
AI & Ethics in Journalism: Legal, Ethical and 
Transparency Considerations
An exploration of how artificial intelligence 

intersects with journalistic principles, legal 

boundaries and ethical responsibilities.

by Lynn Walsh



Who I am 
● 15+ years as an investigative 

journalist
● Former National President/Ethics 

Chair SPJ
● Assistant Director of Trusting 

News
● Want to see a healthy information 

ecosystem: accurate, responsible 
information reaching the public



What do people think 
of AI?





From research we know:
● Widespread awareness of AI, most only used ChatGPT. Younger 

audiences have used it more 

● Much of public think journalists already using AI, more human 
involvement equals more comfort, more comfortable with text than 
images and lighter content

● Concerns: Is using AI cheating? Concerned journalists will use it 
irresponsibly, lead to misinformation, job loss

● Want disclosures/transparency



Used 
irresponsibly

Healthcare/Science Ordinary people/Retailers

Impact

Used 
irresponsibly

Impact

Government/Political parties

Impact

Used 
irresponsibly

Social media/News media

Impact

Used 
irresponsibly



What do people think of 
news?



From research we know:

● Trust in news is low, differences: age, political affiliation
● When people don’t know how journalism operates, they don’t give us the 

benefit of the doubt.
● There’s a huge disconnect between what we think we offer — the value 

we provide — and how we’re perceived. 
● Most people have never spoken to a journalist.
● Journalists don’t often reflect community: whiter, more educated, more 

liberal, more likely to live in cities



So, should we use AI?



Yes….
● Be transparent - get on the record

○ Internal policy
○ External policy
○ Day-to-day coverage

● Ask/Listen to your community
● Educate/Train

○ Skills, Ethics & Legal issues
○ What AI is, what it can/can’t do well



Let's DiscussAI use in news
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Have you talked openly about AI 

use in your newsroom?





What they did
● Public-facing survey

○ Created by Trusting News
○ Shared with their news consumers
○ Collected over 6,000 responses

● Interview 10 news consumers
○ Use Trusting News’ AI Community Interview 

Guide
○ Provide summaries to Trusting News



Some of the questions:

● Is there anything you’re 
afraid of when it comes 
to us using AI?

● When we use AI, what 
do you want to know 
about that use?

● How important is it to 
you that a human is still 
involved in the process?



American City Business Journal

 



KXAN

 



The Texas Tribune

 



The Associated Press



Trusting News principle 

Journalists make more informed decisions about what it 
means to serve the public if they understand the people 
they aim to serve. 



● 86% of respondents said they felt a sense of trust 
building with the journalist and/or the news 
organization post-conversation. 

● 28% were considering subscribing 

Latest research 



What we learned











People want use of AI disclosed

● Knowing why journalists decided to use AI would 
be important - 87%

● Understanding how journalists will be 
ethical/accurate with use of AI would be 
important - 94%

● Knowing a human was involved & reviewed 
content before it was published would be very 
important - 92%



Why transparency?
It works!



Explaining yourself has an impact
Experiment added “explain 
your process” box to a news 
story that explained why and 
how the story was covered. 

The goal was to find out 
whether providing a short, 
explanatory text box at the 
bottom of a news story 
would help the audience 
understand the process of 
journalism better and – as a 
result – boost their trust in 
the news organization 

Source: Center for Media Engagement. 2019



The presence of the 
“explain your process” 
box boosted people’s 
perceptions of the news 
organization on 11 of the 
12 items related to trust. 

These were: 
transparent, 
informative, accurate, 
fair, tells the whole 
story, reliable, 
credible, unbiased, 
trusted, has integrity, 
and reputable.

Source: Center for Media Engagement. 2019



It works on-air 
too!



Explaining the ‘why’ 
builds trust with TV 
audiences When seeing two news clips, one with trust language inserted 

and one without, participants generally preferred the news 
clips that contained trust items, even if they couldn’t specify 
how the clips were different. 

They described the clips as “more personal” or as providing 
“more facts” or “more context” and saw them as generally 
more complete.  

Source: Trusting News, Center for Media Engagement, 2020



AI use 
disclosures



AI disclosures should include:
● Information about what  AI tool did
● Explanation about why  AI was used, ideally 

language shows how AI benefits 
community/improves news coverage

● Description of how humans  involved
● Explanation about how content is still ethical, 

accurate, meets newsrooms editorial 
standards



What that looks like

What it did

Why

What we used

Human/
accuracy



Transcription

Analyze data/records



Write content

Translation
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AI Use Policies



Internal AI use policies

Ensures responsible and ethical use
 Sets clear standards for how AI tools can and should be used in journalism.

Protects credibility and trust
 Helps maintain transparency with your audience about how content is created and 
edited.

Reduces legal and reputational risk
 Mitigates issues related to copyright infringement, misinformation, or biased 
outputs.

Provides consistency across teams
 Allows you to decide what you are comfortable with. Offers staff clear 
guidance, especially as AI tools become embedded in workflows.



Internal AI use policies

Supports training and onboarding
 Helps new employees understand what’s allowed and expected when using AI.

Encourages thoughtful experimentation
 Creates a structure where innovation with AI is encouraged but monitored.

Prepares for public disclosure
 Makes it easier to communicate your AI use practices to audiences in an open, 
informed way.

Strengthens internal decision-making
 Gives editors and reporters a reference point when questions arise about how 
to use AI tools.



External (public-facing) AI use policies

Builds audience trust through transparency
 Clearly explains how and when your newsroom uses AI, addressing common public concerns.

Demonstrates accountability
 Shows your newsroom takes the ethical use of AI seriously and has guardrails in place.

Differentiates your journalism
 Helps your newsroom stand out as a responsible, human-centered source of news in an 
AI-saturated information landscape.

Educates the public about AI
 Helps audiences understand what AI can and can’t do, reducing confusion and misinformation.

Prepares your team for questions or scrutiny
 Gives staff a consistent message to share with audiences, funders, or critics when AI use is 
questioned.



External (public-facing) AI use policies

Fosters stronger community engagement
 Invites conversation and feedback, creating opportunities to hear what your audience expects 
and values.

Aligns with journalism values
 Reinforces core principles like truth, independence, and transparency — regardless of the 
tools used.

Meets audience expectations
 Research shows people want to know how journalism is produced, especially when 
technology is involved.

Don’t wait! It does not have to be final - update as you learn/make 
changes. Make it a living document
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Your turn



AI Policies

Write an AI policy/disclosure:
● Think: What questions do my users have about my AI use? 

What complaints am I hearing?
○ Why are you experimenting with AI?
○ How are you experimenting with AI? When will/are you 

using AI?
○ When will you not use AI?

● What can you promise your users/community?
○ Accuracy (human checking?)
○ Transparency?



AI Policies

Worksheet to help: 
https://bit.ly/4krfieh 

Poynter has a guide.

https://docs.google.com/document/d/13JNNz1AJGGTx6NyuVPCqL8x1lXWZ9ghdWVqMxqHDdc4/copy?usp=sharing
https://bit.ly/4krfieh
https://www.poynter.org/ethics-trust/2024/how-to-create-newsroom-artificial-intelligence-ethics-policy/


AI Disclosures

Trusting News Madlib: 
In this story we used (AI/tool/description of tool) to help us (what 
AI/the tool did or helped you do). When using (AI/tool) we 
(fact-checked, had a human check, made sure it met our 
ethical/accuracy standards). Using this allowed us to (do more of x, 
go more in depth, provide content on more platforms, etc).

Sample language can be found here: https://bit.ly/45nPElP 

https://bit.ly/45nPElP


AI Disclosures

Worksheet to help: 

https://bit.ly/3SIcHQQ 

https://docs.google.com/document/d/1lJ-hdvnvQ92rwTkJW8h081z_C7zKdojl4ntfPeVp2WA/copy?tab=t.0
https://bit.ly/3SIcHQQ


AI Trust Kit
trustingnews.org/trustkits/ai/ 

https://trustingnews.org/trustkits/ai/


Legal and 
Ethics



How do ethical and legal 
concerns around AI use 

show up in your 
newsroom?



Libel



AI systems can sometimes produce "hallucinations" - factual errors or 

made-up information that seems plausible. 

The lesson is clear - always fact-check AI-generated content before 

publishing. Careful human review is still essential to avoid libel and 

protect reputations.

AI Hallucinations: Reputation Risks

You are responsible for what you publish or broadcast.



1 Don't Wait Until the Last Minute

Don't use AI if you're drafting or editing a story at the last 

minute. AI outputs can be unreliable and require 

thorough fact-checking.

2 Fact-Check Carefully
Fact-check any information from AI that could be true or 

false. Remember, AI-generated opinions are not libelous.

3 Use Disclaimers
If you must use AI, include a clear disclaimer that you 

used AI and include information about how you made 

sure it was accurate, ethical.

4 Vet Your Sources
Be wary of websites using AI to generate cheap, quick 

content just for advertising revenue. Always fact-check 

your sources.

Recommendations



Copyright



AI regulations: U.S. vs International 

United States:
○ Courts and lawsuits are setting early precedents, especially around copyright and libel
○ No comprehensive federal law yet—regulation is reactive, not proactive.

International:

○ Elected officials are taking the lead in drafting AI-specific legislation
○ The E.U. AI Act includes requirements around disclosure, registration, transparency 

and risk management for AI companies/systems
i. Classify AI systems into categories based on risk. 
ii. Higher the risk, more requirements/regulations.
iii. Law enforcement/education/employment (High) Chatbots (Limited) 



AI regulations: U.S. vs International 

International:
● U.K.: Relying on existing laws and regulators from specific department/sectors to 

refine/create guidelines/requirements
● France: Follow EU Act BUT also implement sector-specific laws, including copyright and 

data protection
○ 2023 bill introduced (referred to committee): would require authorization of authors for 

use by AI companies, require transparency that AI “authored” something and credit 
original content creator/author



Copyright: What is legal?

Copyright is the legal right granted to a creator (like a 
journalist) over their original work, specifically their articles, 
photographs, videos, and other media. It protects their 
creative expression and gives them the exclusive right to 
control how their work is used, copied, or distributed. This 
includes the right to make copies, adapt the work, and 
publicly display it. 



What is legal?

 Original Works: Applies to original works of authorship, meaning the 
journalist's own writing, photos, or videos. 

 Exclusive Rights: Gives exclusive right to control how their work is 
used, including making copies, distributing and adapting 

 Protection from Infringement: Protects from others using work 
without permission, which is considered copyright infringement. 

 Fair Use: Allows use of small portions of copyrighted material under 
certain circumstances for news reporting or commentary



What is legal?

Terms of Protection: Terms vary, but generally, protection lasts for 
author's lifetime plus an additional number of years (often 70 years). 

Registration: While not mandatory, registering a work with Copyright 
Office can offer additional legal protections

Licensing: Can license work under Creative Commons licenses, which 
allow others to use their work under specific conditions, such as 
attribution or non-commercial use. 

https://www.google.com/search?rlz=1C5CHFA_enUS815US815&cs=0&sca_esv=c59ccef057ebb78d&sxsrf=AE3TifNDcW6nFXdUCtjIfTv9Tjm3-g7nqw%3A1748877767805&q=Terms+of+Protection&sa=X&ved=2ahUKEwjYt9CwhdONAxWwlIkEHdj-LOYQxccNegQIFBAB&mstk=AUtExfADlpqhUI5MTwwi8YxG-CVR__fL2qWp-c2_slJuMgPHeOLaTQ1tmxgWVi8YsmN3cU2fxzdYE1dy5hV-aBQSZ-eARYbkA-8IDGdzRmq2_gbaouYJSJdzuzYicvRu5W_5Dg2L_JZK7z4xJHVsjF-tjuYyTCNKWfa3iOoUdjzIZ8sYqas&csui=3
https://www.google.com/search?rlz=1C5CHFA_enUS815US815&cs=0&sca_esv=c59ccef057ebb78d&sxsrf=AE3TifNDcW6nFXdUCtjIfTv9Tjm3-g7nqw%3A1748877767805&q=Registration&sa=X&ved=2ahUKEwjYt9CwhdONAxWwlIkEHdj-LOYQxccNegQIExAB&mstk=AUtExfADlpqhUI5MTwwi8YxG-CVR__fL2qWp-c2_slJuMgPHeOLaTQ1tmxgWVi8YsmN3cU2fxzdYE1dy5hV-aBQSZ-eARYbkA-8IDGdzRmq2_gbaouYJSJdzuzYicvRu5W_5Dg2L_JZK7z4xJHVsjF-tjuYyTCNKWfa3iOoUdjzIZ8sYqas&csui=3
https://www.google.com/search?rlz=1C5CHFA_enUS815US815&cs=0&sca_esv=c59ccef057ebb78d&sxsrf=AE3TifNDcW6nFXdUCtjIfTv9Tjm3-g7nqw%3A1748877767805&q=Licensing&sa=X&ved=2ahUKEwjYt9CwhdONAxWwlIkEHdj-LOYQxccNegQIDxAB&mstk=AUtExfADlpqhUI5MTwwi8YxG-CVR__fL2qWp-c2_slJuMgPHeOLaTQ1tmxgWVi8YsmN3cU2fxzdYE1dy5hV-aBQSZ-eARYbkA-8IDGdzRmq2_gbaouYJSJdzuzYicvRu5W_5Dg2L_JZK7z4xJHVsjF-tjuYyTCNKWfa3iOoUdjzIZ8sYqas&csui=3


Main copyright concerns

● AI models are trained on massive datasets of copyrighted 
material, including articles and books, without permission or 
compensation for writers

● Raises questions about the legality and ethics of using content

● Practices challenge traditional frameworks of copyright 
protection in journalism



What lawsuits are testing

● What about AI? No definitive legal standard yet — still 
evolving.

● Creators argue: If AI is trained on their work, the output is a 
copyright violation.

● Courts are considering if AI outputs are "substantially similar" 
to originals or if “fair use” can apply



Law is still being decided 

News publishers suing AI platforms:

1. Ziff Davis vs OpenAI
2. News/Media Alliance members vs Cohere
3. Indian news publishers vs OpenAI
4. Coalition of Canadian news outlets vs OpenAI
5. News Corp vs Perplexity
6. Mumsnet vs OpenAI
7. The Center for Investigative Reporting vs OpenAI and Microsoft
8. Eight Alden Global Capital newspapers vs OpenAI and Microsoft
9. The Intercept, Raw Story and AlterNet vs OpenAI

10. The New York Times vs OpenAI and Microsoft
11. Getty Images vs Stability AI

https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-ziff-davis
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-news-media-alliance-members
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-indian-news-publishers
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-canadian-outlets
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-news-corp-versus-perplexity
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-mumsnet
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-the-center-for-investigative-reporting
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-eight-alden-global-capital-daily-newspapers
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-the-intercept-raw-story-and-alter-net
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-the-new-york-times
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-getty-images


Law is still being decided 

News publishers signing deals with AI platforms:

 The New York Times – Amazon
 The Washington Post – OpenAI
 Shutterstock – Synthesia
 News/Media Alliance – Prorata.ai
 Guardian – OpenAI
 Schibsted – OpenAI
 Agence France-Press – Mistral
 Associated Press – Google
 Axios – OpenAI
 Future – OpenAI

 The Independent, LA Times, Lee 
Enterprises and more – Perplexity

 DMG Media, Guardian, Sky News 
and Prospect – Prorata.ai

 Reuters – Meta
 Hearst – OpenAI
 FT, Reuters, Axel Springer, Hearst 

Mags, USA Today Network – 
Microsoft

 Conde Nast – OpenAI
 FT, Axel Springer, The Atlantic, 

Fortune – Prorata.aiShutterstock – 
OpenAI

 Time, Der Spiegel, Fortune, 
Texas Tribune and more – 
Perplexity

 Time – OpenAI
 Vox Media – OpenAI
 The Atlantic – OpenAI
 News Corp – OpenAI
 Dotdash Meredith – OpenAI
 Informa – Microsoft
 Axel Springer – Microsoft
 Financial Times – OpenAI
 Le Monde and Prisa Media – 

OpenAI
 Axel Springer – OpenAI
 Associated Press – OpenAI
 Shutterstock – OpenAI

https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-the-new-york-times-0
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-the-washington-post
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-shutterstock-1
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-news-media-alliance-members-0
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-the-guardian
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-schibsted
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-agence-france-press
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-associated-press
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-axios
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-future
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-the-independent-la-times-lee-enterprises-and-more
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-the-independent-la-times-lee-enterprises-and-more
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-dmg-media-guardian-sky-news-and-prospect
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-dmg-media-guardian-sky-news-and-prospect
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-reuters
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-hearst
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-ft-reuters-axel-springer-hearst-mags-usa-today-network
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-ft-reuters-axel-springer-hearst-mags-usa-today-network
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-ft-reuters-axel-springer-hearst-mags-usa-today-network
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-conde-nast
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-financial-times-axel-springer-the-atlantic-fortune
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-financial-times-axel-springer-the-atlantic-fortune
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-shutterstock
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-shutterstock
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-time-der-spiegel-nbsp-fortune-entrepreneur-the-texas-tribune-and-wordpress-owner-automattic
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-time-der-spiegel-nbsp-fortune-entrepreneur-the-texas-tribune-and-wordpress-owner-automattic
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-time-der-spiegel-nbsp-fortune-entrepreneur-the-texas-tribune-and-wordpress-owner-automattic
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-time
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-vox-media
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-the-atlantic
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-news-corp
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-dotdash-meredith
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-b2b-giant-informa
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-axel-springer
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-financial-times
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-le-monde-and-prisa-media
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-le-monde-and-prisa-media
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-axel-springer
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-associated-press-0
https://pressgazette.co.uk/platforms/news-publisher-ai-deals-lawsuits-openai-google/#h-shutterstock


Law is still being decided 

US News/Media Alliance v. Cohere

● News orgs: Advance Local Media, Conde Nast, The Atlantic, Forbes, The Guardian, 
Business Insider, LA Times, McClatchy Media Company, Newsday, Plain Dealer 
Publishing Company, Politico, The Republican Company, Toronto Star Newspapers, 
and Vox Media.

● Canadian AI start-up Cohere Inc. - builds tailored LLM’s
● Claims:

○ Unauthorised use of publisher content in developing LLM’s, lists 4,000 articles, 
even when behind paywall or blocked from scraping

○ Chatbot produces “damaging hallucinations” - fake pieces under brand’s names
● Significance: Contribute to fair use interpretation, lawsuits claims licensing market 

for their content for AI developers

https://www.bakerlaw.com/advance-local-media-v-cohere/


Law is still being decided 

Getty Images v. Stability AI

● News org: Getty Images
● UK-based Stability AI - Text to image, video and audio
● Claims:

○ Stability AI “unlawfully copied and processed” millions of copyrighted 
images without a licence

○ Allows users to make “essentially identical copies of copyright works”
○ Judge ruled can go to trial, Getty wants transferred to California

● Significance: Trademark infringement allegations b/c technology’s ability to 
replicate Getty Images’ watermarks in AI outputs

https://www.bakerlaw.com/advance-local-media-v-cohere/


Law is still being decided 

Walters v. OpenAI

● News org: An individual - talk show host Mark Walters
● OpenAI - LLM’s, ChatGPT
● Claims:

○ Walters sues OpenAI for defamation after blogger prompted ChatGPT for 
information about an unrelated lawsuit, the tool wrongly described Walters as a 
defendant in that case who had been accused of fraud. 

○ Nothing was published, just a ChatGPT response
● Significance: May ruling - dismisses Walters claims. The court rejected 

Walters’ argument that deploying a fallible AI constitutes negligence. Walters offered 
no evidence that OpenAI knew the specific output was false or acted with reckless 
disregard.

https://www.bakerlaw.com/advance-local-media-v-cohere/


Fair Use



Does the “Fair Use” doctrine apply to AI’s use of 
copyrighted material?

Copyright office report on Fair Use
The report emphasizes AI training is not categorically fair use, each use of copyrighted material must be 
evaluated individually. 

Four-Factor Fair Use Test:

● Purpose of the use: This includes whether the use is commercial and whether it 
transforms the original work. 

● Nature of the copyrighted work: This factor considers the type of work, such as 
expressive works or unpublished works, which are less likely to be considered fair use. 

● Reasonableness of use: This factor examines the quantity of copyrighted material 
used and whether it is a substantial portion of the original work.

● Market effect: This factor considers the impact on the potential market for the 
original work, including lost sales, market dilution, and lost licensing opportunities. 



Law is still being decided 

Authors v. Anthropic PBC/Meta

● Claims:
○ Anthropic has argued the four factors of the fair use analysis weigh in its favor, calling its use 

“transformative in the extreme.” 
○ The authors countered that courts have repeatedly ruled fair use cannot justify downloading 

copyrighted works from pirate websites to avoid paying fees.
● Rulings/determination: 

○ Judge leaning toward finding Anthropic PBC violated copyright law when it made initial copies 
of pirated books, but that its subsequent uses to train their generative AI models qualify as fair 
use.

○ A summary judgment in Meta: Judge said Llama might destroy the markets for copyrighted 
work, but found authors’ evidence about that potential effect thin. No decisions yet

https://www.bakerlaw.com/advance-local-media-v-cohere/
https://news.bloomberglaw.com/litigation/metas-ai-model-leaves-judge-twisting-over-market-obliteration
https://www.bloomberglaw.com/public/document/BartzetalvAnthropicPBCDocketNo324cv05417NDCalAug192024CourtDocket/7?doc_id=X6LT3D9J7PL99IPCO150GG549B5


Evaluating Fair Use, Copyright issues

Recommendations
● Be vigilant about your own reporting and photography property: look for your work 

being poached (consider your options)
● Establish a policy for your newsroom on when and how AI can be used, and — if 

that includes directly publishing AI output — how you will ensure it doesn’t include 
copyrighted material.

● Make sure to do your homework if you plan to publish a composite image created 
by AI. If that image is not transformative enough from an original work, you may be 
on the hook for copyright infringement.

● Look for software that comes with “legal protections” advertised like Adobe Firefly 
or Microsoft Copilot.



Evaluating Fair Use, Copyright issues

Recommendations

● Get into the habit of asking the AI platforms for the sources of their 
information, and ask for details.

● Find original source to attribute to (VERIFY)
● Fair Use applications you used before MAY apply and help with AI - not sure 

yet though



Ethical 
concerns



Four main principles

Seek the truth and report it
Minimize harm

Act independently
Be accountable and transparent 

Code of Ethics



Accuracy and Misinformation

AI tools can generate false or misleading content confidently.

Journalists must verify all AI-assisted outputs just as they would any 
source.

There's a risk of amplifying errors or fabrications, especially if 
outputs aren't carefully edited or fact-checked.



Accountability and attribution

Who is responsible for errors or harm caused by AI-generated content? 
(You are if you publish them!)

Journalists must maintain editorial oversight and cannot shift blame 
to a tool.

There's also the question of attribution — to sources, to tools, and to 
human authors.



Example



Example



Example

How to prevent this:

● Establish Clear Vendor Guidelines: Set expectations in contracts or agreements 
● Require AI Use Disclosures: Mandate any submitted content include a statement 

about whether and how AI was involved.
● Build an Internal Review Rubric: Create a checklist for evaluating outside 

content, including questions about transparency, source quality and editorial 
responsibility.

● Audit Samples Regularly: Randomly audit submitted work to check for 
AI-generated errors or patterns of inaccuracy.

● Train Staff to Spot AI-Generated Red Flags: Teach editors to recognize signs of 
low-quality AI content (e.g., generic tone, factual errors, hallucinations)



Bias and Fairness

AI models are trained on internet-scale data, which can include racist, 
sexist, or otherwise biased content.

These biases can show up subtly in outputs, reinforcing harmful 
stereotypes or misinformation.

Journalists must recognize and mitigate AI bias, especially when 
covering vulnerable or marginalized communities.



Example



“For example, in images 
generated from prompts asking 
for photos of people with certain 
jobs, the tools portrayed almost 
all housekeepers as people of 
colour and all flight attendants 
as women, and in proportions 
that are much greater than the 
demographic reality.”



Intellectual property and plagiarism 

AI may unintentionally reproduce copyrighted content without 
proper attribution.

Journalists must be cautious about publishing AI outputs that 
could infringe on others’ rights.

Ethical journalism includes respect for ownership, originality 
and people.



Example



Example



Consent and privacy

Some AI tools might generate content about people who haven’t 
consented or who are being impersonated.

Journalists must safeguard personal data, avoid synthetic 
content that misrepresents individuals and seek informed consent 
where appropriate.



Example



Example

How to prevent this:
● Same risk, difference is scale 

and availability 
● Pay attention to privacy laws: 

GDPR, CPPA and ADPPA
● Consider closed/local GPT’s



Tools to help

● AP video series: covering AI on every beat 
● NPA's AI Co-Lab: how to use tools for listening and 

engagement WHILE also still being ethical and 
considering privacy, etc. 

● Partnership on AI has a guide for newsrooms about how 
to choose AI products AND a tool database

● Journalist’s Toolbox

https://www.youtube.com/playlist?list=PLpP3Ux9QU0k5PDpG2LohM8NRcU_peddNg
https://newsproduct.org/npai-co-lab
https://syntheticmedia.partnershiponai.org/#read_the_framework
https://syntheticmedia.partnershiponai.org/#read_the_framework
https://airtable.com/appnP5pmnsMFGYoAI/shrQeIsvzGoTbdp7b/tblvwDhL4X23V1pTp/viwN8zctay9H2N0ir?blocks=hide
https://journaliststoolbox.ai/about/


Transparency and disclosure

Audiences deserve to know when and how AI is used in content 
creation.

Failing to disclose AI use can erode trust and mislead readers about 
the origin or authorship of a story.

Transparency also helps distinguish responsible journalism from 
AI-generated spam or disinformation.



Example



Example

How to prevent this:
● Be transparent
● Talk to your audience 

about AI use BEFORE 
you start using

● Continue to 
check-in/ask 
community

● Consider changes 
based on audience 
feedback



Disclosure 
placement



Where “behind 
the story” messages go
● In print
● On air
● In social posts and comments
● In newsletters
● In editor’s notes at the top of stories, packages or landing 

pages
● In “behind the scenes” explainers



A simple editor’s note can routinely send 
people back to an explainer.



Shaded box



“Explain your Process” Box

This box is 
built into the 
McClatchy 
CMS.



Take an 
FAQ to 
social





Trust Tips
One quick, actionable tip for earning trust. In each week’s 
newsletter, we’re sharing election resources, funding and 
tips. 

trustingnews.org/newsletter  

http://trustingnews.org/newsletter


Thank you!

Lynn Walsh
Lynn.K.Walsh@gmail.com 

mailto:Lynn.K.Walsh@gmail.com



