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2 4 Evie Liu

F4%8: Event Coordinator

BEL: 310-421-8857

B FEh4: evieliu@boeusa.org

B /5 #iik: boeusa.org

#t B 02 BE- Facebook, Instagram, Youtube



https://buddhalandonearthusa.org/grand-opening
https://www.facebook.com/profile.php?id=61552272274364
https://www.instagram.com/BOE_zenmeditation
https://www.youtube.com/@BuddhalandonEarthUSA_Zen
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