cloudera

Brand & Integrated Marketing Campaigns




Table of Contents

Understanding: Brand vs. CampPaigns ... 04
How Brand and Campaign Artwork Works Together ... 06
Data Drives BUSiNeSS CamMPaIGN .....cvceeceeeeessieseessssssiseseesssssisssssesssssisssserss 1

Data Drives Business Partner Kit ... 19
Modern Data Strategy CampPaign ... sssseesssseers 20
Modern Data Strategy Partner Kit ... 27
Technical Specs for Display Ad Fil€S ..o 28

Cloudera Brand & Campaign Overview

02



The goal of this guide is to show you how the
integrated marketing campaigns fit into the
overall brand, best practices on how and when
to use campaign artwork, and technical specs.
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Understanding: Brand vs. Campaigns

Brand — Cloudera “The Company”

The main brand is what we use for the
bulk of our executions. It represents

our company, who v
or. It consists of the bright blue
or white and generalized data art. Do
not confuse the main brand with the

e, anaw

we of

campaigns

Data Drives Business — Campaign
ss campaign
e about

conversation” we ha
security, custor ”

e of Things. It targets
C-Level Business Managers. The look

] consists of a “medium blue’ I ©
ckground and the use of the DDB c OU era

1paign icons or the vertical

1er insight,

“The company

- . A Ard o - ( CORE BRAND / AWARENESS )
icons in the data art style

Modern Data Strategy — Campaign

= Modern Data Strategy campaign “The conversation”

is “a conversation” we have about |

products, journey, and cloud. It targets r 1
IT Managers. The look and feel
«ground DATA DRIVES BUSINESS [ DDB ] MODERN DATA STRATEGY [ MDS ]

o e INTEGRATED MARKETING CAMPAIGN INTEGRATED MARKETING CAMPAIGN
1e use of the MDS set of (LOB FOCUS ) (IT FOCUS )

consists of a “dark blue” bac

ar
campalgn icons

The thinking behind the color scheme
is the c er into technical content

the conversation becomes, the darker :
the shade of blue. N ‘

CYBERSECURITY CUSTOMER INSIGHT INTERNET OF THINGS PLATFORM JOURNEY L
(CAMPAIGN THEME ) (CAMPAIGN THEME ) (CAMPAIGN THEME ) (CAMPAIGN THEME ) (CAMPAIGN THEME ) (CAMPAIGN THEME )

Lower Business Risk Drive Customer Insight Improve Products & Modernize IT Modernize IT 3 Modernize IT
(VALUE DRIVER ) (VALUE DRIVER ) Services Efficiency & Infrastructure & Infrastructure & Infrastructure

( VALUE DRIVER ) CVALUE DRIVER ) ( VALUE DRIVER ) ( VALUE DRIVER )

@) (m) (db

CINDUSTRIES / VERTICALS )
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Brand Campaigns

Cloudera Corporate Data Drives Business
Every great ad confirms
This is the default look and feel for This is the default look and feel for the data drives business.
B, , cloudera v
the overall brand. We use this for all Data Drives Business campaign ONLY.

high-level branded items. In other

words, anything that represents Whatever you r Vi SIO n’ We use this artwork for anything that
“Cloudera the company.’ We’| | p Ut yo u at the s being tracked as part of the DDB

campaign or when the conversatio

The overall brand is defined by the C uttl ng ed ge s about one of the DDB themes—

two main colors, white and light Cybersecurity, Customer Insight, or loT.

[t is NOT to be used interchangeably cloudera
with the overall brand.

n

blue, and the generalized data art

Key attributes are the “medium blue”
background and one of the DDB icons.

liq

Modern Data Strategy

s depends on a
This is the default look and feel for the n data strategy.
Modern Data Strategy campaign ONLY.

cloudera

We use this artwork for anything that

is being tracked as part of the MDS
campaign or when the conversation is
about one of the MDS themes—Product,
Journey, or Cloud. It is NOT to be used
interchangeably with the overall brand

Key attributes are the “dark blue”
background and one of the MDS icons
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How the brand and campaign

artwork work together

Company vs. Conversa tion
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How the brand and campaign artwork work together

Theme for Strata example:

view of the

d theme for
Strata+Hadoop World events
starting Fall 2016

This is an ov

booth panel

Notice the bulk of the panels
use the main brand, as the booth
itself represents Cloudera “the
company”.

The Campaign artwork comes

into play on the
where we highlight more technical

lectronic panels

content and the “conversations’
around certain topics, such as
cybersecurity or cloud.

Notice we DO NOT USE the brand
data art on all the pieces. We try

to balance the use of the data art
as to limit the “busy-n
all the artwork. Pleas > the
Corporate Brand Guidelines for

specifics
When in doubt, less is more.
RULE OF THUMB:

If Data Art were a seasoning, it's
like , please use sparingly!

Cloudera Brand & Campaign Overview

cloudera

Whatever your vision,

we'll put you at the
cutting edge

cloudera
Turning big data ideas
into cutting-edge

solutions o
V€

cloudera

Cutting

cloudera

Cutting-edge
Financial Services

cloudera

PLEASE NOTE:
cloudera This is the extent
of the campaign
artwork in context
of the total brand
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How the brand and campaign artwork work together

b o B On the web

Here's a quck look at the Cloudera website homepage and the two campaign
pages. Note the whole of the website represents the company, and the pages
in the places that we talk about the campaign topics are where we show the
campaign artwork.

The look is simple and elegant, and not forced. We don't go overboard with the
campaign look and feel because this is the Cloudera website first.

PLEASE NOTE: This is the extent of the campaign artwork in context of
the total brand. Simple, because we're having a conversation about Cyber,
Customer Insights & the loT. Remember, less is more.

—— 1
@ @ @ PLEASE NOTE:
. e R i -~ e — o This is the extent
of the campaign
e i, — — [ - artwork in context
e - o e e of the total brand
i o gl
e ol gt
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e-by-side example

[Title

Day, Month 00, 201X

10:3 12:30pm PT
Location Title

m

XYZ

We hope 10 see you in [Location] where we will discuss [topec description)
ement and analytics on a platicem that
ants, providing organizations a future-prooted

Cloudera dolv

comploments existing inves
strategy.

s data manag

CAMPAIGN

DATA DRIVES BUSINESS [ DDB |

Location Title
@ X7 B

Wa hopa b sea you in [Location] whers we will discuss [lopic description]
Clouwdara delivers dala management snd analytics on a platiom that
complemants exisfing ivestmants, providing organizations a

sirategy.

cloudera

2010 Clouader, I 1001 P Ul s Paks AR, CA G404, Al rights reseryee Cloiaters e the Cladrs
i, e e AL

OO

OO

2010 Clouader, I 1001 P Ul s Paks AR, CA G404, Al rights reseryee Cloiaters e the Cladrs
g e adienarks o i, e e AL

ey 'y Vekriarks o

o usacbcrie e At emaky o i ixisle your omal prefireedns cick hare

EIEEE T

o usacbcrie e At emaky o i ixisle your omal prefireedns cick hare

clouder:

Designs are used for

General Communications

Training

Product Release

Developers
Corporate/Government

(general, non-campaign related) Partn
VOC) Fie

vOL)

Designs used for DDB-related communications:

Webinars
Nurtures
(campaign related)

nts

Corporate nts to LOB audience.
i.e Executive Breakfasts
Data Drives Government LOB

Cloudera Brand & Campaign Overview

CAMPAIGN
MODERN DATA STRATEGY [ MDS ]

cloudera

[Title of Event]

Day

10

Manth 00, 201X

Jarm - 12:30pm PT

Location Title

We hope to see you In [Location] where wa will discuss [topkc description].
Cloudera delivers data management and analytics on a pliform that

. providing

OO

£2016 Cloudera, I 1001 Page Wil Foac, Paks AR, CA B4304. Al rights reserved. Clouders and the Cloudens
ey 'y Vekriarks o . e o M

o usacbcrie e At emaky o i ixisle your omal prefireedns cick hare

Designs used for MDS-related communciations:

ebinars
Nurtures
Partners

(campaign related)

SI0NS

nment [T
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For complete brand guidelines visit
Wiki/Marketing/Corporate Marketing/Creative
for links to all materials, tools, and guidelines.
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cloudera

Data Drives Business Campaign
Creative Execution Guidelines
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Data Drives Business Campaign

Brand — Cloudera “The Company”
The main brand is what we use for the
bulk of our executions. It represents

our company, who we and what
5 of the bright blue

we offer. It cons
or white and generalized data art. Do
not confuse the main brand with the
campaigns

Data Drives Business — Campaign “The company”
The Data Drives Business campaign CIOUdera® pany
s “a conversation” we have about

cyk curity, customer insight,

and the Internet of Things. It targets
C-Level Business Managers. The look
and feel consists of a “medium blue’
background and the use of the DDB

set of campaign icons or the vertical %1
icons in the data art style rl.ln -O “The conversation

(CORE BRAND / AWARENESS )

DATA DRIVES BUSINESS [ DDB ] MODERN DATA STRATEGY [ MDS ]
INTEGRATED MARKETING CAMPAIGN INTEGRATED MARKETING CAMPAIGN
(LOBFOCUS) (ITFOCUS)

o @

CYBERSECURITY CUSTOMER INSIGHT INTERNET OF THINGS PLATFORM JOURNEY CLOUD

(CAMPAIGN THEME ) ‘ (CAMPAIGN THEME ) ; ( CAMPAIGN THEME ) (CAMPAIGN THEME ) (CAMPAIGN THEME ) (CAMPAIGN THEME )

Lower Business Risk Drive Customer Insight Improve Products & Modernize IT Modernize IT Modernize IT
( VALUE DRIVER ) ( VALUE DRIVER ) Services Efficiency & Infrastructure & Infrastructure & Infrastructure
( VALUE DRIVER ) (VALUE DRIVER ) (VALUE DRIVER ) ( VALUE DRIVER)

i}

CINDUSTRIES / VERTICALS )
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Data Drives Business — |cons

DDB Overview

Data drives business
for Cybersecurity

Every great ad confirms
data drives business

cloudera

NOT to be used inte

the overall brand

Data drives business
for Customer Insights

Key attributes are

background and one ¢

€0

BACKGROUND COLOR

cloudera

Data drives business
for the loT

cloudera

cloudera

DISPLAY AD — DATA DRIVES BUSINESS (GENERIC) DISPLAY AD — BY THEME

ICONS

DATA DRIVES BUSINESS oD pba DDB
{HIGH-LEVELY CYBERSECURITY CUSTOMER INSIGHT INTERNET OF THINGS

Cloudera Brand & Campaign Overview



Data Drives Business — For Verticals

DDB Default and Vertical Executions

Headline tells how data drives
business for healthcare

Thisis t
Data Dr

Every great ad confirms
data drives business

cloudera

Headline tells how data drives
business for telecommunications

cloudera

Every great ad confirms
data drives government

cloudera

cloudera aEEBR

DISPLAY AD — DATA DRIVES BUSINESS (GENERIC) DISPLAY AD — BY VERTICAL
NO ICONS
W referring Government
the overall me shifts from
Data Drives Business to
Data Drives Government A

4
L]
HEALTHCARE & LIFESCIENCE MANUFACTURING TELECOMMUNCATIONS. FINANCIAL SERVICES
GOVT / PUBLIC SECTOR TRAVEL & ENTERTANMENT TECHNOLOGY ENGERGY INSURAMNCE

Cloudera Brand & Campaign Overview 14



Data Drives Business — Beyond the Icons

Display banner ad template options

= cloudera
Every great ad confirms . Every great ad confirms

There are three different design options data drives business. _ . ;| % data drives business.
s well as options

within the templates, a
for using different DDB icons—that

12 options for 10 differen

ma

banners.

er tc id fatigue
s for implementing

cloudera

Every great ad fi oatn Ve at & 5 Every great a
data drives busine 5 L ] data driw

d-

since it's

NOTE: On the smal
match using the

er banner ads, you can mix-
of the imag

con Ins

Cybersecurity focus / ) Cybersecurity focus on
data drives business. s - " . data drives business.

cloudera scipct ; k! cloudera cloudera

Cybersecurity focus on s criv security focus on . sybersecurity focus on
data drives business. 5 ita drives business a i iness.

Cloudera Brand & Campaign Ove




Email Templates

Invites & Follow-Ups
mail tem

If you have any questions regarding copy

email: brand@cloudera.com

Process
The proc
remains th

Cloudera Brand & Campaign Overview

cloudera @

[Title of Event] [ oo |
Day, Month 00, 201X @
10:30am - 12:30pm PT ; 3

==
Location Title
XYZ Ballroom
123 California Street
San Francisco, CA 94XXX @
We hope to see you in [Location] where we will discuss [topic description]. ' "
Cloudera delivers data management and analytics on a platform that
complements existing investments, providing organizations a future-proofed

strategy.

LEARN MORE —

©2016 Cloudera, Inc. 1001 Page Mill Road, Palo Alto, CA 94304. All rights reserved. Cloudera and the Cloudera
logo are trademarks or registered trademarks of Cloudera, Inc. in the USA and other countries. All other @
trademarks are the property of their respective companies. Information is subject to change without notice.

To unsubscribe from future emails or to update your email preferences click here
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Powerpoint Title Slide Templates

VERTICAL TITLE SLIDES

cloudera

Data Drives Business r

CAMPAIGN Title Slide

cloudera

Data Drives Business
CAMPAIGN Title Slide




Social Media Templates

Social Media

cloudera

Data Drives Business for uses blue text
as a way to create impact in a headline.

Data Drives Business for
; uses blue text as a

way to create impactin a
headline.

cloudera




Data Drives Business — Partner Kit

Every great ad confirms
data drives business

cloudera

cloudera

Data Drives Business

CAMPAIGN Title Slide

cloudera

Data Drives Business for

; uses blue text as a
way to create impactin a
headline.

Data Drives Business for uses biue text
as a way to create impact in a headline.

cloudera

cloudera

[Title of Event]
Day, Month 00, 201X

10:30am - 12:30pm PT

Location Title

XYZ Ballroom

123 California Stree

San Francisco, CA 94XXX

We hope to see you in [Location] where we will discuss [topic description].

cloudera

Data Drives Business
CAMPAIGN Title Slide

Cloudera delivers data management and analytics on a platform that
complements existing investments, providing organizations a future-proofed
strategy.

LEARN MORE

amazon accenture @at




cloudera

Modern Data Strategy Campaign
Creative Execution Guidelines

Cloudera Brand & Campaign Overview
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Modern Data Strategy Campaign

Brand — Cloudera “The Company”
The main brand is what we use for the
bulk of our executions. It represents

our company, who we and what
we offer. It consists of the bright blue

or white and generalized data art. Do
not confuse the main brand with the
campaigns

Modern Data Strategy — Campaign
The Modern Data Strategy campaign
ersation” we have about

cloudera

Is “a cor

products, journey, and cloud. It targ
‘CORE BRAND / AWARENESS
IT Managers. The look and feel ‘ ! ’

consists of a “dark blue” background
and the use of the MDS set of
campaign icons.

The thinking behind the color s
is the deeper into technical con

heme rﬂ“ x—g “The conversation”

DATA DRIVES BUSINESS [ DDB ] MODERN DATA STRATEGY [ MDS ]
INTEGRATED MARKETING CAMPAIGN INTEGRATED MARKETING CAMPAIGN
(LOBFOCUS) (ITFOCUS)

the s > of blue

v 38 |

CYBERSECURITY CUSTOMER INSIGHT INTERNET OF THINGS PLATFORM JOURNEY CLOUD

(CAMPAIGN THEME ) ‘ (CAMPAIGN THEME ) ; ( CAMPAIGN THEME ) (CAMPAIGN THEME ) (CAMPAIGN THEME ) (CAMPAIGN THEME )

Lower Business Risk Drive Customer Insight Improve Products & Modernize IT Modernize IT Modernize IT
( VALUE DRIVER ) ( VALUE DRIVER ) Services Efficiency & Infrastructure & Infrastructure & Infrastructure
( VALUE DRIVER ) (VALUE DRIVER ) (VALUE DRIVER ) ( VALUE DRIVER)

a i}

CINDUSTRIES / VERTICALS )

Cloudera Brand & Campaign Overview 21



Modern Data Strategy — Icons

DDB Overview

CMYK

RGB

HEX

Success depends on a
modern data strategy.

cloudera

®OVLWO

DDERND 5 ATEGY
JOl RNF

The only platform for a
modern data strategy.

Enjoy the journey to a
modern data strategy.

It's all about the cloud in a

modern data strategy.




Beyond the Icons

Display banner ad template options

Success depends on a ; : Success depends on a
modern data strategy. ; | ! modern data strategy.

dependsona
modern data
strateqy.

ependsona a " 2 =5 depends on a
modern da ¥ Lk \ nodern data strategy.

cloudera

Enjoy the journey to a il Enjoy the journey to a
modern data strategy. - modern data strategy.

cloudera

¥ L
the journey to a Enjoy the journey to a
rn data strategy. - madern data strategy.

Enjoy the journey to
modem dat




Email Templates

Invites & Follow-Ups

cloudera

Copywriting

[Title of Event]

Day, Month 00, 201X
10:30am - 12:30pm PT

Location Title

XYZ Ballroom

123 California Street

San Francisco, CA 94XXX

brand@cloudera.com
Process We hope to see you in [Location] where we will discuss [topic description].
Cloudera delivers data management and analytics on a platform that
complements existing investments, providing organizations a future-proofed
strategy.

LEARN MORE

@O®E

©2016 Cloudera, Inc. 1001 Page Mill Road, Palo Alto, CA 94304. All rights reserved. Cloudera and the Cloudera
logo are trademarks or registered trademarks of Cloudera, Inc. in the USA and other countries. All other
trademarks are the property of their respective companies. Information is subject to change without notice.

To unsubscribe from future emails or to update your email preferences click here

clouders




Powerpoint Title Slide Templates

Powerpoint Title Slides

cloudera

Modern Data Strategy

CAMPAIGN Title Slide

cloudera

Modern Data Strategy

CAMPAIGN Title Slide



Social Media Templates

Social Media
cloudera

Modern Data Strategy for main
Modern Data Strategy for uses blue text Htle uses b|ue text as a way to
create impact in a headline.

as a way to create impact in a headline.

cloudera




Modern Data Strategy — Partner Kit

Success depends on a cloudera

modern data strategy.

Modern Data Strategy for main
Maodern Data Strategy for uses blue text title uses blue text as a way to
create impact in a headline.

a5 a way to create impact in a headline.

B xt

f—
L] O e

cloudera cloudera

Title of Ev Mt

Day, Month 00, 201X
Modern Data Strategy i

CAMPAIGN Title Slide b 7 Location Title

We hope to see you in [Location] where we will discuss [topic description]
Cloudera delivers data management and analytics on a platform that

complements existing investments, providing organizations a future-proofed
cloudera strategy

LEARN MORE

Modern Data Strategy
CAMPAIGN Title Slide amazon accenture @ at

webservices




This section is for the production team.

't outlines the file structure for display ads
and how to find the components in the
layered photoshop files.
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Display Ad Templates — What's Inside

DISPLAY AD SPECS

SOCIAL TILE SPECS

> I Brand

Bl MODERN DATA STRATEGY

BACKGROUND >

Cybersecurity focus on data drives business. copy 4

O “ ml  Brand
Layers T
Dind .EQ@THOD® LOGO > O — |ogo copy &
DATA ART > O e s 1= 2
CTA > O T watch webinar
~ 180x 110
HEADLINE > O
>

DATA DRIVES BUSINESS

~ 300 x250

) Il Brand
DATA DRIVES BUSINESS

» Il MODERN DATA STRATEGY

~ T8 x 90

> Il Brand
El DATA DRIVES BUSINESS
MODERN DATA STRATEGY
600 x 315
} Bl Brand
> Il DATA DRIVES BUSINESS

» Il MODERN DATA STRATEGY

~ 160 x 60O

» Il Brand
» Hl DATA DRIVES BUSINESS

MODERN DATA STRATEGY

~ 300X 600

DATA DRIVES BUSINESS
Il MODERN DATA STRATEGY
360 x 220
) Il Brand
> Hl MODERN DATA STRATEGY

> Il DATA DRIVES BUSINESS

~  800x 400 soclal medla

y Bl Brand
DATA DRIVES BUSINESS

» Hl MODERN DATA STRATEGY

DDB ICONS (X4) >

PICTURE IN CIRCLE >
(MASK LAYER)

PICTURE IN SQUARE >
(MASK LAYER)

MDS ICONS (X4) >

PICTURE IN CIRCLE >
(MASK LAYER)

PICTURE IN SQUARE >
(MASK LAYER)

O
O

O

background

> I Brand
v = DATA DRIVES BUSINESS
> Il icon
> Il pic & circle
> Il pic & square
v [ MODERN DATA STRATEGY
> Il icon
> Il Dpic & circle

> Il pic & square




Display Ad Templates — Brand

BRAND LAYERS

brand@cloudera.com

o000 Adobe Photoshop C
.-I-; Auto-Select:  Layer Show Transform Controls L 13 = $ ~

cloudera-main-campaign-banners.psd @ 50% (MODERN DATA STRATEGY, RGB/B#)

180 x 110

800x 400 social media

-.2

B00x 315

:
3
- @
&

1200 « 528 social media

N/

AUl & 4

360 x 220

- @
10

cloudera

i

300 %250

300 « 600

Cybarsecuriy focus on data
dervas business.

180X 110
> B Brand
) B MODERN DATA STRATEGY
DATA DRIVES BUSINESS
300 X250
B Brand
) Bl DATA DRIVES BUSINESS
> B MODERN DATA STRATEGY
728 x 90
> Bl Brand
DATA DRIVES BUSINESS
B MODERN DATA STRATEGY
600 x 316
) Bl Brand
> Hl  DATA DRIVES BUSINESS
) B MODERN DATA STRATEGY
160 X 600
B Brand
B DATA DRIVES BUSINESS
B MODERN DATA STRATEGY

300 x 600

DATA DRIVES BUSINESS
> Bl MODERN DATA STRATEGY
360 x 220
B Erand
> B MODERN DATA STRATEGY
» Bl DATA DRIVES BUSINESS

800x 400 soclal media

Bl DATA DRIVES BUSINESS
> El MODERN DATA STRATEGY

1200 x 628 soclal media

MODERN DATA STRATEGY

DATA DRIVES BUSINESS




Display Ad Templates — Data Drives Business (lcon

DDB LAYERS

Auto-Select:  Layer Show Transform Controls

m L , R main-campaign-banners.

BOO0x 400 social media

cloudera

1200 x 628 social media

cloudera

brand@cloudera.com
Adobe Photoshop CC 2015.5

d @ 50% (DATA DRIVES BUSINESS, RGB/8#)

180 x 110

300 %250
cloudera

Cybarsscusity fotus o Cybarascunty fecus o
data drives business. dota drives basiness.

728 x 90
Cybarsecurity focus on
data drivas busingss.

600 x 315 160 » BOG 300 x 600

it : cloudera cloudera

diata drives b

cloudera

360 x 220

Cybersacurity
on data

drives busingss.

Cybarsecurity focus o
data drives business.

Layers
£ Kind

Pass Through

Bl Brand
v @l DATA DRIVES BUSINESS
Bl data drives business
Imernet of things
customer Insight
cybersecurity
» B MODERN DATA STRATEGY
300 x250
+ El Brand
B daman
data drives business
Internet of things
customer insight
cybersecurity
DATA DRIVES BUSINESS
MODERN DATA STRATEGY
< 728X 90
Brand
BE DATA DRIVES BUSINESS
B daaan
Ml data drives business
Internet of things
customer Insight
rsecurity
B circle
square
MODERN DATA STRATEGY
600 x 316
160 x 600
Bl Brand
BE  DATA DRIVES BUSINESS
B daaan
data drives business
Internet of things
customer Insight
rsecurity
circle
) B square
> Hl MODERN DATA STRATEGY

300 x 600




Display Ad Templates — Data Drives Business (Pic & Circle)

DDB LAYERS

brand@cloudera.com

Adobe Photoshop CC 2015.5
Auto-Select: Layer Show Transform Controls

cloudera-main-ci g 8 R( cloudera-main-campaign-banners.psd @ 50% (data art, RGB/B#) *

15 12 1 9 8

* 180x 110
Bl Erand
~ Bl DATA DRIVES BUSINESS
data drives business

Internet of things

customer insight
180 x 110

300 x250 cybersecuri
cloudera e

Cybarsacunty focias on Gybersscurty focus en Bl MODERN DATA STRATEGY
data drives business. data drives business.

b "\ % N

’ 300 x250
B800x 400 social media

X
~

) > Hl Brand
728 % 90

“ [l DATA DRIVES BUSINESS

cloudera

Cybersacuriy n
cloudera data drives business. > Il dataart

B image circle

Il image sguare
> Hl MODERN DATA STRATEGY

’ 72890
BO0 x 315 160 x 600 300 x 600

> erand
Cybarsecurity focus on

bl s e -2 : cloudera i e D RS NRAS

vHER e WB

B dataart
1200 % 628 social media W circle

= ' — =K rgies
CIOUdera .- — : & i g el 3 > Bl MODERN DATA STRATEGY
y 2 % Y— v 800x315
} M Brand
~ [l DATA DRIVES BUSINESS
dataart

360 x 220 circle

c ity ¥ : square
DRSSty Bl oxj 2 i o Gybersecurty foous on data S
drives business. drives business.

> Il MODERN DATA STRATEGY
160 x 600
> I Brand
BE DATA DRIVES BUSINESS
dataart
circle:
square
MODERN DATA STRATEGY
300 x 600
> I Brand
BE DATA DRIVES BUSINESS
dataart
circle

square




Display Ad Templates — Data Drives Business (Pic & Square)

DDB LAYERS

brand@cloudera.com

Adobe Photoshop CC 20155

Auto-Select:  Layer Show Transform Controls i - fE Bm By z . P Layers

O xind vE@TOD"®
Pass Through - y: 100%
¢ o Fill: 100%
¥ 180X 110
Bl Brand
v Wl DATA DRIVES BUSINESS
data drives business
Internet of things

customer insight
180 % 110
cloudera

Cybarsacurity for o = > MODERN DATA STRATEGY
data drives business:

300 x250 cybersecurity

* 300 x250
800x 400 social media R > B Erand
728 %90 N
cloudera = ~ Bl DATA DRIVES BUSINESS
sacurity foc i
cloudera date drives business. tors s [ ] B daman

Image circle

Image square
MODERN DATA STRATEGY

v T28X 90
600 x 315 160 » 80O 300 ¢ 600

——— > I Brand
Cybarsecurity
dats trves business. : cloudera cloudera » Il DATA DRIVES BUSINESS

- —

=
e - - - . = - - B daaan

1200 x 6528 social media s .- - - circle
- y } . s squara
CIOUdera . . ¥ & b= <] y > MODERN DATA STRATEGY
. e ;800315
> H Brand
“ [l DATA DRIVES BUSINESS
¥ - B dastaart
360 % 220 : v circle
Cybersecurity focus Cybersacurity

. = focus on dsts Cybarseorty fosus on data
on data drives — -
business. S 4 N A > MODERN DATA STRATEGY

square

160 x 600
> I Brand
~ Wl DATA DRIVES BUSINESS
B datoart
circle
square
MODERN DATA STRATEGY
300 x 600
} I Brand
v @l DATA DRIVES BUSINESS
B dataart
circle
square

0O G maQm




Display Ad Templates — Modern Data Strategy (Icon)

MDS LAYERS

brand@cloudera.com

Adobe Photoshop CC 2015.5

Autp-Select: Layer - Show Transform Controls &

cloudera-main-campaig| 3 vl cloudera-main-campaign-banners.psd @ 50% (MODERN DATA STRATEGY, RGB/8#) *

3 4 6 7 a 3

800x 400 social media
728 %80

wity focus on
ves business.

B00 x 315

Cybarsecurity focus on
data diives businass.

cloudera

1200 » 628 social media
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If you have questions about the guidelines
or need to submit for approval, please
contact the Creative Services team:

brand@cloudera.com
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