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FIFA World Cup 2026 Coveraege
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Objective
 Deliver World Cup storytelling that lands as relevant, not just visible
— translating the tournament for fan bases who don't consume content
the same way, across language, culture, and platform, so every audience
segment feels like the coverage was made for them.

Content Links:

Round of 16 Fan Interview:
 Click here to watch the content 

Portugal Fan Walk Coverage:
 Click here to watch the content 

Lebanese Fans Speaking about Morocco’s World Cup Journey:
 Click here to watch the content 

Dutch Orange Bus: 
Click here to watch the content

Live Reporting from Hat Creek Burger Company for Dutch Orange Bus:
Click here to watch the content 

https://drive.google.com/file/d/1BBhJFKv11nZ1tSpadEZ3X1ICNVDU_rSA/view?usp=sharing
https://drive.google.com/file/d/1BBhJFKv11nZ1tSpadEZ3X1ICNVDU_rSA/view?usp=sharing
https://drive.google.com/file/d/1AVO03kqJeer8TWQcxELkG5pqG2khPaa9/view?usp=sharing
https://drive.google.com/file/d/1AVO03kqJeer8TWQcxELkG5pqG2khPaa9/view?usp=sharing
https://drive.google.com/file/d/1XtIhkXHQ0sAPG0R1eECMaQwZTDnyfDfT/view?usp=drive_link
https://drive.google.com/file/d/1XtIhkXHQ0sAPG0R1eECMaQwZTDnyfDfT/view?usp=drive_link
https://drive.google.com/file/d/1XtIhkXHQ0sAPG0R1eECMaQwZTDnyfDfT/view?usp=drive_link
https://drive.google.com/file/d/1vLvn6PGiF5zNRvJx6wh_olt494PWtIws/view?usp=sharing
https://drive.google.com/file/d/1mJXFVKB66FunLemZUyEWsLtVUbFr-P4P/view?usp=sharing
https://drive.google.com/file/d/1mJXFVKB66FunLemZUyEWsLtVUbFr-P4P/view?usp=sharing


CONMEBOL Copa America
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Objective
The communications challenge wasn't just reach. It was relevance,
across languages, cultures, and fan bases that don't all consume content
the same way.

What I Did
I contributed to the social media content operation for this tournament.
But the work I'm most proud of is this: we identified that our fans
needed more than a feed, they needed a home base. So we launched a
WhatsApp channel to deliver live text updates, immediate reactions,
photos, and celebrations directly to fans in real time. Our focus during
time was to be deadline-driven, high-stakes publishing where accuracy
and speed both mattered.

Why It Mattered
That number is a proof of concept. It means we read our audience
correctly, chose the right platform, and built something fans actually
wanted. In a tournament defined by passion and global stakes, meeting
fans where they already were wasn't a nice-to-have. It was the whole job.

For mission-driven organizations looking to reach communities that are
often underserved by traditional media, this is the kind of audience
intuition that translates.

Skills Demonstrated 
Audience Growth Strategy · Multilingual Communications · Real-Time

Storytelling



CONMEBOL Copa America

2.4 million subscribers in under a week. Here's the content that built it.



Award-Winning Storytelling & Strategic Communications

JO

Cross Creek Ranch Community of the Year (2026)
Role: Communications Manager & Lead Storyteller

Objective: 
Developed the narrative and award submission

strategy for Cross Creek Ranch’s Community of
the Year application, transforming community
operations, resident engagement, governance,

financial performance, and brand identity into a
compelling story for judges.

Storytelling Approach: 
Created a narrative framework centered around Cross Creek Ranch’s “Naturehood” brand,
demonstrating how:

Community amenities supported wellness and connection 
Resident programming fostered belonging 
Governance and education built trust 
Financial stewardship protected long-term value
Operations reinforced brand identity every day 

Rather than presenting metrics alone, the submission connected data to resident experience
and community impact. 

Results: Community of the Year Winner

Highlights included:
86% reduction in homeowner delinquencies
Balanced budget with $341,000 surplus for
future improvements 
Major resident events attracting up to 2,000
attendees
Educational governance and HOA literacy
communication initiatives

Skills Demonstrated
Strategic Storytelling, Narrative Development, Brand Strategy, Executive

Communications, Community Engagement

CLICK HERE TO VIEW THE SUBMISSION
PAGE

https://drive.google.com/file/d/1SFqQcXkNG3SPVfzpFu6oDMAlMtgDQdK1/view?usp=sharing
https://drive.google.com/file/d/1SFqQcXkNG3SPVfzpFu6oDMAlMtgDQdK1/view?usp=sharing


Digital Storytelling
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Smartwebs Reservation System Implementation

Objective: 
Supported the rollout of a community-wide digital
modernization initiative through the implementation of a
new reservation platform, Smartwebs, with a focus on
resident communications, adoption strategy, and
experience perception.
This initiative was not only a systems upgrade, but also a
public-facing transformation of how residents interact
with community amenities, requiring clear messaging,
consistent communication, and trust-building throughout
the transition.

🎯 Communications Strategy Focus
Developed and supported messaging around a major operational change impacting all residents
Translated a technical system transition into clear, resident-friendly communication
Reinforced transparency and fairness in amenity access through consistent public messaging
Supported adoption through multi-channel communication touchpoints (email, announcements,
resident guidance)

🏛️ Narrative Outcome
This initiative contributed to a broader
perception shift toward a more modern,
transparent, and resident-focused
community experience—strengthening
trust in operational systems and
improving overall engagement with
digital services.

Skills Demonstrated
Strategic Storytelling, Narrative Development, Brand Strategy, Executive

Communications, Community Engagement



JOREAD MY WORK

HOA Financial Literacy Series: Turning HOA Topics into
Education

https://drive.google.com/file/d/1ICvDn72468Vzw155LtdFP2ymCi2qzgN3/view?usp=sharing


Houston Texans
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Objective
 The Houston Texans' digital presence is a real-time storytelling engine
that runs on gameday, on draft day, and every day in between. My role
on the digital team meant that when something happened, I made sure
fans were able to consume the content as soon as possible.

What I Did
 I managed the content infrastructure behind one of the NFL's most
active digital platforms; building out pages, uploading and replacing
gameday photography, and maintaining the visual and editorial
standards fans expect from an NFL team. I also built the Partnerships
page from the ground up, translating sponsor relationships into a
clean, navigable fan-facing experience.

This work was deadline-driven, high-stakes publishing where accuracy
and speed both mattered. A wrong photo or broken link on gameday
is never an option.

Why It Mattered
 In professional sports, the digital experience is the brand for the 99%
of fans who never set foot in the stadium. Every gallery I uploaded,
every page I built, every piece of content I published was someone's
connection to their team.

Skills Demonstrated 
Digital Content Management · Web Publishing · Deadline-Driven

Editing · Stakeholder Communications · Brand Consistency

The page I built for our Partnerships team:
https://www.houstontexans.com/partnership/

https://www.houstontexans.com/partnership/


Photo Galleries

https://www.houstontexans.com/photos/texans-
qb-c-j-stroud-in-college-2023-nfl-draft#fb13cb76-

d0e4-4dcc-8382-49f073f00dee

https://www.houstontexans.com/photos/houston-
texans-2023-nfl-draft-class#26981cee-3ea7-470a-

bc5f-7b6117d18add

Gameday Uploads: Replacing text and photos for appropriate content

Houston Texans
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The Texans app puts the full fan
experience in one place. From
breaking news and game
highlights to tickets and an
interactive gameday prediction
game, H-Town Showdown.

Houston Texans App

https://www.houstontexans.com/photos/texans-qb-c-j-stroud-in-college-2023-nfl-draft#fb13cb76-d0e4-4dcc-8382-49f073f00dee
https://www.houstontexans.com/photos/texans-qb-c-j-stroud-in-college-2023-nfl-draft#fb13cb76-d0e4-4dcc-8382-49f073f00dee
https://www.houstontexans.com/photos/texans-qb-c-j-stroud-in-college-2023-nfl-draft#fb13cb76-d0e4-4dcc-8382-49f073f00dee
https://www.houstontexans.com/photos/houston-texans-2023-nfl-draft-class#26981cee-3ea7-470a-bc5f-7b6117d18add
https://www.houstontexans.com/photos/houston-texans-2023-nfl-draft-class#26981cee-3ea7-470a-bc5f-7b6117d18add
https://www.houstontexans.com/photos/houston-texans-2023-nfl-draft-class#26981cee-3ea7-470a-bc5f-7b6117d18add


Social Media Content Creation

Harris County Houston Sports Authority

Check out this video I made: Sports Awards Red Carpet Q&A

When Houston hosted the 2024 CFP National Championship, someone had to make sure
the city showed up online the way it showed up in the city. That was me. I managed

HCHSA's Instagram, X, and Facebook accounts across championship weekend — and
handled every single Story for the CFP. Here's a few work pieces:

https://www.instagram.com/p/C2xfM4_gd9L/


Press Releases
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MATCH RECAP: Houston Dynamo FC defeat Austin FC

RELEASE: Franco Escobar and Ezequiel Ponce named to Team
of the Matchday MLS

https://www.houstondynamofc.com/news/houston-dynamo-fc-defeat-austin-fc-1-0-to-set-club-record-for-single-season-road-wins
https://www.houstondynamofc.com/news/ezequiel-ponce-and-franco-escobar-named-to-mlssoccer-com-team-of-the-matchday
https://www.houstondynamofc.com/news/ezequiel-ponce-and-franco-escobar-named-to-mlssoccer-com-team-of-the-matchday


Press Releases

RELEASE: HDFC to celebrate 713 Night

MATCH RECAP: Houston Dynamo at Atlanta United

https://www.houstondynamofc.com/news/houston-dynamo-football-club-to-supportand-celebrate-houston-with-713-h-town-night


Newsletter Examples:
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