
Overview

This year's report reveals new findings about the consumption of online
news globally. It is based on a YouGov survey of more than 95,000 people in
47 countries representing half of the world's population.

The report looks at the growing importance of platforms in news
consumption and production, including more visual and video-led social
media such as TikTok, Instagram and YouTube. It explores audience
attitudes towards the use of AI in news, the role of creators and news
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influencers, how much people pay for news and more. | Start reading

Overview and key findings

Lee en español

Country and market data

Methodology

Download PDF Report

Explore the Digital News Report 2025 in this link
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Read the executive summary
A 'platform reset' is changing how audiences interact with news, while news
avoidance and concerns around misinformation have both grown since last
year, writes lead author Nic Newman.

How audiences think about trust in news
By Rasmus Nielsen and Richard Fletcher

Public attitudes about AI and journalism
By Amy Ross Arguedas

How audiences think about user needs
By Richard Fletcher

How much do people pay for news? And what might encourage
more people to pay?
By Craig T. Robertson

What do we know about the rise of news influencers?
By Nic Newman

Explore data from your country

Country
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Supplementary report

'OK computer? Understanding public attitudes towards the uses of
generative AI in news'. Report commissioned by the Reuters Institute
and based on qualitative research by strategic insight agency Craft.

Read the report
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Highlights from countries

Hungary and Greece. Only 23% trust most news most of the time in these
countries, the lowest figures in our sample.

Spain. The percentage of people that feels worn out by the news agenda has
gone from 26% in 2019 to 44% in 2024.

Thailand (39%) and Kenya (36%) are the countries in our sample with the
highest percentages of TikTok use for news. 

Argentina. Interest in news has fallen 32 points since 2017. Up to 45% of
Argentinians avoid the news.

Watch key findings in 2 minutes

Reuters Institute
Digital News Report 2024 | Reuters Institute for the Study of JournalismDigital News Report 2024 | Reuters Institute for the Study of JournalismDigital News Report 2024 | Reuters Institute for the Study of JournalismDigital News Report 2024 | Reuters Institute for the Study of Journalism

Watch on
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Join our free newsletter on the future of
journalism
In every email we send you'll find original reporting, evidence-based insights, online

seminars and readings curated from 100s of sources - all in 5 minutes.

Sign up

The Reuters Institute will send you details of our research, publications, events and news. You can
change your preferences whenever you want and unsubscribe by clicking a link at the bottom of any
email from MailChimp. By clicking below, you agree that we process your data following our privacy
policy.

Twice a week

More than 20,000 people receive it

Unsubscribe any time

First Name

Last Name

Email

Join free Latest
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Methodology
Research was conducted by YouGov (and their partners) using an online
questionnaire in January and February 2024.
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Interactive
Build your own charts with our interactive. Compare data from different markets
and demographics.

Watch, listen and teach
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Download our slide presentation for your classes and business meetings. Watch
our launch events and listen to our podcast series.

Previous reports: 2023 | 2022 | 2021 | 2020 | 2019 | 2018 |
2017 | 2016 | 2015 | 2014 | 2013 | 2012

Main sponsor

Supporters
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Spanish translation supported by
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Country reports in national languages

AUSTRIA: Universität Salzburg | BELGIUM: SMIT, Vrije Universiteit Brussel |
 CANADA (EN)/(FR): Centre d'études sur les médias | DENMARK: Roskilde Universitet
| GERMANY: Hans-Bredow-Institut | GREECE: Dianeosis |  IRELAND: Coimisiún na
Meán | ITALY: Master di Giornalismo 'Giorgio Bocca', Università di Torino |
 NETHERLANDS: Commissariaat voor de Media | PORTUGAL: Observatório da
Comunicação | SPAIN: Universidad de Navarra | SWITZERLAND: University of Zurich

17 June 2024

Search our website
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About us
What we do

People

Funders

Our work
Reporting

Research

Events

Our programmes
Fellowship

Leadership

Climate network

Contact us
+44 (0)1865 611080

reuters.institute@politics.ox.ac.uk

13 Norham Gardens, Oxford, OX2 6PS
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