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Welcome! This portfolio is a curation of
my creative and professional work,
including past experiences, media Kkits,
campaigns, and more. It brings together
the virtual aspects of my career into one
place, offering a clear and thoughtful look
at the projects I am proud to share.

I am a social media and public relations
professional with a degree in Strategic
Communications and Marketing from the
University of Miami. I specialize in
creating and proposing media strategies,
marketing campaigns, and events that
engage diverse audiences, with a particular
focus on leveraging Generation Z’s
perspective. I value hard work, an open
mindset, and the ability to thrive both
independently and in collaborative
environments. During my academic career,
I was recognized on the President’s Honor
Roll twice, the Provost’s Honor Roll three
times, and the Dean’s List three times. I
approach every project with creativity,
strategic thinking, and a genuine passion
for communication and storytelling.
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Resume

Alexandra Hopfenberg

New York City * alexandra@hopfenberg.com + LinkedIn « Website + Gondola

Strategic Communications and Social Media Professional with experience building brand presence through creative
storytelling. community engagement, and partnership development. Skilled at managing cross-platform content strategies,
planning high-impact events. and executing public relations initiatives that strengthen brand equity and audience loyalty.
Passionate about connecting brands to communities in meaningful and innovative ways.

Experience

City Girls Who Walk, City Girls Who Care New York. NY

Social Media Manager & Event Coordinator November 2023 — Present

e Planned and executed 215+ events, driving consistent community engagement through weekly walks, volunteer
initiatives, fitness classes. book clubs, happy hours, and more high-visibility activations.

o Created and published multimedia content for TikTok (17K+ followers) and [nstagram (90K+ combined followers).
generating increased reach and engagement, with additional exposure through collaborative posts with the City Girls
founder (3.3M+ collective followers).

Led the creative direction, redesign, and distribution of a monthly newsletter to 16,000+ growing subscribers.

Designed. built, and maintained City Girls Who Walk’s Linktree, Shopify (front- and back-end). Luma calendar pages for
230+ events across three brands (15,000+ subscribers), and Amazon Storefront. regularly updating products and content to
align with trends and seasonal offerings.

e City Girls partnerships include but are not limited to: Meta, CVS Health, Canada Goose, Dove, Gymshark, The New York
Yankees. Koia, Hawaiian Tropic. Ole Henriksen, The Outset. Supergoop!, and Origins.

Crain Currency New York, NY
Writer & Researcher November 2023 — November 2024

s Research financial topics and emerging trends to create well-sourced, high-quality articles, supporting editorial content
development for a growing media platform.
» Translate complex financial concepts into accessible, engaging content aligned with audience interests.

The Sculpt Society Coral Gables, FL

Growth Marketing Coordinator January 2023 — August 2023

e Produced targeted TikTok and Instagram content that reached 300k+ followers. aligning with brand positioning to expand
awareness among college audiences.

* Proposed and developed three event activation strategies tailored for University of Miami students to drive user
acquisition and engagement.

TAJA Collection Coral Gables, FL

Public Relations & Social Media Intern August 2022 — December 2022

s Increased TikTok engagement by 600%+ and drove significant Instagram growth through interactive, branded campaigns.

e Cultivated influencer relationships through strategic gifting initiatives and event partnerships. expanding brand reach.

e Organized brand events and scouted 15+ new pop-up collaboration opportunities with local and national retail and
hospitality partners.

e Planned marketing and social content and shoots, while organizing and maintaining a media library across seasons.

Education
University of Miami Coral Gables, FL
Bachelor’s Degree: Strategic Communications, Public Relations, and Marketing | 3.88 GPA
Homnors: President's Honor Roll (2x). Provost’s Honor Roll (3x). and Dean’s List (3x)

Study Abroad Rome, Italy
Coursework in communications, marketing, business, event planning, and social media. Glasgow, Scotland

Skills

e Technical: Adobe Creative Suite, Microsoft Word and PowerPoint, Instagram, TikTok, Facebook. Shopify, Pinterest.
Canva, CapCut, LinkedIn, Basic Excel Understanding, and In-App Social Media Tools.

e Industry-based: Strategic Communications. Public Relations, Advertising, Brand Storytelling. Social Media Strategy.
Content Development, Campaign Management, Influencer Marketing, Community Qutreach, Event Planning and Brand
Activations, Newsletter Creation, and Email Marketing.

e Individualized: Motivated Team Player, Organization, Multitasker, Strategic Thinker. Collaborative, Adaptable, Loyal,
and Results-Driven.
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City Girls
Who Walk

Social Media Manager & Event Coordinator: Nov 2023 - Present

-Planned, coordinated, and executed over 150 brand-aligned events, significantly expanding
community engagement and elevating brand awareness.

Led social media initiatives across TikTok and Instagram, reaching 17.5k+ and 85k+ followers
respectively, and collaborated with a founder’s network of 3.3M+ followers to amplify messaging.

Developed and deployed monthly email marketing campaigns, growing the newsletter subscriber list
to 13,000+ and increasing open and click-through rates.

City Girls partnerships include but are not limited to: Meta, CVS Health, Canada Goose, Dove,
Gymshark, The New York Yankees, Old Navy, Koia, Hawaiian Tropic, Ole Henriksen, The Outset,
Supergoop!, and Origins.

City Girls
Who Care

Social Media Manager & Event Coordinator: Nov 2023 - Present

City Girls Who Care is the philanthropic branch of City Girls Who Walk.

Its mission is to give back to the City Girls Who Walk and New York City communities by sharing
their time and energy with those in need.

As the social media manager and event coordinator:

- Aided in planning and executing 20+ volunteering events.

- Volunteering partners included, but were not limited to: God’s Love We Deliver, The Migrant
Kitchen Initiative, Only Make Believe, Little Saint Nick, and Second Chance Rescue.
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~ Text Channels

— Discord

# citygirlswhowalk
Updated & engaged with City Girls

# off-topic Who Walk's Discord community posting updates about events
B RS and what is happening. Created Networking along with

Apartment and Roommates channels for members.
#H newtworking



https://lu.ma/citygirlswhowalk
https://linktr.ee/citygirlswhowalknyc
https://linktr.ee/citygirlswhowalknyc
https://linktr.ee/citygirlswhowalknyc
https://linktr.ee/citygirlswhowalknyc
https://lu.ma/citygirlswhowalk
https://lu.ma/citygirlswhowalk
https://lu.ma/xn3zhgib
https://lu.ma/h8cp8u89
https://lu.ma/uupssfl1
https://lu.ma/wbnv1dju
https://lu.ma/qp76t9yc
https://lu.ma/utvwhd2m
https://lu.ma/rogz1kiw
https://lu.ma/fqyp6kag
https://lu.ma/wi5wujz9
https://lu.ma/m9mg4c0h
https://lu.ma/9u41bgu2
https://lu.ma/wvdqimmc
https://lu.ma/tveg66t9
https://lu.ma/em9hk9yk
https://lu.ma/nxovx412
https://discord.com/invite/duzt8YzP6s
https://linktr.ee/citygirlswhowalknyc
https://lu.ma/user/usr-AYGBzn8MlXrJ9NM
https://discord.com/invite/duzt8YzP6s

We bSIte City Girls Who Walk Shop: Made and maintained the Shopify website to sell merch.

Collections
The Essentials

Shop Our City
Girls Essentials

City Girls Crewneek City Girks Hat

$80.00 USD 32500 USD

The Essentials +

All Idea Lists Photos  Videos Q, search all 14 posts
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Newsletter

MNovermnber 2024

Made & sent out our monthly
newsletters to 13,000+ subscribers.

OCTOBER RECAP -
COWW NEWSLETTER VOL. I

WEEKLY WALKS

WELCOMETO CITY GIRLS WHO WALK

FULL EVENT LIST:
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TAJA
Collection

Public Relations & Social Media Intern: August 2022 - December 2022

- Increased Instagram following by 1,500+ due to compelling polls, collages, videos, reels, and Q&As.

- Grew TikTok: +265.92% in video views, +367.29% in profile views, +619.39% in likes, +272.22% in
comments, and +200% in shares.

- Increased TikTok engagement: +296.35% in video views, +370.09% in profile views, +600.99% in likes,
+275% in comments, and +200% in shares.

- Maintained social media calendars, reached out to 100+ micro to mega influencers, offered and sent out gifts
to creators, and coordinated for industry professionals and creatives to attend our events and post content.

- Identified department stores and 15+ companies and restaurants in Miami and nationally that TAJA could
collaborate with to create pop-up events.

- Planned marketing campaigns and photo shoots, and organized the media library with 600+ images across
multiple seasons.

TAJA Collection

T— e
what the TAJA team is

gifting this year
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American Marketing
Association (AMA)

Chief Content Officer: December 2020 - September 2021

Responsible for bringing together developed consulting
projects’ content and creating graphics, PowerPoints and YV
samples for companies, clients and the club as needed. § :

University of
wnes | Miami

Semester Wrap Up Meeting

Addltlonally designed their Website and Weekly email to Inagirationsi Chuole of the Wesk JOI.I'I us for the last r-ﬂlf‘t‘tlﬂg of the scmosl?r‘ We'll be
W e e s O st o wrapping up the Case Competition, previewing the
showcase upcoming events and what was happenlng next semester, and looking at a few marketing trends

Marketing Week Survey before the semester ands!
(Seen belOW and to the rlght) -~ Ba sure to join us tomorrow on Tuesday, November
17th at 8:00 PM EST on Zoom. This semester, we are
going to have all of our meatings online via Zoom. The
meeating link, ID, and password are the same every
week, so be sure to save the information at the bottom
of this message. Gan't wait to see all of your 8AMAzing

faces then!

Brvey Link. s s i cometn Y S Zoom Link: https:iimiami.zoom. us/980157519447p-
— wasUmZSL IV ZNOMULZZnNKTGhz TWE1dz08
Garser Developmant with Ana Collochio Zoom Meeling ID: 580 1575 1944

Zoom Password: 535228

Contact US!
e R T e e e

SWTCH Underwear

Social Media Marketing Intern: September 2020 - May 2021

- Aligned all visual design and brand messaging elements to deliver consistency across
digital advertising and marketing platforms.

- Promoted Swtch’s social media by implementing SEO optimization. Further utilized
platforms such as Instagram and Pinterest regularly, engaging daily.

- Completed in-depth analyses of competitor ads, keywords, bids and landing page
activities.

- Improved short- and long-term marketing strategies.

- Created ‘Hello Cards’ for the brand as they launched their first product. These cards

went out with every intial package shipped (seen below). SWtCh

swtch x UndiWash - et £ swtch x Oil Studio o all o on e go

CONGRATULATIONS!
INSIDE IS YOUR VERY FIRST SWTCH KIT.
ENJOY!

7
XO, The Swich Team

=

st [EFTEY
A bl nr )’(’lm,‘ rono 00
e bFERRY T

A We'd LOVE your feedback!
Meet Anna Edsall b ity
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ESCAPE Db

v Me

I created and designed a 36-page cross-platform niche publication
titled ‘ESCAPE’ for those who, at their core, love to travel.

able of Contents

Summer 2025

ESCAPE Summer 2023

UNESCO World Herirage Sizes:
[talian cuisine could be

the NEXT

‘Arcl by Zahea Surya Darma | Originaly poseed i Condé Nast Travler | Agril 4, 2023

Awonia Klugmans, ims 1o celebrase
the exceptiomal rnge of the matioa’s
cusme a0d 1o promote the umversal
valie of Inly's gastronomic <ulhure.

Fossati said that she is “deeply
movedly this news”. having srduosly
campaigned for this cwcome since
2020. “T believe m our idemtity and
i the complicated yet wouderfl
country thats aly, Now's thetime.
oy 3d detemnedy resfima

pizza m gencrabons.old restamants and
evenything in Berween, its easy 1o see
why Halian food is 2 fivorite cusine for
many. O readers even elasmed that aoe
of Inly's regions kas the best food in
the world n 0w 2022 Readers’ Choice

Inlate March2023, the talian the mportance of owr culinary
povernment oficially lfestyle. whichs loved andumsitated
it Inakan all oves the planet” said Fossat

This s’ the fiest time Ttakian
food has been cm UNESCO's
The ton  dossier
eophasizes the mpact A has
bd i shaping biocultural
diversay of the counny. It defined
Ialian cuisine 35 3 “set of social
practices and expressions of stugble
", accocding to the UNESCO site
Adecisson won the made ] December
2025,
Trsly and ly
| be coming so0n - so expect lots of pizza pasta
and all dumgs Ialian popping up i your futre

veeld. mdlllharkﬁ
(Massmo Botwra, Davide Oldani,

ot g b oo

e ESCAPE Summer 2023

Classic Ilms to Inspire Your Next
fralian Vacation .

A ot ot | gty st s g | g 22,3023

Italy has long inspired Slmmakers and moviegoers with its historical ruins, beautiful vistas. and
cosmopolitan sifies steeped in glitz and glamous. Whether you're in need of lialy vacation ideas
ar simply want fo satisfy your wanderlust via the small screen. here are a few recommendations
that captwe the chamm. beauty, and culfure of one of Europe's most caplivaling counfries.

The Talented Mr. Ripley (1999)
Trr s e Antwy Maghel's peciopest s Toe
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Authentigue,
Tifuell Pa

best wine
bars in
London

Whether vou're after
organic. biodynamic
and sustainable or
something more old
world, we've rounded
up 29 of the best wine
b«u’s in London
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The best retreats & spas that spark joy

The Conscious Living Retreat, Portugal

e iceim, Portugal
that focuses oa personal transfomation (oot just daily yoga). With
workshogs on cmotional intelligence and setting clear goals and life
valus,
Hife can help you live a more joyous ove. Phs, there’s surfing, too.

BXR Retreat at Daos Cove, Crete
Onc for the fitness Fanatics — if working out gives you joy. then
you'll e in your element st the BXR retrest at Daios Cove in Crele.
This week-long retreat promotes healiy cating alogside fimess —
think hiking. mountain biking. paddie boaning, plus yoga, sirength
taining snd of course various restorstive and relaxing massages
slong with welloess treatments to soothe and regenerate cnergy.

Recharge in Ibiza, Ihiza

- jrintig iy - Thevogh

ol mancciont ik Frdenta Van Hagen and nousishing, locally
‘ourced food, this retreat will give you space to usphug and alight joy.

Wild and Free, Surf and Yoga Retrear, Cormmall

G iy i (. s o sy i Al
Comall for a wally joyous fourdsy suf

Porth. Sun (hopefully). sea and beautifisl beaches
provide the ideal backdrop for those smck in a rut and secking joy.

Curlous House, East Sussex

If creativity is what spasks joy, then consider cnrolling on onc
of the many creative counes at Curious Howse, where they offer
everyhing from sill lifc paiating to potiery, iPhoa photography o
calligraphy. Accommedation is available at The Bell in Ticehurst,
characterful, centuries-okd pub where you'll emerge focking inspired
a0 free o fex your ereative muscles. Thisis arttherapy at it finest.

 from s2p
WS ond Free Cormall” (Wil & Free
Advessumrs), The Retreases Poetigal and “The
Limewoad Hosel, New Fores by ke Encibamn

ESCAPE Summer 2023 ]
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VOGUE by Me

Designed a 20-page mock magazine inspired by Vogue. I decided the cover story, what
campaigns to include, page layouts, and overall creative concept.

NewAge Of Models

TIE
PERFECT
WINTER
JACKETS
FOR YOU 1on

“Kids don’t always
listen, hut they are
always watching what .
’ ‘_\mu\u_l\’_\ml\v]mlilv
to people, they learn
1o be [mHlx. I vou
make I;nmll\ lime a "“I
priority, they don’t
even 4]:|4-\Ifnn \)w‘vu|- o ot gy o e it e
: B W hen Dwasinomy late twenties
o s, | \\lml:_;hl my career would last
L about 10 vears, ops, And yel some-

how here am.”
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Sections & Spreads

Additional spreads and stories designed by me inspired by VOGUE and Harper’s Bazaar.

. “The whole idea of
 gender is so Sfixed. I just vee
want to, like, explode v
it. 'm not non-binary,
but I feel as much a

man as a woman.”

9us 3599108
II 10>
4 oI

L

“Someorse giving me an identity was just such so much easier than being myself.”
Buying
Myself
[omemres Back
s, 1 - Whe el
“Work to me was N o

such an escape. | . = g e
don’t like to use it 2 y
that way anymore. M ==
Twant touse it as a . 3 : s
platform, where P'm -t

not just ranting about

my problems.”
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Happy Hour in Havana Tume lo Shop Tull Tou Drop

Callc 23 Brings Guban Flair to Coral Gaby Won't You Be Our Neighbor? Our retailers need you.
¢ 23 Brings Cuban Flair to Coral Gables T —
by Lizzie Wikoox:

Atrticles designed by me during my internship at Coral Gables Magazine (each linked).

distraction distraction

THE MAGAZINE OF THE STUDENTS OF THE UNIVERSITY OF MlAMI THE MAGATZINE OF THE STUDENTS OF THE UNIVERSITY OF MIAMI

_ FEB Sirius XM And Pandora Present: The
Chainsmokers And Lizzo MY 9 Ways To Gurb Move-Out Day Stress

Articles written and designed by me for University of Miami’s Distraction (each linked).


https://www.craincurrency.com/lifestyle-and-luxury/gourmands-delight-best-tasting-menus-world-0
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https://issuu.com/coralgablesmagazine.com/docs/nov2020_issuu
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THANK YOU
FOR VIEWING

My Website - My _LinkedIn



https://alexandrahopfenberg.godaddysites.com/
https://www.linkedin.com/in/alexandra-hopfenberg/

