
E v e n t  ·  S t a g e  ·  L i v e  B r a n d  T h e a t r e

Where many book venues,
we compose evenings.



T h e  H o u s e  P r i n c i p l e

“ An event ends at midnight.
An evening lives
in the calendar.

S y n e r g y  M a r C o m , h o u s e  p r i n c i p l e



I n s i d e  t h i s  v o l u m e
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I.
C h a p t e r  o n e

The House
& The Craft.



T h e  S e n t e n c e

We don't run events.
We compose evenings
brands are remembered by.

15+ 300+ 35,000sq ft 5-star access



W h y  b r a n d s  m o v e  f r o m  v e n d o r  t o  p a r t n e r

Strategy, design, curation, technical
production and ground, under one mandate.

01 · Strategy

The brief before the brief.
02 · Design

In-house 3D, 2D, spatial.
03 · Curation

Programme & talent.

04 · Technical Production

Audio, lights, video, rig.
05 · Manpower

Specialised, multi-lingual.
06 · Ground

Show day command.



T h e  r o o m s  w e ' v e  e a r n e d  a c c e s s  t o

A venue is not booked.
It is negotiated into character.

i · Access ii · Priority iii · Fluency iv · Reach



II.
C h a p t e r  t w o

Infrastructure.
5 35,000 sq ft 5 cities



F i v e  w a r e h o u s e s .  O n e  s t a n d a r d .

Owned floors,
not rented capacity.

i  ·  W e s t

Mumbai
i i  ·  N o r t h

New Delhi
i i i  ·  E a s t

Kolkata
i v  ·  S o u t h

Hyderabad
v  ·  S E  C o a s t

Vizag



I n s i d e  t h e  b u i l d  f l o o r

The evening is built here first.
Only then does the venue see it.



M e t a l ,  w o o d ,  p r i n t ,  s o f t ,  i n t e g r a t i o n

Five trades, five floors,
one quality standard.

01 · Structural

Steel & welding.
02 · Scenic

Carpentry & ply.
03 · Print

Large-format graphics.
04 · Dimensional

Letters & sculpt.
05 · Integration

Rig, cable, install.

D i r e c t o r  ·  B u i l d  &  O p e r a t i o n s  ·  S y n e r g y  M a r C o m



III.
C h a p t e r  t h r e e

Ballrooms.



S t a t e  I n v e s t m e n t  S u m m i t  × 5 - s t a r  b a l l r o o m

The Conclave.
A room that signalled they 
were open for business.

F o r m a t

Investor stage
& hospitality

S c o p e

Design, tech,
protocol, ground

W i n

Zero protocol
break, live coverage



T h e  m e c h a n i c s

From ballroom
to investment platform.

01 · Design

Stage & protocol layout
02 · Tech

Broadcast-grade rig
03 · People

Protocol & hospitality
04 · Ground

Show-day command



N a t i o n a l  d e a l e r  c o n c l a v e  ·  a u t o m o t i v e  &  c o n s u m e r  d u r a b l e s

A dealer meet is not a party.
It is the yearly reset of a distribution business.



IV.
C h a p t e r  f o u r

Stagecraft.



N a t i o n a l  R a d i o  I P  ·  F r e e d o m  A w a r d s

The night music
became a medium.

“They ran the show like a broadcast. Our sponsor didn't sit next to the 
artist, they shared the story.”
P r o g r a m m i n g  h e a d  ·  n a t i o n a l  r a d i o  n e t w o r k
R e p r e s e n t a t i v e  f e e d b a c k  f r o m  t h e  c a m p a i g n  a r c h i v e



T h e  b u i l d

A stage designed
as a brand instrument.

Zero 2h 30m 1 team

Show flow



C i t y - s c a l e  s p o r t s  I P  ·  o p e n - g r o u n d  b r a n d  s t a g e

A venue
the size of a city block.

Open ground.
Broadcast-grade audio in daylight.



V.
C h a p t e r  f i v e

Activation.



C o n s u m e r  n e t w o r k i n g  b r a n d  × p r e m i u m  m a l l  c i r c u i t

A mall lobby
turned into a launch floor.

F o r m a t

Mall lobby
experience zone

B u i l t

Modular scenic +
demo counter

C i t i e s

Multi-city
mall circuit



T r a d e  b r a n d  × c u l t u r a l  &  m u s i c  I P s

Not a logo on the backdrop.
A brand written into the 
evening.

“They understood the difference between visibility and integration. It's what 
made the sponsor sign back on for the next season.”
H e a d  o f  t r a d e  m a r k e t i n g  ·  c o n s u m e r  b r a n d
R e p r e s e n t a t i v e  f e e d b a c k  f r o m  t h e  c a m p a i g n  a r c h i v e



P r o d u c t  l a u n c h e s  &  c a t e g o r y  r e v e a l s

The one unveiling
the room won't post about 
tomorrow.

M a r k e t i n g  d i r e c t o r  ·  c o n s u m e r  e l e c t r o n i c s  ·  r e p r e s e n t a t i v e  f e e d b a c k



VI.
C h a p t e r  s i x

The Firm
& The Promise.



W h e r e  a n  e v e n t  a g e n c y  b e c o m e s  a  p a r t n e r

Six reasons brands stay,
and bring us the next brief unprompted.

i.
Marketing lens,
not production.

ii.
Aesthetic
discipline.

iii.
Venue access,
nationwide.

iv.
Owned
fabrication.

v.
One integrated
team.

vi.
Execution
reliability.

H e a d  o f  b r a n d  m a r k e t i n g  ·  p r e m i u m  h o s p i t a l i t y  ·  r e p r e s e n t a t i v e  f e e d b a c k



A  c r o s s - s e c t i o n ,  n o t  a  d i r e c t o r y

Sectors behind the cases.

i.

State investment summits
Ministerial conclaves
Public-affairs platforms
Diplomatic receptions

ii.

National radio IPs
Broadcast award shows
OTT & music properties
Print & digital brands

iii.

Networking & smart devices
Personal computing
Automotive launches
Consumer durables

iv.

Investor conclaves
Fund launches
Dealer & channel meets
AGMs & results roadshows

v.

Category launches
Trade activations
Cultural & festive IPs
Public health platforms



T h e  t e a m  b e h i n d  t h e  w o r k

Partner-level on the phone.
On the floor.

S t r a t e g y

The Account Lead.
D i r e c t o r  ·  S h o w  &  B u i l d

The Show Lead.
D i r e c t o r  ·  C r e a t i v e

The Design Lead.



L e t ' s  c o m p o s e  y o u r  n e x t  e v e n i n g

E n t i t y

Strategiq Marcom LLP
W e b

synergymarcom.in

N e w  B u s i n e s s

mail@synergymarcom.in
D i r e c t  l i n e

+91 · 22 456 878 17

Where many book venues, we compose evenings.
Where others execute events, we build the memory a brand is remembered by.
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