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Leduc & District Food Bank Family Usage - 2025

BEAUMONT CALMAR

Total Families* 113 36

Total Hampers
Accessedp 350 124

Adults - Unique* 218 65
Children - Unique* 202 43

Lbs Distributed
Per Area 87,857 30,242

Approx $ Amount
Distributed Per Area

Count of adults and children with multiple hamper usage:

* Unique - represents a family or
person counted once regardless of
how many times they use the
service.

Leduc & District The LDFB is an

@ organization that

D A relies on community
LD =

donations and
bith:ca volunteer support in
order to provide short
term assistance.

" The LDFB is about
building relationships to fill in the
identified agency gaps in the
community.
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www.ldfb.ca

2025 Tota_l
Pounds Received
1,658,865 Ibs or $5,938,736.70

TOTAL LBS DISTRIBUTED VALUE
664,597 lbs

in hampers

plus 66,892 Ibs for the

Bread Basket program
($239,473.36 value)

22,952 Ibs for the

Kitchen Learning Centre

($82,168.16 value)

Total 154,441 1DS or $2,700,898.70

This is equal to 62870 Ibs or 32 tons
per month distributed in these 3 programs*

* This does not include Snack Attack
Bagged Lunch Program or Unhoused Daybags

DEVON

53,467

$314,528.06 $108,266.36 $191,411.86 $1,521,535.80 $40,860.12

LEDUC THORSBY

92 576 23
263 1883

151 964 82
79 673 22

425,010 11,414

PRIMARY SOURCE
OF INCOME

38% CPP, El, AISH, WCB
17% Social Assistance
38% Full-time Employment
4% No Income

3% Self Employment

MONTHLY INCOME

3% None

10% $1 - 1000
23% $1001 - 2000
26% $2001 - 3000
38% over $3000

EXPENSE BREAKDOWN

61% Food

22% Community Redistribution
15% Operations

2% Building

HOUSEHOLD
COMPOSITION

32% Single Parent Families
32% Single Adults

26% Dual Parent Families

10% Couples

WARBURG

15,901

#201 6051 47 St, Leduc, Alberta TOE 7A5
www.ldfb.ca P.780-986-5333 E. director@Idfb.ca

*2025 Food Hamper Statistics

BREAD

LEDUC BASKET
PROGRAM**

COUNTY
20 73 119

65 202 582

34 124 189
30 91 167

40,706 66,892

TOTALS

1052
3523

1784
1307

731,480

$56,925.58  $145,727.48 $239,473.36 $2,618,730.30

Adults: 5147"  Children: 3959

**The Bread Basket - Unique Clients: 119 in 2025. C lients can be registered to receive a bread hamper
in between or instead of a regular hamper. Bread Basket hampers contain extra items when available

(bread, pastries, fruit, vegetables, potatoes, etc)

T Clients with multiple usage.

50% FRESH &
PRODUCE, MEATS, &

EGGS, DARY, ETC. gy
329,139 Ibs ors¥
$1,178,317.60

15% CLIENT AREA

BREADS, BUNS, MUFFINS, PET FOOD,
BABY FOOD, ETC.

101,737 Ibs or $364,218.46

35% NON-PERISHABLE
CANNED & PACKAGED SOUPS, STEWS,
SALMON, TUNA, PANCAKE MIX, ETC.

233,726 Ibs or $836,739,08
TOTAL: 664,602 Ibs
or $2,379,275.10

DONATION BREAKDOWN

61% Businesses

27% Community

3% Grants

7% Airport Security Program
2% Other

AVERAGE
RENT:

$1636.60
$2082.99
10% Subsidized Housing ~ $1240.19
0.5% Homeless $0
0.5% Couch Surfing $0

HOUSING TYPE

72% Rent
17% Own/Mortgage




LoFE 2025 Programs Bread & Produce

SEHOOL Bas ket
U n |ted Way munity Partner S nack Attack ISNACK Flients can register to receive a bread basket

in between food hampers.

VAR IYACKS
United Way
Tools for School @ ikl The LDFB Snack Attack Program A basket can consist of bread, buns, pastries,

The LDFB, in partnership with United :dadrpergf':ﬁ;ni:::;i:iiit:eed for as well as a variety of any extra fruit,
vegetables and dairy when available.

Way is the collection / distribution snacks in our schools for children and youth who c , , el of
centre for the Tools for School program come to school hungry. The program will ensure This program gives clients the flexibility o

(TFS). the school districts have access to healthy accessing a bread basket in

We work closely with local school snacks at school to support their students’ between paycheques
divisions and all regional agencies. success in education. rather than a full ,
monthly hamper.

Families can register with the LDFB *
starting in May and receive TFS kits 106,005 Snacks : glggglrﬁe )
- 00, S Ol’

through September. School supply $55,281 .46 * Represents a family

dpnations can be made to the LDFB any Sponsor: SEARIC or person counted 5239,47336
time of the year. once regardless of how ’

450 Students ® many times they use the service.

supported a» School Bagged Lunch Bagged Day Kits

207 Families 2 , The School Bagged Lunch Program was started in ] )

helped w response to the need for bagged lunches for those Bagged Day Kits were made avallable.

$36.243.22 students who needed more food security. for those without cooking accomodations.
, .

s duc Black Gold 5560 bagged lunches 1634 Kits, 168 Unique participants
ponsors: Leduc Black Gold Optimists
Club, Ascendant Financial ° 1455 Ibs (approx. cost $19,460) 19,159 Ibs or $68,589.22

Sponsors: Foresters Devon, Beaumont Pho
Foundation, Servus Credit Union, Costco Nisku

Shields o

Shields

Community \ el s Leammg
Kitchen 1. ! ppom | Centre
The Leduc & District [ SHICUEAINE 0 » *‘12'; | [ : (KLC)

Ff)od Bank would like to : ] b 100 unique* participants
give a huge thank youto &= “9 (1220 sessions) made
the Shields Family for . <€ oc Sk 16,118 meals. This is
their sponsorship of this : - | equivalent to 22,952 Ibs
kitchen, designed to : ' : » or $82,168.16.

expand our food programs.

It offers the ability to incorporate more volunteers to help with
the School Bagged Lunch and Food Recovery programs.

*Unique family members benefitting from the kitchen program is 51

The Kitchen Learning Centre is located in the Leduc Food Bank
building. This program is designed to work directly with LDFB
It also opens up opportunities for collaborations and partnerships  clients, youth and low-income individuals who learn ways to:

with other agencies who work with clients struggling with food

security issues. ® Prepare quick, easy, healthy, affordable meals using food

hamper items @ Expand awareness of a broad range of foods
and ways to prepare them @ Learn strategies to stretch their
food dollar, food safety and nutritional food knowledge

Participants reported that they increased their knowledge
regarding cooking, as well as strengthening their confidence and
self-esteem, expanding their social network, help build natural
supports into their lives, and increased Mental Health stability.

SPONSORS:
Warren Gaetz Family, SEARIC,
United Way Community Investment
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