
My name is Jordan Martinak and I hope this portfolio gives a little glimpse 
into who I am and how I design artwork for print/pattern and graphics.

A bit about me: I love to create. I am always looking for inspiration and for 
new ways to make the world a more beautiful place. When I am not 
illustrating, I am working with textiles in various ways, practicing sculpture 
or ceramics, gardening, cooking up new recipes and generally trying to be 
outdoors whenever possible- rain or shine (preferrably shine, but I take 
what I can get).

This is only a very small sliver of my work, please reach out if you have any 
questions or need further clarification. This portfolio does not inlcude my 
experience in home goods due to necessity- reach out for these projects 
specifically if needed. References available upon request.

Thank you-enjoy!

HELLO, WELCOME TO MY PORTFOLIO



PRINT//PATTERN EXAMPLES OF MY ORIGINAL ART AND PROCESS



SNAPSHOT OF HIGH LEVEL ‘RIVIERA’ TREND DECK

SNAPSHOT OF HIGH LEVEL CAPSULE TREND DECKS



SUMMER TREND ‘RIVIERA’ PRINT//PATTERN ORIGINAL ARTWORK



SUMMER TREND ‘HOTHOUSE’ PRINT//PATTERN ORIGINAL ARTWORK



CAPSULE TREND ‘POETIC’ PRINT//PATTERN ORIGINAL ARTWORK



CAPSULE TREND ‘VACAY’ PRINT//PATTERN ORIGINAL ARTWORK



FALL TRANSITIONAL PRINT//PATTERN ORIGINAL ARTWORK



FALL TREND ‘NU HERITAGE’ PRINT//PATTERN ORIGINAL ARTWORK



These are part of the fall collection under the ‘NU HERITAGE’ trend. The trend highlights range/prarie 
and southwestern themes with strong emphasis on nature. Motifs such a cactus, sweeping scenic 
landscapes, prarie flowers, quilts/bandanas and ranch farm animals round out the conversational prints 
and graphics.

FALL TREND ‘NU HERITAGE’  ORIGINAL ARTWORK



WINTER TRANSITIONAL PRINT//PATTERN ORIGINAL ARTWORK



Below are examples of my original artwork and total style group of cads for the table graphics program 
in summer. The graphics program was significant, and motifs stretched beyond the seasonal trends to 
catch gaps in national brand sales. The RTW graphic tee program grew to a 2 million dollar business, 
up from 500k during my time as graphic designer.

SUMMER TREND ‘RIVIERA’ GRAPHIC ORIGINAL ARTWORK



Below are two examples of my graphic artwork process. First is the 
lake graphic, with my proposed inspiration images to convey my art 
direction idea to my design partners. After approval of direction, I 
began sketching based off of market and past sales research and 
presented 2 verbiage options. After a preferred verbiage was chosen, 
I created 3 layout options- the designer chose the third option to 
proceed.

The second example shows my inspiration image in the bottom right corner, and then 4 color options 
of my original artwork. The artwork package to the right is the option the designer chose. When 
artwork is confirmed, I would created artwork packages with all the information the vendor would need 
to execute the artwork and then upload it to our PLM system so they could access it and begin the 
strike-off process.

THE SECOND EXAMPLE SHOWS MY INSPIRATION IMAGE IN THE BOTTOM RIGHT CORNER, AND 
THEN 4 COLOR UPS OF MY ORIGINAL ARTWORK. THE ARTWORK PACKAGE TO THE RIGHT IS THE 
OPTION THE DESIGNER CHOSE AND THE ONE I CREATED WITH ALL INFORMATION THE VENDOR 
WOULD NEED TO EXECUTE THE DESIGN AND BEGIN STIKE-OFFS. 



This advert shows a best seller from the previous 
year- artwork package on the right. Buyer 
requested an updated version due to high selling. 
I submitted two options below as updates for the 
next year. On the left, n implied grid front chest 
placement and the right option to be an oversized 
back placement.



These are additional adverts from Dip of my 
original artwork with artwork packages below, and 
additional seasonal graphic artwork below that. 
The graphic tee table generally would have 16 
graphics on it at a time.




