VERIFIED REACH * 91M+ ORGANIC VIEWS

THE VOICE OF LUXURY, FINE ART & HIGH CULTURE

THE BEVERLY HILLS CHRONICLE

COMMUNIQUE * SPECIAL GLOBAL TAKEOVER MEDIA DISPATCH

BEVERLY HILLS, CA FOR IMMEDIATE RELEASE

SEPTEMBER 1, 2026

LUXURY MEDIA PACKAGE * DISRUPTED ADVERTISING

THE HOUSE OF VICTORIA NAPOLITANO UNVEILS THE
"GLOBAL TAKEOVER" MEDIA PACKAGE; DISRUPTS

TRADITIONAL ADVERTISING WITH VERIFIED 91M+ ORGANIC

REACH

EVERLY HILLS, CA — Built on an 18-year publishing legacy, nearly a
B decade of global broadcasting, and an unprecedented 91.3 million verified

photo views on Google Maps, award-winning international designer,
songwriter, and media director Victoria Napolitano is disrupting the mechanics of
high-culture advertising.

While traditional agencies rely on bloated social media metrics and inflated
engagement statistics, The House of Victoria Napolitano brings hard, third-party
verified numbers to the table. By bypassing conventional feeds to build an
unorthodox presence across high-intent digital platforms, Napolitano has
generated over 91,325,000 organic views through pure consistency and zero ad
spend.

AN UNBEATABLE 25-YEAR INFRASTRUCTURE

Publishing elite print media since 2008—showcasing global icons including
Kenny G and horological titan Jean-Marie Schaller of Louis Moinet—and
broadcasting globally via VNSN RADIO since 2018, the House operates as a
fully integrated luxury conglomerate. By bringing haute couture, fine fragrance,
bespoke skincare, cinematic films, and commercial broadcast entirely under one
roof, the House eliminates third-party licensing markups to guarantee total IP
ownership.

"Corporate media buyers don't need another fast talker—they need verified
data and unyielding consistency... At the House of Victoria Napolitano, we
treat every campaign personally, crafting every commercial, soundtrack, and
print layout in-house."

— Victoria Napolitano, Founder & Executive Producer

GLOBAL TAKEOVER FEATURES

* Global Radio Broadcast: Custom commercial
production & rotation on VNSN RADIO
(broadcasting since 2018).

» Haute Couture Print Exposure: Two-page
spread in private quarterly magazine (publishing
since 2008).

* Red Carpet Placement: Prime logo positioning

across step-and-repeat backboards at House
events.

* Verified Footprint: Leveraging 91M+ organic
views for direct partner reach.

NETWORK EXCLUSIVITY

With multi-year category exclusivity blocks now being
evaluated for major global media buyers, available "Global
Takeover" packages remain strictly limited.

MEDIA CONTACT & PRIVATE
CONCIERGE

For press inquiries, corporate media buying, or private
catalog reservations:

Official Hub: VNSNRADIO.COM
Private Concierge:

vnsnradio.com/butlers-desk/
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