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 AALPI 2022 Annual Conference Greetings. AALPI Members!
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Welcome to the last quarter of the 2022 year. We
- Conference Sponsor Highlights want to thank everyone who joined us for the highly-

anticipated annual conference! Keep reading to get a

07 New Mombers highlight of what went down that weekend and some

R : o X
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EDUCATIONAL ARTICLES Only two months left in the year but we are still

growing in member size and making a lot of exciting

Attracting Clients and changes around AALPIL. We are glad you are along for

Building Credibility Through the ride.
Social Media - Marcy Phelps

Let's finish the year strong!
UPCOMING EVENTS

- Ellie St. Aubin - Editor
- 2023 AALPI Annual Members’ Meeting
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2022 ANNUAL CONFERENCE
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We came. We saw. We learned, laughed. and mingled.

4

Hopefully you were able to attend our annual AALPI Conference last
month at the beautiful Venue 8600 in Scottsdale.

The Association thanks you, from the bottom of our hearts. for
making this all possible. We will see you again next year!

T — "-_

Ready to make it official? Click here to become an AALPI member today.


https://members.aalpi.com/membership-account/membership-levels/
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2022 ANNUAL CONFERENCE
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2022 ANNUAL CONFERENCE
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2022 ANNUAL CONFERENCE
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2022 ANNUAL CONFERENCE

Thank you to our Board Members

Jor their stellar service this year!

TIRED OF BEING THE
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"THANK YOU" TO OUR
WONDERFUL CONFERENCE

VENDORS

st Half
Join
AALPI

www.AALPl.com

e

Join
NCISS

|  www.NCISS.org

%Online Courses
.+ = Industry Topics

Investigative Training

—>» Expert Instruction
—>»100% On Demand

www.nitainc.com | 800-730-6482

FORENSICS 4 U

Need the truth? Get the proof. Forensics Resou rce

Cell phone and hard drive extraction
services for Private Investigators.

= Access state-of-the-art mobile device extraction capabilities

» Generate additional billable hours with your clients when
reviewing results

» Enjoy additional support with our dedicated Pl support line
* Complementary training opportunities

= Flat fees & court-accepted results.

+] (888) 869-7766 info@forensics4u.com
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"THANK YOU" TO OUR
WONDERFUL CONFERENCE
VENDORS

Where The Pro’s Shop!

Your Job Isn’t Always Easy.
Your Coverage Shuul_d Be.
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* Combined General Liability + E&0 Coverage

= Fast Online Application (< 5 Minutes) m

= Executive Protection Coverage Available OREP-WE KNOW INSURANCE

* No Exclusion for Firearms SHOP OREP for PI Insurance

* “A” Rated Insurance Carriers lm_[gl!fg_[fl orcall {ssa] 347-5273
. cwenue Available for sewm}' Guards / Firms OREP Insurance Services, LLC. Calil, Lic. 50K99465
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WELCOME, NEW MEMBERS!

The AALPI community continues to grow. Please help us
welcome the new members from the 3rd quarter of 2022:

Kelli McFarland

Mark Moreno
Alliance Investigations, LLC

Investigative Services by Mark
Moreno

Deborah Stonebarger
Analytic Investigations

Gregory Hoyte
Inside Out Investigations, LLC

Sally Gills
Contel Investigations

Michael Ivezaj
Covert Investigative Services, Inc.

Rob Scotford
1912 Investigations

Fidencio Rivera
Star Integrity Solutions
International, LLC

AR A T Y

Lonnie Dworkin
Forensics4U

Christine Reed

Eagle Investigation Manuel Valenzuela

White Cloud Investigations

INTERESTED IN BECOMING AN AALPI MEMBER?
CLICK HERE TO LEARN MORE.

[9E LA

DEFENSE LLC

service Provider To:



https://aalpi.com/aalpi-application-form/
https://aalpi.com/member/mark-moreno/
https://aalpi.com/member/gregory-hoyte/
http://www.cisinvestigative.com/
https://aalpi.com/member/fidencio-rivera/
https://aalpi.com/member/deborah-stonebarger/
https://aalpi.com/member/sally-gills/
https://aalpi.com/member/rob-scotford/
https://aalpi.com/member/lonnie-dworkin/
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2023 AALPI ANNUAL
MEMBERS’ MEETING

We will be voting on board positions in January - please
join us and let your voice be heard! Open positions will be
Vice President, Member-at-Large and Treasurer.

Date: Saturday, January 14, 2023
Location: Venue 8600 in Scottsdale, Arizona

SKOPENOW

Leveraging data
to streamline OSINT
investigations.

Ancnymous Social Media Investigations.
e Web Reconciliation.
! cial Network Link Analysis.
-to-end Reporting.

Al driven Behavior Recognition.

Have your investigation teams try for free: Skopenow.com/AALPI

INVESTIGATORS
TOOLBOX
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BEWARE: POTENTIAL SCAM

Sadly, we have seen some scam emails going around with
the AALPI name attached to it.

We want to be clear that AALPI will never ask you for
money or to spend money for reimbursement.
Please be wary of skeptical emails like this and always take

a second look.

Arizona Association of Licensed
Private Investigators

NOTE THESE SCAM
gn  Robert Malett EMA“.S TEND TO
sl HAVE A SENSE OF
"URGENCY"

Hi Matthew,

I need you to kindly handle this on behalf of
the Arizona Association of Licensed
Private Investigators.

Kindly make arrangements for some gift cards
for donation to Veterans at Hospice and
Palliative care units, this is a one time project
and I'll be liable for reimbursement.

How soon can you get it done?

Thanks and stay safe!

Warm regards,
Robert Nalett
President
AALPI
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DON'T FORGET...
The AALPI Shop is

ation
ensed
ivate
iigators &

o Coffee Mugs

e Mouse Pads

e Organic Tote Bags

. * Stainless Steel
Water Bottles

o Spiral Notebooks

e Unisex T-shirts


https://www.aalpishop.com/
https://www.aalpishop.com/
http://www.aalpishop.com/
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ATTRACTING CLIENTS AND
BUILDING CREDIBILITY THROUGH
SOCIAL MEDIA - WITHOUT MAKING
IT YOUR FULL-TIME JOB

AUTHOR: MARCY PHELPS - MARCY PHELPS & ASSOCIATES INC.
I've owned my business for 22 years, but I havent always been a private

investigator. Starting out in marketing and business research. I got a taste of
investigations when a new client. a Colorado PI. needed some research help.

The rest is history. and I've never looked back since becoming a licensed PI in

2015.

| first started my business long before social media. and I pivoted into what was
basically a brand-new business after social media. Honestly, it's much easier
with social media. Through just my blog and LinkedIn. I've been able to
connect with a wider audience and reach my business goals a lot faster than

before.

People often push back from the idea of marketing through social media.
because they imagine traditional models of social marketing. I'm not suggesting
you create amazing content every day or obsess over algorithms. You have a

business to run. and social media doesn’t need to become your full-time job.

Done right. social media is an effective long-term marketing tactic. In this
article, I'll share a plan for building a community through social media that
will help you reach your business goals and help others reach theirs. I'll also

include some of my top tips for streamlining your efforts and making it work.
Create your plan in nine steps.

#1 Define your goals

Everyone has different reasons for diving into social media. First define your
target market. Don’t limit yourself. because it may not be the ultimate client.
Then decide what you want to gain. Business referrals? Speaking engagements?
Employment? Focus on what’s important to you. and it will save a lot of time
and effort.
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ATTRACTING CLIENTS AND
BUILDING CREDIBILITY THROUGH
SOCIAL MEDIA

#2 Define your brand

How do you want to be known? Do some research and learn what skills and
accomplishments mean the most to your audience. focusing on your value.
Don’t forget soft skills. Before creating a post or commenting on someone else’s,

consider whether or not it aligns with your brand.

#3 1D focus and content “buckets”

Go back to your research into your target audience and decide on the focus of
your social media posts and what topics you'll cover. My focus is investigative
research. and my topics. or content buckets. generally include due diligence.

asset investigations. fraud, research tips. and running an investigative business.

#4 Pick your platforms and create your profiles

Decide which social platforms work best for your audience. There are lots. but
you can’t be everywhere. Connect your blog (or newsletter. if that works better
for you) to your website to help drive traffic. Google some best practices for

creating your LinkedlIn profile. because first impressions really do count.

#3 Organize systems

Don't skip this step. because getting organized will save time in the long run. It
will help you stay consistent and stick with your plan. Where will you collect
ideas and write articles before posting? How often will you publish. and what
metrics will you track? I like Evernote for ideas and writing posts. but a Word

document works just as well.

#6 Create and share content

First create your foundational. longer-form content through your blog or
newsletter. Then share the link on LinkedIn or break the content down into
shorter posts for LinkedIn or other platforms. Always recycle and repurpose.
and remember that consistency matters. Don’t know what to write? Google

some ideas for blog posts and adapt for your content.
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ATTRACTING CLIENTS AND
BUILDING CREDIBILITY THROUGH
SOCIAL MEDIA

#7 Engage

It’s called “social” media for a reason. It’s not a billboard for your business. and
it’'s not all about you. Make sure you allot time for making connections and
reading. liking. sharing, and commenting on others’ posts. Celebrate their
successes and see how you can help before being asked. Fifteen minutes a day is

all it takes to give back.

#8 Observe

After a while. see what happens. Remember that this is a long-term marketing
approach. and you won't get instant results. Over time. you'll be able to observe
what content works and what doesn’t, who the influencers are in your niche. and
ways to make the process of creating and engaging with content on a consistent

basis easier.

#9 Adjust as needed

Make changes. but take your time. One negative comment or post without much
engagement don’t mean you're failing or need to make a drastic change. Keep
thinking of new ways to reach more people and make your content even more

valuable. Make changes that will make your plan more effective - and more fun.
Final tips for making it work.

Start small. Don’t try to be in too many places at once. Select one place for
foundational content. like a blog or newsletter. then gradually try LinkedIn.
Add Twitter or other appropriate platforms if and when you're ready.

Build your LinkedIn network by first connecting with people you know through
work. PI associations. and other places. Expand by sending connection requests
to people who have engaged with your content. speakers you've seen at a
conference, authors you admire. Remember to add a note to your invitations to

make them more memorable.
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ATTRACTING CLIENTS AND
BUILDING CREDIBILITY THROUGH
SOCIAL MEDIA

Never. ever sell. and give before asking. Showing your expertise, rather than
talking about it. makes it easier to attract what you want - without chasing leads.
Find ways to help right away. It will go a long way when you need something

from your network.

Take your connections offline. Social media is a great starting point for building a
network, but schedule a call. or try to meet in person. Connecting through social

media first. though. makes it easier to create deeper connections in person.

Social media is a game-changer for marketing an investigative business. With a
focus and a plan. you can take advantage of all it has to offer you and your

business - without making it your full-time job.

As president of North Carolina-based Marcy Phelps & Associates Inc.. Marcy helps
clients make decisions and take action through due diligence. asset investigations.
and litigation support. She started her business after earning a Master’s degree in
Library and Information Science from University of Denver. Marcy blogs about
research and investigations and offers in-person training and online courses.
Connect on LinkedlIn. Twitter. and FFacebook.

W.A.D - Beyond Global

As a member of the World Asscociation of Detectives, you have the resources
and prestige of the oldest international Investigative and Security Association
in the world, established in 1925,

Call us at 443-982-4586 for more information or log on to www.wad.net and
become a member today!

PO Box 200030, Evans, Colorado BD620 USA wad@wadnet §
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WHAT'S TO COME?

Are you using a Licensed Investigator?

UPCOMING EVENTS

- AALPI's 2023 Annual
Members' Meeting - Jan. 2023

Interested in Volunteering?
Contact Bob Nalett at

to start

today!

Become an AALPI Member
by visiting aalpi.com/aalpi- 1 3 ’ i k
bplcati R The {\rlzon.a Dep.artment o)-' PubI{c Safe.ty L-lcensmg l:lmt regul.ates
private investigators, private investigative agencies, security
guards, and security agencies.
Click to go to azdps.gov Licensing Unit

WANT YOUR AD SEEN BY OVER 1,000
PRIVATE INVESTIGATIONS???

That's right. we have ad space for sale in The Chronicle! Contact Editor
Ellie St. Aubin at to discuss prices and spacing.

YOUR AD YOUR AD jm YOUR AD
COULDBE  COULDBE  COULD BE

* HERE N * HERE * i+ HERE *


https://www.azdps.gov/licensing/pi
https://www.azdps.gov/licensing/pi
https://www.azdps.gov/licensing/pi

