
Created by:
Carolina, Deja, Sabrina, Bernabe

Carolina Goris
Created by Carolina Goris



NYC Well
NYC Well is New York City’s free, confidential support, crisis intervention, 

and information and referral service for anyone seeking help for mental health 
and/or substance misuse concerns, available 24 hours a day, 7 days a week, 
365 days a year. NYC Well is staffed by trained professionals who can help you 
find the services that best meet your needs.

In the midst of a global pandemic, NYC Well aims to provide resources and 
counseling through telephone, via text, or chatting online. NYC Well focus is to 
help New Yorkers who feel overwhelmed, sad, anxious, and afraid by providing 
resources that show effective ways to remain positive and use healthy coping 
skills. 



Print Ad

We are advertising to bring awareness of the services that the 
program provides for New York residents. It’s extremely helpful during this 
time of need because it offers reliable information and various ways to 
deal with anxiety, depression, and stress due to COVID-19. Our objective is 
to make New Yorkers aware of the program. The ad is a call-to-action for 
the audience to reach out for help with mental health.









Campaign for Television
➔ Our communication objective:

To remind people who are feeling alone, that they are not alone and we 
are available to help, anytime, no matter who they are or what they are 
dealing with. 

➔ Our Execution:

We used testimonials to demonstrate diversity of people and mental 
health issues a lot of New Yorkers may be experiencing during this 
time.







Social Media Campaign on Instagram
● The purpose of this campaign is to provide a more visual 

outlook displaying testimonials from people of all 
different demographics.

● This will communicate that anyone from any background 
can feel comfortable reaching out to NYC Well. 

● This will mainly target millenials and gen z considering 
the majority of Instagram users are within that range. 

● Thought Process: If people have visuals demonstrating 
that our service is available to anyone, they will feel more 
encouraged to reach out. 



Instagram Account Campaign 



Instagram Campaign



Instagram Campaign



Social Media Campaign on Facebook
● Facebook is used to create a space where 

people can come together and form a group to 
talk about what they have been going through. 

● Our Facebook’s main advantage is the 
Messenger. Through Messenger, people are able 
to quickly message and be in contact with a 
professional who can help them. 

● Our Facebook also has posts of testimonials and 
facts about NYC Well. 



Facebook Page - NYC Well 



Facebook Cont’d



Facebook Cont’d



Facebook Cont’d



Social Media Campaign for Twitter
● We use twitter as a social media 

platform to reach out to our target 
audience through these 
unprecedented times. 

● Through twitter posts we are able to 
give information on our program, 
show testimonials, and give 
audience referrals and resources 
that would be helpful.



Twitter: @NYCHealthWell (Information)



Twitter: @NYCHealthWell 
(Testimonials)



Twitter cont’d (Referrals) 



YouTube Ads (Social Medias with video content)

Similar to the ad made for television, but instead of 30 seconds, the video content will be 15 seconds long. The 
concept and main idea remains-- the visuals will be of different people who have given their testimonials in the 
30-second tv ad with an announcer making the public service announcement about the real issues that real New 
Yorkers are faced with due to COVID-19.
Storyboard goes as follows:



BIG 
IDEA

TV

Social
Media

Print 
Ads

NYC Well
Is a program of 
the city of NY.

Resources/services
testimonials,

Don’t be afraid to 
text us.

Messenger

Testimonials

Testimonials

Reach out

We are here 
to help - 
Tagline

Youtube

NYC Well aims to help 
New Yorkers by 
providing resources to 
those who feel 
overwhelmed by 
COVID-19.



Thank You for 
Watching

Q&A


