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VIDEO PRODUCTION & EDITING

Selected work demonstrating editing, pacing, branding, and promotional storytelling.

Video Editing Demo Reel

A concise showcase of promotional editing, live-show material, motion-driven transitions, branded content, and
narrative work.

WATCH DEMO REEL

Paranormal Among Us Channel Trailer

Produced and edited a fast-paced channel trailer combining music-driven cuts, title design, atmospheric imagery,
branding, and live-show footage.

WATCH PAU TRAILER


https://youtu.be/2d4wKeaDbXM
https://youtu.be/xPnIiLXBgX4

STORYTELLING & ENTERTAINMENT

Two distinct formats that demonstrate range in tone, pacing, and audience experience.

Raven's Attic Tales

Narration-led storytelling with atmospheric visual sequencing, music, titles, and documentary-style pacing.

WATCH RAVEN'S ATTIC

The Morning Mix with Paul & Jamie

Recurring personality-driven live entertainment featuring audience interaction, branded segments, humor, and digital
promotion.

WATCH THE MORNING MIX


https://youtube.com/live/TDqrDFHUoiI
https://youtu.be/xcvd3skd5-Y

SOCIAL MEDIA CONTENT

Promotional copy and supporting graphics designed to create interest and drive viewers to live digital content.

Paul Anthony » Paranormal Among Us
Admin @ All-star contributor - 3 days ago - &
Tonight on Paranormal Among Us = <~ &
What if Bigfoot, UFOs, folklore, and high strangeness are all connected?

We're joined by Levi Jamison, Director of the North American Research Center of Paraulogy
(NARCOP) and a BFRO Field Investigator, to explore the strange overlap between cryptid
research, UFO encounters, paranormal phenomena, and witness experiences.

We'll also talk about Levi's upcoming 25-day solo expedition into the Land Between the Lakes
and the research he hopes to capture for an upcoming film.

Could these unexplained mysteries actually be pieces of the same puzzle?
@ Join us LIVE tonight on Paranormal Among Us!

% Subscribe and be part of the conversation!

[tparanormal #ufo

https://www.youtube.com/live/zEToPzaZf8s?is=GqFhMS9-tqZLBtem
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Are Bigfoot, UFOs & the Paranormal All Connected?

YOUTUBE.COM

Paul Anthony is with Natalie Smearman
Admin @ All-star contributor - 5 days ago - &

What's really lurking deep in the Florida wilderness? % €3

This Tuesday (8/18 at 630pm CST) on Paranormal Among Us, Mike Aguilar and Christina
Lawhorn of SquatchinFL join us to talk boots-on-the-ground Bigfoot and Skunk Ape research
across Florida's swamps and forests.

And yes, they even take their kids into the field with them!

Join us as we talk family adventures, strange encounters, and the search for the Skunk Ape.
€3 HUNTING THE SKUNK APE AND BIGFOOT IN FLORIDA

__ Subscribe and join us live!
https://www.youtube.com/live/Mz7nPguXwDY?si=B1TDdGgGQtw8p3sw
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Bigfoot in Florida? Inside the Search for the Skunk Ape

YOUTUBE.COM

Facebook Promotional Post

Facebook Promotional Post Wrote promotional copy and paired it with branded episode artwork

to build awareness, curiosity, and live audience participation.
Wrote promotional copy and paired it with branded episode artwork

to build awareness, curiosity, and live audience participation.

VIEW FACEBOOK POST1 + VIEW FACEBOOK POST 2


https://www.facebook.com/share/p/1HdSywEiao/
https://www.facebook.com/share/p/1aRpU4hvKZ/

GRAPHIC DESIGN

Examples of visual storytelling, brand identity, messaging, and audience-focused design.

MRAN omm AL AMONG Us,

LIVE - INTERACTIVE - EVERY WEEK

i)

YOUR \IOICE MATTERS YOU RE NOT ALONE WE LISTEN.

Brand / Community Promotional Graphic - visual hierarchy, audience messaging, and live-show identity.



GRAPHIC DESIGN (CONTINUED)

A second example showing a different visual tone and social-media purpose.

G\ " NEVER GIVE UP
i~ .. ON A DREAM
JUST BECAUSE OF
THE TIME IT WILL TAKE

L To ACCOMPLISH IT.

\ THE TIME WILL
| PASS ANYWAY.

— EARL NIGHTINGALE *~*

PARANORMAL AMONG US

Social / Inspirational Graphic - photo compositing, typography, personal branding, and shareable messaging.



SELECTED WORK & CONTACT

A compact overview of the portfolio and direct links to view the work online.

* Demo Reel

e Paranormal Among Us Trailer
* Raven's Attic Tales

* The Morning Mix

* Facebook Promotional Post 1

* Facebook Promotional Post 2

PAUL ANTHONY

Digital Content Creator | Video Producer | Editor

paulanthonyvo@yahoo.com ¢ 314.791.3084

LinkedIn ¢ Voice Portfolio

Creating content that informs, entertains, and connects with audiences.
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