Introducing: Trending Cuisine Network (TCN)
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Trending Cuisine Network is the next evolution in food media — a hybrid-immersive, interactive
streaming platform designed for the digital-native consumer. TCN merges lifestyle, culture,
commerce, and culinary innovation into one ecosystem, redefining how food content is
experienced, monetized, distributed, and redeemed, globally.

Why TCN Is Built for 2025 and Beyond

In a media landscape defined by ad fatigue, algorithmic distraction, and limited conversion,
TCN introduces:

e Dopamine-driven formats: looping, reward-triggering content

« Live + on-demand experiences: wine pairings, chef collabs, events, festivals

e Integrated DTC sales + redemption: direct shipping, in-person pickup, exclusive merch
¢ Tokenized paywalls + wallet features: seamless membership and access tiers

o Al-personalized chefs & content: custom avatars, skill-matching, and feedback loops
e Co-distribution with established networks and native Trending platforms



Market Validation: 2025 U.S. Retail & E-commerce Spending:

e Average American spends $513. per month - Total monthly retail spend: $555.5B

e E-commerce share: 18.9%, growing steadily

e Online Q12025 sales: $275.76B (+5.61% YoY)

e Avg. online order value: $266

o 45.4% of shoppers still prefer in-store but expect online integration for redemption.

E-commerce Outlook / Trajectory:

e U.S. revenue expected to hit $1.38T in 2025 (up from $1.22T in 2024)
e Global growth projected at 6.8% CAGR (2025-2030)
¢ 51.3M moreonline shoppers by 2026 — 13.4M in the U.S. alone

Traditional distribution is rapidly losing ground as consumer behavior shifts toward on-demand,
immersive, and commerce-enabled experiences. The rise of Web 3.0 and Web 4.0
marketplaces signals a new era where decentralized platforms, smart content, and Al
personalization will control the majority of market share. What sets this next wave apartis the
fusion of entertainment and education—content that doesn’t just inform or inspire, but
transacts in real time. Platforms that integrate seamless redemption, backed by compliant
licensing for alcohol, cannabis, travel, and commerce, will dominate. The future belongs to
networks that don’t just tell stories—but convert them into scalable, licensed ecosystems of
commerce, controlled markets, and experiences.
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From Screen to Table: Fulfillment Advantage

This is where TCN wins big — by connecting digital content directly to physical goods and
experiences:

e Watch > Tap > Redeem - Receive (or attend)

e Merch, food kits, wine bottles shipped instantly

e Scan at an event > unlock digital content & delivery

e Stream a pairing - reserve your seat, redeem samples

e Specialty pricing on featured produce, meets, ingredients, packages,
and goods at participating supermarkets and storefronts.

How TCN Disrupts the Status Quo

Feature Legacy Platforms Trending Cuisine Network
Monetization Ads / Sponsorships DTC, redemptions, ticketing, content sales
Engagement Style Passive viewing Interactive, live, gamified, customizable
E-commerce Integration Rare Native — shop what you watch
In-Person Crossover Limited or separate Built into content, tied to redemption
Creator Customization None Al-personalized chefs & chef avatars
Profit Margins 20-35% 50-70% via vertical integration
Market Scalability Moderate Food, lifestyle, wine, events, travel, Cross

promotion amongst affiliate net works.




Feature Comparison: Trending Cuisine Network vs. Existing Platforms

Feature / Capability

Traditional Food Networks (TV/Web)

Trending Cuisine Network (TCN)

Streaming Platform X
(OTT/Interactive)

Live & On-Demand Content
In-Platform Purchasing (DTC + Retail X
Products)

Redemption + Fulfillment/Shipping X
Celebrity Chef + Al Personalization X
Create-Your-Own Chef Experience X

Food + Travel + Culture Integration

(basic/limited)

(highly immersive)

Subscription Revenue + E-
Commerce + Sponsorships

&K (mostly ads/sponsorship only)

(multi-stream monetization)

Red Carpet Chef Events & Festivals

X

Immersive “Dopamine Loop” X

Content Formats

Custom Wallet & Gated Access X
(Paywall)

Product Placement Opportunities (limited) (fully integrated)
(Native)

Global Distribution & Licensing (limited)
Network

Real-Time Redemption During X
Streaming

Gamified Cooking UX / Viewer X
Interaction

Integrated Marketplace for X
Brands/Influencers

Al-Powered Food Pairings & Smart X
Recommendations

Creator Marketplace / Food X
Influencer Tools

Transparent Screens, Holograms & X

Future Tech + Paywalls

In-App Tips, Cooking Hacks &
Search by Lifestyle

(some apps/limited)

(full spectrum)

High Profit Margin Potential (50-
70%)

K (20-35% typical)




TCN Differentiator

TCN Advantage

End-to-end ecosystem (content > cart)

Fully integrated

Gamified, immersive dopamine loop

Native experience

DTC + on-site distribution

Built-in

Co-distribution capability

With partner networks

Scalability across verticals

Food, lifestyle, celebrity, wellness

Tech-forward (holograms, transparent screens) Exclusive
Model Startup Ongoing Revenue Profit Al/Tech 2025+
Cost Overhead Model Margin Impact Outlook
Traditional TV | @ High @ High Licensing, 10-20% | Low Declining
(e.g. Food ($10M+) (studios, union ads, merch, automation | unless
Network) crews, cable fees hybridized
broadcast with digital
compliance)
Web/Streaming | @ Low @ Low (light Ads, merch, |40-60% | High Al Dominant
Hybrid Social ($100K- team, social sponsorships, efficiency model for
$500K) tools, cloud affiliate sales scalable food
editing) media

The average American spends roughly $513.00 per month on online purchases,

according to a recent survey by BadCredit.org. This includes expenses on food

delivery, clothes, electronics, and other online shopping categories. Notably,
Americans tend to estimate their online spending by about $115.00 per
month, according to BadCredit.org.

Here's a breakdown of spending by category, as estimated by the survey:
« Food and grocery delivery: $167 per month

« Clothes and Shoes: $185 per month

« Consumer goods and electronics: $94 per month

« Self-care: $53 per month

« Home goods: $46 per month



https://www.badcredit.org/studies/online-shopping-statistics/

Why It’s Valuable:

For investors, content creators, and brands with active media budgets, Trending
Entertainment and the Trending Cuisine Network offer a future-proof, monetizable
media ecosystem that’s built for scale and impact. Here's why:

o Early Access to a Scalable, Hybrid Streaming Brand
Getin on the ground floor of a platform poised to become the industry leader in
immersive food, beverage, and lifestyle content—nbuilt with real-time redemption,
advanced analytics, and high dopamine engagement.

« Participation in Content Development & Platform Direction
Co-create flagship shows, branded segments, and influencer-led experiences while
shaping the network’s creative strategy, casting, and monetization flows.

« Brand Integration Across Media, Retail, & Events
From in-content product placement and clickable commerce to co-branded
festivals, pop-ups, and livestreams, brands can gain persistent visibility across
digital and in-person activations.

o Strong Financial Return Models
Hybrid revenue from subscriptions, redemptions, licensing, merchandising, and live
events. Investors may also benefit from preferred equity, revenue share, and
platform-exclusive sponsorship tiers.

CONTINUE:



¢ £y

TRENDING
CUISINE

NETWORK
e _oNEe—

o Support for Artists, Chefs & Content Creators
TCN offers customizable tools, Al-assisted creator support, built-in affiliate
networks, and audience analytics—empowering creators to scale influence while
monetizing multiple verticals, not just content views.

« Ongoing Value Loop: Viewer > Buyer > Member > Evangelist
Convert passive viewers into high-value superfans through gamification, exclusive
offers, and real-world experiences linked to digital engagement.

e Access to the Most Advanced Web 3.0 & 4.0 Media Engine
Future-proof your brand with a platform designed for tokenized rewards, smart
commerce, and decentralized audience building—well beyond traditional
broadcast.

o Creative Freedom, Technical Backing
TCN and Trending Entertainment provide a sandbox for creators with venture studio
level tools, high-end production partners, distribution, fulfillment support, revenue
shares with minimums, and brand partnership matchmaking for sponsors and
content creators.

Investment, Sponsorship, Securing Stake, and “TCN” Packages - $TBD

« TBD% Revenue Share until a profit of $TBD then TBD% of profits for the
remaining of the agreed upon terms and working relationship — TBD.

« Wholesale Pricing - TCN brands, products, services, and experiences.

« Wholesale Pricing - Trending Beverage brands, products, services, and
experiences.



Potential ROl Example: Subscription Revenue Model

Subscriber Count Est. Monthly Revenue (Avg. $20.83/user)
1,000 Subscribers $20,830
10,000 Subscribers $208,300
50,000 Subscribers $1,041,500
500,000 Subscribers $10,415,000

Note: This excludes added income from ad networks, licensing, merchandising, affiliate sales, taxes, and
cost. These platforms can be layered into TCN to maximize ongoing profit without traffic minimums

Additional Profit from Adds:

Network Rev. Strengths
Share
BuySellAdsHub | 90% Display, native, and sponsorship ads

Ezoic 90% Auto-optimization, strong earnings
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Trending Cuisine Network isn’t following trends — it’s rewriting the playbook.

TCN is not just a food media platform; it’s a full-spectrum, multi-dimensional culinary
commerce engine that fuses content, commerce, culture, and conversion like no other brand in
the space. While traditional networks chase attention with outdated formats, Trending Cuisine
Network is engineering the future of food entertainment — where every frame is monetized,
every viewer has a purchase path, and every event is a launchpad.

We’re turning:

¢ Viewers into buyers

¢ Fansinto brand-loyal superfans

¢ Contentinto capital

e Chefs into shoppable personalities.

« Dopamine-driven User Experience and addictive short-form + long-form engagement +
Consumer behaviors + reward for content interactions.

« Built-in alcohol licenses, food pairings, and seamless transaction funnels Hybrid
fulfillment models: real-time shipping, storefront pickup, and event-based redemption.

o Custom travel & event packages paired with exclusive culinary content

 High-margin vertical integration from content to checkout Live & on-demonetization
through subscriptions, sponsorships, licensing, and product placement

No other platform connects the dots this completely. Trending Cuisine Network doesn’t just
entertain — it converts, scales, and disrupts. With Al-personalized chefs, exclusive paywall
access, live event tie-ins, and co-distribution/redemption reach across partner channels, we are
redefining what it means to launch, grow, and dominate in the culinary and lifestyle space.
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Contact: Jason Elkin — Jason.Elkin@att.net
Contact: Coco P. Cruz —CocoPCruz@gmail.com
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