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Hi!	My	Name	is	Jonah	Halper.	
WILL	YOU	MARRY	ME?



Hi!	My	Name	is	Jonah	Halper.	
WILL	YOU	MAKE	A	GIFT?



Peter Drucker
Writer. Professor. Management Consultant.



MISSION	
MARKETING	
MANPOWER	
MONEY



BY ALTRUICITY

MISSION

VISION
&



Ben Zander
Composer. Conductor. Educator.



Everyone	loves	your	school.	
They	Just	Don’t	Know	it	Yet.



YOUR	MISSION	
IS	ABOUT	WHO	YOU	ARE



YOUR	VISION	
IS	ABOUT	WHO	YOU	WANT	TO	BE



Dating	Rule	#1	
CONFIDENCE



BY ALTRUICITY

MARKETING



We are hemorrhaging donors



Times Square…1950s.



Times Square…Today.



So many options…and choices.





GET	PERMISSION



BY ALTRUICITY

HOW DO YOU KNOW  
IF THEY CARE?
WOULD YOU LIKE TO 
LEARN ABOUT THE
CHURCH OF LATTER 
DAY SAINTS?

1 in 1,000



BY ALTRUICITY

WHAT IS SOMETHING THAT IS A  
LOW BARRIER TO ENTRY THAT WILL  
HELP YOU IDENTIFY THOSE WHO CARE?HOW DO YOU KNOW  

IF THEY CARE?

WOULD YOU LIKE TO 
SAY A PRAYER WITH ME?

1 in 7



Dating	Rule	#2	
STAND	OUT



BY ALTRUICITY

MANPOWER



Connectors
Salesmen

Mavens







Dating	Rule	#3	
LOOK	TO	YOUR	FRIENDS



BY ALTRUICITY

MONEY



TREAT	YOU	LIKE	AN	INVESTOR	
SOCIAL	IMPACT	OF	OUR	RELATIONSHIP



BY ALTRUICITY

C P R
This one’s the obvious 
one…do they have money?

RATE YOUR PROSPECTS

C A PAC I T Y PA S S I O N R E L AT I O N S H I P

Do their values align with 
your mission and vision?

Are you connected to them  already, 
or at most one degree away?



BY ALTRUICITY

If they aren’t on a list, 
They won’t be a priorityDEVELOP A  

DONOR PIPELINE



BY ALTRUICITY

THESE TASKS ARE IMPORTANT,  
BUT NOT URGENT!TRACK YOUR 

RELATIONSHIPS



BY ALTRUICITY

With 1,000 options,  
this is the only way to stand out!IT’S ABOUT  

RELATIONSHIPS
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CREATE	A	CLEARINGHOUSE	OF	
ENGAGEMENT	OPPORTUNITIES	

How is their gift  
making an impact

Friday Saturday Sunday

MAY MAY MAY

6 7 8

01
TREAT THEM 
LIKE PARTNERS



BY ALTRUICITY

REMIND THEM 
WHY THEY GAVE

THANKING  
YOUR DONORS

02



Dating	Rule	#4	
SEEK	A	PARTNER,	NOT	AN	ATM



pas  sion
Origin:

LATIN LATE LATIN OLD FRENCH
pati passio passion

Middle English: from Late Latin passio(n) (chiefly in 
Christian theology), from Latin pati ‘suffer.’
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THANK YOU!

SCAN	THIS	BARCODE	AND	
A	FREE	DIGITAL	COPY	
WILL	BE	EMAILED	TO	YOU.
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