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Lisa Wheeler

For over two decades, I have

specialized in dangerously
different copywriting, journalism,
blogging, and social media
solutions in countless industries
for the always on, real-time world.
You name it, I've written it! I
create authentic and memorable
brand messages with real industry
impact that are irresistible to
getting great results. I love what I

do. I hope you will, too!

Incredible Pizza Makes Incredible Wishes Come True
Saturday, 26 May 2012 10:46

Springfield's Incredible Pizza Company and Wish | May are teaming up for a
new partnership by serving special birthday wishes to underprivileged children in
the local community. IPC, a family-oriented fun center, has an all-you-can-eat,
high quality food buffet, with themed dining areas, private party rooms for kid's
birthday parties, and a "fairgrounds” fun center. IPC is thrilled about this new
opportunity designed to make a difference on a deserving child's special day,
their birthday.

Wish | May is a non-profit organization in the Springfield area that provides
birthday celebrations to underprivileged children who would otherwise go without.
The organization helps local families in need by anonymously donating
everything from plates to cakes to toys, age/gender appropriate gifts and
goodies to parents/guardians, allowing them the opportunity to enjoy their child's
special day because every child's birthday deserves to be celebrated.

With many families not knowing where their next meal will come from or the
ability to provide the smallest birthday celebration for their child, Springfield's
Incredible Pizza accepted the wonderful opportunity to partner with the Wish |
May organization to host and honor underprivileged children and help families
make birthday wishes come true. Springfield's Incredible Pizza will provide the
Wish | May organization with 12 Incredible Birthday Parties, one per month for a
year, to local families in need. Wish | May partners with the Boys & Girls Club
and now Springfield's Incredible Pizza Company to provide birthday celebrations
for the children that they serve.

“At Springfield's Incredible Pizza Company we believe that helping those
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UCView’s Small Business-Friendly SignEdge  ..-..
Simplifies Starting, Running Digital Signage Nows

Faaturas

Northridge, CA, January 07, 2012 UCView's new SignEdge product reduces the technical challenges of

How 1o Knowledge
putting digital signage in a small business to plugging In a couple of cables and typing a short set of st

AUMbEs Inte 4 web browsar. Digital Signage Technology

Behind the Scenes

SignEdge Is a simple, highly affordable bundie of a small PC and digital EEE—— extends beyond the walls of our restaurants,” says Mark Eastin, Owner and
tignacs softey that enables any small business operstor to quickly Chief Operating Officer of Springfield's Incredible Pizza. Mark also feels that

and very sasily start communicating with customers and staff using Miscelanaous

“we've always operated on the premise that we succeed only with the support of
our community; it is then our responsibility to give back to that community

Casa 51

eye-catching, Impactful video displays. dies

“It takes nothing mane than typing one small sat of numbers info a browsar — MNew Products ) ) ) ) ;
@ven just using a smarphone of Pad - 1 get a digital signage network especially enhancing the guality of lives for our kids because they are our
activated Tor a small busingss,” says UCView CEOQ Guy Avilal, "Wea've fLItLI re. "
irmvesied haavily in the past two years 1o develop a solution for small . .
£ ety e st About Incredible Pizza Company

usinesses that is absolutely simple to set up, and then manage. But we also
ensured that the simplicity we designed in did not come at the expense of Headquartered in Springfield, MO., with nine locations nationwide and two in

April 2013

functionality.”

Mexico, America's Incredible Pizza Company includes an all-you-can-eat, high
quality food buffet, themed dining areas, private party rooms for kids birthday
parties, and a "fairgrounds" fun center loaded with hundreds of games, go karts,
bumper cars, laser tag, mini bowling and an XD Theater Ride for family
members of all ages. Store locations range in size from 27,000 square feet to
78,000 square feet. You can find more information at
IncrediblePizza.com/Springfield, or find us on Facebook at
Facebook.com/SpringfieldMOIPC.

Powarful Bundia March 2013
Thara are numanous simplified, starter solutions for digital signage on the market, Awital explains, but they tend to February 2013

have Emited capabiities, don’t SCaM up in Size efficiently and requing MOnthly fees 1o use January 2013

With SignEdge, end-users buy tha hardwarne-softwane bundle upfront, and face no further subscription Teas. Despite
an unprcdentad kow overall COS1, USEFS hdnd BOCRSS 10 @ Powerful, ful-featuned CONMENT CRBATtoN and MandgeMEnt
tooised that rivals the most sophisticated subscription and emarprise platiorms on the market

December 2012

P

Novambaer 201
Octobar 2012
SignEdge ncludes all the scheduling, distibution and managemant capabiliies of leading digital signage content

September 2012
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MARY TUCKER
EWF International Facilitater and Life Coach
Coach and awner, Cullivate Your Life, LLC
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Jim Allen

Director of Media Relations, CleanSkies. TV
Formerly; Special Reports Editor, Media
Relations Director, The Hill Newspaper

Meet Our Designers

ry Tucker |3 on EWF Internatienal facilitatar, life coach and owner of

L ur Life, LLC.

Jim Allen comes to CleanSkies. TV after a 30
year career in communications, journalism,
programming, sales, and marketing. Jimis a
Washington, D.C. insider with an impressive
resume including positions in all facets of the
media and communications fields.

Mary's life experience and her notural inhitive skills heve led ro her
coaching career. She hes a life-long interest in
trensformation and has been @ trusted friend and o lent 1o many. Her
natural leaderthip abilities have impacted the lives of others and have
" led them to seek the posibilities that are availoble fo them. Her love of
watching people grow hos inspired her fime and again to invest in the fronsformational process of
others. She holds @ deep commitment 1o inspire others 1o live thelr best ives. Mary's realization of
her gifts of communication, compasdon and leadership hos led her on o transformationol quest of
her ewn. She constanly sesks the next version of her highest salf.

n behavior and

Before joining CleanSkies. TV, Jim served as
Special Reports Editor and Media Relations
Director for The Hill newspaper — which covers
“the inner-workings of Congress, as well as the
nexus between politics and business.”

Mary is o graduate of the University of Oklahoma where she studied Lethers and the Humanities.
She begon her own transfermational journey in 1991 while working in the office of an Oklahoma
Ciry theraplst. Through writing epportunities ond experience goined during this time, she began
her career in joumnalium,

Call {#05) 951=1457 or e«mail one of our designers o

While there, he secured key earned-media placements for The Hill's stories,
reporters and/or editors on Hardball, Meet the Press, Inside Edition, The Colbert
Report, MSNBC, CNN, Fox News Channel, PBS, The Washington Post, and The
New York Times, He forged content sharing partnerships for The Hill with NBC 4
(WRC-TV Washington) and WAMU FM (NPR-Washington).

schiedu vour complimentary design appointment.

Mary worked In the field of journolism for 15 years serving o3 writer, editer, adverfising and
markefing consuliont; advertising director, marketing direcior, general monoger and publisher. Her
skill with communication and her understanding and interest in humon development alsed her in
assembling ond managing several highly successful teams for @ varety of Oklohoma news
publications.

He developed The Hill's special reports into an even more dynamic platform for
the political debate in Washington — featuring guest-column contributions from
notables such as President George W. Bush, presidential cabinet secretaries, the
Senate and House leadership and other influential lawmakers and policy makers.
Today Mary i3 a sudent of the Ford Institute at JFK University in Son Diege, Colif. She haos
completed the highly occlaimed Shadow Process and Esentiols | and Il progroms o3 well as
continsing education with the Institute through the Evolution Inte Mastery Course in 2007, She it a
member of the Intemational Conches Federation,

Since the 1990's and currently Jim is a contributor to NBC 4's Reporter's
Motebook program — a weekly roundtable discussion of DC, Maryland and
Virginia politics

Mary can be reached at 405.801.2021 [(office), 405.343.5024 [mobile) or vio emall af

marelDew linternational cem.

Jim started in radio as a reporter and Public Affairs Director. He was a sales
coordinator for the CBS network covering 5 owned and operated stations in the
Mid-Atlantic Region, and he has extensive experience as a media planner and
buyer with numerous accomplishments in obtaining key media placements.
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BRAND MATTERS MARKETING MATTERS
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or the past few months, Mathis awareness. The number of emails and

any marketing developments recently of Eco Comfort signage and displays to maximize

went into Lady Americana’s rebranding brand exposure, with a similar redesign in sight for Brothers has been increasing increased responses has produced favorable

campaign and the successful launch of its the other stores as well. In addition, Eco Comfort

brand exposure by branching out results over the recent months, 1T

Eco Comfort mattress line. will also have an independent webgite to help further

market the brand.

into additional media and communication modifications in recent email marketing

The Lady Americana rebranding campaign launched alternatives to reach larger audiences. campaigns, taking consumers directly to the

with a new logo and the tagline ‘Sleep Better, Live
Better'. The logo will soon debut in all store locations,
as well as on in“store signage and delivery trucks.

The new mattress line, Eco Comfort joins Lady

With the rebranding of the Lady Americana logo
and the debut of Eco Comfort, the Mathiz Brothers
hedding department continues to thrive.

Recently, Helius digital signage (displaying
all current Mathis Brothers and related
vendor commerciala) has been placed

throughout Oklahoma City and Ontario

website, have dramatically increased click-
through exposure to the modified website
and online sales. Shawn Watkins, Internet

Sales Manager said, “Our email campaigns

Americana’s legacy as a low-cost premium mattress.

as a means to share key up to-the-date are a great low cost marketing tool that have

The new mattress line relied heavily on innovative

rTlE_HIi}_L cd rTl[J}_I,igH!-_i \"'}1 'Il_:.l'] ir1r,'qrr])r_1|'u|.s.l.=l a new I(Igl) A I'H!

information with customers. This digital proven very effective at reinforeing our brand

tagling ‘Sleep Better In Your World', to ensure its

platform has proven wvery effective in and generating a great response”,

eco-friendly identity and premium bedding position

in the marketplace, attracting in-store shoppers. Bryce Leverich,

Video Director and Helius Manager said, Most recently, web banner ads have been

For the Eco Comfort line, Lady Americana has also

“With the new addition of our Helius server created and distributed monthly for many

partnered with the Sustainable Furnishing Couneil

(SFC), a green non-profit organization incorporating and monitors, [ believe we are really stepping print publications and TV stations with

the best practices for globally conscious products in

up our in-store marketing presence. Helius websites. This paperless alternative to print

today’s industry.

allows us to keep our guests and sales force ads has also been very effective in reaching

At the corporate location, the bedding department up-to-date with the current evervday low an online global community that is constantly

has been redesigned to include a significant amount

prices we offer”, on the go, The Marketing Department

has projects planned in increasing brand

Additionally, bhiweekly email marketing awareness which include wviral, search and

mailings have played a significant social marketing in the upcoming months.
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COIMFORT

sleep better in your world

communication role In increasing brand

SLEEF BETTER LIVE BETTER
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The secret of killer

Lisa Wheeler is a B2B marketing

B2B Marketing Blogs

¢ and leader of the social media

G team at Cognition Coaching &

S

By Lisa Wheeler
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Development.

She is responsible for creating
various content for all marketing
channels, including eBooks and
social media campaigns. Lisa is
also a prolific marketing blogger at
Cognition Coaching & Development
and has written for intouchcrm » . n

and Oxford Professional WI n n I ng WIth
Consulting among many others. .
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Western Leaf Electronics was founded in 2003 with a focus on combining r':\bout U5
customer needs and the intention of leading RS peers in electronscs.
manufacturing, not Ffollowing them. Businesses and enterprising Mission Mes
individuals who invest in and partner with us have the satisfaction of
being part of a forward thinking, innovative company that sets
technological development standards that outperforms its competition. 4
The Long-term vision of Western Leaf Electronics is to be at the forefront
in developing and manufacturing consumer electronics and to be the top e
innovator of electronics. Western Leaf has positioned itself as a i

successful company that shares the benefits of its efforts with its
customers, shareholders and the people within Western Leaf. it is all of
you that help Western Leaf mahe us who we are every day.
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EXPERIENCE

Owner/Copywriter
2011-present, WriteNowMedia

Copywriter/Social Media Manager
2008-2012 Mathis Brothers Furniture

Copywriter

Credentials... 2007-2008

Ackerman McQueen

EDUCATIONN

Graduate Work

2004, University of California Los Angeles

School of Theater, Film and Televivision

BA in American Literature
2004 University of California Los Angeles
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