Food Truck
Activity 1: "Cultural Menu Brainstorm" (30-40 min)  
Objective: Explore how cultural elements (material & nonmaterial) influence food choices.  
Instructions: 
1. Small Group Discussion (10 min):  
   - Each group lists 5-10 popular dishes from their hometown/region.  
   - For each dish, identify:  
     - Material culture (ingredients, presentation, cooking tools)  
     - Nonmaterial culture (when/why it’s eaten, traditions, beliefs around it)  
2. Global Fusion Twist (10 min):
   - Groups pick 1-2 dishes and brainstorm how to adapt them for a foreign audience (e.g., "What if we made spicy hot pot into a handheld snack?").  
3. Share & Feedback (10 min):  
   - Groups present one adapted dish and explain their cultural choices.  

Activity 2: "Food Truck Branding & Communication" (45-50 min)  
Objective: Apply communication principles (sender/receiver/message) to design a food truck brand that avoids cultural barriers.  
Instructions:  
1. Brand Identity (15 min):  
   - Groups name their food truck and define:  
     - Message: What values does their food represent? (e.g., "Fast, fresh, and fearless flavors!")  
     - Sender/Receiver: Who is their target customer? (e.g., "Busy students who want bold tastes.")  
     - Noise: What misunderstandings might arise? (e.g., "Will foreigners think our ‘stinky tofu’ is weird? How can we explain it?")  
2. Logo & Slogan (20 min):
   - Design a simple logo/slogan that communicates their message without stereotypes (link to Cultural Barriers, Activity 4).  
3. Pitch Practice (10 min):  
   - Groups share their brand and get feedback on clarity/cultural sensitivity.  


Activity 3: "Food Truck Design Pitch" (60 min)  
Objective: Synthesize learning into a final proposal, considering global citizenship (Activity 5) and feasibility (Activity 6).  
Instructions:  
1. Prototype Planning (20 min):  
   - Groups create a rough sketch of their truck layout (menu board, kitchen space, branding) and a 3-item sample menu.  
   - They must justify:  
     - How their design respects cultural diversity.  
     - How they’d address a real-world problem (e.g., "Our truck uses biodegradable containers to reduce waste").  
2. Role-play Pitch (30 min): 
   - Each group presents their truck to the "class" (acting as investors).  
   - Peers ask questions about cultural choices, pricing, or logistics (link to Expectations & Reality, Activity 6).  
3. Reflection (10 min):
   - Individuals write one thing they learned about culture and one skill they gained (teamwork, creativity, etc.).  





*Created and adapted with help from Deepseek.  
