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would happen to the so-called old ones. Instances of print media’s

response to television’s popularity, cinema owner’s reaction to the spread

of cablenet and traditional media’s elimination fears due to Internet proliferation,
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prefer. Having multiple ways for customers to interact enables companies to
lower cost, gain efficiency and provide better service. However, these benefits will
be realised by the company only if having multiple contact channels matches with
its business model. It requires an understanding of customer requirements and
knowledge of how technically savvy they are today.

Future may see banks getting into mass access banking while maintaining the
N % customisation drive. One of the breakthroughs for remote banking in this
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get more out of their available resources. Multiple customer contact channels will
continue as long as the needs of the customer are varied and wide ranging and

NTELLIGENT BANKER Vol 1, No, 7, November 2000, ™3y evolve in newer dimensions to offer betrer services to the demanding
. MAHENG 070781 31/2000-TC.
ke m No part 6i'tfis may.be reproduced in any
by R m"&%qm Piledend . willing to empathise with customer sensitivities.
2 i) Pyt L, 15727 Stepitiad i Est
s Road, Ancher (E), | MIMBAI™ 400 059} ToF 91

customer. But the success of it all depends on the extent to which the barnks are
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