
30-30-40
Rule for Marketing
ON A BUDGET



Slow, Incremental Growth
Consistent Exposure
Reduced Marketing Stress

What to Expect:
 



Should be used for automating 
your online presence
Scheduler, Canva or editing 
app, AI software for Copy

The first 30%
 

30%



How to Factor:

Once you decide on your 
all-in budget for marketing, 
you'll use 30% of this to 
automate your online 
presence



30%

Boosted Social Posts
Micro-campaigns
Small Paid Features

Your next 30% is for Advertising
 



Boosted Posts

While boosted posts don't 
typically convert on a small
budget, it performs well for 
engagement on the post and 
brand awareness through 
impressions.



Micro Campaigns

These are small campaigns designed to 
perform for as little as $5 per day. Again, 
expect small, incremental growth.

This can be optimized to capture emails, new 
leads, engagement, and brand awareness.

These perform really well on a hyper-local 
level in your city or surrounding area for 
brick-and-mortars.

Expect national campaigns to cost more with 
less reach. Targeting is especially important 
to consider when utilizing micro campaigns.



Small Features

You can pay for featured posts, gain 
engagement through giveaway 
collaborations, blog articles, and story 
features for as little as $50 on some 
accounts.

The key is to focus on niche influencers 
with engagement rates above 4%, which can 
be checked using engagement checking 
software tools at an affordable cost.



40%
The last of your budget

40% of your total budget should go into 
a marketing savings fund to use on 
bigger projects. Save up for event 
sponsorships, larger print or digital 
campaigns, magazine features, podcast 
sponsorships, and more.



Find Our Your Ideal Path

Determine which large campaigns 
will work best for your niche or 
industry.

Determine the amount you need to 
save, You should expect to launch 
one large campaign quarterly to add 
onto your monthly micro campaigns.



30% of your budget will go to automating 
your socials. This includes apps like Canva, 
Loomly (scheduler), and Copy AI - 
anything that you plan to use for help 
automating your social media

30% should go to paid advertising 
campaigns. This can be micro-campaigns 
as little as $5 per day, or boosted posts & 
stories

40% should go toward a savings fund to 
purchase larger marketing campaigns such 
as magazine features, commercials, print 
opportunities, and event sponsorships

Overview to Remember



For Example:

If you have a $200 Monthly Budget....

$60 will go toward automation

$60 will go toward paid advertising

$80 will go in a savings fund



Placements in blogs (which give backlinks)
Collabs & features with others in your 
industry or niche for building relationships
Boosted posts for high engagement opps
Micro campaigns for small-scale lead captures

Focus On



Practice Consistency

Your budget and strategy should be 
enough to alleviate pressure from your 
taskings, but small enough to maintain over 
a long period of time

Plan for a 30, 60, 90 day analysis of your 
campaigns and growth to identify areas that 
need adjusting.

Bigger companies may update bids each 
day or multiple times per day with a 
dedicated marketing team - but small 
businesses need a strategy less demanding.



This is a simple budget plan for 
entrepreneurs and small business 
owners operating solo or with a 

bootstrapped budget. This is not the 
same strategy medium to large 

companies use, as they can afford to 
market from revenue and investments.

REMEMBER



That being said,
Your small business marketing budget will 
change and grow over time to 
accommodate new needs.

Alleviate Financial Pressure to 
keep up with larger competitors. 
Marketing can be expensive, this 
budget prevents over spend 
while you grow.
Allow consistency for small, 
incremental growth

This proposed budget is designed for 
TWO reasons:



Drive Traffic
Generate Leads
Increase Brand Awareness

Marketing strategies for small 
businesses are used for THREE reasons.



Reduce the Overwhelm

By simplifying your marketing strategy 
so that you can focus on the business, 
and nurturing new customers.

As your business grows, so will your 
marketing and nurture systems.



Did I miss anything?
 

What would you suggest for small 
business entrepreneurs feeling 
overwhelmed by "marketing"?

WHAT DO 
YOU 
THINK?



Follow for more insight on 
marketing strategies for small 
businesses, entrepreneurs, and 

freelance professionals.

LIKE WHAT 
YOU SEE?



Locale Marketing


