The purpose of a political party is to gain power so as to influence public policy. The political party does this by winning elections for politicians aligned with the party. Like any group of people organized around a shared pursuit of a goal, a political party is dynamic. It adjusts to changes in the electorate, adapting language, clarifying positions, responding to mistakes, all with the singular goal- gaining more votes for its candidates than the opposing parties do for their candidates.
As with any type of human competition, the strategy of politics is two-fold. You need to advance your interest and undermine your opponents’ efforts to advance theirs. In politics, this comes down to four efforts. The first is to express your position in the most favorable light to the highest number of voters you can based on your resources. The second is to encourage “your” voters to actually vote. The third is to undermine your opponent’s message. And the fourth is to discourage from voting those whom your efforts cannot persuade. 
A political party may be seen as weak if it is losing elections, and it may be seen as strong if it is winning elections. There is nothing intrinsically moral here, simply straight up competition. Morality in the political arena isn’t demonstrated by a political party, it’s demonstrated by those individuals who have acquired power in how they use that power. 
Is morality an effective tool in political campaigning? It would seem not, or at least, it would seem to have lost some of its effectiveness in American politics in the past half century or so. No doubt professional political operatives are studying this trend and responding to it in real time. 
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