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Portfolio

1 National Road Safety Council

Client’s name :
National Road Safety Council

Category :
Government Agency

Date Published :
24 August 2019

Online : 
National Road Safety Council
Instagram/Facebook

Description

The campaign appealed to the Namibian nation 
to be HEROES by saving lives on the road. The 
Agency used Social Behavioral Change Theo-
ry in an attempt to plead and engage with the 
emotions of road users in order to get the mes-
sage of safer road networks as well as fewer 
accidents and loss of lives. 

The AD campaign was also a nod to those that 
fought for our freedom and hence implied that 
road users should be heroes like their forefa-
thers who fought for independence and saved 
the nation.

BE A HERO Advertising Campaign
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The AD campaign aimed at encouraging Namibians to be safe road users during the August Long 
Holidays. What better way to spread this message but to use prominent Namibian personalities. 
The Ad campaign had a 30-second message that was said out by the featured personalities. Each 
personality was responsible for a particular topic on road accident triggers namely:

Tires
Speed
DUI
Seat belts
Pedestrians

The AD campaign also included other forms of advertising such as print, radio, and social media 
networking.

A total of 17 adverts were placed in print media
1 live radio interview took place
A total of 81 radio adverts were placed in three different radio stations 
A tv advert was also placed on NBC and One Africa 
The campaign also had a strong digital presence on Social Media and Digital adverts

Campaign Facebook Reach
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Campaign Digital Banner Adverts
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Portfolio

2 Namibia Annual Sports Expo

Client’s name :
Namibia Annual Sports Expo

Category :
Brand Idendity

Date Published :
30 May 2019

Description

The Namibia Annual Sports expo identity de-
sign was inspired by the diverse Namibian cul-
ture and the vast sports codes practiced in Na-
mibia. The Expo was an initiative of the Minister 
of sports in Namibia and aimed at professional-
izing sports in the country. 

With this in mind we set out to create an iden-
tity that will be representative of this goal and 
would be visually appealing to audiences and 
carry the vision of the Expo

Identity Design

This Project was 

selected as the best brand identity 

during a competion to create brand 

identity for the first ever 

Namibian Annual Sports Expo 8PAGE
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Portfolio

3 NRSC/Trans-Kalahari Corridor

Client’s name :
NRSC/ Trans-Kalahari Corridor

Category :
Layout Design/Promo items

Date Published :
01 September 2019

Description

This project was for the NRSC in collaboration 
with the Trans Kalahari Corridor Law enforce-
ment operation. The Project was to create in-
formative materials that would aid the Traffic 
law enforcement agencies to better educate us-
ers of the Trans-Kalahari on the risks involved 
when driving under the influence of alcoholic 
substances, Vehicle Roadworthiness, Fatigue 
and all other aspects that might lead to road ac-
cidents

Layout Design
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Portfolio
4 Uushimba

Client’s name :
Namibia Film Commission

Category :
Layout Film Production

Date Published :
02 December 2015

Description

“The heart of the Art”... A short action film. 
Uushimba is a story off a young man Hangula 
who arrives in the city to seek greener pastures. 
He gets caught up with his cousin Tangeni’s 
thug life ways and becomes a recruit in Tan-
geni’s gang. An opportunity presents itself for 
Hangula to pursue his ambitions of a career in 
art, but Tangeni convinces him to do one last 
robbery job with them before he is willing to help 
realise Hangula’s dreams.

Short Film

This Project was screened at the 

following international film festivals:
Zimbabwe international film festival 2016

Afrikikas Film Festival 2016
6th Delhi international Film Festival 2016

Brazil Film Festival 2016
NFC Investor Screening in New York, 

Dubai and Berlin 2017
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Online : 
Namibian Police Force 
(NAMPOL)
Facebook

Portfolio
5 NAMPOL

Client’s name :
Namibian Police Force

Category :
Advertising Campaign

Date Published :
01 August 2020

Description

Developing innovative efforts to reduce crime 
and social disorder is an integral part of the 
Namibian Police Force. Hence, it’s appropriate 
for Nampol that carries the mandate to ensure 
safety and security for each Namibian citizen to 
undertake interventions to communicate their 
mandate and educate the public on safety and 
security issues, as this helps remove crime op-
portunities by teaching and encouraging the 
public to adopt better self-protection measures 
and warn offenders of increased police vigilance 
or improved police practices.

Therefore the campaign served to pass relevant 
information to potential offenders and victims. 
Informing the community about a crime prob-
lem, introducing target-hardening measures. 
This all leads to reducing the number of drug 
users.

When designed and executed properly, the 
campaign will offer Nampol another problem-
solving tool in the fight against crime.

Stay Woke Advertising Campaign
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Google AdWords Stats

Scan QR Code
To Watch Advert
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Online : 
NRSC
Facebook/Instgram/Youtube

Portfolio
6 NRSC

Client’s name :
National Road Safety Council

Category :
Advertising Campaign

Date Published :
01 September 2020

Description

Education and awareness measures, such as 
road safety campaigns coupled with targeted 
advertising and social media campaigns as well 
as community outreach programmes helps to in-
fluence the attitudes and behaviours of all road 
users. A road safety publicity campaign is part 
of a set of activities that aim to promote safe 
road use. Mass media advertising is often the 
most visible component of a campaign, however 
to be effective in changing behaviour, this must 
be combined with government and/or communi-
ty support, which must be visible when involving 
law enforcement. 

#Do The Right Thing & Save Lives Advertising Campaign
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Instagram Campaign Stats

Google AdWords Campaign Stats

Facebook Campaign Stats
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The campaign ran along a sweepstake competition that attracted the target audience to 
engage with the brand on various social media pages. The competition was linked to the 
video mini series and infomercials. The competition aimed at increasing engagement be-
tween the NRSC brand and its target audience on various social media platforms and also 
aimed at collecting email addresses of entrants that will make up a mailing list that can be 
used at later stages of campaign engagement with the target audience.

Winners will be announced on

MONDAYS WEEKLY

YOU COULD WIN
in three easy steps

3
FOLLOW THE LINK/ QR CODE TO ANSWER 

1 SIMPLE QUESTION

1
LIKE, FOLLOW AND TAG 5 FRIENDS IN 

THE COMMENT SECTION.

2
SHARE ANY OF OUR TIRE SAFETY AND

SEATBELT VIDEOS 

Terms and Conditions apply
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Optimistic Media Group
Instagram

Optimistic Media Group
Facebook

P : +264 81 705 5241
P : +264 85 293 8168

E : info@optimisticmediagroup.com

Optimistic Media Group
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T H A N K  Y O U

Thank you for  tak ing t ime to have a look at  some of 
our work.  We trust  i t  was a l l  suff ic ient  to let  you expe-
r ience our point  of  v iew into problem solv ing with the 

use of  creat ive design and pro ject  implementat ion. 

We hope that we can be of  he lp to solve any of  your 
problems and br ing much va lue to your brand through 

design and branding. 

The Journey of  l i fe
never ends. Creat iv i ty wi l l  a lways

be the one important th ing.
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