




 

 

 

•Gen X has been nicknamed the “sandwich generation” because many 
members of this age group are financially supporting both their aging 
parents as well as children of their own. 

•The second biggest spenders are Millennials with an average annual 
expenditure of $69,061. Just like Gen X, this generation’s top three 
spending categories are housing, healthcare, and personal insur-
ance. 

•On the opposite end of the spectrum, members of Generation Z are the 
lowest spenders with an average of $41,636. per year. Their spending 
habits are expected to ramp up, especially considering that in 2022 the 
oldest Gen Zers are just 25 and still early in their careers. 

https://www.pewresearch.org/fact-tank/2022/04/08/more-than-half-of-americans-in-their-40s-are-sandwiched-between-an-aging-parent-and-their-own-children/
https://www.visualcapitalist.com/gpi/millennials/
https://www.visualcapitalist.com/gpi/gen-z/




• The debt-to-income (DTI) ratio measures the amount of income 
a person or organization generates in order to service a debt. 

 
• A DTI of 43% is typically the highest ratio a borrower can have 

and still get qualified for a mortgage, but lenders generally seek 
ratios of no more than 36%. 

 
• A low DTI ratio indicates sufficient income relative to debt servic-

ing, and it makes a borrower more attractive. 
• Debt lenders look at : mortgage, rent, car loan, credit cards, etc. 

 
• Your credit rating plays a major role in your ability to get a mort-

gage, make major purchases, or rent an apartment. 
 
• If you have a poor credit rating, lenders may not shun you; in-

stead, they’ll lend you money at a higher rate than that paid by 
someone with a better credit rating. 

 
• Five major factors impact your credit rating: credit payment per-

formance, credit utilization, credit history length, credit mix, and 
inquiries. 

 
•  There are key strategies to improve and maintain your credit 

rating, such as making payments on time, not overextending 
yourself, and limiting your credit applications. 


