John Tudor’s Magic Workshops
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Magic Workshops : 30 mins. to 3 hours, Age 5 and up.
Starts with magic show, ends with performances by students!
Materials are provided, or easy to find (crayons, paper clips, etc.)

FHE MAGIC OF 803_351_6070
Mrm john@tudormagic.com

“1 want you to know what a great success our Magic Camp was
thanks to you! The children absolutely loved it, they didn’t want you
to leave. Thanks for staying longer to answer all their questions!”

-Betty Lou Jeffries, Broad River Elementary

Age Appropriate ® Professional ® Worry Free ¢ Fun!

www.tudormagic.com COPYRIGHT JOHN TUDOR 2014



John Tudor’s Magic Workshops

Magic Workshops
teach your students
tricks that they can

do right away.
John's “HANDS
ON"attention
makes all the
difference!
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Learning magic encourages
self discipline, motor skills,
creativity, social skills, and
much more! Your children
can learn from a master
magician...

“John, your magic lessons thrilled our youth, it was one of the
best events we’ve ever had, thanks for the inspiration!”
-Eddie Moore, Olympia Learning Center

803-351-6070 ® john@tudormagic.com
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"‘ Biography

"{ John Tudor's heartwarming magic has been enjoyed across North

’ America for over two decades. He’s performed at a wide variety of
. venues, including The Breakers, in West Palm Beach, The Riviera, in

’ 4  Palm Springs, and The Glenn Gould Theatre in Toronto. He performs
‘ for Fortune 500 companies like Morgan Stanley, Google, and Boeing.
' " Coming from a professional acting background, John brings a
‘ theatrical touch to his performances, while keeping the hilarity flowing.
’.‘ His dramatic manner and powerful voice captures the audience, and

' ,1 his storytelling style has invited comparison to Garrison Keiller and
‘ Orson Welles. For years he performed in schools and educational

’ {  conferences; and he won a First Place Silver Telly Award for his magic
‘ video “The Magic Is In You!”

’ '1 John’s magic is born out of passion
‘ and theatre, by pulling rabbits out

’.‘ of hats, he seeks to bring out the

‘ magic in everyone.

’ ‘ CLIENTS INCLUDE:

‘ Comcast ® Boeing ® Coca-Cola
’ ‘ Hewlett-Packard e State Farm o Kraft
‘ Sarah Lee ® Blue Cross ® Morgan Stanley
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"1 “The audience gasped with delight
‘ at Tudor’s stylish magicianship.”

’.‘ - The State News

"‘ 803-351-6070 ® iohn@tudormagic.com ® tudormagic.com
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