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Al ks changing how
Why Authority, Mot Ads, buyers research.

i i T 15 your brand i
Drives Influence in Al-Powered Discovery. ::.::. m::;?mH o

u of B2 buyers now
51 / begin their rezeanch
ﬂ with an Al chatbot

rather than Googhe.,
Thes thift highlights whey Gereratie
Enging Optimization (GEQ) is quickly
becoireng easoniisl for markebers

Oy the pant decade, Brands have focused
on content to improve search rankings and
resch customers. However, today's buyers
increasinghy ey on Al tools for purchasing
chbErinon.

EARNED MEDIA =
AUTHORITY AND VALIDITY 24? 94?;
0 0

Unlike: traditional séarch engines that rank keywords,
Al discovery emphasizes the vialidity and authority of
cited sources. & models favor third-party-validated
content bo buld brand authority and trust.

of all LLM citations ariginate from
This underscanes the vakes of high-guality come from nen-paid
press, interviews, and expert commentary in earmed media. SOLTCRS,

autheritative cutles,

WHERE Al LOOKS FOR ANSWERS
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Hesws Wires Industry Analyst Leading Trade Expert Interviews & Respected Media
AP, Reuters) Reports (Gartner) Publications Commentary [Rewters, Fast Compary,
Ao, Bloombengh
These trusted, high-authority chanmels are frequently scraped or oensed by LLMs.

Earned Media Conzultants targe! thote cutlets U secunn
m strabegs: menbans and guotes wilh an approsch that
posies beyond bramnd Fwarenes.
. i '} . We are actively and deliberately looking to influence
- Al-penerated responses by embedding your messaging

into the Al knowledge base through third-party validation.

THE BOTTOM LINE: BUILDING TRUST

Despite the shundance of online corbent, Al sounces,

businesses, and corsumers oontinue to trost earmed meedia
for Emportant declsions

Eamned Media Consultants endune your messape neaches
tha madiia and that you communicate it confidertly
aand afffect by,
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