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HeLLO!
You and your team work hard every day supporting, leading, informing, and 
advocating for your members. 

One of the most important but gruelling jobs they handle is your organization’s 
annual report. It’s the report card your stakeholders use to gauge how your 
organization handles projects, resources and more. An organized, professional 
report builds trust with funders, government partners, and members alike. 
Chock-full with statistics, tables and messages, it needs to be carefully 
planned, managed and designed to resonate with your audience.

That’s where Maverick Studios comes in. Think of me as a trusty sidekick for 
your communications department — smart, strategic, experienced and really 
quick on the draw. 

Last year, a client needed an annual report built in just one week so it could 
be presented at their annual growers’ meeting in November. I cleared my 
calendar, got it done, and when I sent them their finished report, I laughed 
and said, “don’t tell anyone how fast I am or everyone will want this kind of 
turnaround!” That’s when I realized I have an invaluable asset to offer to busy 
clients who need great work, fast. 

I know I have the skill and experience to design your annual report in just 
five days — and I’m so confident I can deliver it on time,  I’ll knock 10% off 
your bill if I don’t.   Read on to see how Maverick Studios can make your ag 
communication strategies a lot easier.

MICHELLE HOULDEN  
OWNER + CREATIVE DIRECTOR, MAVERICK STUDIOS

https://maverick-studios.ca/
mailto:michelle@maverick-studios.ca
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I HAVe THe eXPeRIeNCe YOU NeeD.
I’m Michelle Houlden, owner and Creative Director of Prairie-based 
Maverick Studios. Raised in small-town Saskatchewan on hard work, 
community values, and Saturday matinees full of scrappy western heroes,  
I bring that same independent, get-it-done energy to every project I work on. 

I spent 30 years designing award-winning content at The Western Producer, 
where I helped farmers make better business decisions by creating and 
packaging agricultural information to explain complicated markets, research 

and agronomic issues. Today, Maverick Studios continues to serve 
agricultural groups and businesses, providing exceptional design, 

marketing, branding and content creation services.

learn more at  

maverick-studios.ca/

agriculture

https://maverick-studios.ca/
mailto:michelle@maverick-studios.ca
https://maverick-studios.ca/
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I CAN MAKe THIS eASIeR.
Annual reports don’t have to be a months‑long grind.  
They can be sharp, clear and in your hands fast without cutting 
corners on quality and without diverting your team to spending 
weeks (or months) going back and forth on the format and design. 

Send me your raw content — the numbers, the updates,  
the wins, the challenges — and I’ll turn it into a polished,  
professional annual report that’s ready to share with your 
members, stakeholders and the public in just five business days.  
If I miss that deadline?  You get 10% off your bill. Simple as that.

https://maverick-studios.ca/
mailto:michelle@maverick-studios.ca
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HOW MY 5-DAY OFFeR WORKS:
You’re in good hands. I’ve developed a focused work process, built on 
decades of experience in design, branding and marketing. 

I’ve designed annual reports for Alberta Grains and Manitoba Crop Alliance 
and have handled complex tables for publications ranging from the 
Saskatchewan Seed Guide to the Canola Guide. I know how to handle audited 
financial statements without losing clarity. I understand how to present 
complex tables and statistics so readers can make sense of them. And 
because I have worked in agricultural communications for decades, you don’t 
have to waste time explaining industry terms, acronyms, or why certain details 
matter. I get it — and I get it right the first time.

https://maverick-studios.ca/
mailto:michelle@maverick-studios.ca
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What you get:
	» Professional, clean design that reflects your brand  

for both print and digital use;
	» Accurate, easy-to-read financial sections that  

make the numbers approachable;
	» Strong presentation for your messages to help 

build confidence and credibility;
	» Five days of uninterrupted design focus with 

an experienced professional — no juggling, no 
distractions.

The process:
	» You send me everything you need to go into the 

report — a past report, text, images, audited financial 
statements and brand guidelines — before we start

	» We lock in a start date and you commit to being 
available to review proofs and send back edits quickly

	» I deliver your finished report within 5 business days
	» … and we’re done!

THE FINE PRINT: 

Price does not include applicable taxes or stock images (if needed). Delivery guarantee 
applies only if I have all materials in hand before the project starts and you’re fully 
available during regular business hours to review proofs and send edits throughout the 
5‑day period. My 5-day guarantee doesn’t apply if you require redesign services, but I’m 
happy to offer a redesign at the same price — just add 3 days to the production timeline.

My 10% guarantee

 If I miss our 5‑day deadline, you get 10% off your bill.  
 I’ve never had to hand out a discount since I started 
my company — and I’m confident you’ll never need it.

I only have five 
spots available to 
ensure you get the 
best work possible 
— and with this 
offer, those spots 
will book up fast. 

Don’t miss your 
chance to get your 
annual report 
done hassle-free 
and on time!

YOUR DEADLINE  
IS CLOSER THAN  
YOU THINK. 

Now’s the time  
to lock in your 
preferred week 
before my calendar 
fills up. 

your investment:$11,500For annual reports up to 64 pages. 

Includes digital version for web.

CLICK HERE  
TO RESERVE  
YOUR SPOT.

https://maverick-studios.ca/
mailto:michelle@maverick-studios.ca
mailto:michelle@maverick-studios.ca
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25YEARS OF 
FARMLAND 
PRICES

In 1997, the average price for an acre of cultivated farmland in east-central Saskatchewan was $289. 
A decade later, in 2006, it was $297 per acre, or about $48,000 for a quarter section. Land prices in other parts 
of Saskatchewan were also flat during that 10-year period. Meanwhile, most landowners in Manitoba and Alberta 
saw modest gains.
In 2007, farmland prices spiked. In many regions, prices increased 300 to 500 percent from 2007-21. In east-
central Saskatchewan, the average quarter section in 2021 was now worth more than $300,000. The historical 
record cannot predict the future, but it’s a reminder that there are boom and bust periods for farmland prices.

SOYBEAN’S HIGH HOPES FOR EXPANSION P. 36    |    HIGH TECH BRD DETECTION P. 44

How to make a 
cowboy hat
See how this Calgary 
company does it.  |  P. 34

Deep dive into 
Alberta irrigation
Provincial sector looks to 
the future.  |  P. 12-15

A QUIET PERIOD, FOLLOWED BY AN EXPLOSION

2525
AVERAGE PRICE FOR CULTIVATED LAND

CENTRAL N.WESTERN E.CENTRAL WESTERN
$/acre     ALTA.      SASK.      SASK.      MAN.
1997 $867  $417  $289  $434 
2000 1,055 424 261 428
2003 1,075 436 264 462
2006 1,366 446 297 544
’97-’06 gain +57% +7% +2.8% +25%
2007 $1,686  $465  $325  $628 
2012 2,458 1,037 733 1,192
2017 3,869 1,891 1,321 2,540
2021 4,900 2,300 1,900 3,100
’07-’21 gain   +191% +394% +484% +393%

Source: Farm Credit Canada

Saskatoon

Regina

Fort 
McMurray

Edmonton

Calgary

Winnipeg

In MANITOBA, farmland values in 
the eastern half of the province were 
around $5,000 per acre in 2021, a 
$2,000 per acre premium over the 
parkland and western Manitoba. 
That’s because yields are typically 
higher and there’s more heat units, 
making it possible to achieve 150 to 
200 bushel corn crops.
In SASKATCHEWAN, spring wheat 
and canola yields are higher in the 
northern grain belt compared to the 
rest of the province, but land prices 
don’t reflect that yield advantage. 
Average land prices were $2,300-
$2,400 per acre in the northeast 
and northwest, comparable 
to $2,200 in southeastern 
Saskatchewan and $2,400 per acre 
in the west-central region.

Region / 
risk zone

Sask. land 
prices 

2021 avg. price
Sask. average 
canola yields

Sask. average 
spring wheat 

yields
Northwest 
(risk zone 20) $2,300/acre 46.4 bu./acre 55.3 bu./acre

Northeast 
(risk zone 17) $2,400/acre 44.8 bu./acre 62.3 bu./acre

West-central 
(risk zone 16) $1,900/acre 33.2 bu./acre 42.2 bu./acre

East-central 
(risk zone 11) $2,000/acre 41.6 bu./acre 48.9 bu./acre

Southeast 
(risk zone 1) $2,200/acre 38 bu./acre 52.4 bu./acre

NOTES
L233P, 

2017 – 2021 5 yr. 
avg. yield

AAC Brandon, 
2017 – 2021 five 
year avg. yield

Sources: Farm Credit Canada, Saskatchewan Crop Insurance Corp.

LAND PREMIUM FOR BETTER YIELDS? IT DEPENDS.

8%

6%

4%

2%

0%

The graph shows the Bank 
of Canada overnight rate 
(in black) vs. the prime 
lending rate from 2002 to 
present (in gold):

’05 ’10 ’15 ’20

01/16/23
6.45%

01/16/23
4.25%

INTEREST(ing) RATES

8.3% 
FARMLAND VALUES 
ROSE IN CANADA BY

IN 2021.

18.1% 

IN WESTERN CANADA, 
LAND PRICES CLIMBED

IN B.C.
3.6% 

IN ALBERTA

7.4% 
IN SASKATCHEWAN

9.9% 
IN MANITOBARESEARCH BY ROBERT ARNASON, WINNIPEG BUREAU  |  MICHELLE HOULDEN GRAPHICS

ALBERTA GRAINS   |   Annual Report 2023-24 

43

STATEMENT OF FINANCIAL POSITION

As at July 31, 2024

Operating 
2024

FarmCash 
Advance 

Payment 
Program 2024

Total  2024

ASSETS - CURRENT

    Cash

1,504,580

-

1,504,580

    Restricted cash (note 10)

1,071,893

-

1,071,893

    Accounts receivable (note 4)

317,113

831,759

1,148,872

    Short term investments (note 5)

4,397,680

-

4,397,680

    Prepaid expenses and deposits

226,431

-

226,431

    Current portion of advances receivable under  

    FarmCash Advance Payment Program (note 9)

-

31,190,354

31,190,354

7,517,697
32,022,113

39,539,810

    Capital assets (note 7)

199,842

-

199,842

    Long term investments (note 5)

4,036,327

-

4,036,327

    Restricted investments (note 6)

5,500,000

-

5,500,000

    Advances receivable under FarmCash Advance Payment Program (note 9)

-
41,254,629

41,254,629

17,253,866
73,276,742

90,530,608

LIABILITIES - CURRENT

    Accounts payable and accruals

1,849,095

303,426

2,152,521

    Deferred revenue (note 10)

1,071,893

-

1,071,893

    FarmCash Advance Payments Program bank indebtedness

-

71,228,895

71,228,895

2,920,988
71,532,321

74,453,309

    Interfund transfers payable (receivable) (note 13)

(3,710,075)

3,710,075

-

(789,087)
75,242,396

74,453,309

COMMITMENTS (note 14)

CONTINGENCIES (note 15)

NET ASSETS
    Internally restricted (note 6)

5,500,000

-

5,500,000

    Unrestricted (note 13)

12,542,953
(1,965,654)

10,577,299

18,042,953
(1,965,654)

16,077,299

17,253,866
73,276,742

90,530,608

Approval on behalf of the Board

Director

Director
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ORGANIZATIONAL GOVERNANCE

Diversity and Inclusion
One of the strategic priorities for Alberta Grains is our dedication to diversity and 

inclusion, which is evident through our diverse workforce. Our hiring practices are 

merit-based and provide an inclusive culture where everyone feels valued, heard, 

involved, developed and empowered. 

At Alberta Grains, our diverse and skilled employees share a common passion 

for agriculture and continue to provide a profound return for farmers through our 

departments of government relations and policy, markets, research, agronomy, 

finance and communications and events.

Alberta Grains is proud of these building blocks and will continue to emphasize 

these initiatives as a model commission. 

Your check-off value proposition

Alberta Grains operates with due diligence and full transparency in all investments 

for farmers. Risk management protocols are in place to mitigate any unforeseen 

challenges that could otherwise jeopardize farmer investments and return. It is a 

top priority for commission investments to closely align with the current five-year 

operating plan. The Alberta Grains governance team, including farmer members that engage and 

advise in commissions activities through our board of directors, ensure that each 

dollar invested is cost justified and results in the highest possible efficiency and 

return on investment.

of our total workforce  
are women

of our total workforce come 

from diverse backgrounds 100% of our total workforce 

are passionate about 
agriculture

59%

27%

100%

ALBERTA GRAINS   |   Annual Report 2023-24 
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EXECUTIVE DIRECTOR’S REPORTMICHAEL FLYNNExecutive Director

This year has been marked by incredible momentum and purpose for  

Alberta Grains. Our first full year as a united organization has reinforced 

our commitment to driving positive change for Alberta’s grain farmers. 

Through our strategic plan, launched in April 2024, we’ve set clear goals 

to position Alberta Grains as the go-to voice on grain and trade issues, 

elevate farmer engagement, and solidify our leadership in research and 

extension.
The past year brought invaluable opportunities to connect with farmers 

across Alberta, including our inaugural round of regional meetings as Alberta 

Grains. It’s inspiring to see firsthand the passion and dedication of our community, 

which fuels our mission to support every Alberta grain farmer’s success. We’re not 

only advocating for policy that reflects the true needs of our producers but also 

investing in practical resources—research, agronomy, market insights—that help 

farmers thrive in an increasingly complex landscape.
Moving forward, we’re excited to implement ambitious initiatives rooted in 

sustainable growth, economic resilience, and farmer-driven advocacy. I am grateful 

for the trust our farmers place in us and the dedication of our staff, who work 

tirelessly to serve Alberta’s wheat and barley producers. Together, we are building a 

future where Alberta Grains stands as an unmatched leader in the agriculture sector, 

representing the shared interests and vision of our province’s grain farmers.

Michael Flynn, Executive DirectorANNUAL 
REPORT
2023-24
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To ensure fiscal responsibility, the finance 

committee met in October to review and 

update our fiscal year budget, adjusting the 

levy revenues to reflect the growing season. 

It is important to highlight the value in our 

amalgamated organization and the ability of 

MCA to navigate the wave of fluctuating acreage, 

commodity pricing and the effects of weather 

on crop production. MCA is reporting a negative 

budget in 2021-2022, which is expected in a 

severe drought. However, the organization is 

well positioned to maintain our core priorities 

and research commitments to continue to 

deliver our members benefit.

BUDGET DISCUSSION

For the 2021-2022 year, MCA will maintain 

that 65% of our expenses will be allocated 

towards research. Research and Production 

programming continues to remain our largest 

priority for the organization with the goal to 

deliver improved, independent, and farmer-

driven research and agronomy support to our 

members. The investment of 13% of MCA’s funds 

to Market Access and Development 

programming will see MCA work with our 

key industry stakeholders to develop new 

markets and support existing markets for our 

commodities. MCA holds memberships with 

Cereals Canada, Barley Council of Canada, 

Canadian Malting Barley Technical Centre, Flax 

Council of Canada, and Canadian Special Crop 

Association. MCA prides itself on running an efficient and 

lean organization which contributes to low 

administrative and operational expenses 

totaling 12% of budgeted expenses. 

Communication remains an integral part of 

the organization to ensure MCA builds a strong 

connection to our investment in research and 

REVENUESWheat Levy  .................................................................$3,329,850 

Barley Levy  ..................................................................... $366,805 

Corn Levy  ........................................................................$689,400 

Sunflower Levy  ............................................................. $213,938 

Flax Levy  ......................................................................... $204,000 

Winter Wheat Levy  ...................................................... $29,605 

Interest  .............................................................................$220,000

Lease/Rent Income  .......................................................$23,100 

Advance Payments Program Income  ........... $226,750

Research Trial Fees  .....................................................$132,490 

TOTAL REVENUE  

$5,435,938

EXPENSES
Research Programming  

$3,957,834

Cluster Funding - Wheat  .......................................$226,546

Cluster Funding - Barley  ...........................................$12,000

Cluster Funding - Integrated Agronomy  .........$27,538

Cluster Funding – Corn  ............................................$90,000 

Cluster Funding – Sunflower  ................................ $131,502

Core Funding Agreements - Wheat & Barley  .$1,081,437

Cereal Research Projects  ......................................$626,609

Corn Research Projects   ............................................$57,660

Flax Research Projects ................................................$13,000

Whole Farm Research  ..............................................$837,256 

Research Trial Program (MCC & VPT)  .............$134,760 

Research on the Farm ............................................. $123,000 

Agronomy Programming  ......................................$596,526 

Market Access & Development Programming  $676,022 

Communications Programming  

$373,732 

Memberships  

$67,360 

Association Administration  

$1,141,608

Building  ................................................................................. $76,418

Levy Refunds  .................................................................$435,024

Staff Operations, Office  ............................................$287,166

Governance  ...................................................................$258,000

AGM  .......................................................................................$85,000

Advance Payments Program ................................$189,849 

TOTAL EXPENSES 

$6,406,404

SURPLUS (DEFICIT) AFTER EXPENSES 
($970,466)

GOVERNANCE & OPERATIONSBUDGET 2021-2022

MANITOBA CROP ALLIANCE  |  2022 ANNUAL REPORT
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GOVERNANCE & OPERATIONS

QUICK FACTS
MCA represents wheat (spring & winter), barley, 

corn, sunflower and flax farmers in Manitoba.

BARLEY

409,122
67

1,333

2021 planted acres*
10-year average yield (bu/ac)

Number of farmer members

* 2021 Planted Acreage is MASC reported and Farmer 

Members includes those who remitted levy in the last 

two years.

CORN

383,647
122

953

FLAX

68,832
20

424

SUNFLOWER OIL 64,238
1,756

228

SUNFLOWER 
CONFECTIONARY 15,652

1,572
77

WINTER WHEAT 37,040
63

156

SPRING WHEAT 2,549,824
54

7,076

MANITOBA CROP ALLIANCE  |  2022 ANNUAL REPORT
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FLAX
Dean Buchanan, Chair
Crystal City, MB

Nick Matheson, Vice-Chair
Stonewall, MB

Eric FridfinnsonArborg, MB
Andrew Harris Winnipeg, MB

Lance BierensWinnipeg, MB
Jack HodgsonRoland, MB

Lorne JohnsonArborg, MB

2020-2021 CROP COMMITTEES
WHEAT & BARLEYBoris Michaleski, Chair

Ashville, MB
Rauri Qually, Vice-Chair
Dacotah, MB

Fred Greig
Reston, MB

Drew Baker Beausejour, MB
Robert MiskoRoblin, MB

Wilfred HarderLowe Farm, MBRyan HuegingWoodlands, MBDoug MartinEast Selkirk, MB
Josee SaquetLaurier, MB

Sheila ElderWawanesa, MB

CORN
Dean Toews, ChairMacGregor, MB

Richard Dureault, Vice-Chair
Fannystelle, MB

Carl BangertBeausejour, MB
Leonard WiebeCarman, MB

Hubert PreunSt. Andrews, MBEmile Morin Otterburne, MBJonothan HodsonLenore, MB
Warren McCutcheonCarman, MB

SUNFLOWERRoger Vaags, ChairDugald, MB
Gilbert Sabourin, Vice-Chair
St. Jean Baptiste, MBGregg FotheringhamReston, MB

Myles KubinecHolland, MB
Mark McDonaldVirden, MB

Korey PetersRandolph, MB
Edgar ScheurerDugald, MB

Sally ParsonageBaldur, MB

2020-2021 BOARD OF DIRECTORSFred Greig, ChairReston, MB
Robert Misko, Vice-Chair
Roblin, MB

Doug Martin, Secretary
East Selkirk, MB

Ryan Hueging Woodlands, MB
Jonathan HodsonLenore, MB

Leonard WiebeCarman, MB
Warren McCutcheonCarman, MB

Eric FridfinnsonArborg, MB
Nick Matheson Stonewall, MB

Gregg FotheringhamReston, MB
Mark McDonaldVirden, MB

GOVERNANCE & OPERATIONS2022
ANNUAL
REPORT
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See more at maverick-studios.ca/portfolio.

DeSIGN SAMPLeS:

J A N U A R Y  2 0 2 3

Saskatchewan Seed Grower Listings  |  P. 93

SASKATCHEWAN SEED GUIDE 2023

   BETTER BREWS 
DEMAND THE BEST 
BARLEY  |  P. 12

BUG SURPRISE: PESTS ARE 
MOVING BEYOND THEIR USUAL 
RANGES AND DIETS  |  P. 34

HOW ARE CANADIAN SEED 
CERTIFICATION STANDARDS 
DEVELOPED?  |  P. 52

https://maverick-studios.ca/
mailto:michelle@maverick-studios.ca
https://maverick-studios.ca/portfolio
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I offer comprehensive design, marketing and communication services with a 
turnaround time that’s second to none. Here are just a few of the services I can 
provide for agricultural grower groups:

NeeD MORe? I’M HeRe TO HeLP.

	» Facilitation of a 1-2 day onsite 
strategic planning workshop and 
walk you and your staff through 
every step to help you set your 
organizational goals for the year 
— and develop action items to 
achieve them. 

	» Redesign services for your 
newsletter, annual report or 
strategic plan using your branding 
guidelines to give it a fresh, crisp 
new look. 

	» Annual general meeting material, 
including posters, lanyards, event 
tickets, promo ads and more

	» Custom branded merchandise 
(t-shirts, hats, travel mugs, 
conference bags, lanyards, etc.

	» Trade show materials (booth skins, 
feather flags, table wraps, etc.)

	» Social media, print and web ads 
to help you reach your audience 
online and in print

	» Information graphics, illustrations, 
charts and technical drawings to 
help visually explain your materials 
so they’re easier to understand

	» Brand standard guidelines and 
brand coaching to ensure all your 
campaigns are always cohesive

	» Video editing services so you can 
show the world what you do and 
why you do it.

	»  … AND MORE.

LET’S TALK!

https://maverick-studios.ca/
mailto:michelle@maverick-studios.ca
mailto:michelle@maverick-studios.ca

