to sell at all revivals for the whole
church to buy.

WHY NOT ADD LOCAL
CHURCH BRANDING

We have had the most success
when this revival looks bigger
than any one local church. This
implies the event is open to all
denominations to attend. It is
‘hosted” at your church, but not
only for "your members.”

Expect other churches and pastor
to attend also!
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Maximize Service
Effectiveness

TENT REVIVAL SERVICES CAN BE MORE THAN "REGULAR
SERVICES" TAKEN OUTOORS. CONSIDER SOME BIG CHANGES.

01 / Model Worship

Tent services are harder to “build” unless the

singers & musicians on the platform are
intentionally & overtly expressive. You should use
only your most sincere & demonstrative
“worshippers.” Make sure this team is willing to
learn or pick from our list of effective songs.

y :

2
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02 / Service schedule & energy

We start with all of the welcomes, offerings, announcements,
& introductions - then don't stop the flow thereafter. The
worship team will play powerful songs that build momentum.
Without interruption, preaching immediately follows.

03 / Concurrent baptisms

Often there are so many wanting to be baptized that
visitors will need to be baptized during the songs,
preaching, and altar service. Have the baptism team
ready at all times. They do not need to interrupt the

flow of the service, have microphones, or ask for
permission to proceed.
04 /Encourage responding
Most evangelistic preaching will feel elementary.
Encourage the church to remain excited and to
affirm the Word. At the end of the service, all
saints should encourage the guests to be
baptized and pray for the spirit.
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Marketing By Size

TO BE MAXIMALLY EFFECTIVE WE WILL NEED SOCIAL MEDIA
VIDEOS, EVENT PAGE BOOSTS, KNOCKED DOORS, & INVITES.

OUTREACH BUDGET COMPARISON

EVENTS OF 25-400 PEOPLE

$5,000

EVENTS OF 400-900 PEOPLE EVENTS OF 900-2,300 PEOPLE

$10,000 § $15,000

Small Tent Events Medium Tent Events Large Tent Events
Here, a high volume for a low cost ~ Some mailers can be sent to high At this level we can put significant
is critical. We forego mailers & income areas while the outreach investment into all forms of
focus efforts on door hangers in teams do door hangers in low & outreach and marketing, reaching
dense areas. Social media is key! medium income areas. deep into entire regions.
Spend Distribution: Spend Distribution: Spend Distribution:
- 50% FB & IG Video Boosting - 45% FB & IG Video Boosting - 50% FB & IG Video Boosting 7.5
- 30% Door Hangers & Invite Cards - 20% Door Hangers, Cards, & Flyers - 20% Door Hangers, Cards, & Flyers
- 10% Facebook Event Boosting - 15% Mailers (non-profit approved) - 15% Mailers (non-profit approved)
- 10% Yard Signs - 15% Facebook Event Boosting - 13.3% Facebook Event Boosting

- 5% Yard Signs - 6.6% Yard Signs

HARVEST IS PROPORTIONAL TO SEED SOWN

These events “could”’ be done on a lower budget than shown, but results will
likely be reduced. Tents require significant time and effort, so let's ensure the
marketing budget aligns with the investment. We're committed to your event's
success and may postpone if the budget or marketing plan adherence is
significantly below sufficient to meet your goals. If we're to do this, let's do it right!
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YOU CAN IMPACT PEOPLE ACROSS ALL
DEMOGRAPHICS AND IN ALL SETTINGS!




lyer Design

MAKE SURE YOU DESIGN YOUR FLYERS, INVITE CARDS, & DOOR
HANGERS WITH OUR PROVIDED TEMPLATES.

e

e S

JESUS

====TENT REVIVAL==="

ONCE REGISTERED, YOUR
LEADERS WILL HAVE
TURNKEY TEMPLATES

After market testing
countless designs, we
have collected the best
Y

flyer, door hanger, and
invite cards designs.

These are ready to be
July 9, 10, 11 coc
E updated with your event
Wednesday-Thursday-Friday dates. address. event
E""rer}r nght @ 7:30 PM website (we generate
this), and FB event page

link. Rather than gambling
your budget on new

designs, you can use ours!

AN OUTREACH LESSON

We should market this as an open, interdenominational event, and avoid local church branding/logos on
invites. Instead, introduce logos once attendees arrive & the event starts. Why? People are drawn to an “Azusa’

or “Asbury” revival in their area, and the weekend evening format works well because it doesn't compete with

the services of other denominations. No labels, no tickets, no promoting preachers or churches - just Jesus. By
easing concerns about denomination and dress code, we lower barriers, increase attendance, and see more
conversions. Then, it's the retention material is where the local church will really put it's branding to work!
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A NOTE TO MARKETING TEAM

You play an extremely vital role to maximizing the number of people that will come to this event. We highly
recommend you use our proven and tested invite videos, in addition to whatever you come up with at the
local church. Add anything you want to the marketing, but don't forget to upload and boost all of our required
content. Our tested videos, posting schedule, and boosting guidelines are detailed in the planning website.
Make sure you are registered to access those free and effective resources.

SHOW THE EXPERIENCE

The goal of media is to show the city what they will experience at the Tent. We focus
content on: (1). Baptism, (2). Worshippers, (3). Preaching, and (4) Drone Shots - usually
in that order. If they didn't attend night one, show them what they missed, & draw
them to the rest of the revivall Try your hand at making videos as they work better
than text or photos. Specifically: baptisms, recaps, testimony interviews, worshippers,
preaching, or drone shots. Collab our personal IG & jesustentrevival pages (not FB).
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Other
Considerations

Let's talk through some of the miscellaneous items to be aware of. We want this event to be as successful
as possible. We are determined to see a breakthrough in your region!

01

You can run this at the church or off-site. Look for land that is flat and

SELECTION OF highly visible with no utilities below ground. Always check if a permit is

LAND required in your area - especially if you are off-site. Ask our evangelist
what size tent they are bringing and confirm it fits on the land you have
selected. Even with the best land, storms or wind could cause us to take
the tent down and move the revival indoors. We've used church lawns,
city ball fields, school fields, outdoor gun ranges, colleges, land from
other churches, existing amphitheaters, and more

02

Small details snowball into major importance. Make sure your leaders

THE SMALL register on the detailed planning website for this info and schedule weekly
leadership tag-ins. This is especially helpful in catching the small event
STUFF specific details. i.e: How do we communicate that suits aren't needed? If there

are bad bugs, should we rent a bug fogger? Is it hot enough to need water
bottle coolers? Is the ground well flat and well established grass? Or should
we level and plant more seed? Do we need a golf cart? Do we have trash
cans? Who launders towels and does overnight security?

03

We have identified best practices for retention after an event. We even

NEW RETENTION built a visitor tracking and communication platform just for this event.
We work together to collect registration data that's shared with the host,
SYSTEM and used to bring them back to the local church. Retention starts with

collecting the demographics from every visitor and a complete record
of baptisms. To us, retention is as important as conversion! Revival in the
tent can translate to lasting revival in your building!
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04

FOLLOW THE
PLAN

05

EVENT
SCHEDULE

06

DEVELOPING
LEADERS

07

THE MAIN THING

This event is not simply an indoor church service moved outside. To
effectively reach the lost, many elements must be intentionally
redesigned—from the service structure to every song choice. From the
timing of baptisms to style of altar call, this will feel harmonious in spirit
but look entirely different.

This can be one of the most effective outreach efforts you've ever run,
but it is also one of the most fragile. For that reason, we ask that all of
your designated leaders register for the detailed planning page and
“follow the plan” closely. The pastor and his assistant/executive team
should have a function knowledge of everyone's role, lead meetings,
and ensure task completion.

Picking the event schedule is critical. We can't put a tent up with snow
on the ground or tornadoes in the air. We need to schedule this event
for when your evening temperatures are comfortable or even hot (since
this is a night event). Pick a time with low likelihood for wind, rain, & cold.
Unless you are a district, or there is a highly unusual schedule need, the
revival runs Fri, Sat, and Sun nights at 7pm. We require there to be no
other indoor services during the weekend; the church to fully and
exclusively focus on those 3 evening services. We can add leading
nights for Spanish-only revival or concurrent indoor kids crusades too!

The Jesus Tent Revival needs to be focused, powerful, and intentional,
but it doesn't need to be perfect. A wrong song hurts us, but a wrong
note doesn't. A wrong schedule hurts us, but a late start doesn't.

If you have young people, young leaders, new altar workers, new
outreach leader, or new baptizers - let's use them! It probably won't be
perfect, but this is a great venue for them to get hands-on experience.
You would be surprised how much value is added by their enthusiasm,
passion, & expectancy. In this setting, we'd take “tears over talent!" And
their gifting grows best by exposure & experience.

This really is a JESUS-centered event. We want an authentic, sovereign,
‘move of God." We want His name to be elevated. We want to see the
lost born-again. We want divine signs & wonders. \We want His Glory in
every service. As such, we will have to genuinely explore our own hearts
and readiness for this event. We each must arrive at genuine humility and
hunger. To rid ourselves of any pride, division, strife, agendas, distractions,
or apathy before even the first song. We need the simple desperation of
Topeka, of Azusa, of Pentecost.. Just a desperation for HIM and HIS MOVE!



Tent Setup &
Configurations

Tents setup & take-down will take around 3-4 hrs with 25 able-bodied men (the minimum number).

We have different teams & tents. Here, you can see example configurations for our small 40x100 tent

40'x100’
Option

DIFFERENT LAYOUTS

We use various layouts of chairs,
stages, and changing rooms to
accommodate different events
sizes. It also changes where sound

travels & crowd engagement.

40'x100’
Option

oobooo
[=]alalalala)
oooooo
oooooo
oooooo
oooooo
[=]=]=]a]-].]
oooooo
=]=]-].].].]
=]-].].].].]
oooooo
=]=]-]-]-].]
=]-]-].].].]
=lalalafala)
868686
oooooo
=]=l=]a]-].)
=]=]=]a]a].]

40'x100’ Frame Tent
32'x8'Stage
Chairs
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DIFFERENT TENT SIZES

50 — 400 people > 40'x100' Tent

400 - 700 people - 80'x100' Tent
700 - 900 people - 80 x120' Tent
900 - 1,700 people > 80'x 140" Tent
1,700 - 2,300 people > 80'x 180’ Tent

40'x100' Frame Tent
32'x8'Stage
Folding Chairs






/ Planning Guide

Cost Worksheet

This is the large line item cost worksheet. This is provided for your ease of calculation and internal
event budgeting only. You can disregard this page if you do not need this to help organize your
budget. You do not need to return this page to us.

|
TOTAL MARKETING BUDGET
Recommendations: $5,000 for events of 0 - 400 people

$10,000 for events of 400 - 900 people R
$15,000 for events of 900 - 2,300 people

|
GENERATOR, BATHROOM, AND/OR LIGHT RENTAL FEES $
Diesel generators with power distribution(spider) boxes are needed for US events.

|
GUEST GIFT BAG MATERIALS $
(Recommended expense of $3-$5 per bag)

|
CHAIR & STAGE RENTAL FEE (if applicable) ;
(Check with us to see if we can provide all of the chairs & staging without fees)

|
SOUND SYSTEM RENTALS FEES (if applicable) ;
(Check with us to see if we can provide all of the sound equipment without fees)

|
DAYTIME & OVERNIGHT SECURITY (if not volunteers) s
(Some churches hire security guards, or hire a support member of our team)

SUBTOTAL $ .

+ HONORARIUMS $

= TOTAL BUDGET $



Planning Guide /

DO WE HAVE TENT
RENTAL FEES?

We've invested all we have in being traveling evangelists and

seeing breakthrough across the nation. This crusade style ministry

heavily relies on the purchase and upkeep of tents, trailers, tractors,

and trucks. People often notice this and ask what type of donations

are typical beyond that of a regular speaker honorarium. We need

you to be spirit led or this movement is in trouble. This page of

comparables is frequently requested by churches.

Compare the cost of this event if you did it alone, through rentals. Help us keep reaching the lost!

SMALL TENT
RENTAL RATES

MEDUM TENT
RENTAL RATES

LARGE TENT
RENTAL RATES

50-400 people

If you were to use secular rentals,
your expected expense would be:

. ~$5,000-
40x100 Tent + setup $7.500
. ~$3,000-
Sound + tech $0,000+
, ~$2,000-
Stage/ lights/power $4.000+
, ~$1,000-
Chairs, tables, etc $3.000
Tables (rental) ~$20-%$30
Tablecloths & linens ~$100
Stage Skirting ~$50-%150
Tent Backdrop ~$300-$500
, ~$1,000-
Travel / Delivery $5.000
TOTAL ESTIMATED ~$12,470-
COST RANGE $29,280

400-900 people

When you increase the event size,
the tent is bigger, there are more
chairs, and even lights, cords, and
accessories multiply. The gear we
bring for events of this size would
normally run:

TOTAL ESTIMATED ~$31,000-
COST RANGE $59,000

900-2,300 people

When you increase to our largest
events, rental costs would make it
nearly impossible. The gear we
bring for events of this size would
normally run:

TOTAL ESTIMATED ~$61,000-
COST RANGE $85,000

We sold our home and possessions to help lower the barrier for churches
to have revival at a level we had previously only seen overseas. By
eliminating these rental costs, spending can go back into marketing—this
is the key to the event's success. As we scale up with more tents, trucks,
and trailers, we hope churches will catch the vision for an apostolic
revival movement erupting in our nation. We spend thousands
maintaining our equipment, repairing wear & tear, but every inch we get
ahead means more chairs, more tires, more tents, & ultimately, more
souls reached!  Please pray and be spirit-led in how you can help
expand the movement, keep this revival going, & reach our nation! We
thank God for miraculously providing to this point! Praise the Lord!



FROM THE DESK OF TIM GADDY

Dear Fellow Minister,
Greetings in the name of Jesus!

Thank you for a minute of your time and your commitment to reaching the world with the
saving Gospel message. What an exciting time to be in God’s kingdom!

I wholeheartedly recommend the Jesus Tent Revival to you as a tremendous Apostolic tool to
spiritually impact your city and region while motivating your church members to serve
passionately in ministry. I have seen first-hand the way the Braden Andersen family works
diligently to come alongside the kingdom vision of local churches and ministers, utilizing the
power of social media for the advancement of the gospel and training others to uniquely
minister in a tent revival context. Iso appreciate how Bro. Andersen has trained Refugio
Castillo, Hudson Kindy and others to broaden the impact of JTR with multiple tents and
harvest opportunities around North America.

As you prayerfully consider bringing the Jesus Tent Revival to your city or region allow me to
share some practical context regarding this God-used ministry. Tent revival ministry is
unlike other “revival” meetings. Bro. Andersen and his team “bring the facility” necessary for
the outreach meeting. As you can imagine there are many costs associated with travel,
vehicle costs, tent repair and maintenance, necessary on-site rentals, etc. The JTR team
have many testimonies of individuals who have come from all different backgrounds and
religious experiences feeling “welcome and safe” under the tent as people together lift up
their voice in worship and response to the preached word of God. There is something so
unique about this environment...it must be experienced! As a pastor I found that this type of
ministry and environment is priceless for our local church. Because of the uniqueness of this
ministry opportunity, allow me to humbly encourage you to look at the investment of the
Jesus Tent Revival through the lens of covered expenses and over and above that...ministry
honorarium. Our generosity, in covering expenses and ministry honorarium, allows the JTR
teams to continue to bring this revival ministry to thousands around North America.

Again, thank you again for considering and blessing the Jesus Tent Revival ministry. Let’s
together experience the promised end-time Holy Ghost outpouring!

Sincerely,

T Gt
Tim Gaddy
Arkansas
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WEBSITE CELL EMAIL

JESUSTENTREVIVAL.COM 253.217.0609 APOSTOLICANDERSENS@GMAIL.COM



