
promote 2 Facebook posts
(7,000+ followers)

primary sample of the month
and spotlight in deli case

featured in Cheese
Lovers Club selection

showcase in newsletter
(14,000+ subscribers)

highlight on all plates
and trays for the entire month

create 30-sec get-to-know video
and 5-minute YouTube feature

purchase minimum of 125 lbs
of cheese or 100 units

spotlight on venissimo.com
(20,000 monthly page views)

include in 1+ public event,
and 1+ private/corporate event

publish 1 Instagram story and
2 posts (6,000+ followers)

one cheese/accoutrement featured and must be unique and cheese-friendly. All elements
are for a one-month promotional period scheduled at Venissimo’s discretion.


