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Program assignment: Write a
fact sheet about the RCMP.
Click image to see full PDF.
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From coast-to-coast-to-coast the Mounties strive
to prevent crime, enforce the law, investigate

offences, protect and all assist Canadians.

A new exhibit at the Royal Ontario Museum
commemorating the 150" anniversary of the RCMP
explores the force’s history and contributions to Canada.

2023 — Mounties “Uphold the Right” for 150 years!

1) The Royal Canadian Mounted Police (RCMP) was founded in 1873
by Sir John A. Macdonald as the North-West Mounted Police.

2) They are called “Mounties” because they originally patrolled and
traveled on horses. A British newspaper was the first to use this
name in 1897 during Queen Victoria’s Diamond Jubilee.

3) Today mounties use cars but they do perform a world-renown
Musical Ride show on horses in up to 50 communities each year.
The first musical ride was performed in Saskatchewan in 1887.

4) The red serge coat has been part of the Mountie uniform from the
beginning and the ensemble, including stetson hat, tall boots and
wide belt, is recognized world-wide.

5) Canadians surveyed by Statistics Canada in 2013 rank the RCMP as
the third most important icon of our national identity — higher than
hockey!

6) Hollywood gave rise to the popularity of the Mounties in
entertainment. Over 250 movies and novels with fictional RCMP
characters were made by between 1909 and 1950.

7) The RCMP name, image and symbols are all intellectual properties
and in 1995 they were licensed Walt Disney Canada Ltd. for
marketing and to manage the licensing.

e

A popular 1990s TV series, Due South, starring Paul Gross as a
forthright Mountie played up Canadian stereotypes. The character
was unfailingly polite and courteous while “always getting his man.”

©

In 1975 the first group of female officers was sworn in and named
“Troop 17" A member of the unit, Beverly Busson, became the first
female commissioner in 2006. While the force started hiring women
nearly 50 years ago, the RCMP is still working hard to be the
healthy, inclusive and diverse organization that inspires confidence
in the Canadian people that it serves.

10) Today, there are over 20,000 mounties in 700 detachments, and
150 communities across the country. They also provide support
services for 600 Indigenous communities.

Sources: https://www.rcmp-grc.gc.ca/; https:/factsaboutcanada.ca/rcmp-facts.html; https://tourismregina.
com/featured/14-facts-you-didnt-know-about-the-rcmp/; https:/cfe tiff.net/canadianfilmencyclopedia/
Browse/bysubject/mountie-films; https://thewalrus.ca/can-the-rcmp-be-saved/, published Oct. 2021
Images sourced from AdobeStock. ROM & RCMP are official trademarks.
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Program assignment: Write a press

release for Raleigh Canada.
Click image to see full PDF.

Up for raffle at coming UWHH events will be mo|
E-bike, an electric bike that looks like a regular k
commuting, gives you the advantage of a 250-we
up to 32 km/h.

Prefer to provide your own power? The Raleigh
the features of a high-end ride - disk brakes, ligh
Shimano gears.

“My favourite is the red Rogue 4.0 - Fat Tire Har¢
received the donated bikes outside the United W
help someone get outside for fun through the wi

Watch for opportunities to win one at your local
events! Visit: www.uwhh.ca and raleigh-canada.

~30-
Raleigh Canada

With over 135 years of history in the cycling ind
beautifully comfortable and stylish bikes. From ¢
Raleigh bikes are all designed with modern inno
We're here for all riders who long for the freedo!

United Way of Halton & Hamilton

We change lives, right here at home.

(CRALEIGH

Raleigh Canada Limited
2124 London Lane,
Oakville, ON, L6H 5V8

FOR IMMEDIATE RELEASE

Raleigh Canada Donates Bicycles to United Way

BURLINGTON, ON Sept. 27, 2022 — Raleigh Canada proudly presented the United
Way of Halton & Hamilton with a fleet of new bicycles today to kick off the charity’s
fall fundraising events. With increasing need, this donation comes at a perfect time to
help support vulnerable populations in our community.

Chris Enoksen, general manager at Raleigh Canada, had the pleasure of personally
delivering the 20 new bicycles to the United Way of Halton & Hamilton (UWHH) office
in Burlington, where they were received by Brad Park, president & CEO, UWHH, in a
short ceremony this afternoon.

The bikes, a selection of city, hybrid and mountain bikes, will generate over $15K of
revenue for the United Way as they launch their fall donor campaigns.

“We want to give back to the community,” said Enoksen. “Donating products, like our
high-quality bikes, has the potential to raise significantly more funds than a straight
cash donation from the company.”

According to the 2021-22 UWHH annual impact report, donors gave over $11.1
million, supporting 56 agencies and 106 programs. In a year of increased demand,
funds were used to support youth, women and seniors across our region who were
faced with additional pandemic-related challenges and lack of resources.

The bikes donated by Raleigh Canada are a range of women'’s, men’s and children’s
sizes in an assortment of stylish colours, all built with comfort and quality.

For a community to be great, it has to be great for everyone. We work with local
agencies, government, stakeholders and thousands of donors like you, to change lives

right here in Halton and Hamilton.
Media Contact:

Catriona Berry,

Marketing & Communications Specialist, Raleigh Canada

555.289.3250
cberry@raleighcanada.com
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Program assignment: Write 10
key messages about a topic for

the health minister.
Click image to see full PDF.

Assignment Two: Key Messages for 1

9. However, please rest assured that liver inflammati
extremely rare.*
Adenovirus hepatitis is extremely rare. “There are just over 100
hepatitis described in the literature in the last 4 decades. All 8 p
immunosuppressed.” 100 of 100 were severely immunocompro
chemotherapy, etc) 100 of 100 had viral inclusions on liver hist

10. I would encourage you to seek health information
speak to a doctor, should your child(ren) develop ¢
yellowing of the skin and eyes, abdominal pain, nz

1. My office and the Ontario Ministry of Health will ke
any significant developments in this information.

12. For more information, visit https:/www.canada.ca
national public health agency where you'll find inf
health-related topics of importance to you and yo

13. You can follow the Ontario Ministry of Health on T|
FaceBook https:/www.facebook.com/ONThealth/
https:/www.ontario.ca/page/ministry-health

References:
1. https//www.who.int/lemergencies/disease-outbrez
2. https://www.cde.govimedia/releases/2022/s0421-he
3. https://mwwwwho.int/emergencies/disease-outbrez
4. https://www.canada.ca/en/public-health/services/d
ren.html
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ncird/investi i h
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Whiting Projects

Assignment Two: Key Messages for Media

Catriona Berry

“A detailed thread on the alarming rise in cases of acute liver failure in healthy
children: Media + scientific bodies have placed undue emphasis on Adenovirus
infection as the leading culprit in such cases of liver failure.

Let us see if this claim holds water [short answer: No!]” — @farid__jalali

Sylvia Jones, Ontario Minister of Health, Key Messages:

1

https://twitter.com/farid__jalali/status/1520283659932119040
N itis-unkn -

7. https://www.cdc.gov/adenovirus/adenovirus-factsheet-508.pdf

8. https://www.ontario.ca/page/ministry-health
N rs-sinai.org/health-library/di
s/a/adenovirus-infection-in-children.html

In April this year, the UK reported a rise in cases of liver illness in previously
healthy children.! Following that the CDC issued an alert to healthcare
professionals to look out for cases of liver disease of unknown cause.?

The World Health Organization(WHO) is collecting and analysing information
from around the world to determine the cause of the increased number of
hepatitis cases, inflammation of the liver, in children.®

The Public Health Agency of Canada (PHAC) investigated 28 cases in Canada
and found that the amount of cases was in the normal range. No deaths were
reported.?®

. As of mid-July, in data collected from 479 reported cases of acute liver

inflammation from children around the world, three-quarters of them were
under six years of age.®

As a parent or caregiver, | would encourage you to watch for these symptoms,
should your child become ill: jaundice (yellowing of the skin or eyes),
abdominal pain, nausea, vomiting, dark urine, light-colored stools, loss of
appetite, fever, fatigue.*

. We all need to continue to practice preventative measures to limit the spread

of any type of virus — frequent hand-washing, avoiding crowded spaces,
covering coughs and sneezes, ventilating indoor spaces and consuming safe
water and food.®

A common virus in children, adenovirus, is being linked to hepatitis, liver
inflammation, in children. Scientists and doctors around the world are still
investigating the cause of this increase in cases and have not yet come to
conclusions.®

. Adenoviruses are very common in children and it is estimated that most

children have had one by the time they are 10.° They can cause symptoms that
are mild and cold- or flu-like.”
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Newsletter redesign for
Burlington Humane Society.
Click images to see full PDF.
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The rewards of {fosterir;g:

Initially scared, Neo blossomed
into an affectionate and chatty
little guy in foster care.

Neo suffered trauma as a stray
and came into the shelter in bad
shape. Our veterinarian made the
difficult decision to amputate his
damaged tail.

His first week in foster care saw him
hiding under a desk and huddled in
a basket watching us carefully when
we brought food and cleaned his
litter box.

Gradually, he became cor
eating his dinner with somec
room. The next step was int
play back into his life. He

“Open your hear
mae you love r
— Madonna

the wand toys very much ar
while playing enthusiastical

A Special Thanks to Our Sponsors!

PETS us’

a pet owners
best friend

SKEDADDLE

HUMANE WILDLIFE CONTROL™

Meet some of our dogs!

Bonsai

This sweet boy had a rough past
being tied up under a porch, but is
still so loving! He LOVES fetch and
belly rubs and walks.

He can be dog reactive, though
he’s slowly making friends with
other dogs here at the shelter, and
requires a single dog home.

“A dog has one aim
in life... to bestow
his heart.”

~J. R Ackerley

Sassafras

Sass is a Newfoundlander and
German Shepherd mix! The Newfie
part of her LOVES the water, but the
Shepherd in her can be pretty wary
of strangers.

She’s working with a pro trainer to
address some of her reactivity to
strangers, and she is muzzle trained.
Sass is making amazing progress.

Once she trusts you, she will love
you forever, and is a gentle giant.
However, she needs someone who
will be patient with her and will
work through slow greetings to new
people with her.

If you’re looking for a furry friend, or know someone who is, Burlington
Humane has more dogs in care than over the last five years.

Meet Pumpkin! She’s new to us at
BHS so we're still getting to know
her, but so far she’s a really lovely
older lady. She’s done just fine
walking with another dog, and has
been sweet with every person she’s
met. She loves to run and sniff and
explore, and is good about settling
down and snoozing when it's time.

If you think she may be a good fit
for you, please fill out the Adoption

Application on our website!
[
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740 Griffith Court, Burlington, ON, L7L 5R9 e Phone: 905-637-7325 « www.burlingtonhumane.ca
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ROYAL CANIN.
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WE ARE PROUDLY INDEPENDENT!

Burlington Humane is a member
of Humane Canada. We are not
associated with the Hamilton/
Burlington SPCA.

‘p
Buclingfor
75 Hlunane

Seciety

740 Griffith Court,
Burlington, ON, L7L 5R9

Phone: 905-637-7325

www.burlingtonhumane.ca

&> 46

Burlington Humane Society e Fall 2022 ¢ Registered charity number 119254498RR0001
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MIKE

Program Assignment: Interview w I N T E R B U R N

and profile a PR Professional. A Career Discussion

Click | ¢ full PDE. with an Accomplished
Ickimages to see fu Public Relations Professional

Mike Winterburn, currently Senior Writer at
Metrolinx, has a wealth of experience in Public
Relations and Communications. His diverse career
has spanned a range from Canadian politics, to

business, education and international sport.
_ Mike holds a degree in Journalism and a Diploma | asked him about career highlights and his

in Business Administration; he quickly realized passion for world-class soccer events was top of
iti i mind. Mike led and implemented communications
story of people coming back to the GO system, personal brand. C that wnt.lng with a'm'essage and purpose was . P . .
L I L more aligned to his interests and values than strategies for the Canadian Soccer Association

communicating the safety measures and gauging  seeing his posts | > . . X
the public's feelings about riding of his employer, ) news writing. that resulted in selling out Lansdowne Park in

P . their stori d | 2007 and then again elevating public attention

eir stories an i , .
| also asked about the challenges he has faced . ) . An engage'zd supponelr and volljlnteer with the on women’s soccer in 2014.
- . increasingly impc Conservative party, Mike described the type
as a communications professional over the years. s . S . - . .
L ) , recruiting special of work he did with Prime Minister Stephen After a few roles in education and agency,
His first answer is getting eyes on your content ) ) X . o X . .
) the world. Harper and Premier Mike Harris earlier on in his Mike returned to politics as the Director of

— there are so many competing sources of X R L L - .
) . career. He spoke of his role in speech writing Communications, Ministry of Transportation.
information out there.

as translating and assembling content from a That experience is helpful with his role at
Another challenge in the roles he’s held with pmdad variety of technical documents into one accessible  Metrolinx, the government agency that runs our
large organizations and government roles Juestions | have o source. As a professional writer and communicator, GO services.
are the mar?y levels of approvals for content | heﬁ:onsiders the.voice of the individual he is . With reference to his current role, | asked what
land man'aglng the.need to get messages and | writing for — making the speech sound authentlc. a typical day at work looks like. With a bit of a
information out quickly. In government roles, he worked frequently in

laugh, he let me know that there are no typical
days! He will often start the day reviewing news
and social media content. He interviews public

media relations, taking questions and reviewing

When he answered my question about what the answers for quality and coherence.

he likes the most and the least about his job,

his answer was highly relatable. He enjoys the He brought his experience working with the and officials and will type up notes and work
variety of projects he works on — there is always Minister of Seniors & Long-Term care to the on writing the story. Part of his current role with
opportunity to learn new things. Writing and pharmaceutical business where he worked in Metrolinx involves risk-management and business
story-telling are definite highlights for Mike. Also, Government Relations and often had to walk a continuity planning — work that has been critical
like many of us, the people and camaraderie of 1y Unlocking fuur fine line between marketing messages for his through the pandemic! He tells me that one of the
the workplace make the work fun. e employer and strictly informational content. more fun projects recently has been telling the
—_—

For Mike, one of his current challenges and
not his favourite thing to do, is working on X o

. . N 9 In his objective st
migrating content from one system to another as rofe
technology evolves. 3

teams anu ygetuny resuits. Ui tia r
Media Likes

Tweets wrepies ¥
Where it oif storted
= P

| was curious about Mike’s take =
on social media and he kindly

outlined his thoughts on different
platforms, his personal accounts
& brands and his employers’

note, | asked about what advice he
has for someone entering into Public
Relations and Communications.

“Zero in on what you want to do,”

i ; it bt Mike said. “Find an area to focus
social brands. He said that it's e:*::i:;::'g;m«mmsaz,:jy;uame‘ int ¢ and itr
important to understand the e e e yourinterest and pursue it.

are
Carlier, and with less congsstion. Here

different uses of social platforms. the detals.

— -
Personally, he emphasizes his
sport knowledge in his Twitter

| am thankful to the accomplished
Mr. Winterburn for the time he
took to speak with me and for

account where he can talk about his advice.

soccer and share information on & schdule changes il mprove FOY

Federation Internationale de Football o= )

Association (FIFA) & Toronto Football . - y m:ﬂ Author: Catriona Berry
Club (TFC). That’s in line with his #030028844
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Personalized stationery for

service representatives.

Environmental edition. S
Click images to see full PDF.

get day |
For product or medical information enquiries, FROM THE
please contact the Medical Information Department. & EV E RYD AY

Call 1 , email medinfo. com or visit wi

‘www.innovicares.ca

a © fstrateneca Ganada e, 2020-2021

Did you know?

You can clean your closets and empower in-need women to achieve
economic independence at the same time! Organizations like Dress
for Success provide a network of support, professional attire and the
development tools to help women thrive in work and in life.

Learn more at: dressforsuccess.org

“Buy less, choose well,
make it last.”

— Vivienne Westwood

GRIMY SMUDGED
FILTHY BESMIRCHED
UNWASHED FOUL

H

I sonep  marnisueD | | GESG
[, || unciean  soory

L

getaway
- EVERYDAY

SULLIED DUSTY

NAFISH
NAFISH ‘R‘E‘A‘D‘I‘N‘G‘

Did you know?

Recycling cell phones provides access to modern communications
technology to many people in developing economies who would

not otherwise be able to afford it. There are organizations across the
country that will recycle your cell phones and other electronic devices.
Learn more at: recyclemyelectronics.ca

E reduced, reused, repaired, Iebuilt, Recycle the letters to make words...

, refinished, resold, recycled, 1) aimclte
—— ad, then it should be restricted, 2) sstiitaublynai
g FroM THE 2 . )} rremoved from production.” 3) rcdeue

4) ooortdus

EVE RYDAY " SR 5) tneaur

6) ervesre
AstraZeneca P 5 7) yclerce

8) sntauarcy

9) nrvoconaseti

10) erewnblae
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VINGW 1B
“LUNG CANCER"
Be inspired byacommunity;gij ,e’ople like you: . A

Newsletters to promote
LVNG with Lung Cancer
Community engagement.

Click images to see full PDF.

Getting cancer
and getting on
with life

Pauline’s Story...

Y With everything
i Qo A ! : 53 . that’s happening, it’s
Inspirez-vous'de pers: S . . = = = E easy to be overwhelmed.

LVNG With is here with support,
resources, and encouragement
to help you during this
challenging time.

Join our Facebook community
to connect to others going
through the same thing

le ca
vivre |

L’histoire
LVNG.calhis
Brought to you by

AstraZenecaC2

VIVRE avec est la pour vous
offrir du soutien, des ressources e
des encouragements afin de vous
aider dans ces moments difficiles.

Devenez membre de notre

communauté Facebook pour
communiquer avec d’autres
qui vivent la méme chose
3 que vous.

Présenté par

@ www.lvng.ca f facebook.com/lvngwith.ca AstraZenecaC?
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catrionasplace

bLranding

wedcome 1o Catriorna's Place . ¥

Branding for artist & designer.
Click images to visit properties.

Glothing & Shoss

Home & Living

Announcement
Lest d on 01 Mar

Items
All
Drawings
Gresting Cards 3| HE
CAS78.99 rree deivery.
Paintings 19

B Request Custom Order

 Contact shop owner

- . by
CAS258.51 e deiivery. CA$258.51 rree delwery

Report this shop to Etsy.

catrionasplace.ca

@catrionasplace

f

Catriona’s Place
Art & Design

www.etsy.com/ca/
shop/
CatrionasPlace

M

catrionasplace@
gmail.com

Viedding & Party

Catriona

 Contact

Sort: Most Recent v

1 dort think of you.. that often (F.
CAS258.51 rree deivery

)
Autumn i Red Maple.
CA$258.51 sree delwery

Autumn 1: Red Maple
CAS258.51 rreedeinery

< catrionasplace
AN

Catriona

149 224
Posts Fo

Painting & dra
or purchase enquires @

rionasPlace

owed by dianabeara?, ionagram
¥ and 12 others

Following v Message

- TY8 lllustration
£ ..;!
]

creating fine art, illustration,
dranasirvg, paaimting,

] -]

Catriona's Place Art & Design

Original art for your home/office. Custom commissions enjoyed. Paintings, drawings, illustrations,
photography, design.
Ar nd Writers

£ 1 person from your company works here - 1 employe

¢ + Following ) Learn more 2 ': More :"

Home  About Posts Jobs People

See all details

Page posts

iona’s Place Art & Design

Only a couple days left - come see a wide varisty of
high-quality artwork from members of the ...see more

I'm 5o excited to be participating in Art in The Park on
Monday, August 1.
This event in Brante Harbour, Oakville is arganized by

https://m.facebook.com > ... » Catriona's Place Art & Design

Catriona's Place Art & Design | Facebook
Artist and designer creating original paintings and drawings; acrylic on canvas, pen & ink on
paper. Page - Visual Arts.
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Branding
SELUTIONS BRRY SS»

VAN[OJNN UTIONS

event management inc.

event management inc.

Branding for Toronto-based

event planning company.

STELUTIONS

event management inc.

SSPLUTIONS

event management inc.

Sharm Simon

416.618.5396

slsolutions@rogers.com

event management inc.

2194 Cliff Road
Mississauga, Ontario
L5A 2N9

S LUTIONS

tel: 289.232.4229 | fox: 289.904.0335
info@slsolutionsevents.ca

sharm_slsolutions ’ @SLSolutionsinc

S T LUTIONS

event management inc.
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Print brochures, posters,

digital invitations.

N\
You can put = 3
HOPe in the AlT

RBC Rewards® is a proud supporter of
Hope Air, the national charity that arranges free
flights for Canadians in financial need to get to

specialized healthcare that doesn't exist in their
home community.

Did you know your RBC Rewards

points can fuel Hope Airs
flights? Simply visit

rberewards.com/hopeair

and donate your points to

help kids and adults bridge

the distance between home
and hospital

With a simple click,
you can improve the
lives of Canadians by
ensuring their access
to healthcare.

4

You can put Hope
Air”
says Rick Mercer, a proud Honorary Patron of
Hope Air, the national charity that arranges free
flights for Canadians in financial need who need

to get to healthcare that is not available in their
home community.

in the

Getting Canadians
. To Getting Better

Did you know your
RBC Rewards® points
can fuel Hope Air's flights? Simply

Brownies: 7-8

Guides: 9-12
Pathfinders: 12-15
Senior Branches: 15-17+
Women: 18+

Our women
leaders empower
sirls to develop:
strong values,

social conscience

and responsibility
leadership and life skills
for the real world
environmental stewardship
the conviction to reach
their potential

g \-\Q\?\\‘ Po polskv
. \‘i\c\\"\ Francais A oCNDC
© french nukfitut Punjobi
i i fagr JHERRE 1 Espaiol
(()ifn;lj;}#;&(ii:s Hind: C (;vv\mvw/mm(;m, Tagaleg Spanish
Guides | asaalls
du Canada ot o e

you are 'Lmiteal toa
MARRIOTT INTERNATIONAL
ATLANTIC CANADA FAMI

WEDNESDAY, JULY 19, 2017 TO SATURDAY, JULY 23, 2017
Enjoy the best of Atlantic Canada’s sights, sounds and culinary delights.
Wednesday, July 19, 2017 Depart for Halifax, site properties and off-site venues

Thursday, July 20, 2017  Depart for Charlottetown PEL, lunch and site tours
and overnight

Friday, July 21, 2017 Depart for Moncton, lunch site and site tours
and overnight Fredericton

Saturday, July 22, 2017 Depart for St. Andrews, lunch and site tours
and overnight Saint John

Sunday, July 23, 2017 Depart for home
Please click here to go to the registration site.

“This Atlantic Canada FAM is sponsored by:
Delta Brunswick - Saint John  Delta Fredericton - Fredericton
The Algonquin ~ St. Andrews  Delta Beausejour ~ Moncton

Delta Prince Edward - Charlottetown

Delta Halifax/Delta Barrington
Marriott Halifax Harbourfront
‘The Westin Nova Scotian Hotel — Halifax

WesTIN

D oLt worews

Jogree
elebration V)
Le vendredi 19 déecembre 2014

Vous étes convié(e), vous et votre

conjoint a venir célébrer 2014 avec nous a
I'Auberge St-Gabriel, dans le Vieux-Montréal.

Le programme :
18 h —Arrivée et cocktail de bienvenue / Bar Lobby
18 h 45 — Souper de célébration liV 2014 / Bar Velvet

L'Aprés-Souper — Quelques pas de danse au son du DJ
international invité du Bar Velvet

Merci de RSVP a Johanne directement.

**Un service de navette-taxi pour vos
déplacements vous est offert pour cette soirée,
siintéressé(e), veuillez informer Johanne.**

Sve ot Manie Cla

COME ON OVER TO OUR HOUSE...

Please join your partners from Marriott International
for a relaxing evening with friends, old and new.

Tuesday, August 22" — 6:00pm - 8:00pm

The Addisons Residence
456 Wellington Street West, Toronto, Ontario

Please RSVP by Monday, August 14™",
using the registration link below:
MARRIOTT SPECIAL EVENTS CANADA

ANarriott

INTERNATIONAL

visit rocrewards.com/hopeair and
donate your points to help kids and adults
bridge the distance between home and hospital.
With a simple click, you can improve
the lives of Canadians by ensuring
their access to healthcare.

Connect with us Socially: This invitation s non-transferable.

@ recvooc @) vouruve

Q Flickr o Tuitter

This invitation is non-transferable.

@ LinkedIn

@ 289.259.3250 catrionasplace@gmail.com @ www.linkedin.com/in/catrionaberry/
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@ 289.259.3250 catrionasplace@gmail.com @ www.linkedin.com/in/catrionaberry/



https://photos.app.goo.gl/LLaRNDXEGwzgTfQK7

Appendix

Program Curicudium

Introduction to Marketing and Communications
Career Management for PR Practitioners
Writing for Public Relations 1 & 2
Applied Communications Research
Performance Technigues for Media Relations
Introduction to Public Relations
Communication Design and Technology
Social Media Technology for PR
Special Events Planning
Strategic Communications Planning
Public Relations and Philanthropy
Issues and Crisis Management
Internal Communications

Work Placement

@ 289.259.3250 catrionasplace@gmail.com @ www.linkedin.com/in/catrionaberry/



PANEL ON
RESEARCH ETHICS TCPS 2: CORE 2022

Navigating the ethics of human research

Certificate of Completion

This document certifies that

Catriona Berry

successfully completed the Course on Research Ethics based on
the Tri-Council Policy Statement: Ethical Conduct for Research
Involving Humans (TCPS 2: CORE 2022)

Certificate # 0000841567 9 September, 2022
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Communications & Design

) 289.259.3250

& catrionasplace@gmail.com

In www.linkedin.com/in/catrionaberry/



Appendix

Sheridan College PRLCC Whiting Phejects

A few years ago, | became seriously interested in the work that the communications team at my
employer does. | had worked with them peripherally for years on philanthropic and business reputation
design projects in a previous role. As an avid life-long learner, | decided in 2021 that | could afford to
take an education leave and enroll in the Public Relations and Corporate Communications graduate
program at Sheridan College. The formal writing samples in this portfolio are examples of class projects
that allowed us to practice the skills that we are developing in this experience-based curriculum.

UG with [ung Cancer Newsletters

Working with a small budget for content development, | designed these newsletters for the Lung Cancer
Sales team to use to promote a lung cancer patient support community to healthcare professionals.
These pieces represent a small part of the work | did, with the support of one marketing manager, our
agency of record and the business global LVNG support team. We had limited resources and budget but the
big opportunity to bring a successful American campaign to the Canadian market. The program launched
here with a fully approved website, Facebook community and sales support tools in about six months.

Highlights: project management and partnering, design and print, website creation management, internal
and external regulatory submission, social media management.

Custome), Sewice Representative Stationey

This project started out as a concept introduced by an advertising agency — "get away from the
everyday”. The team enjoyed using the little sleeves to leave print material for customers. However,
budgets were cut and reallocated so the team could no longer afford to have the materials designed by
an agency and printed. | partnered with the brand team to develop the content, proposing a Canadiana
theme one year and an environment tips theme the next year. With their approval, | wrote the content
for 10 unique cards (one per rotation), designed the layouts, using source images from iStockPhoto, in
InDesign and produced them for print. | worked with a print partner to ensure cost efficacy and FSC
standards were met.

@ 289.259.3250 catrionasplace@gmail.com @ www.linkedin.com/in/catrionaberry/
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