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Brand Guidelines Purpose

The Cloudera Brand Guidelines were created to
establish the visual identity and voice of
Cloudera—its look, feel and brand language.

They are intended to drive continuity throughout
all Cloudera brand experiences and executions.

Cloudera Brand Guidelines
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Our Story

90% of the world's data has been created in just the past two years.
Every day we generate 2.5 quintillion bytes of data.

Quintillion. (That's a one followed by 18 zeros.)

This new world of big data is the phenomenon of our time. And its
possibilities to improve all aspects of society—from business, to health
care, to the environment, to education—are limitless.

At the heart of the big data movement is Hadoop, a fundamentally new
way of storing and processing data.

No one knows Hadoop like Cloudera.

We were the first company to build an integrated
Enterprise Data Hub on it.

Without this, most organizations’ data is divided across silos—unable
to connect and provide a meaningful, unified picture.

We provide a secure way to give them a full view of what's happening
with their customers, products and businesses.

Cloudera made what was once possible only in the biggest companies
with teams of data scientists, available to organizations of all sizes.
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Cloudera has become the world’'s most popular big data management
solution, helping leading organizations across industries.
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We power nearly three Nike uses Cloudera to With our platform, Visa And Cloudera is serving
quarters of the world’s track and analyze the eliminated S2 billion in over a petabyte of defense
smart phones. health and fitness of credit card fraud. mission intelligence to the

millions of athletes. U.S. Army.



We're giving organizations the knowledge that
transforms how they make decisions.

Providing the power to prove hypotheses with facts.

To make new observations as they happen,
and be fast enough to act on them.

To discover patterns and predict trends that
spark innovations.

Cloudera gives leaders the confidence to
ask bigger questions.

And that makes anything possible.
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Our Brand Principles

Our brand principles represent the thinking behind the brand’s
look, feel and visual language. They inform the consistent
execution of Cloudera’s identity at every touchpoint.

Simple

Be radically simple to reflect our
positioning that we bring data
management within reach.

Real-world

Show how we transform
businesses and improve lives in a
way that's meaningful.

Cloudera Brand Guidelines
Version 1.0

Bold Aspirational

Be bold, iconic and Support the sense of discovery
differentiated to reinforce our and unlimited possibility that
leadership position. Cloudera enables.
Approachable

Be engaging and candid, communicating that
Cloudera makes the world better in ways that
are easy to understand.



Our Design Strategy

Simplity
_I_
Amplity
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Our Voice

The Cloudera voice expresses our brand
essence in a way that creates an authentic
connection with our target audiences. It's
an essential part of establishing and
differentiating our brand.

Cloudera Brand Guidelines
Version 1.0
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Our Voice

Our voice is...

Simple

Simple phrasing and digestible details that real

people (not just PhD data scientists) can understand.

Like this...

No one knows Hadoop like Cloudera.

and...

We provide the power to prove hypotheses with facts.

Approachable

A conversational tone—clear and to the point.

Like this...

Learn why data-driven organizations worldwide are using Cloudera.

and...

Our big data platform is the most popular in the world, powering hundreds of customers in all
industries.

Cloudera Brand Guidelines
Version 1.0

Bold

With the authority of a true leader—in a voice that's
confident and self-assured.

Like this...

Hadoop is the future and Cloudera is the leader.

and...

Cloudera gives leaders the confidence to ask bigger questions.

Aspirational

Inspirational, expressing a sense of unlimited possibility.

Like this...

This new world of big data is the phenomenon of our time.

and...

Cloudera made what was once possible only in the biggest companies with teams of data scientists,
available to organizations of all sizes.

Real-world

Real-world examples that are meaningful to our
target audiences.

Like this...

We power nearly three-quarters of the world’'s mobile phones.
and...

With our platform, Visa eliminated $2 billion in credit card fraud.
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Our Voice

Our voice is not...

Embellished

It's not flowery language or unrelatable metaphors.

It's not...
Our world is awash in a world of data and companies today are trying to take advantage of
the tidal wave of potential insights and advantage flowing through their walls.

Tech-speak / Complex

It's not clichés or complicated language that is
difficult to understand.

It's not...

With Cloudera Enterprise architected directly into an application, vendors can improve an
application’s performance and its capabilities, thereby generating more value for customers
and increasing profitability for their lines of business.

Cloudera Brand Guidelines
Version 1.0

Weak

It's not a lack of confidence or small in meaning or tone.

It's not...
Cloudera can help you leverage Apache Hadoop to meet your data management needs.



Visual elements form the core building blocks
of any brand execution.

Together, they are a wide range of tools
designed to be flexible—so you can adapt
across all media.

Cloudera Brand Guidelines
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Visual Elements
Overview

To effectively define the Cloudera
brand experience, these core
elements should align across
every touchpoint—from customer
to shareholder, from partner to
employee

Cloudera Brand Guidelines
Version 1.0

Logotype

cloudera

Color Palette

Photography Style

Typography

AaBbCc123

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789 @#S%"&*+7?)

Iconography Style

HODEOO®

Data Art / lllustration Style

Multitenancy & Multitenancy &
the Enterprise the Enterprise
Data Hub Data Hub

BRING DATA TO COMPUTE BRING COMPUTE TO DATA
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Logotype
Visual Elements
Logotype

B O U d e ra
The Cloudera logotype is the core

identifier for the brand. It provides
a consistent foundation for
building and maintaining brand
equity while reinforcing bold brand
leadership, confidence and
approachability.

The logotype should be used

consistently in all global

communications. To ensure

legibility of the logotype, it should

never be reproduced smaller than

the minimum size. Clear Space

Minimum Print Size Minimum Screen Size
¢ cloudera I cloudera
9pt./0.125" 14 px.

Cloudera Brand Guidelines
Version 1.0
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Primary
Visual Elements
Logotype
Color Variations

For consistency, the Cloudera
logo may only be applied in a
limited number of colors. Logo
application should optimize

legibility and follow all guidelines
and standards set by Cloudera

corporate marketing C|0Udera
Usage

The primary, one-color logo in
Cloudera Blue should be primarily
used in executions to build equity Cloudera Blue Logotype / White White Logotype / Cloudera Blue
in the brand.

Secondary colors, as well as
one-color black/white logos, may
be used, but only in exceptional
instances.

Secondary

cloudera cloudera

White Logotype / Midnight Blue White Logotype / Royal Blue White Logotype / Aqua Blue

cloudera

Black & White

cloudera cloudera

Version 1.0 Black Logotype / White Gray Logotype / White White Logotype / Black
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Visual Elements
Logotype
Photography

When placing the Cloudera
logotype over top of photography,
ensure that there is adequate
contrast between the logotype and
the imagery.

Cloudera Brand Guidelines
Version 1.0

cloudera cloudera

#

White Logotype / Photograph Cloudera Blue Logotype / Photograph

Contrast

// : } cloudera” cloudera cloudera cloudera = cloudera  cloudera  cloudera
cloudera _gloudefa g cloudera AT Sera] ' ' '

To maintain legibility of the Cloudera logotype on
top of photography, be conscious of the contrast
between the logotype and the background photo.

Equivalent to 50% black.
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Visual Elements
Logotype
Misuse

In order to build and sustain the
equity and recognition of the
Cloudera brand, it is imperative to
use the logo in a consistent and
legible manner.

Altering the logo will degrade
its value, damaging the
Cloudera brand. The following
are examples of unacceptable
alterations

Cloudera Brand Guidelines
Version 1.0

Do not stretch or transform the logotype

Do not use stroke outline on the logotype

Do not place the logotype over busy photography.

Do not skew the logotype.

C era

Do not put the logotype in another typeface

Do not place logotype on a background with improper
contrast

cl era

Do not use the logotype in unapproved colors.

Do not add containing shapes for the logotype

Do not put the logotype in an unapproved color
combination

cloudera s

Do not create new partner lockups that do not follow our
guidelines
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Visual Elements
Logotype
Registration Mark

Requirements & Exceptions
The ® symbol is required on all
logo executions except where
space, style or size criteria
prevent such use.

Exceptions may apply to
promotional materials, apparel
and large-scale logos.

The ® symbol may also be
removed if the logo is embossed/
debossed, embroidered, engraved
or foil stamped in white, silver or
clear.

Body Copy

In body copy, the trademark

symbol should be superscripted. y
When a trademark appears in the Omit registration mark

N
document so frequently that the ivghhe;éiﬁo 19 above 06257
marking becomes distracting, the
® mark should be used the first
time Cloudera is mentioned on
the page. All other instances of
the word Cloudera should not
e CIOUde a®
Include registration mark '
when the logo is between
45 pt. and 14 pt. in height

have the trademark symbol.
cloudera

14 pt. / 14 px. (minimum
size)

Omit registration mark

- when logo is smaller than
Cloudera Brand Guidelines minimum size.

Version 1.0 , cloudera
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Visual Elements
Logotype
Co-branding

Co-branding may appear on
marketing materials that are
developed with an official
Cloudera business partner. All
logo standards and guidelines
apply.

Sizing & Weight

Make all co-branded logos equal
in size and visual weight to the
Cloudera logo.

Space & Dimensions

Center align the Cloudera logo
horizontally or vertically with
other company logos.

Create a 1-pt., 20% black-stroke
divider (white-stroke if reversed
out) between the logos with the
spacing guidelines shown. A
vertical stroke should be the
height of the logo clear space. A
horizontal line should be the
length of the Cloudera logo.

Color Standards

Co-branded logos can appear in
full color, black, grayscale or
reversed white. Guidelines for
background colors are the same
as for the Cloudera corporate
logo.

Cloudera Brand Guidelines
Version 1.0

Co-brand Lockup

/cloudera:

xlcloggera®

X

Co-branding Examples

When creating a co-branded lockup, keep the visual weight of
both logos in mind. The partner logo should be of the same
weight as the Cloudera logotype

cloudera

cloudera

scouTze

cloudera oORACLE
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Visual Elements
Color Palette
Primary

The Cloudera color palette draws
from dynamic blues and a pop
yellow, used sparingly as an
accent.

Usage

Use the signature color, Cloudera
Blue, for the logo and prominently
in executions to build brand equity.

The primary palette, shown to the
right, should also be primarily
used in executions.

Cloudera Brand Guidelines
Version 1.0

White

Cloudera Blue

Pantone 2995 C
RO G190 B240
C83 M1 YO KO

Midnight Blue

Aqua Blue

Pantone 319 C
R60 G220 B225
C59 M0 Y22 BO

Royal Blue
Pantone 2
RO G130 B
€98 M40 YO KO

Sunrise Yellow

Pantone 128 C
R255 G220 B70
CO M7 Y75 KO0
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Visual Elements
Color Palette
Tints & Shades

Tints and shades, along with the
secondary palette, are meant only
for executions which require more
color variation—such as charts,
graphs or digital executions. Both
should be used sparingly.

Cloudera Brand Guidelines
Version 1.0

Primary Palette

PANTONE 2995 C /RO G190 B240 / C83 M1 YO KO R0 G162 B204 / C83 M1 YO K15 RO G133 B168 / C83 M1 YO K30

PANTONE 302 C / RO G65 B105 / C100 M48 Y12 K58 RO G55 B89/ C83 M1 Y0 K73 RO G45B73/ C83 M1 YO K88

PANTONE 2195 C / RO G130 B230 / C98 M40 Y0 KO RO G111 B196/C83 M1 YO K15 RO G91 B161 / C83 M1 Y0 K30

PANTONE 319 C / R60 G220 B225 / C59 M0 Y22 KO R51 G187 B191/ C83 M1 Y0 K15 R42 G154 B157 / C83 M1 Y0 K30

PANTONE 128 C / R255 G220 B70 / CO M7 Y75 KO R217 G187 B60 / C83 M1 Y0 K15 R178 G154 B49 / C83 M1 Y0 K30

Grays

R160 G160 B160 / K40 R180 G180 B180 / K30 R200 G200 B200 / K20

R220 G220 B220 / K12 R240 G240 B240 / K7

Secondary Palette

PANTONE 74792 C / RO G220 B125/ C67 MO Y73 KO RO G187 B106 / C67 MO Y73 K15 RO G154 B87 / C67 MO Y73 K30

PANTONE 7487 C / R180 G240 B120 / C31 MO Y69 KO R153 G204 B102 / C31 MO Y69 K15 R126 G168 B84 / C31 M0 Y69 K30

PANTONE WARM RED C / R255 G100 B75/ CO M75 Y71 KO R217 G85B64 / COM75Y71 K15 R178 G70 B52 / COM75Y71 K30

PANTONE 1375 C / R255 G143 BO / CO M41 Y95 KO R217 G140 B30 / CO M41 Y95 K15 R178 G115 B24 / CO M41 Y95 K30

PANTONE 2665 C / R130 G100 B210 / C59 M67 YO KO R111 G85B179/ C59 M67 YO K15 R91 G70 B147 / C59 M67 YO K30

PANTONE 252 C / R215 G100 B210 / C25 M69 Y0 KO R183 G85B179 / C25 M69 YO K15 R150 G70 B147 / C25 M69 Y0 K30
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Visual Elements
Typography

Calibre is a modern sans serif
with small quirks that give it
personality

The light weight is the primary
font in the Cloudera visual system
and is used for all headlines

Regular weight is used for body
copy and other large copy blocks

Calibre medium weight is used
typically for subhead copy

Cloudera Brand Guidelines
Version 1.0

uadllpre Lidrit

Calibre Light / Headline V u I I M I v h I I I

AaBbCc
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789(!@#S%"&*+?)

Calibre Regular / Body Copy Calibre Medium / Subhead

ABCDEFGHIJKLMNO ABCDEFGHIJKLMNO
PQRSTUVWXYZ PQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz abcdefghijklmnopgrstuvwxyz
0123456789(!1@#S%"&*+7?) 0123456789('@#S$%"&*+7?)

NOTE: All typefaces must be licensed by Cloudera prior to use Foundry: Klim Type
Licenses may be purchased from the specified foundry Font: Calibre Light / Regular / Medium  Purchase: https://klim.co.nz/retail-fonts/calibre
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Visual Elements
Typography
Usage Large Headline Large Headline Body Headline
Calibre Light Calibre Light Calibre Medium

Large Headlines

Calibre Light to be set at x pt. / x
pt. leading and set to optical
character spacing.

Body Headlines Hadoo p_

Calibre Medium to be set at

x pt. / 1.2 pt. leading and set to Extend|ng YOUF
optical character spacing.
! o Data Warehouse

cloudera

WHITE PAPER

Body Copy
Calibre Regular to be set at x pt. Lorem ipsum dolor sit amet,

/ 1.2x pt. leading and set to consectetur adipiscing elit.

. . Maecenas nisi tortor, rhoncus Hadoop for the Enterprise
optical character spacing. e e Tesla sets

Cloudera Enterprise helps you become Informatian-diven by leveraging the best

new reco rd S ofthe opan sourca community with tha entarprise capabilities you need to

succeed with Apache Hadoop™ in your organization. Designed specifically for
f d mission-critical environments, Cloudara Entarprise Includes the world’s most
OI’ S p ee Ea popular opan sourca Hadoop-based platform as well as advanced system
management tools plus dedicated support and community advocacy from our

in anal yzZ i ng Woricciass toam of Hadoop developars and exports, Cloudera s your partner on

tha path to big data.
d rl Ver d ata ‘5 Rethink Data Management

Cloudera Enterprise Is designed fo function as an enterprise data hub: one
massively scalable platform to stora any amount or type of data, In its original
farm, far as lang as desirad or requirad; Intagrated with your axisting infrastructurs
and tools; with tha with the flaxibility to run a varlaty of enterprisa
workloads—including batch processing, Interactive SOL. enterprise search and
advanced analytics together with the robust securlty, governance, data protection,
and management that enterprises require. With Cloudera Enterprisa, today's
leading organizations can put thelr data at the center of thelr opsrations, to
Increasa business visibllity and reduca costs, whila successfully managing risk and
complianca requirements.

Lorem Ipsum dolor sit amet, consectetur adipiscing elit. Aenaan non tampor dolor.
Cras elementum molestia fermentum. Vestibulum dul lorem, feuglat In sulsmod
convallls, allquet a mi. Sed allquet turpls et orel mattis d blandit dolor fringlla.
Integer nec mi non urna feuglat egestas. Vestibulum ante Ipsum primis In fauclbus
orc luctus et ultrices posuere cubllia curae praesent nec tincidunt ante.
Vestibulum rhoncus semper tellus ut elementum. Class aptent taciti sociosqu ad
litora torquent per conubla nostra, per Inceptos himenagos.

Varius at, vulputate eget nisl. Vestibulum anta Ipsum primis In faucibus orci luctus
et ultrices posuare cubllia curae senaan ac blandit massa. Aenean non lorem
augue,at sulsmed ellt. Sed In enin a uma mollls feuglat a quis risus. Fusce auctor
posuers erat commodo sagittis. Aenean massa libaro, fermantum in ullameorper

val, ullameorper sed massa. Cras alit quam, dictum sit amet blandit ut, tincidunt
Cloudera agat turpis. Allquam erat velutpa: Phasallus at fells odlo.
!
Short Body Copy Body Copy
Calibre Regular Calibre Regular

Cloudera Brand Guidelines
Version 1.0
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Visual Elements
Photography Style
Lifestyle

Cloudera lifestyle photography has

an editorial fe sumenting real

noments. It

uine—not overly posed or
dramatic—to communicate the
simplicity and approachability of
the brand

Our photography should follow

th our principles

Simple
Use a clean horizon with a

straight point of view on the

t matter and adequate

Real-world
Interactions feel

candid between s

enuine and

>t matter

and camera

Approachable
Visual subjects feel a part of

ordinary life.

Light, Bright & Natural

Images are sim

aspirational and genuine

Cloudera Brand Guidelines

Version 1.0




25

Visual Elements
Photography Style
Lifestyle

Color Treatment

Photography in the Cloudera
systen Ild be tre with a

blue hue whe

library that connects with the

overall visual system

Cloudera Brand Guidelines

Version 1.0

Color Balance

— Color Balance

Color Levels:
Cyan F ey~ Red
Magenta - Green

Yellow [ = Blue

— Tone Balance
() Shadows (=) Midtones () Highlights
E Preserve Luminosity

=

| Cancel

E] Preview

’hoto

Blue

shop and sliding the “Cya

buttons accordingly
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Visual Elements

Photography Style

To remain consistent with the Avoid using wide-angle lenses or shooting at an angle. It
c a 4 princif aws the viewer out and makes the image feel less natural

hould ney

photography

staged or s

ggest a stock-image

look

Examples to the right specify

different ty of improper usage

tegrate other graphic elemen

) not add too much blue hue to imagery. See page 25 for
secific instructions on how to apply blue tinting

se black and white photography

Avoid using artificial light to illuminate a scene e or distort images

Cloudera Brand Guidelines

Version 1.0
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Visual Elements
Photography Style
Abstract

The visual system uses abstract
imagery in instances where
lifestyle photography cannot
visually communicate the content
or story of the work.

Abstract images are never
used on their own and always
have a mask. See page 39 for
instructions.

Cloudera Brand Guidelines
Version 1.0

cloudera

cloudera

Multitenancy &
the Enterprise
Data Hub

=

=, N
"y )

cloudera

Hadoop—
Extending Your
Data Warehouse
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Visual Elements
Photography Style
Abstract Color
Treatment

Apply a blue hue to abstract
photography whenever possible
to help tie photography to the
Cloudera brand.

Color Balance ﬁ Preset: [ Default :l = F OK i E—
Cancel
e e L a— farce S
Cancel ™ Preview
Cyan e & Red Hue:
Magenta ry Green | [ Preview — e
Yellow -“-— Blue Saturation: I:‘
— Tone Bal L=>
() Shadows (®) Midtones () Highlights Lightness:
™ Preserve Luminosity r-y :
("] Colorize
& i o ™ Preview

The blue hue is achieved by using

the “Color Balance” menu in Adobe
Photoshop and sliding the “Cyan” and
“Blue” buttons accordingly

Sometimes more manipulation is necessary to create the
desired effect. Use the “Hue and Saturation” and “Gaussian
Blur” menus in Adobe Photoshop to add color, saturation and

lightness to photography
Cloudera Brand Guidelines

Version 1.0
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Visual Elements

graphy S
Abstract

“loudera Brand Guidelines

sion 1.0

cloudera cloudera cloudera
Hadoop— Hadoop— Hadoop—
Extending Your Extending Your Extending Your
Data Warehouse Data Warehouse @ Data Warehouse

M..-'mmé‘ N\

L&
T =

cloudera

Hadoop—
Extending Your
Data Warehouse
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Visual Elements
Photography Style
Circle Crop

To create more white space and
simplicity in layouts, use the
circle device to crop imagery

Cloudera Brand Guidelines
Version 1.0

Execution Examples
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Visual Elements
Data Art / lllustration Style
Examples

02—

@,

Cloudera_Data_Art_White_1.ai

Cloudera_Data_Art_Color_2.ai Cloudera_Data_Art_White_2.ai Cloudera_Data_Art_Color_3.ai Cloudera_Data_Art_White_3.ai

Cloudera Brand Guidelines
Version 1.0 Cloudera_Data_Art_Color_10.ai Cloudera_Data_Art_White_10.ai
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Visual Elements
Data Art / lllustration Style
Examples

Cloudera Brand Guidelines
Version 1.0

Cloudera_Data_Art_Color_9.ai Cloudera_Data_Art_White_9.ai Cloudera_Data_Art_Color_4.ai Cloudera_Data_Art_White_4 ai

Cloudera_Data_Art_Color_8.ai Cloudera_Data_Art_White_8.ai Cloudera_Data_Art_Color_7.ai Cloudera_Data_Art_White_7.ai

00 R

Cloudera_Data_Art_White_6.ai

Cloudera_Data_Art_Color_6.ai
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Visual Elements
Data Art / lllustration Style
Examples

Cloudera_Data_Art_Color_11.ai Cloudera_Data_Art_White_11.ai Cloudera_Data_Art_Color_12.ai Cloudera_Data_Art_White_12.ai
Cloudera_Data_Art_Color_14.ai Cloudera_Data_Art_White_14.ai Cloudera_Data_Art_Color_13.ai Cloudera_Data_Art_White_13.ai

i

Cloudera_Data_Art_Color_5.ai

Cloudera_Data_Art_White_5.ai

Cloudera Brand Guidelines
Version 1.0
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Visual Elements

Data Art / lllustration Style
Execution

Over Photography

Data art over photography
represents how data technology
is an invisible but active part of
our lives

Usage
Use data art to amplify or bring
focus to a particular part of an
image

Adding subtle shadows or an
interaction with images makes our
photography more proprietary.
(E.g., note the slight shadows
under the data art in the Nike
example to the top right.)

Cloudera Brand Guidelines
Version 1.0

We power nearly:
three quarters of the
world’s smart phones.

VISA

With our platform,
Visa eliminated

To make new observations

as they happen, and be fast

enough to act on them.

_ Nike us€s Cloudera to tr&ck
. % and analyze the health and
fitness of millions of athi8tes:

And Cloudera is Serving over
a petabyte of defense missiofn
intelligence to the US Army..

=

To discover patterns
““and-predict trendstha
spark innoyations. |

L ]
D ™1
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Visual Elements

Data Art / Illustration Style
Execution

Color

Cloudera data art is also used in
a graphic manner without
photography for a bold, dynamic
design.

Use Cloudera blues (Midnight
Blue, Royal Blue and Aqua Blue)
as the dominant colors, with
Sunrise Yellow acting as a small
pop

Always use color multiply to give
depth to the illustrations.

Additional Applications

Data art can appear in white on
top of any solid primary color
from the Cloudera palette

cloudera

cloudera ! cloudera 1 cloudera
Hadoop— Multitenancy & Cloudera &
Extending Your the Enterprise Open Source
Data Warehouse Data Hub

D 4l 7B

Cloudera Brand Guidelines
Version 1.0
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Visual Elements
Data Art / lllustration Style
Construction

In colored data art, intersecting
colors create a sense of depth,
and rounded corners reflect the
Cloudera logotype.

When constructing data art, follow
the instructions to the right for a
consistent look across all
executions.

Cloudera Brand Guidelines
Version 1.0

Color Intersections

Cloudera Blue + Sky Blue Cloudera Blue + Aqua Blue Cloudera Blue + Sunrise Yellow
Aqua Blue + Sky Blue Aqua Blue + Sunrise Yellow Sky Blue + Sunrise Yellow

Construction

J J
cloudera

Rounded corners used in data art reference
the construction of the Cloudera logotype
They're achieved by using the “Rounded
Joints” tool in Adobe lllustrator.
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Visual Elements

Data Art / lllustration Style
Execution

Mask

Data art is primarily used as a
mask for abstract photography.
This makes abstract visuals more
dynamic and proprietary

Cloudera Brand Guidelines
Version 1.0

¥
©

cloudera asncncsmen Tann

cloudera

Hadoop—
Extending
Your Data
Warehouse

cloudera

Multitenancy &
the Enterprise
Data Hub

The Data Hub
Drives More
Than Data
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Small-scale Application Large-scale Application

Visual Elements

Data Art / Illustration Style

Scaling

cloudera P T e p——

It's essential to scale data
art appropriately to ensure
a consistent look across all
executions.

When scaling up or down, the
line weight should adjust
proportionately with the
dimensions of the data art

Proper Scaling Improper Scaling
Cloudera Brand Guidelines
Version 1.0
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Visual Elements
Data Art / Illustration Style
Proper Scaling

When scaling data art, you may
have to adjust stroke width
based on the parameters of the
execution in order to achieve a
look and feel consistent with the
visual system.

Cloudera Brand Guidelines
Version 1.0

Tesla sets
new records
for speed—
in analyzing
driver data.

Tesla sets
new records
for speed—
in analyzing
driver data.

Data art is too thick.

cloudera

Multitenancy &
the Enterprise
Data Hub

L a

cloudera

Multitenancy &
the Enterprise
Data Hub

Lorem psum dolor sitame,

Data art is too thin.

cloudera

Multitenancy &
the Enterprise
Data Hub

cloudera

Multitenancy &
the Enterprise
Data Hub

Data art is too thin.
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Visual Elements
Data Art / lllustration Style
Misuse

Cloudera Brand Guidelines
Version 1.0

Only rotate data art in 45-degree increments Do not skew data art Do not place colored data art on top of a
colored background

Make sure Sunrise Yellow does not overpower the Do not create an illustration with colors Do not use any colored data art over photography
Cloudera blues in color executions outside of the primary palette

cloudera cloudera
Hadoop—
Extending Your
Data Warehouse

Hadoop—
Extending Your
Data Warehouse

Do not create overly “techy’/complex imagery or Do not create data art that is too thin. Do not create data art that is too thick
multiple line weights in the same illustration
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Visual Elements
lconography Style

Our iconography style is
based on Cloudera data art—
mono-weight and simple with
straightforward icons that are
approachable yet bold.

Iconography is applied in several
ways within the Cloudera visual
system—for example, as an
industry signifier, in collateral or
as a navigational tool in digital
executions

Cloudera Brand Guidelines
Version 1.0

Industry Icons

ORONCONONO

Health Care

Min

®

With Photography

Photography

Government

hould

8 px. in diameter

Technology Retail

Color App

Midnight Blue

N

“\..

cona

Media

Cloudera Blue

Whit

€

White

Solid Color
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Visual Elements
Iconography Style
Construction

The instructions to the right
outline how to create an icon

consistent with the visual system.

Cloudera Brand Guidelines
Version 1.0

(A N

9X

>

N y

Rounded corners achieved by
using the “Rounded Joints” tool in
Adobe lllustrator.

2X
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Visual Elements
Charts & Graphs Style

Charts, graphs and tables are
all built with basic, symmetrical
shapes to reflect a clean, bold
design.

They help simplify complexity
and maintain a consistent visual
system.

Cloudera Brand Guidelines
Version 1.0

BRING DATA TO COMPUTE

cloudera

Provided Shapes

L C L

OO0

BRING COMPUTE TO DATA

Situate simple, geometrical shapes
like a puzzle to tell stories and
communicate data.

File: Cloudera_Shapes.ai

Cloudera Presentation Title
June 20, 2014
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Visual Elements
Charts & Graphs Style

Rounded corners on charts,
graphs and tables reflect the
Cloudera logotype

Cloudera Brand Guidelines
Version 1.0

From Hadoop to an Enterprise Data Hub

Open Source
Scalable
Flexible
Cost-Effective

Managed

Open
Architecture

Secure &
Governed

cloudera

Cloudera’s Enterprise Data Hub

Batch
Processing
MAPREDUCE

Analytic Search Machine Stream
SQL Engine Learning Processing
IMPALA SOLR SPARK SPARK STREAMING

Workload Management

Storage for any type of data

Unified, Elastic, Resilient, Secure

File System Online NOSQL

HOFS HBASE

3rd Party

Apps

YOLVOIAVN YH3AN010
Juswebeue BIEQ

YIOVNVYW Y¥3IAN010
1uswabeue waisAg

Cloudera Presentation Title
June 20, 2014

Corners on tables have a 3-pt. radius
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Execution Examples
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Execution Examples

ClOUdera Products & Services Training Solutions Customers Partners Resources Blogs

v

)
‘_

-

10

-
-~

CASE STUDY EVENTS

North American Financial

Tracking . & e
the health R R o
& fitness 3 ‘ ‘

of millions

of athletes

VISION BLOG
HBASECON 2014

May 5, 2014
MAY 21, 2014 San Francisco, CA

Eliminating
$2 billion
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Execution Examples

cloudera

Drives More
e Than Data

just got better.

The Data Hub 355;\\
=

{elping 10 million Europeans
find the perfect car each montf
AUTO
Learn more

Powering 80% of Introducing
online travel. & Cloudera 5

Learn more
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Execution Examples
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Execution Examples

Hello
& Welcome

cloudera

VISA B

With Cloudera,
Visa eliminated
$2 billion in credit
card fraud.

cloudera

From Hadoop to an Enterprise Data Hub

Cloudera’s Enterprise Data Hub

Batch Analytic search ine Stream 3rd party.
Processing saL Engine Learning Processing Apps

Managed

Workload Management

bl Storage for any type of data

Architecture
Unified, Elastic, Resllient, Secure

File System Online NosaL

e

cloudera

cloudera

Alan Saldich

Insert Title Here

Lorem Ipsum Dolor Sit

Lorem Ipsum Dolor Sit

Lorem ipsum dolor sit amet, consectetur Lorem ipsum doler st amet, consactetur
adipiscing elit. Morbi a placerat dul adipiscing elt. Marbi a placerat dui
Phasellus purus tellus, elemertum non Phasellus purus tellus, elementum non

adipiscing et, interdum sed lorem. In adipiscing et interdum sed lorem. In
Viverra urna aget tortor tristiaue luctus. Ut Viverra rna eget tortor tristique luctus. Ut

Lorem Ipsum Dolor Sit
Lorem ipsum dolor sit amet, conssctetur
adipiscing elit. Morbi a placerat du
Phasellus purus tellus, elementum non
adipiscing et, interdum sed lorem. In
viverra urna eget tortor tristique luctus. Ut
facilsis risus sed massa tincidunt hendre-
it. Vivamus accumsan solicitudin nibh,
vitae luctus dui venenatis eu. Suspendisse
potenti. Gum socils natoque penatibus et
d

facilisis risus sed massa tincidunt hendre- facilisis risus sed massa tincidunt hendre-

it. llicitudin nibh, it sollicitudin nibh,

vitae luctus dui venenatis eu. Suspendisse vitae luctus dui venenatis eu. Suspendisse

potenti. Cum socis natoque penatibus et potenti. Gum sacils natoque penatibus et

magnis dis parturient montes, nascetur dis parturient montes, nascetur
cloudera

BRING DATA TO COMPUTE

't montes, nascetur

BRING COMPUTE TO DAT.

Lorem ipsum dolor
sit amed colour

dolores emit lorem
dolorset itumulus?

cloudera

Our partner ecosystem is growing

1,200
800
400
00— .
201 2012 2013 2014
cloudera

File: Cloudera_Presentation.ppt

OEM

Software

Sl

Channel

Cloud




Collateral
lllustrated White Paper Covers

cloudera

Hadoop—
Extending Your
Data Warehouse

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Maecenas nisi tortor, rhancus
sit amet malesuada vitae.

Cloudera Brand Guidelines
Version 1.0

cloudera

Multitenancy &
the Enterprise
Data Hub

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Maecenas nisl tortor, rhoncus
sit amet malesuada vitae.

cloudera

Cloudera &
Open Source

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Maecenas nisi tortor, rhoncus
sit amet malesuada vitae.
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Execution Examples

Multitenancy &
the Enterprise
Data Hub

Loram Ipsum dolor sit smat,
consactatur adipiscing alit.
Magcenas nis! tartor, fhoncus
sit amet malesuada witae.

m

File: Cloudera_Collateral.ai



Collateral
Photographic White Paper Covers

cloudera

Hadoop—
Extending Your
Data Warehouse

Loram ipsum dolor sit amet,
consactatur adipiscing slft.
Magcanas nisi tortor, thancus
sitamet malesuada vitae,

Cloudera Brand Guidelines
Version 1.0

cloudera

Multitenancy &
the Enterprise
Data Hub

Loram Ipsum dolor sit amat,
consactatur sdipiscing alt.
Magcenas nis! tortor, fhoncus
sit amet malesuada witae.

Hadoop—
Extending Your
Data Warehouse

Lorem Ipsum dolor sit amet,
consectetur adipiscing elit.
Maecanas nisi tortor, thoncus
sit amet malesuada vitse.

cloudera

Multitenancy &
the Enterprise
Data Hub

Lorem ipsum dolor st amet,
consectatur adipiscing altt
Maecenas nisl tortor, rhoncus
sit amet malesuzda vitse.




55

Execution Examples

v

e

| s

Credit Card H.adoofnmh» Enterprise TeSla SetS H.‘sdon\)f.c\.lhe En(%rpr\se lee uses H.ad(I,\nufm the Enterprise

company stops new records Cloudera to

criminal before for speed— track the health

the crime was in analyzing and fitness of it

set to occur. Rk Dl Mgt driver data. Fiink s ahacsisat millions of Rethink Data Management

fors entarprais o : : athletes. :

cloudera cloudera cloudera
T — T — T —

File: Cloudera_Collateral.ai
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Contact

If you have questions about the Cloudera
Brand Guidelines, please contact:

Marci Peters

Creative Director
415.999.2726 (Mobile)
650.683.4705 (Office)
marci.peters@cloudera.com

Cloudera Brand Guidelines This style guide was created by office
Version 1.0 visitoffice.com



