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Session default channel group Sessions 4 Engagement rate
Source
Organic Video 13 23.08%
Organic Shopping 1,549
Device category
Organic Social 2,668
Email 4,616
Eventname Cross-network 6,574
Referral 10,266
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Purchaser rate New users

1.17% 386,098
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New Users Growth Overtime
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Sessions Started by Country
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http://www.nexobiconsulting.com/
https://maps.google.com/maps?ll=28.604272,35.765097&z=1&t=m&hl=en&gl=US&mapclient=apiv3
https://maps.google.com/maps?ll=28.604272,35.765097&z=1&t=m&hl=en&gl=US&mapclient=apiv3
https://www.google.com/intl/en_US/help/terms_maps.html
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