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Take Out an Advertisement and Grow with ACCA 
 
Our flat-rate display advertisement program is simple. 
Our monthly e-magazine offers you an affordable way 
to get your services and products out to a highly 
targeted audience of animal control professionals. 
 
An Honest Business Focused on Our Business Partners 
 
It’s all very simple and honest. The Animal Control & Care Academy is specific to the 
animal control profession. Our contacts and resources encompass a wide variety of 
animal control agencies – city and county, large and small. Our e-magazine – published 
every month – will feature our advertisers, focusing on their services and/or product in 
every issue. Our goal is to increase traffic to the ACCA website, and our advertising 
partners can help us achieve that goal. Our current monthly audience is comprised of 
over 3,000 animal control professionals who have found ACCA to be a useful resource. 
 
You may download the current edition of our e-magazine via this link: 
 
https://accacademy.net/newsletter  
 
Please take a moment to review the rate card on the next page and let us know if we 
can assist with your advertising needs. 
 
Sincerely, 
 
Animal Control & Care Academy 
16608 West 144 Terrace 
Olathe, Kansas 66062 
913-515-0080 
www.accacademy.net 
jmays@accacademy.net 
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ACCA Instructor Speaks 
at Animal Care Expo 2025 
By Cody Mace

Animal control professionals are often in sit-
uations that jeopardize our comfort, safety, 
and well-being to protect public safety and 

improve the quality of life for the people and pets we 
serve. If you are an animal control or animal welfare 
professional, it might sometimes feels as though 
you are walking around with a series of paid adver-
tisements plastered to your uniform requesting that 
you be harassed, name called, or otherwise bothered 
while you pursue the common good. 

As an animal control officer over the last six years 
and as a public servant in emergency management 
throughout the United States, I have been exposed 
to a plethora of uncomfortable and all-too-common 
experiences that result from the inherently escalato-
ry nature of our profession. My passion for avoiding 
being screamed at and threatened has led to the 
development of a series of techniques as well as the 
application of theories by renowned social psychol-
ogists to produce a preventative approach to de-es-
calation called structural de-escalation. Structural 
de-escalation led me to Las Vegas, Nevada, in April 
to present at Animal Care Expo 2025, held at Cae-
sar’s Forum.

Animal Care Expo is the world’s largest interna-
tional educational conference and trade show for 
animal welfare professionals and volunteers. Hu-
mane Society of the United States (HSUS) organizes 
the event annually, and in 2025 they revealed the or-
ganization would rebrand as Humane World for An-
imals. Animal Care Expo 2025 saw more than 2,500 
animal welfare professionals visit the conference 
and attending educational workshops, roundtable 
discussions, and more than one hundred vendors in 
the exhibit hall. 

One of the workshop speakers was me, and I 
presented Structural De-escalation: A Preventative 
Approach to Difficult Interactions. De-escalation 
courses are commonplace among onboarding and 
in-service training for staff in law enforcement, 
animal control, animal shelters and customer ser-
vice. Course material for de-escalation is focused on 
using techniques in response to an already escalat-
ed situation. 

Rarely is there a focus on preventative de-es-
calation. What if we had the training to approach a 

difficult situation that minimized escalation to begin  
with? In this workshop, I discussed implications of so-
ciological theories on occupational stigma, equipped 
audience members with terminology to identify 
elements of interactions, and provided examples 
of structural de-escalation successfully used in the 
office and the field. This training also provided dis-
cussion of tactics to minimize escalatory behaviors in 
persons whom staff interact with, how to anticipate 
and defuse escalatory behaviors with individuals and 
groups, and what to do when de-escalation fails.

My time in Las Vegas was a great opportunity to 
network with the dedicated professionals advocating 
and fighting in the trenches for the improvement of 
animal welfare across our nation. 

While at Animal Care Expo 2025, I made friends 
with animal control officers from Utah, expanded my 
network of animal welfare professionals in Iowa, and 
had a wonderful conversation with the Geronimo 
Animal Rescue Team out of Arizona. 

Between the great food and entertainment from 
premiere Frank Sinatra and Elvis impersonators, 
there were many serious topics covered by speakers 
from Humane World for Animals. One topic which 
the conference organizers addressed was the some-
times divisive relationships between animal rescue 
and welfare organizations toward government 
animal control organizations. A recurring theme was 
the tendency to use animal suffering and negative 
emotions to promote animal adoptions and fund-
raising in nonprofit organizations, sometimes at the 
expense of public perceptions and feelings toward 
animal control organizations. 

Humane World for Animals encouraged visitors 
at Animal Care Expo 2025 to take accountability 
for their roles in perpetuating negative stereotypes 
about animal control and collectively called on the 
industry to move toward promoting adoptions 
and fundraising through the use of humor, creativ-
ity, and advertising the endearing qualities of our 
adoptable pets. 

Although the Expo was only a four-day event, 
I left feeling invigorated and excited for the future 
of animal welfare in our nation. Any animal control 
officer or animal welfare professional should make 
it a point to attend this conference for the training, 
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networking, and the innumerable benefits of being surrounded by others who can understand and relate to 
the successes and struggles we face in our roles.

Quality de-escalation training is an important investment in the wellbeing of those who serve our com-
munities. It is well-known that animal control and animal welfare organizations suffer from burnout and 
compassion fatigue. One may not immediately consider how de-escalation can help reduce this burden, but 
the effects of the difficult interactions we face only compound the stressors that we are exposed to. 

Structural de-escalation allows trained individuals to have less stressful interactions with the public, 
in staff to staff interactions, and in interactions between staff and 
management. 

One organization that believes in the investment of quality training 
is CalAnimals. The California Animal Welfare Association (CalAnimals) 
was established in 1909 and serves more than 500 incorporated cities 
and 58 counties in the state of California. One of the many ways that 
CalAnimals promotes their mission to support the success of animal 
welfare organizations is through the CalAnimals Executive Leadership 
Program (CAELP). 

CAELP was established to prepare executives to excel in their roles 
as CEOs and to prepare the next generation of leaders to step into the 
roles of their predecessors. 

It is my great privilege to have been invited to participate as a 
speaker and present to the 2026 CAELP participant cohort. If you or 
your organization are interested in Structural De-escalation training, 
this and many other great course options are available. An investment 
in quality training is an investment in the safety and well-being of staff 
members and an investment in the communities they serve.
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"The ACO Voice" 
2023 Advertising Rates 

 
"The ACO Voice" is an electronic magazine that is published 12 times each year by the 
Animal Control & Care Academy to provide information of interest to Animal Control 
Officers. Advertising is provided on a space-available basis. 
 
Publication Dates: The first week of each month. 
Available ad sizes are: Full Page (7½" x 10") and Half Page (7½" x 5") 
 

Advertising Rates 
 Three Times 

Full Color or B/W 
 

Six Times 
Full Color or B/W 

Twelve Times 
Full Color or B/W 

Full Page $150 x 3 $125 x 6 $100 x 12 
Half Page $125 x 3 $100 x 6 $75 x 12 
 

 
Payments: Payments must be made in advance via check or credit card (PayPal). 
Prohibited Ads: ACCA does not accept advertising from organizations that solicit funds 
(tax-exempt or otherwise) nor advertising by politicians or political parties. ACCA reserves 
the right to reject advertisements or any other matter objectionable in character or wording 
or for any other reason deemed unacceptable. Prohibited ads also include those from 
organizations that demonize the animal control profession and/or contradict the 
philosophies of ACCA.  
Responsibilities of Advertiser: All copy, text, display and illustrations are published 
upon the understanding that the advertiser and/or his agent are fully authorized to cause 
such material to be published. The advertiser and/or his agent further agree to save 
blameless ACCA from any liability arising out of such publication. Artwork is the 
responsibility of the advertiser. ACCA assumes no liability if for any reason it becomes 
necessary to omit an advertisement. 
Ad Specifications: Electronic files in Adobe Acrobat PDF (Portable Document Format), 
fonts embedded, sent as a PDF attachment via e-mail to jmays@accacademy.net. All 
images must be at least 300 dpi. 
 
For more information or to place an advertisement, please contact:  
 
John Mays, jmays@accacademy.net or call 913-515-0080. 
 

“The ACO Voice”
2025 Advertising Rates

Mark Kumpf at mkumpf@accacademy.net or call 937-825-6709.

mkumpf@accacademy.net.



Advanced ACO Certification • Hosted by Cusseta-Chattahoochee County Animal Control
November 3-6, 2025 • Cusseta, Georgia

Schedule of Training
Animal Attack Investigation and Reporting; Animal Crime Scene Photography, Videography and Sketch-
ing; Animal Hoarding Investigations; Illegal Animal Fighting; Livestock and Exotics Cases; Obtaining and 
Executing Search Warrants; Officer Safety in the Field; Proactive Animal Control; Using Forensics in Animal 
Cruelty Investigations

Chemical Immobilization Certification • Hosted by Cusseta-Chattohoochie County Animal Control
November 7, 2025 • Cusseta, Georgia

Upcoming Training Opportunities
For a registration form, visit www.accacademy.net or call 937-825-6709.
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ACCA would be honored to offer training for your agency and area 
agencies. We can tailor the training to your local needs. If you haven’t 
already done so, review our training catalog for a list of training top-
ics. Visit www.accacademy.net and click on the "training catalog" tab. 
Please contact Mark Kumpf at 937-825-6709 or mkumpf@accacademy.
net if you have questions.

 Host Your Next ACCA Training



Animal Control and Care Academy has begun 
supporting state animal control association 
conferences this year and is considering 

expansion to other conferences next year. In July, 
ACCA was an exhibitor at the Small Rural Law En-
forcement Executives Association’s conference. 

ACCA CEO Mark Kumpf and ACCA Senior Instruc-
tor J.T. Taylor attended that conference before taking 
on teaching and exhibiting roles at state confer-
ences in September. 

Kumpf exhibited ACCA services and provided 
certification training during the 36th Connecti-
cut Municipal Animal Control Officers Association 

Annual Conference in mid-September. Mark also 
awarded scholarship certificates as door prizes to 
some attendees. Focusing on all ACCA services and 
programs, Kumpf’s exhibit also showcased chemical 
immobilization.

ACCA partnered with Midwest Animal Services 
Academy (MaSA) as sponsors at the Missouri Ani-
mal Control Association’s annual conference in late 
September in Branson, Missouri. As sponsors of 
the annual event, they were provided an exhibitor 
booth space and the opportunity to speak to the 
conference attendees on ACCA and MaSA training 
programs and opportunities. ACCA Senior Instruc-

tor and MaSA Executive Director J.T. 
Taylor represented both organizations. 
In addition, he presented training on 
Animal Control and the ADA, Service An-
imals, Emotional Support Animals, and 
Therapy Animals.

According to both Kumpf and Taylor, 
their respective conferences went very 
well and they are considering partici-
pation in other state conferences in the 
future.
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ACCA and MaSA Partner as 
Exhibititors at State Conferences

Promoting conference sponsorships
The Missouri Animal Control Association is proud 
of its annual conference sponsors and promotes 
them at the entrance to the conference center. Senior 
Instructor J.T. Taylor manned the ACCA/MaSA 
exhibit during the MACA Conference. 

ACCA partnered with MaSA to sponsor the MACA Annual Conference
Animal Control and Care Academy and Midwest Animal Services Academy 
joined forces to sponsor the Missouri Animal Control Association’s Annual 
Conference in Branson, Missouri.

-
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