
Level Up with AI

1.13.25

Current AI, Tools, Trends & Why You Should Care



Recess Creative is a full-service creative 
& technology agency that delivers smart, 
strategic solutions that are driven by 
doing our homework. Our experience 
includes over 15 years of designing, 
implementing, and optimizing creative 
campaigns for clients both local and 
national in scope.
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Mission
Build strategically creative and engaging 
solutions that yield measurable results.
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Vision
Create the best, smartest, and most engaging 
work we can. Always.

Values

Study Up.
Get to know our partners 
and their customers. Our 
clients are our extended 
family and their 
challenges become our 
creative solutions.

Work Smart.
Stop, think & strategize 
from a different angle. 
Ask questions. Build 
smarter, not harder. 

Collaborate.
We’re all in this together. 
Trust the team. 

Do Good.
We believe in doing good 
not only for our clients, 
but for the world around 
us. We aim to leave this 
planet a better place than 
we found it. 

Have Fun.
Life is too short to be 
grumpy. If it’s fun, 
it’s not work.
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Our Services

Strategy
Brand Positioning 
Brand Strategy 
Competitive Analysis 
Content Strategy 
Persona Development 
Research & Discovery 
Social Strategy 

Marketing
Campaign Development 
Communications Planning 
Content Strategy 
Email Marketing 
Media Strategy 
Social and Influencer 

Creative
Branding / Logo Design 
Content & Copywriting 
Illustration
Photography  
Print & Collateral 
User Experience Design 
User Interface Design 
Video & Animation 

Tech
API Integration
Full-Stack Development 
HTML / Javascript
Mobile App Development 
Software Development 
Web Development 

Delivery
Analytics Tracking 
CRM Implementation 
Measurement & Reporting 
Media Planning & Buying 
Quality Assurance 
SEO, SEM, & Digital Media
Testing & Optimization

We googled “what a full-service agency does” and came up with this rad list. 
We provide all of these services with our in-house staff.
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Our Partners
Our clients are more than clients. They’re extensions of our team. And even more importantly, we are extensions of theirs. 
When we partner with a company, we become that company. Their mission becomes our mission — their products are our 
products. We become advocates, evangelists, and believers. Because when we believe, so will the consumer.



A.I. aka Artificial Intelligence



7



Why do we care?
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Rapidly Growing 
It’s hard to measure the growth daily or even to 
calculate the number of AI tools out there, but, 
it’s estimated that the global market for AI will 
reach half a trillion dollars in 2024.

AI Stats 2024:
● 97% of Business Owners 

believe AI will help their 
business

● Over 87% of companies 
consider AI a top need for their 
business plans

● 43% of businesses are 
concerned about tech 
dependency



Let’s Chat Types of AI 
(get it?)
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Natural Language 
Processing (NLP)
These are tools that help with tasks like 
language translation, sentiment analysis, text 
summarization, and one of our favorites, 
chat bots!
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Computer 
Vision Tools
Not to be confused with Coleco Vision… These 
tools focus on image and video analysis, object 
detection, facial recognition, and visual search.
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Data Analytics and 
Visualization 
These tools do cool shit like pulling insights from 
large datasets and presenting them in cool, 
visual ways. Think Tableau…
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Machine Learning 
Libraries
Things like software tools that provide a 
collection of algorithms and functions to develop 
machine learning models. 

There are also Automated Machine Learning 
Tools that automate (duh) the process of 
machine learning model development, making it 
easier for novice users.
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Recommendation
Systems
This is why I buy stuff on IG at night… These tools 
provide personalized recommendations based on 
user habits, preferences and historical data. 



But why do we care?!?!
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AI is a big tool.
Literally, a combination of tools and engines that 
can help level up the entire business & creative 
process. 

And, like any tool, there are great use cases and 
problems it can solve and others it cannot.



It won’t replace us, but it 
can help us.



AI Instantly Useful
AI Tools for us to do replace resources but in a SMB it makes us all more agile and 
impactful. 

● Document review
● Content Development
● Persona Development
● Marketing Strategy Ideation
● Document Creation
● Campaign and Brand Concepts
● Meeting Notes & Agendas
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AI Tools We Use



Examples of our everyday use
● Poe - Fast AI chat, with access to GPT-4o, Claude 3.5, Gemini 1.5 Pro, 

DALL-E 3, Stable Diffusion 3 and more.
● Grammarly - From instantly creating a first draft to perfecting every 

message, Grammarly helps people at 96% of the Fortune 500 get their 
point across.

● Magical - Save 7+ hrs/week – automate repetitive tasks.
● ChatGPT - ChatGPT is a state-of-the-art language model developed by 

OpenAI.
● Agent.ai - HubSpot’s marketplace and professional network for AI agents 

and the people who love them.
● Gemini - Get help with writing, planning, learning, and more from Google 

AI.
● Fireflies.ai - We want to help you unlock that data in the most seamless 

way possible by capturing your calls and meetings.
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AI Requires Pilots 



SMBs Can Operate at Enterprise Scale
AI can build process and procedure that would take time and resources to normally formalize.

● Employee Handbooks
● NDAs
● Offer Letters
● SOWs
● Employee Agreements
● Project Plans
● Performance Management Programs
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Example NDA
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Content Development



Social Posts
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HubSpots’ Agent.ai - Social Content
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Grammarly
We use this tool and plugin every day. It’s a great engine for content editing and for making 
grammatical recommendations.

https://app.grammarly.com/
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https://app.grammarly.com/


Organize & Save Time



Meeting Recaps
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Good Prompts Can Drive
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AI is able to summarize 75 pages in seconds
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Outlines
The Prompt: “Create an outline for a blog article on 
the importance of your home’s hvac system”

The Result: A 300 word response with nine possible 
sections to write content about including sub-topics

The Value: You can take it a step further and 
actually have AI write the article, however, outline 
creation is a great tool to get started and help with 
kickstarting some creative thinking 

33



Know Your Customer
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Example Client Persona
Program Director Persona
Organization types: Nonprofits, schools, government agencies, 
community-based groups

● Top priorities: Recruiting qualified members, providing 
meaningful service, securing funding/resources

● Challenges: High member turnover, limited staff capacity, 
coordinating with Organization

● Desired support: Training, toolkits, peer sharing, flexible 
program models

Media Plan
● Dedicated program director portal on the organization’s website 

with downloadable toolkits, training materials, and best practice 
guides

● Email newsletter and webinar series addressing common 
program management challenges and solutions

● Sponsorship of annual program director conference for 
networking, collaboration, and professional development

● Outreach campaign highlighting organization’s grant funding 
and technical assistance offerings

Media Consumption:



Guess Who
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Persona: The Aspiring 
Entrepreneur
Demographics:

● Age: 25-40
● Gender: Any
● Location: Urban areas with a vibrant startup culture
● Education: Bachelor's degree or higher
● Occupation: Aspiring business owner or freelancer

Goals:
● To launch their own business or side hustle
● To gain practical skills in sales and business management
● To connect with mentors and industry experts

Pain Points:
● Lack of experience in sales and business operations
● Overwhelmed by the logistics of starting a business
● Difficulty in accessing affordable resources for training 

and support

Lead Generation Strategy
● Offer workshops and training sessions through the 

Learning Lab on sales techniques and business planning.
● Provide mentorship opportunities.
● Create online resources or courses to help them navigate 

the early stages of business.
Suggested Sales Materials:

● E-books/Guides: "The Essential Sales Toolkit for New 
Entrepreneurs"

● Checklists: "10 Steps to Launch Your Business 
Successfully"

● Webinars: Interactive sessions on common startup 
challenges.



Bottom Line Impact



Importance of Search

The new era of AI is shifting how people search and 
what tools people use

Common search engines may include:

● Google
● Bing
● Yahoo!
● DuckDuckGo
● YouTube
● Amazon
● LinkedIn
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Traditional search engines drive almost 70% of all website traffic. Google alone has over 2 trillion 
searches every year or 5.8 billion per day.



AI Impact on Search
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A new study reported Google showing AI Overview results in 47% of search results that occupied over 
half of the screen space on both mobile and desktop devices.

Google launched AI Overviews in May of 2024 

The initial rollout of AI generated responses was 
not widely accepted and had many issues

Google (and other platforms) have since made 
improvements and are expanding to more 
industries

Google is continuously rolling out this feature in 
more countries and languages



AI Impact on Daily Tasks

Common uses for task automation include:

● Scheduling and Document Generation
● Site Content Updates and Enhancements
● Email automation or Content Generation
● Social Media Management
● Business/Data Forecasting
● Customer Analysis
● Data Analysis
● Task Prioritization
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The use of AI can greatly impact your daily tasks and overall business functions if used properly. 



Traditional vs Local Search

Traditional Search
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Local Search



Traditional vs Local Search

● “Traditional” based searches are generating 
more AI results that are taking up a lot of space 
on Google

● It remains crucial that your business shows up 
where people are searching

● Understanding ‘how’ your customers are 
searching has never been more important
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● “Local” based searches are less 
impacted (for now) by AI type results

● This presents a unique opportunity to 
utilize AI tools to enhance your overall 
business presence in the local space

● This can include location page copy, 
Google Business Profile optimization, 
review automation, etc. 



How to Optimize for AI Search Results
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1

654

32

Understand how customers are 
searching for your product/service

Create high-quality content people 
want to read and share

Prioritize user experience on site

Technical SEO is always the 
foundation  

Leverage structured data for 
relevant content

Regularly refresh and update your 
content



Measure Performance

AI can assist your analytics efforts 
through the following:

● Automating report generation
● Data integration
● Predictive analytics
● Improving accuracy
● Summarization capabilities
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You can be running engaging marketing campaigns, making site updates, and building your social 
presence, but if you’re not measuring performance you won’t know what is working and how to adjust your 
strategy in the future.



Group Exercise



HubSpot's’ Agent.ai - SEO
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Exercise
● Go to agent.ai
● Sign up, its free
● Search SEO
● Click “Hire” on SEO Content 

Optimizer
● Input your home page
● This will take a few minutes
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● A practical use of AI use to 
improve your web traffic

● Expand your skills and see your 
gaps

● Each Result is unique to you
● All items are areas of betterment 

of your business
● Title Tag Most Important onpage 

element
● Unique and high quality content on 

your site



Thanks!



Thank you for
attending our 
TED Talk
Should you have any questions, please feel free to 
reach out.

leo@recesscreative.com

This document contains confidential material proprietary to Recess Creative, LLC. Disclosure of this document, to parties who are not team members or members of the organization or company for which this document is intended, is 
strictly prohibited. All other rights to the contents of this document, including but not limited to methodologies, concepts, experiences, and client lists, are assigned to Recess. 50


