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Reviewed by Carol Thompson for Readers' Favorite

Harnessing Purpose: A Marketer’s Guide to Inspiring Connection by Melissa Fors Shackelford
provides a transformative perspective on the marketing profession, shifting the focus from
traditional metrics to the power of purpose-driven marketing. Shackelford begins by challenging
marketers to examine the “why” behind their efforts, advocating for a marketing approach beyond
sales to make genuine connections with customers. This involves a deeper understanding of one’s
personal purpose and aligning it with the brand’s mission to create marketing campaigns that sell
and build lasting relationships and community.

Melissa Fors Shackelford’s extensive background in leading marketing teams is evident as she
explains how purpose-driven marketing can enhance engagement, increase satisfaction, and drive
sustainable business growth. The book is structured to gradually guide marketers from an
introspective look at their current practices to a more enlightened approach that aligns with their
core values. Through chapters that explore various marketing dimensions, from team dynamics to
resilience building, Shackelford offers practical advice and strategies for marketers at all levels to
cultivate a more meaningful career path. The layout is exceptionally well done, making it easy to
navigate.

Harnessing Purpose is both inspirational and practical. It equips marketers with the tools to identify
their unique purpose, integrate it into their daily tasks, and assess the impact of purpose-driven
initiatives. Her emphasis on ethical marketing practices and her call for marketers to be catalysts for
positive change are timely and impactful. This guide is a must-read for any marketer looking to
transform their approach and impact through the power of purpose. It challenges conventional
marketing wisdom by offering a fresh perspective that prioritizes long-term connections over short-
term gains.



