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SAPPY GO LUCKY

Sappy Go Lucky is a Maple Syrup Brand - one I was given small parameters for and turned 
into a full brand with a backstory and multiple flavors and labels. As you flip through the 
following pages, you’ll see the whole process, from thumbnails to the full brand built out.

ABOUT
Tucked into the rolling hills of western Maine, Sappy Go Lucky Maple Syrups is a family- 
owned business that brings a little sweetness to breakfast tables across the country. 
What started as a father-daughter project in a rustic sugar shack back in 1998 has since 
grown into one of Maine’s most beloved artisanal syrup brands.

Founded by the ever-optimistic Harold “Hal” Rivers and his daughter Josie, Sappy Go 
Lucky was born from a simple idea: make maple syrup the old-fashioned way - but 
have a little fun with it. Hal’s signature sense of humor (and Josie’s keen eye for flavor) 
helped build the brand’s identity as both high-quality and high-spirited.

Sappy Go Lucky still taps its syrup from wild, responsibly managed sugar m
aple stands on the family’s 120-acre homestead near Bethel, Maine. The sap is boiled 
down using a wood- fired evaporator, producing a syrup that’s rich, amber, and layered 
with deep maple character. But what truly sets them apart is their line of infused and 
flavored syrups, a playful yet gourmet nod to modern palates.
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FAB ON THE FLY

FAB on the FLY is a mobile pet grooming and veterinary service. The assignment was to 
create a logo (seen above) and then design a truck wrap for the mobile van. I chose to 
use a Ram ProMaster-esque vehicle, since it would be the best mobile option other than a 
repurposed ambulance. 



12 13

PHOENIX FILM FESTIVAL

This project was for a film festival in need of branding, posters, and digital marketing. On 
the following pages, you’ll find the branding process, and some sample deliverables.
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TIDE MARKETING CAMPAIGN

This was a project to work through an already existing issue for Tide detergent and figure 
out a campaign to help rectify the problem. The campaign was set to be a year long, and 
then presented in a pitch deck that you’ll find on the next page.
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VELOBEAT MARKETING CAMPAIGN

Similar in format to the Tide campaign, but here I developed the brand identity and 
backstory from scratch.
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LIBERTY INN BY THE LAKE

The assignment was to create a brand all of our own mind, build up the branding, and then 
build out a website and digital marketing tools.
Liberty Inn by the Lake is the name of a real inn that my mother in law runs, and she was in 
need of some branding anyway. So in completing this project, I also got to work with a real 
client, and hopefully soon she’ll start using these in her real deliverables!
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VIRTUOUS MAGAZINE

This is a fully designed magazine I curated - some of the article are written completely by 
me, some were pulled from online publications. The concept of this magazine and the layout 
design are something I was so excited to take part in.
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COLLAB COMMONS

I was given the name collab commons, a small creative brief, and a lot of liberty. The 
business wanted a high-end feeling to come from the branding, so I put together a brand 
guideline, a few print ads/signage, and some digital marketing assets for them.
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S I G N A G E

S I G N A G E

M U R A L S

FASTSIGNS of Asheville
FASTSIGNS offers speedy service for a resonable price, and are always willing to negotiate. Large banners can cost 
as little as $200 and Collab Commons can design them exactly as desired, or they can be designed by the client if 
needed. Depending on how large the installation is, CC Grounds Crew will handle installation until otherwise needed, 
in which case FASTSIGNS offers an installation service of an average of $2,000 (depending on complexity).

4Imprint
It’s a large corporation, but allows the best prices and quickest delivery. Uniform polos range from $15-$33 each, 
Lanyards are $2–$6 each, name badges can be $5–$15 each and other asset labels are only $1–$3 each.

Ian Wilkinson
@ianthepainter on Instagram, Ian Wilkinson is a talented local artist ready to help out. His prices vary based on the 
painting, but average at around $20–$50 per square foot.

Note: Any signage in the size of sandwich-board and below will be printed and displayed in-house. Collab Commons uses a great amount of these signs, it 
is much more cost-effective to purchase an HP DesignJet Large-Format Printer (avg. $2,000-$5,000) and a a-frame signs to use for years to come.

Imagine What 
Nonprofits Could Do 

Together.

Serve the Community. 
Strengthen the Mission.

Caption:
Collab Commons brings mission-driven organizations under 
one roof with shared workspaces, podcast studios, event 
spaces, and networking opportunities.

Less isolation. More collaboration. Bigger impact.

Caption:
Church ministries, faith-based nonprofits, and outreach 
organizations deserve a space where collaboration and service 
go hand in hand.

Collab Commons connects purpose-driven teams so they can 
share resources, build partnerships, and expand their impact.

Discover the community. Visit collabcommons.org today.

Caption:
Nonprofits need powerful storytelling. At Collab Commons, 
members have access to podcast studios, video production 
rooms, and collaborative spaces designed to amplify your 

voice and your mission.

Book a tour today at collabcommons.org

Create the Stories 
That Change the 

World.
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GIVEAWAY!!
As a thank you, I’d like to give away a free brand guideline package for one lucky 
winner!
Submit your name, business, a description, and your email, and I’ll reach out to the winner. 
This person will receive a free consultation, a logo design, and a one-page brand guideline.

When we meet, you’ll see all of the following free for the taking!

AT THE BOOTH


