PORTFOLIO 11.23

MULTIMEDIA CREATIVE



LEX HARTMAN

OVERVIEW 11.23

CREATIVE PRODUCER

PRODUCT, EXPERIENCE & BRAND STORY

TECHNOLOGY AND DESIGN SOLUTIONS

A FUTURE FORWARD PAST

LEX HARTMAN IS A MULTIDISCIPLINARY CREATIVE PRODUCER WITH
EXPERIENCEDELIVERINGPRODUCT, CONTENT, ANDTECHNICALSOLUTIONS
FOR DELL, NETFLIX, INTEL, GOOGLE, CHAPEAU STUDIOS, TIERNEY. SHE
EXCELS IN BRAND ALIGNMENT AND BALANCING PROJECT VARIABLES.
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LEX HARTMAN

PORTFOLIO

MIDTOWN
FLORIST

From assistant designer,
greening vases, to junior
designer in six months at
Starbright Floral Design
in Manhattan.

11.23

MARKETING
FOR FLORAL

Re-branded the
shop and structured
a social media
marketing plan with
the following results:



LEX HARTMAN

PORTFOLIO

CONCEPT
& PRODUCT

All-natural products
for sleep-hygiene
and meditation.

Product testing and
iterative learning.

11.23

PRODUCTION
& MARKETING

White-label the
product line and
collaborate with indie
IP creators to create
a curated sleep
experience.
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LEX HARTMAN

OVERVIEW

NFT PIPELINES

Innovating on sales models
withnew NF T development
pipelines and partnerships.

UNREAL ENGINE

WORLD BUILDING

Using Unreal Engine to
produce real-time content
for brands since 2019.

11.23

NIAGARA / BLUEPRINTS

GeneralUnrealEngineusersince
2018 with a deep knowledge of
interaction blueprints.



LEX HARTMAN

OVERVIEW

NOTCH FX

Real-timevideo effects forthe
bigproduction/concert effect
or rapid video rendering.
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LET’S START THE
CONVERSATION




