
Identifying Values & Mission 
Statement
Reflect on the following questions to define your core values and create your 
mission statement:

What are 5 values that guide 
your decisions and behavior?

When do you feel most aligned 
with your work or purpose?

When do you feel most aligned 
with your work or purpose?

What impact do you want to 
have on others in your 
industry or community?

How do your values show up in 
your professional life?

What’s a mission statement you 
can live by that aligns with 
your values?
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Sharing Your Story
Use the ideas below to share your story across your social media platforms: 

Key Takeaway - BE Authentically YOU!

Share how you got into your industry or role.

Post a photo from your early career and talk about your growth.

Highlight a lesson you learned from a mentor or leader.

Talk about a failure that taught you something important.

Celebrate a win and what it took to get there.

Explain what your role looks like day-to-day.

Tips: 

Post once a week

Engage with others by liking, reposting, resharing, and commenting on their posts. 
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Showing Up Consistently 
Start building your presence by choosing one or two platforms to post weekly. 

Recommended platforms include:

LinkedIn
Instagram
Facebook
TikTok

Sample Posting Guide: 

Day Platform Post Type Content Idea Example

Monday LinkedIn Trend / Insight Highlight an industry trend or news update and 

add your perspective.

Tuesday Instagram Personal Story Share a moment from your career journey or a 

behind-the-scenes photo from your week.

Wednesday LinkedIn Engagement / 

Question

Ask a thoughtful question (e.g., “What’s one thing 

that’s helped you grow in this field?”).

Thursday Instagram 

Story

Real-Time Update / 

Poll / Tip

Share a quick tip, poll, or story update – engage 

your audience in real time.

Friday LinkedIn Highlight a Win / 

Collaboration

Celebrate a recent success, give a shoutout to a 

peer, or highlight a guest interview.

Tips to stay consistent:

• Start with one post per week—choose a day and time that works for you.

• Batch-create content ahead of time.

• Repurpose content (e.g., a blog can become quotes or a reel).

• Schedule ahead of time

• Track engagement and adjust what resonates.
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Giving Back
Examples of ways to give back to your community or industry:

Share an industry tip or tool you use regularly.

Highlight new data or trends in your field.

Tag and support others’ posts who inspire you.

Offer advice to someone new in your field.

 Post takeaways from a recent conference or event.

Recommended Travel & Research Organizations: 

SKIFT Travel
Phocuswire
IRF - Incentive Research Foundation 
SITE - Society for Incentive Travel Excellence 
World Travel & Tourism Council 
U.S. Travel Association 

Tips:

Follow subject matter experts in the industry you are in. 
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Be a Connector
Ways to show up as a connector, especially at industry events:

Introduce yourself to someone who’s standing alone.

Congratulate someone on a win - publicly or privately.

Engage with others’ posts by commenting or resharing with your 
insights.

Message someone you admire and start a conversation.

Follow up after a tradeshow or event with a thank-you or next 
step.

Tips: 

Follow Up with Intention
After a networking event or virtual meeting, send a personalized message or comment on their recent post 
within 48 hours.
Engage Weekly with 3 Industry Contacts
Like, comment, or share insights on posts from clients, planners, or hotel peers to stay visible and supportive.
Give Shoutouts or Celebrate Wins
Tag someone in a post when you’re inspired by their work or want to celebrate their success.
Schedule Monthly Connection Touchpoints
Create a reminder to reconnect with key contacts once a month through a DM, comment, or tagged post.
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Congratulations on completing the Personal Branding Series!

You did it! You've taken the time to invest in yourself and now have extra tools in your 
toolkit to help you thrive in the world of personal branding. Whether it was 
identifying your values, sharing your story, or learning how to show up consistently, 
every step you took matters.

For all video content, head over to Hotel Industry Talk on YouTube
For audio episodes, find us on Spotify at Hotel Industry Talk

We’re on this personal branding journey together, and I couldn’t be more grateful for 
your support. Thank you for showing up. Keep going, keep growing because the world 
needs your voice, your story, and your brilliance.

I’m always cheering you on.

 With gratitude,

 ~ Lizette Castaneda
 Hotel Industry Talk


