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Introduction:

Welcome to this comprehensive Facebook Ad Report, where we will examine the performance and
impact of our advertising campaigns on the world’s larEest social media platform. In this document,
we aim to provide a detailed analysis of our Facebook ads, highlighting key metrics, insights, and
recommendations to optimize our advertisi ng strategy.

Facebook has become an indispensable platform for businesses and marketers seeking to reach and
engage with their tarﬁet audience effectively. With its extensive user base and powerful targeting
capabilities, it offers unparalleled opportunities to showcase our products, amplify brand
awareness, and drive conversions.

The pu of this report is to evaluate the performance of our Facebook ad campaigns during the
specified time period and gain a deeper understanding of their effectiveness. By examining key
metrics such as impressions, reach, engagement, click-through rates, and conversion rates, we will
gain valuable insights into the impact and success of our ad efforts.

In addition to the quantitative analysis, we will also explore qualitative asPecB, such as ad creative,
messaging, and targeting strategies. By analyzing the performance of different ad formats, testing
variations, and refining our targeting parameters, we can identify the most effective approaches to
maximize our return on investment and achieve our advertising objectives.

Furthermore, this report will provide actionable recommendations based on the findings and
insights derived from the data. These recommendations will aim to optimize our Facebook ad
campaigns, improve performance, and enhance the overall effectiveness of our advertising efforts.
We will explore opportunities for audience expansion, refine targeting criteria, and suggest
potential creative and messaging improvements to drive better results.

It is crucial to recognize that the success of our Facebook ad campaigns extends beyond the
numbers and metncs. The impact of our advertising efforts can be seen in increased brand
recognition, customer engagement, and ultimately, the growth of our business. By analyzing and
leveraging the data, we have the opPortunity to harness the full potential of Facebook advertising
to drive meaningful results and achieve our marketing goals.

As we dive into this Facebook Ad Report, we encourage you to explore the insights, consider the
recommendations, and engage in discussions about how we can further optimize our advertising
strategy on this powerful platform. Together, we can unlock the full potential of Facebook
advertising and continue to connect with our target audience in a meaningful and impactful way.
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SUMARY OVERVIEW This is a sumirezed description
of the process we have gone through from the

beginning to build your full ad campaign, @ Funding
including targeting, research, and messaging. Partnerships

1. Core Message Development: We started by crafting a compelling core message: "Unlock Passive Income: Earn
$2,500 Monthly + $2,000 Bonus Partnering with High-Growth Businesses!”

This message highlights the opportunity to generate passive income by partnering with high-growth businesses and
emphasizes the specific earnings and bonus amount.

2. Audience Segmentation: We identified several target audience segments based on their characteristics and
interests.

These segments include professionals and business owners, investors and entrepreneurs, financial enthusiasts,
credit-conscious individuals, and millennials and Generation Z.

3. Demographic Targeting: We further refined the target audience based on age, gender, parental status, and
household income.

This ensures that your ads are reaching the most relevant individuals who are likely to be interested in the passive
income opportunity.

4, Keyword Research: We conducted keyword research to identify relevant terms that people in the United States
might search for when looking for an extra income opportunity.

These keywords include phrases like "passive income," "financial freedom," and "earn extra money," among others.

5. Topic Targeting: We suggested webpages, apps, and videos related to personal finance, investment,
entrepreneurship, and passive income.

This allows you to target specific content that aligns with your offering and captures the interest of your target
audience.

6. Placement Selection: We recommended websites, videos, and apps where you can show your ads to reach your
target audience effectively.
These placements include popular personal finance websites, investment-related videos, and relevant mobile apps.

7. Ad Campaign Execution: With all the targeting parameters, keywords, and placements in place, we run a full ad
campaign on Facebook.

Craft persuasive ad copies and visuals based on the core message and variations we have developed.
Set up the Facebook Ads Manager account, created ad sets with precise targeting, and monitoring the performance
of the ads.



OBJETIVES Throughout the entire project,
we focused on achieving the following
main objectives.

Generate Passive Income: The primary objective was to promote the concept of earning passive income through
the Credit Partner CFO program. We aimed to highlight the potential to earn $2,500 monthly passively and the
additional $2,000 bonus, emphasizing the financial benefits of participating in the program.

Targeted Audience Reach: We aimed to identify and target specific audience segments who would be most
interested in the passive income opportunity. By refining the target audience based on demographics, interests, and
behavior, we ensured that our ads reached individuals who were more likely to engage and take action.

Highlight Partnership with High-Growth Businesses: An important objective was to communicate the value of
partnering with high-growth businesses to maximize passive income potential. By emphasizing the collaboration
aspect and the potential for financial growth through such partnerships, we sought to attract individuals who were
interested in leveraging their resources for greater financial gains.

Optimize Ad Messaging and Variations: We aimed to create compelling ad copies and variations that captured
attention, conveyed the core message effectively, and enticed the audience to take action. By refining and testing
various headlines, descriptions, and call-to-actions, we strived to optimize the messaging for maximum impact.

Increase Brand Awareness and Engagement: Another objective was to increase brand awareness and engagement
with the Credit Partner CFO program. By strategically targeting relevant websites, videos, and apps and placing ads
in front of the target audience, we aimed to generate interest, drive website visits, and encourage potential
customers to engage with the program.

Monitor and Optimize Campaign Performance: Throughout the project, we prioritized monitoring the performance
of the ad campaign. We tracked key metrics such as click-through rates, conversions, and engagement to evaluate
the effectiveness of our strategies. By analyzing the data, we could make data-driven decisions and optimize the
campaign for better results.
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CAMPAING OVERVIEW
Credit Partner CFO Program

Objective: The main objective of the campaign is to generate passive income by promoting the Credit Partner CFO
Program. The program offers individuals the opportunity to earn $2,500 monthly passively, along with a $2,000
bonus, by leveraging their excellent credit and partnering with high-growth businesses.

Key Metrics: Impressions: The total number of times the ads were displayed to the target audience.

Click-through Rate (CTR): The percentage of people who clicked on the ads after seeing them.

Conversions: The number of users who completed the desired action, such as signing up or contacting the company.
Cost per Conversion: The average cost incurred to acquire each conversion.

Engagement: The level of interaction and engagement with the ads, including likes, comments, and shares.

Campaign ~  © Results ~  Reach «  Impressions « Costperresult - Amountspent -
Lead_Form_Gen 46 1,139 1,713 $1.69 $§77.51
On-Facebook Leads Per On-Facebook L...
Lead_Form_Pens 55 1,324 1,891 $1.62 $89.23
On-Facebook Leads Per On-Facebook L...
Views_1 2,070 2,070 2,096 $2.32 $4.80
Reach Per 1,000 People R...
Results from 3 campaig... - 4,244 5,700 = $171.54
Excludes deleted items Accounts Center ac.. Total Total Spent

Summary of Activities:

Ad Creation and Variation: Multiple ad copies were created with compelling headlines and descriptions, focusing on
the core message of earning passive income through the Credit Partner CFO Program. Variations were tested to
optimize the messaging and attract the target audience.

Audience Targeting: Based on thorough research and analysis, specific audience segments were identified, including
professionals, business owners, investors, entrepreneurs, financial enthusiasts, credit-conscious individuals,
millennials, and Generation Z. Targeting was further refined based on demographics, interests, and behaviors.

Keyword Targeting: Relevant keywords related to extra income, passive income, credit, financial management, and
investment opportunities were identified. These keywords were used to target relevant websites and capture the
attention of users actively searching for income-generating opportunities.

Placement Selection: Strategic placements were chosen, including popular financial websites, videos, and apps.
These placements ensured that the ads were displayed in front of the target audience, maximizing exposure and
engagement.

Monitoring and Optimization: Regular monitoring of key metrics was conducted to evaluate the performance of the
campaign. Adjustments were made based on the data to optimize the campaign, such as refining ad copies,
adjusting targeting parameters, and reallocating budget to high-performing placements.



Results and Analysis:

Impressions: The total number of impressions increased steadily throughout the month, indicating a broader reach
and increased visibility of the ads.

Click-through Rate (CTR): The CTR remained consistently high, indicating that the ad copies were engaging and
compelling, attracting the target audience’s attention and driving clicks.

Conversions: The number of conversions steadily increased over time, demonstrating that the campaign
successfully generated leads and interested prospects for the Credit Partner CFO Program.

Cost per Conversion: The cost per conversion remained within the desired range, indicating efficient budget
allocation and effective targeting strategies.

Engagement: The ads generated significant engagement, with users liking, commenting, and sharing the content.
This engagement helped increase brand awareness and expand the reach of the campaign organically.

Ad Creative Analysis:
Copies:

1. "Generate Passive Income with Your Excellent Credit: Earn $2,500 Monthly + $2,000 Bonus"

2. "Leverage Your Credit for Financial Freedom: Earn $2,500 Monthly Passively + $2,000 Bonus"

3. “Unlock Your Credit's Potential for Passive Income: Earn $2,500 Monthly + $2,000 Bonus"

4. "Maximize Your Excellent Credit: Earn $2,500 Monthly Passively + $2,000 Bonus"

5. "Credit Partner CFO Program: Earn $2,500 Monthly + $2,000 Bonus with Your Excellent Credit"
6. “Turn Your Credit into a Passive Income Stream: Earn $2,500 Monthly + $2,000 Bonus®

7. "Financial Freedom Awaits: Earn $2,500 Monthly Passively + $2,000 Bonus with Your Credit"

8. "Start Earning Passively with Your Excellent Credit: $2,500 Monthly + $2,000 Bonus"

9. "Grow Your Wealth with Passive Income: Earn $2,500 Monthly + $2,000 Bonus Using Your Credit"
10. "Credit Partner CFO: Earn $2,500 Monthly Passively + $2,000 Bonus. Schedule Your Introductory Call Today!"
11. "Unleash Your Financial Potential: Credit Partner CFO Program”

12. “Earn Passive Income with Credit Partner CFO: $2,500 Monthly + $2,000 Bonus!"

13. "Take Control of Your Finances: Credit Partner CFO Program”

14. "Achieve Financial Freedom with Credit Partner CFO: Earn $2,500 Monthly!”

15. "Transform Your Credit into Cash Flow: Credit Partner CFO Program”

16. "Unlock the Power of Your Excellent Credit: Credit Partner CFO"

17. "Passive Income Awaits: Join Credit Partner CFO Program Today!"

18. "Supercharge Your Earnings: Credit Partner CFO Program"

19. "Turn Your Credit into a Money-Making Machine: Credit Partner CFO"

20. "Leverage Your Credit for Profits: Credit Partner CFO Program”

“Earn $2,500 Monthly Passively with Your Excellent Credit. Get a $2,000 Bonus!"

"Financial Freedom with Your Excellent Credit: $2,500 Monthly Passive Income + $2,000 Bonus"
"Make Your Excellent Credit Work for You: $2,500 Monthly Passive Income + $2,000 Bonus”

“Maximize Your Excellent Credit: Earn $2,500 Monthly Passively + $2,000 Bonus!"

“Credit Partner CFO Program: Unlock $2,500 Monthly Passive Income + $2,000 Bonus!"

“Transform Your Credit into Passive Cash Flow: Earn $2,500 Monthly + $2,000 Bonus”

"Secure Your Financial Future with Credit Partner CFO: $2,500 Monthly + $2,000 Bonus"

“Achieve Wealth with Your Excellent Credit: $2,500 Monthly Passive Income + $2,000 Bonus"

. "Grow Your Income with Credit Partner CFO: Earn $2,500 Monthly Passively + $2,000 Bonus"

10. “"Experience Passive income Bliss: $2,500 Monthly + $2,000 Bonus with Credit Partner CFO Program!”

VENG U AW



RETIREES

Make Your Excellent Credit
History Work For You

Join the Credit Partner CFO
Program and earn
$2,500+ Monthly, -

Awaits You

Earn $2,500
Monthly as a

Apply Now!

Apply Now! -

-.ﬁ_ Funding -.
%>/ Parinerships

STUDENTS

SELL YOUR
REDIT SCORE

" NOW! GET
% $2,000 USD
Ky ‘UPFRONT

-’{‘_4’11
f o —

AND UP TO
$5,000 USD
EVERY MONTH!

Fundi
Q‘ P:Rnenrshlps

SECIEYOUR
CREDIT SCORE
NOW! GET
$2,000 USD
UPFRONT

ANDUPTO !
$5,000USD
EVERY MONTH!

Q‘ Funding
Partnersh ips

No Effort, Just Cash:
$2,500+/Month

Credit Partner CFO

Eamn $2,500 Monthly
Passively +$2,000
Bonus

Become a
Credit Partner CFO

6( Fundin
Pannershlps

@Q Funding
sl Parinerships

G‘ Funding
Partnershlps

=\
SELL YOUR’
CREDIT SCORE
NOW! GET |
$2,000 USD |
UPFRONT | |
AND UP TO
$5,000 USD
EVERY MONTH!

@‘ Funding
Partnershlps

/ SELL YOUR
«CREDIT SCORE
NOW!

J GET
$2,000 USD
UPFRONT

AND UP TO
$5,000USD
EVERY MONTH!



deet: Faceebook Ads

0Q Meta

Meta Platforms Ireland Limited

Merrion Road
Dublin 4
D04 X2K5

Bitling Report: 04/28/2023 - 05/26/2023

VAT Reg. No. IE9692928F

Meta Ads payment

Date

05/14/2023

05/08/2023

05/06/2023

05/05/2023

05/03/2023

05/02/2023

05/02/2023

04/29/2023

VAT Rate: 19%
VAT Amount: $32.67

Transaction ID

6162112833903653-12316819

6117388611709406-12263194

6043638019084471-12252652

6151526488295616-12242501

611340392544 1209-12229690

6120782894703314-12222479

6097148840400050-12219220

6101019306679671-12200100

Payment Method Amount
MasterCard - 9824 $61.25 USD
Visa - 8855 $41.65 USD
Visa - 8855 $29.75 USD
Visa - 8855 $17.85 USD
Visa - 8855 $11.90 USD
Visa - 8855 $8.33 USD
Visa - 8855 $17.21 USD
MasterCard - 9824 $16.66 USD

Total Amount Billed

Total Funds Added

Account: 549740523906099

Payment Status

Paid

Paid

Paid

Paid

Paid

Paid

Paid

Paid

$204.60 USD

$0.00 USD



Results

Total Impresions > 5,700 > Leads > 96 > Potentials > 4
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Conclusion

Throughout the project, our main objective was to promote the Credit Partner CFO
Program and generate passive income for our target audience. We developed a
comprehensive marketing campaign that included creating compelling ad copies,
refining the core message, and optimizing targeting strategies.

By leveraging the power of automation and setting up text automations, we
streamlined our communication and maximized efficiency. We crafted engaging ads
that highlighted the benefits of leveraging excellent credit and partnering with
high-growth businesses to earn $2,500 monthly passively, along with a $2,000 bonus.

Our audience segments were carefully defined, including professionals, business
owners, investors, entrepreneurs, financial enthusiasts, credit-conscious individuals,
millennials, and Generation Z. We utilized demographics, interests, behaviors, and
keywords to target the relevant audience effectively.

Unfortunately, during the campaign, we faced challenges when Facebook blocked
our ads. As a result, we had to shift our focus to Google Ads and YouTube Ads, which
provided effective alternatives but came with a higher cost. Despite the obstacles,
we successfully obtained valuable data and generated leads through our campaigns.

Moving forward, it is crucial to continue implementing the strategies that have
proven effective and capitalize on the data we have gathered. By leveraging the
right channels and consistently refining our messaging and targeting, we can
generate more leads and further optimize our campaign's performance.

Although Facebook blocked our ads temporarily, we have found alternative platforms
to reach our target audience. This demonstrates our adaptability and determination
to achieve our objectives. As we continue to refine our strategies and explore new
opportunities, we are confident in our ability to generate more leads and maximize
the potential of the Credit Partner CFO Program.

Overall, the project has been a success in terms of creating compelling ads, targeting
the right audience, and generating leads for the Credit Partner CFO Program. By
staying agile and utilizing the available data, we can continue to drive success and
achieve our objectives of helping individuals earn passive income and financial
freedom.



