The Selected

Work of
Optimistic Media Group

Address : Contact :

Unit BO3 Bakomoso P : +264 81 705 5241

Center, Hans Genscher P : +264 85 293 8168

street, Windhoek E : info@optimisticmediagroup.com

Windhoek, Namibia



Adobe Indesign
Adobe Photoshop
Adobe lllustrator

Adobe Dreamweaver

PROGRAM SKILLS

HTML & CSS

Microsoft PowerPoint
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.

<<
Ushimba Short film selected best short film Afrikakas Awards
2016
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Think
Ahead,
Be Creative




Portfolio

National Road Safety Council
BE A HERO Advertising Campaign

Client’s name :
National Road Safety Council

Category :
E Government Agency

Date Published :
24 August 2019

Online :

National Road Safety Council
Instagram/Facebook

Description

The campaign appealed to the Namibian nation
to be HEROES by saving lives on the road. The
Agency used Social Behavioral Change Theo-
ry in an attempt to plead and engage with the
emotions of road users in order to get the mes-
sage of safer road networks as well as fewer
accidents and loss of lives.

The AD campaign was also a nod to those that
fought for our freedom and hence implied that
road users should be heroes like their forefa-
thers who fought for independence and saved
the nation.
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THEY FOUGHT
SO WE CAN LIVE

DRIVE SAFELY!

Let's be HEROES and save lives

LEES
SPEEDING, -
MORE LIVES SAVED

Let's be HERDES and savelives e =

. .,mw;hmmgmm. iy

YOUR

SEATBELT

SUPERPOWER!

SAY YES TO

LIFE, AND NO
T0 DRINKING
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The AD campaign aimed at encouraging Namibians to be safe road users during the August Long
Holidays. What better way to spread this message but to use prominent Namibian personalities.
The Ad campaign had a 30-second message that was said out by the featured personalities. Each

personality was responsible for a particular topic on road accident triggers namely:
Tires

Speed

DUI

Seat belts
Pedestrians

The AD campaign also included other forms of advertising such as print, radio, and social media
networking.

A total of 17 adverts were placed in print media

1 live radio interview took place

A total of 81 radio adverts were placed in three different radio stations

A tv advert was also placed on NBC and One Africa

The campaign also had a strong digital presence on Social Media and Digital adverts

Campaign Facebook Reach

3-Second Video Views @ = Video Percentage Watched @ Reach @

89,926 13.65% 154,016

89,926 3-Second Video Views R0.03 Cost per 3-Second Video View
20K 3-Second Video Views

B 19,779 - Aug 28, 2019

10K Cost per 3-Second Video View
B RO0.0Z - Aug 28, 2019

Age and Gender Age Gender
Reach w Amount Spent w
Women Men
57.28% (88,224) 57.30% 42.53% (65,604) 42.55%
Age
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Campaign Digital Banner Adverts
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Speeding

INDEKSE WISSELKOERSE | —— T -

SENLENES +  umm | couRm 4 5@ Speeding i3 a bad habit that many of us have been guilty
ﬁg:ﬂﬁgg‘@m : ﬂ;ﬂﬂm SERLNEMD & 0R of at one point or another. Usually when we arein arush,
mmirivie: —— glnmm : "}j'; feeling stressed about getting to that impaortant meeting
e EEE T e ) on time, or when we are just not paying attention to

Kritiek én lof vir ‘nuwe’ ekonomlese plan

Lot wir moathera projakde:

changing speed limits. Follow these simpla steps to help
stap yourself from speeding.

Ifyouleave soaner you won't need tarush,

Pay attention to traffic signs and stick to the speed limit.
Regularly check your speedomatar, it will remind you to
stay within the speed limit.

Channel calm feelings. Driving when you're angry or upset
can cause you ta speed,

LESS speeding, MORE lives saved.
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Portfolio

Namibia Annual Sports Expo

|[dentity Design

Category :

Client’s name :
Namibia Annual Sports Expo

Brand Idendity

Date Published :
30 May 2019

Description

The Namibia Annual Sports expo identity de-
sign was inspired by the diverse Namibian cul-
ture and the vast sports codes practiced in Na-
mibia. The Expo was an initiative of the Minister
of sports in Namibia and aimed at professional-
izing sports in the country.

With this in mind we set out to create an iden-
tity that will be representative of this goal and
would be visually appealing to audiences and
carry the vision of the Expo

This Project was

selected as the best brand identity

during a competion to create brand

identity for the first ever

Namibian Annual Sports Expo

Namibla Annua

Sport Expo 2019 are now officially open

Appliostion formp can be dovnloaded from
e ey gl 6 Bg BUEE: odficer

AppHcation Submission Detalls:

Emall the completed farm to: ness @ namiblasport.org

Hand-dellver at: Mamibla Sport Commission Qifice
Erf Ng. 2 Cnr. Genersl Murksls Muhsmmed Ave.
& Khanm Street, Eros, Windhoek-Nemibie

Far more datsila contact; Jessica Jacobs, naze @ nemibinsport.org, +204 81 ﬂ!iﬂﬁ
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LOGO CONSTRUCTION COLOUR APPLICATION

The single colour application is spplied when printing methads are limited or for special appdi-
cations such as embossing, foiling, sand blasting, weaving and embroidery.

FRepessenting the Mamibian sportsemen and women ciossing
i tinish Bre in siclony wilh arms raised colebrating & win

SPORSTPERSON  for tair larl Th aahlats s 5
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uarity of sparts codes practicad in Namibia

@

o

Biepeesanting the sun in the Narsibisn flng which rearesenes
life and eniergy, the life and erergy of the Namioian sparts
13 «  SUNRAYS man and women It aisn incorporates the colours of the
> Pamibian fiag.

The rings represent o win far Namibian sports from afl ad-
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RINGS

.\%’ MNamibia -Sp'.q'r ts

i 1

¥ O R AL

azm -
W, LRESE TS ST
L
DORPTNCRCE SPCAKER
-
Prarrm oy oo A
d =

PAGE 9




Portfolio

NRSC/Trans-Kalahari Corridor

Layout Design

Client’s name : Description

NRSC/ Trans-Kalahari Corridor
This project was for the NRSC in collaboration

with the Trans Kalahari Corridor Law enforce-
Category : ment operation. The Project was to create in-
Layout Design/Promo items formative materials that would aid the Traffic
law enforcement agencies to better educate us-
ers of the Trans-Kalahari on the risks involved
Date Published : when driving under the influence of alcoholic
01 September 2019 substances, Vehicle Roadworthiness, Fatigue
and all other aspects that might lead to road ac-
cidents

nLst et be ehangzd Single =
WoEr Crassing the Lines
flne T ess e e mosT do s

Eevause of cent-ifugal forca it
aul. cr vour v2isle. Bz caroful ’
getially whon 0o ppeny i1 cag
i, nr snnw Rect ne spesd nefre enteringthe = irys,
arc slowly Lehmen the svessure on ta2 2raks et
sduhig the dpec poirtuwhee 112 carnis closest e
inside cf the corved linel

£ = stronyg ol twsnd

witch eut for i, es-

This trafic aigr waira voil A2 A hill o & cowadrane
Jp zkead on the ra2e. Slow cown 213 be raacy to shift
ID A LOWE* TEAF IO ZONIFY. SpEed ard Save brakas Re-
iermiber el making L-tur-s and passirg cther vehi-
L2397 hlle is ferbidder, those manceuvres boeome
ErEems die 7 Lo visinility

TRANS KALS HARI

CA A AR ETAR AT

Slopes ars exsentally ke gradi=rl o incline of Uhe
an1 A slope refars 1o o s1a0p relre, & gento
slope 10 & slight inz.dna Noivirg down a b ghway yon
TMay 68 a rEe sldn that seads et Grads’ 30 'Stepp

Crade ' The grads of the road s essentia.y 78 s.op2
&lesmys wach your speed when a137aa3 - ny slazes
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7 mdor pmwdas a direct route from Walvls Bay and Windhoek
in csnlral Namibia, through Botswana, to Gautang province in South Africa.
Balow ara tips on lha prevantion ol Driving under the influence (DU ef alcohol and drugs:

L IT'S NOT OKAY

& ALCOHOL TO DRIVE HIGH

= The greater the amount of alcohol consumed, the more likely a person
15 10 be involved in an accident.
* DUI of alcohol and narcotics posas similar threats to public safaty.

FACT:

= An estimated 32% of fatal car crashes involve an intoxicated driver
padestrian (NHTSA). —
® Car crashas are the leading causa of death for taens, and about a quarter
of those crashes involve an underage drinking driver (SAMHSA).

IT'S NOT OKAY TO DRIVE DRUNK
 ror POLICE: 10111 - MVA FUND: 0819682

THE

TRANS KALAHARI

CORRIDOR

THUMA MINA

ME TO DEEPEN REGIONAL INTEEMTION AND DEVELOPMW‘I‘

|r| central Namibia, through Botswana, to Gauteng province in South Africa.
Bialow are tips on Arraster bed & Lay byes, to promote Safety on the corridor:

ARRESTER BED (&° BE RESPONSIBLE
AR BVED re STOP WHERE IT'S SAFE
ARRESTER BED

 Stop at a roadside rest anea, If no such facility is available, make sure
that you are as far off the highway as possible.
= Turn on your parking lights zed urn ofl olher electrical equiprment
® [Jon't park In the arrester bed it's meant for emergency braking
problams,

LAY BYES

» |n & normal situation drivers should avoid lay-bys.

& An A& sludy in 2006 has found thal two-thirds of falal aceidents involving
slopped vehicles on a dual cartiageway actually occurred in a lay-by.

* Vehicles using a lay-by should park as lar away from the road as possible
in order 1o minimize the chances of collision.

& Molorisls can drift into the lay-by withoul intending to, or can mistake them
for the inside lane

(W EEVEEPTE POLICE: 10111 - MVA FUND: 0819682

() National Road Safety Gouncil € National Road Safety Gouncil

%\'mw.nrsc.m'g.na

TYRE SAFE
TREAD CHECK

@ PLACE CORNER OF CARD INTO TYRE TREAD

(@ usE BOTH CORNERS OF CARD TO CHECK THE
TOF, LEFT AMD RIGHT SIDES OF TYRE.

(D CHECK RESULTS WITH THE ILLUSTRATION
SHOWN ABOVE
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Portfolio

Uushimba
Short Film

Client’s name :
Namibia Film Commission

Category :
E Layout Film Production

Date Published :
02 December 2015

This Project was screened at the

following international film festivals:
Zimbabwe international film festival 2016
Afrikikas Film Festival 2016
6th Delhi international Film Festival 2016
Brazil Film Festival 2016 PAGE 12
NFC Investor Screening in New York,
Dubai and Berlin 2017

Description

“The heart of the Art”... A short action film.
Uushimba is a story off a young man Hangula
who arrives in the city to seek greener pastures.
He gets caught up with his cousin Tangeni’s
thug life ways and becomes a recruit in Tan-
geni’s gang. An opportunity presents itself for
Hangula to pursue his ambitions of a career in
art, but Tangeni convinces him to do one last
robbery job with them before he is willing to help
realise Hangula’s dreams.

S
B
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KATU URA

FLORIAN SCHOTT

AEMATH KAFFO

Uushmka

FILM: BEST DIRECTOR

PYVECLIDIAS WITECOI

W CREATIMG
TOMORROW
TOADAY

PERMN KAT 14N

W CREATING
TOMORROW
TODAY

BEST PRODUCTION DESIGN

TARYA STROH
The Haryest Fromethesn
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Portfolio

NAMPOL
Stay Woke Advertising Campaign

Client’s name : Description

Namibian Police Force
Developing innovative efforts to reduce crime

and social disorder is an integral part of the
Category : Namibian Police Force. Hence, it’s appropriate

E Advertising Campaign for Nampol that carries the mandate to ensure
safety and security for each Namibian citizen to

- undertake interventions to communicate their
Date Published : mandate and educate the public on safety and
01 August 2020 security issues, as this helps remove crime op-
portunities by teaching and encouraging the
public to adopt better self-protection measures
Online : and warn offenders of increased police vigilance

o . or improved police practices.
Namibian Police Force

(NAMPOL)

Facebook information to potential offenders and victims.

Therefore the campaign served to pass relevant

Informing the community about a crime prob-
lem, introducing target-hardening measures.
This all leads to reducing the number of drug
users.

When designed and executed properly, the
campaign will offer Nampol another problem-
solving tool in the fight against crime.

STAY W5 KE
quit drugs
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Scan QR Code
To Watch Advert

Google AdWords Stats

NAMPOL) s Colin-Garth Malgas

orce (
Powerful message, what about alcohol?

5]

JayDee Em
Th really good from NAMPOL. People start to listen
n it's too late.
Like - Reply - 2w
Schalk Willem Kruger Sr.
ank you, thank you!!!l Be Bl

o
5

X , but as a matt

ome people don't ere to the rules and

Stay Woke and Quit Drugs regulatio v and orde ell as the Constitution
and endi

. Like - Repl
w9 ﬁ L
Pauline Ganes

Powerful. | pray for th

EfiL) Li ] Comment 21 L
Mamibia Nation, no

ARE YOU REALLY THAT WOKE IF YOU NEED DRUGS T0 COPE? ;. &)
wimszzne., NAMPOL SAVS STk Ul BEFORE YOU RUIN YOUR LIFE. *

STAY W r KE

@& www.nampol.gov.na K3 Namibian Police Force quit drugs
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Portfolio

NRSC

#Do The Right Thing & Save Lives Advertising Campaign

Client’s name :
National Road Safety Council

Category :
E Advertising Campaign

Date Published :
01 September 2020

Online :
NRSC
Facebook/Instgram/Youtube

/
/
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Description

Education and awareness measures, such as
road safety campaigns coupled with targeted
advertising and social media campaigns as well
as community outreach programmes helps to in-
fluence the attitudes and behaviours of all road
users. A road safety publicity campaign is part
of a set of activities that aim to promote safe
road use. Mass media advertising is often the
most visible component of a campaign, however
to be effective in changing behaviour, this must
be combined with government and/or communi-
ty support, which must be visible when involving
law enforcement.

d?. DotheRightThing&Savelives




OUR VISION IS TO MAKE
NAMIBIA'S ROAD NETWORK
ONE OF THE SAFEST
IN THE WORLD.

LohD Sk
e g

= . DotheRightThing8saveLives

= SPEED KILLS, NO REALLY,
Our Vision ) | READ THAT AGAIN!

To make Namibia’s

road network
one of the safest

in the world.

= w DotheRightThing&SaveLives
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=

Reach

Clicks

471

50

25

Sep 1,

Frequency
TLIK

2.56

Blse Cetar Werkes,
tnstngram, Feed

778K

2020

Impressions

51.7K

Sehioal Gifl, Inslagram,
Fred

Impressions

778K

Instagram Campaign Stats

332K
' 04K
27.0K

Blue Colar Workes, In Stream Seatbelt, Scheal Girl, Inatagram, Blue Colar Werker,
Instapram, Explore inztngram, Slories Expiore Instmzgram, Stories

e Google AdWords Campaign Stats
0.06%

TOK

Cet 1, 2020

{2 Reach

Frequency

145K

Schoal Girl, Faceback,
Feag: Neas Fead

118K

Biue Colrsr Worker,
Faopbook, Fead: Mews
Fead

Facebook Campaign Stats

226

1.85
757K 17
in Stream Speed, in Stream Pedestnan, fin Siream Dul, Facebaok, In S¥eam Tyre Safely,
Faceback. Feed: News Facabapk, Feed: News. Foe: News Fead Facebook, Feed: News
Feed ond Feod
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The campaign ran along a sweepstake competition that attracted the target audience to
engage with the brand on various social media pages. The competition was linked to the
video mini series and infomercials. The competition aimed at increasing engagement be-
tween the NRSC brand and its target audience on various social media platforms and also
aimed at collecting email addresses of entrants that will make up a mailing list that can be
used at later stages of campaign engagement with the target audience.

LIKE, FOLLOW AND TAG 5 FRIENDS IN
THE COMMENT SECTION.

SHARE ANY OF OUR TIRE SAFETY AND
SEATBELT VIDEOS

FOLLOW THE LINK/ QR CODE TO ANSWER
1SIMPLE QUESTION

Winners will be announced on

MONDAYS WEEKLY

Terms and Conditions apply
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Optimistic Media Group

P: +264 81 705 5241
P: +264 85 293 8168

E : info@optimisticmediagroup.com

Instagram Facebook
Optimistic Media Group Optimistic Media Group
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THANK YOU

The Journey of life
never ends. Creativity will always

be the one important thing.

Thank you for taking time to have a look at some of
our work. We trust it was all sufficient to let you expe-
rience our point of view into problem solving with the

use of creative design and project implementation.
We hope that we can be of help to solve any of your

problems and bring much value to your brand through
design and branding.

PAGE 21




The Selected
Work of
Optimistic Media Group

www.optimisticmediagroup.com



