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_ADbstract '

Consumer Rights are the rights made 1o safeguard the consumers from  unfair activitics and
unfair nmlc. practices ol traders and serviee providers, Tence, The Consumer Protection Act
was enacted in 1986 to safeguard the consumers fron unfulr trade practices, There arc certain rights
laid out to cvery consumer by the Consumer Profection Acl, Every consumer should be aware of the
consumer rights and responsibilitics. This study was made an altempt to find the awarencss levels
among the rural consumer and problems fuced by them whilc using consumer rights in the rural area |

of kharkhoda block of Meerut Districl,

Keywords: Consumer Protection, Consumer Awareness, consumer Rights, Rural consumer !
1. Introduction ;
In 1926, Mahatma Gandhi said, "India lives in her seven hundred thousand villages." This quotation ’

demonstrates the significance of rural consumecrs. In India, rural arcas arc homc to 70% of the
populatfon. The development of the counlry is heavily dependent on the growth of the rural
population. As a reason, because the majority of consumers live in rural areas, it is critical to
safcguard them against unfair commercial practices. Consumers may be fooled by charging a high !
price for a small quantity, sclling adulterated goods, delivering defective ilems, and cngaging in
unfair commercial practices. However, despite the fact that the Consumer Protection Act of 1986
was enacted 35 years ago, there are still issues with consumer protection in India. Despite the fact
~that various initiatives have been taken at the federal and state levels, there is still much more to be
done. Every customer should be aware of their consumer rights while also being awarc of their
duties. When purchasing things, a buyer should take certain precautions. Consumer rights and
obligations are inextricably linked. Various mechanisms have been devised at various levels to
protect consumer rights.
Consumer Rights in India
Consumer Right is defined as 'the right to have information about the quantity, purity, price, quality,
potency and standard of goods or services’. Consumer is to be protected against any unfair practices
while purchasing goods and services. It is very important for the consumers lo aware of these rights.
However, there are strong and clear laws in India to protect consumer rights, the actual difficulty of
- consumers of India can be declared as completely gloomy. Out of the various acts that have been
implemented to safeguard the consumer rights in India, the wtmost important is the Consumer
Protection Act, 1986. According to this law all individuals, a firm, a Hindu undivided family and a
company have the right to use their consumer rights for the purchase of goods and services made by
them. It is significant that, as a consumer they should know the basic rights as well as about the
courts and procedures in case of infringement of one’s rights.

Consumer Protection
~khe Consumer Protection Act delivers effective safeguards to consumer against unfair trade

practices. This act applics to all goods and services unless particularly exempted and it is applicable
to the entire India except the state of Jammu and Kashmir. This law provides following rights to
consumers: '

I. Right to Safety: According to thc Consumer Protection Act 1986, the consumer right is referred
as ‘right 10 be protected against marketing of goods and services which arc hazardous to life and
property’. It is applicable lo specific arcas like healthcare, pharmaceuticals and food processing, this
right js spread across the ficld having a serious consequence on the health of the consumers or their
wellbeing viz. Automobiles, Housing, Domestic Appliances, Travel cle.
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2. Right to be informed: The right to information js defined as *the right to be informed about the
quality, quantity, potency, purity, standard and price of Boods or services. As the main reason is lo
protect the consumer against unfair trade practices’ in the Consumer Protection Act ol 1986,
3. Right to Choose: The mcaning of Right to Choosc as per the Consumer Protection Act 1936 s
‘the right to be assured, wherever possible, to have access to a variety of goods and serviees at
competitive prices,
4. Right to be heard: As specified in the Consumer Protection Act 1986, *the right 1o be heard ang
1o be assured that consumer's interests will receive duc consideration at appropriate forums” is the
definition of the right to be heard. This right aid to empower the consumers of India for pulting
forward their gricvances and concerns fearlessly and raising their voice against products or even 3
companics and guarantee that their issucs are taken into consideration as well as handled i
immediately. 1
5. Right to seck redressal: The right to seek redressal against unfair trade practices or restrictive
trade practices or unscrupulous exploitation of consumers' is referred to as the right to redressal
according to the Consumer Protection Act 1986, The govemment of India has been bit more
successful with regard to this right. The Consumer courts like District Consumer Disputes
Redressal Forums at district level, State Consumer Disputes Redressal Commissions and National
Consumer Disputes Redressal Commissions have been incorporated with the help of the consumer
protcction act,
C. Right to consumer Education: Consumer education may refer to formal education throueh
college and school curriculums as well as consumer awareness programs being un by non-
governmental and governmental agencies both. Consumer NGOs, having shight eadorsement from
the government ol India, basically undertake the task of ensurine the consuine ngeht thionchout the
counlry.
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I1. Review of Literature :
Jugal kumar Boro (2018) stated that” With such a largs population, bich tevels of poverty,
unemployment, and [ow literucy, consumer rights knowled e among the rual peaple s very low,

The only method to limit the misdoings of manufacturers and teaters is 1o cducate the consumer,

This study shows that consumer awareness is minumal, and thoy bave Ltz Coaal, Ape ol consiner

rights in depth, hence they are unable to excrvise thee nehte Asarealn the poverment and

connccted parlies must take the required steps 1o educate connumass, and bauis convumer rights must

be taught in schools,

Dr. G. Rambabu and L.Vinod Kumar (2017): Their study elearly imdicates 2ot mont of the consumer

aware of quality marks and 1S] marks, But, many of them not aware of st ayehts due o

illiteracy and poor family background. From this study we come to Know s Oaly 34 fespondents

arc"dware of consumer rights, 32%% are having partial awarens. and 347, o0 pot have swareness

about consumer rights,

Jamuna (2014): The study was conducted to find out the consumer awares g levell o this study

responses were received from the respondents connected with consumer responubiiities. Majority of

the respondents had chosen first rank to get guarantee and warraaty card. It was alwo found that

67.14% respondents have good awareness about the consumer fonums and 33.21%% respundznts felt

that procedures are simple. Majority respondents disagreed with the argumen: that Consumer
awareness increased with Consumer Protection Act. Only 2075 respondents had civen the opinion

that Consumer Protection Act created quality awarencss among the consumers.

Dr.S.Mohan and V.Suganthi (2013): This study was conducted to know the zwarer zss 1oy el of rural
consumers about the consumers’ rights. The study revealed that there iy a siznificant
association between age, educational qualification, marital status and monthly incum: of rural
consumers and their awareness about consumer rights. And there is no significant difference
between gender, type of family, occupation and monthly income of rural consumers and tsir level
of consumer rights awareness.
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Dr.N._Sumlnrum and C.Balarmmanlingam (2012), The T ———
CXhibited ',““' level of awareness aboul consumer rfiphts, “I'he key renson for Jow IWarenegs
sonsumer tights among women CONSUMers is low educntion g 1oy sOcio-cconomic staqgs e o
Dr. PJayasubramanian ang Miss A Vaideke (2012) studied consumer awarenesy g Al
lowards consumer protection measures, Thelr study revenled (lyn no significant association b .lmfdc
gender and participating awareness programs, They also fon that there is un assacintion b:‘-(wwn
age and attending awareness conferences, )
Sewanand (2012), This study vevenls that all (he tespondents are having general
relation 1o consumer protection, They are Immvlctlucuhlu with (he i

e AIMost incall the level of consumers. They ulso aware off Quality parg
Agmark, ete., and it is not new to them.
Dr AK Chandra (2011) studied the working of Consumer Forum of Raipur district and he also
examines the consumer movement wnd highlighted the difficultics being fuceq by the Consumer

Forum of Raipur district, He observed the hypothesis regarding consumer knowledge and
AWAreNess,

result showed (i Women - consumerg

vicen

Wareness jp,
lerm JAGO GRATIAK JAGO
imeters/standards like 150, ISI

111, Need for the sludy
The Indian market is currently overloaded with a huge number and varicty of goods and scrvices,
The number of 8oods' manufacturers and end sellers has also increased, As aresult, dctcrmining who
is a genuine manufacturer or vendor has become extremely difficult. Consumers are practically never
able 1o speak with a producer or a salesperson face to lace. Furthermore, as modern technology has
improved, the physical distance between customer and producer/scller hag expanded, since
consumers can have their goods delivered to their doorstep by placing purchases over the phone or
through apps. Similarly, determining whether of a vas| number of commodities js real has become
quite difTicult. Information is crucial because it pertains (o the consumer's health. It also occurs many
times that a consumer buys goods and services without taking the bill or the scller does not
provide the bill. This is done to avoid paying tax on the product to the government. Because
of the above problems it is very important for consumers to saleguard themselves from the unfajr
"™ trade practices of the traders and service providers. They wanl to be aware of their rights as
consumers and usc them properly.

Objectives of the Study

The objectives of the study are:

To know the consumer protection awareness leve| among the rural consumers

To find out problems faced while utilizing consumer rights.

To identify the sources of information for creating consumer prolection awareness

To suggest suitable solutions to make aware rural consumers.

Hypothesis of the study:

There is no significant difference between educational qualification of respondents and level of
awareness of respondents )

There is no significant difference between demographic factors and level of awareness of
respondents

Research Methodology: The study is carried out as a descriptive one. Bpth primm’.y and sccon(.lnry
data are used for the study, The sumple size taken for the study is 100. Primary data is collected Ir9m
the consumers of Kharkoda Block of Meerut Dislrict by using the schedule. Sccondary data which
“are used for the purpose of analysis are (aken from various sources of books, journals, newspapers,
various websites and other related publications,
Significance of the Study: Consumer rights awareness is an cssential of lun!uy‘s \}'\)rln! as they get
exploited in the markel day to day, They may be chealed through charging high price, follow unfair
trade practices, weigh Jess fhon the required quantity, sell adulterated goods or sell S\ll)slfxll\!ﬂr(l
goods. Consumers should know (heir rights properly for getling protected  from exploitation,
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Limitation of (he Study:

1 hc‘ study wndenaken by the researcher suilers the Tollowing limitation:

1. 1.hc study has been condueted during a very short durntion ol time,

<. The results may vary according 1o the view expressed by the respondents
3. The study is restricted to Kharkoda Block of Meerut district,

4. The sample size is limited to 100 respondents,

Analysis and Tnterpretation of Data:
1. _Awareness of respondents regarding Consumer I'rotection Act, 1986:

S.No Awareness No. of Respondents % of Respondents

| yes 37 37

2 No 63 63 ]
100 100

(Source: Primary)
From the above table it can be concluded that out of 100 respondents 63% of the respondents arc not
aware about consumer protection Act, 1986, only 37% of the respondents are aware of Consumer
Protection Act.

Awarencss of Consumer Rights:

The following table indicates the number of respondents concerning the awarcness of consumers in
relation to rights provided by the Consumer Protection Act, 1986.

Number of Respondents
S.No Consumer Right Highly Partially Unaware Total
Aware Aware
] Right to safety 14 33 53 100
2 Right to information [ 11 37 52 100
3 Right to choose 18 29 53 100
4 Right to heard 9 36 55 100
5 Right to redressal 23 33 44 100
o Ritht to consumer [ 12 30 58 100
education

= (Source: Primary)
From the above table it is observed that;
Out of 100 respondents 14 respondents highly aware, 33 respondents were partially aware and
53 respondents were unaware in relation to Right to Safety.
Nearly half (52) of the respondents were unaware, 37 respondents were partially awarc and 11
respondents were highly aware regarding Right to Information provided in Consumer Protection Act,
1986. 18 respondents were highly aware, 29 respondents were partially aware and 53 respondents
were unaware regarding Right to Choose, Out of 100 respondents, 9 respondents were highly aware,
36 respondents were partially aware and 55 respondents were not aware of right to Heard. In relation
to Right to Redressal, 23 respondents were highly aware, 33 respondents were pnr.tially aware and :H
respondents were completely unaware, At last, 12 respondents  were  highly aware, 30
respondents were partially aware and S8 respondents were completely unaware of Right to
Consumer Education provided in Consumer Profection Act, 1986.
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About Mnp, Date of Manufacturing nnd Explry Danfoes
Detafls '\'|“")‘ L Sometlmes | MNever ST
‘ lhn' Of | % | No, QOr| % | No. or|
— LRespomdents espondents Respondents | |
Cheeh MRP NED ' 3 ',;,""' 1943 N— 7 B
Examine  the  Date of |27 I Y T e | 47
Manufacturing =
[ENamine Expiry date_ |19 oo Jan]eo @]

(Source: Primary l)nln')-
Acconding 1o the table above, 38% of respondents nlways check MIRP, 43%, never cheek MIKP, and
19% of respondents occasionally check MR when purchnsing products and services. When it comes
to purchasing things, 47 % never look at the date of manufucture, 27 percent always look at it, and 26
~=pereent oceasionally look at it. Finally, 60 % of respondents never look at the expiration date, 19 %

usually look at the expiration date, and 21% occasionally look at the expiration date when purchasing

things.
Consumer Right Related Matters:
Details Yes | No
No. Of Respondents | % | No. Of Respondents | %
Aware of filling complaint 28 28 172 72
File a casc in the consumer courts 00 00 [ 100 100
Attend any consumer right programme | 11 I 189 89

(Source: Primary) .
From the above table, it shows that 71% of the respondents arc not aware of filing csnmplmnt aqd
29% of the respondents aware of filing complaint. Any single respondents didn’t filc a case in
consumer courts i.c., 100% respondents never file a casc in the consumer courts. ll% of the
respondents attend Consumer Right programme and 89% of the respondents not attending any
Consumer Right programme. Constraints faced by consumers in enforcing consumer rights

with different Education.

Qualification: _
S.No | Constraints Iliterate | Below 10" | 12" | UG | PG | Total | %
lolh
T [ Lack of Knowledge 7 12 10 |12 |6 |1 |48 |48
2 Wastage of time and money 6 4 3 4 [0 125 25
3 Complicated’ procedure of filling | 7 7 2 7 3 1 27 27
complaint _
Total 20 23 15 127 |13 |2 100 100
(Source: Primary)

From the above table it is clear that 48% of the respondcnts face difficulties in cxecuting the rights of
the consumer rights because of lack of knowledge where the respondents arc low educated, 25% of
the respondents face difficultics while carrying out consumer rights becausc of wastage of time and
money where the respondents are more or less educated and 27% of the respondents facing

complicated procedure of filing complaint.

V. Findings and Suggestion

1. 63% of the respondents are not aware whereas only 37% of the respondents are aware of
Consumer Protection Act, 1986,

2. Majority of the respondents not aware their righls as a consumer.
3. 38% of respondents always check MRP, 43% never check MRP, and 19% of respondlents
Lecasionally check MRP when purehasing products and services. When it comes to purchasing
""ﬂgf‘, 47 % never look at the date of manufacture, 27 pereent always look at it, and 26 percent
oceasionally look at i1, Pinally, 60 % of respondents never look nt the expiration date, 19 % usually
look at the expiration date, und 21% oceuslonully look nt the expiration date when purchasing things.
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“Constraints faced by consumers li;m-onrdt-‘"'m Not nftending any  Consumer R.i(;r,l]s'm:;;r’r ey
5. 48% of the respondents fhor (iin‘ ‘ LIII‘ oreing consumer rights with different l;'duc:m!unb e

lack ofl:nowlcdgc whors fhe I‘CS[)OI:(LI::IH‘Il:s hllcxccutmg (he rights of the consumer rights bc'cuus'c of

Sarelow educated, 259, of the respondents face difficultics o

11

o

while carrying out ¢ i
1 or T 0
i %css cm,:::l;l;‘.:l:(nl;;gl;;u?lls’c of wastage of (ime und moncy where the respondents
" { 0 > re ! il i i
complmmm. o 0L the responden(s lucing complicated procedure of filing A

6. Most of the re s ¢ ilize ri
ol the respondents cannot utilize rights as a consumer due 1o fack ol knowledge,

Hence, it is clear (] jori

< 1l x Py y ,
the cou‘lsumcr arc unay l’}ln{omy of ”'_“ respondents are exploited in many ways by traders/scllers as Inc
there is need 1o k‘ vare "‘bOl!f "‘ICII' rights as provided in Consumer Profection Act, 1986. Hence, o

make aware their rights to protect themsclves from unfair trade practices.

. ~

Conclusion
In this technically enriched world consumers are having enormous goods and services offered
by many producers. From this, Consumer has the preference of choosing genuine products and
services. Consumer has not only to choose products and also, they have the rights to know how -
product has produced whether it is safe and beneficial for use or not. The present study focused to fa
know awareness level among rural consumers towards consumer rights while purchasing goods and 2} A

services. As a result of this study, we come to know that most of the consumecrs arc unaware about
<konsumer rights due to illiteracy, poverty, unemployment, demographic factor ctc., They never check
MRP while purchasing goods and they are not filling case incase if defected goods due (o lack of
knowledge and feel waste of time and money. So, Central and State government should take
nccessary step in order to make aware of consumcrs about consumer rights like creating consumer
forums in every village, conduct awareness programme every month thorough consumer forum,
make easy procedure of filing case in the consumer court which will reduce walstc of time and ~
money. Similarly, consumer also must be aware while buying goods and services by way of
checking MRP and Expiry date to protect themselves from cxploitation and unfair trade practices.
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