
Publicity Case Study · A Shudder Original

Dark 
Match
How a wrestling-horror release became a 

mainstream conversation

Campaign: October 2024 – February 2025 

Premiered on Shudder January 31, 2025



The Brief

One genre film, three 
audiences to win
A greedy indie wrestling promoter takes a too-good-to-be-

true offer for his grapplers to perform at a private show, 

only to find the audience wants far more than a 

performance. The job: reach horror fans, wrestling fans and 

the mainstream at once.

Director

Lowell Dean

Starring

Chris Jericho, 

Ayisha Issa, 

Steven Ogg

Release

Shudder, Jan 

31, 2025
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The Result

≈260M
media impressions

UVM-based reach, January 2025 reporting period (standard PR reporting)

109
individual press hits

27
verified reviews, 8 from Rotten 

Tomatoes–certified critics

604K
viewers for the trailer on AEW 

Dynamite (TBS)
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The Strategy

A 360° rollout across three verticals

Horror

FANGORIA, Bloody Disgusting, 

Dread Central, Rue Morgue

Wrestling

AEW Dynamite, Sports 

Illustrated, Fightful, 411Mania, 

WrestleZone

Mainstream

USA TODAY, The Guardian, New 

York Post, Mashable, TV Insider

Exclusive trailer & 

clip drops

Broadcast integration National dailies & wires Talent interviews 

& podcasts
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Headline Win · Broadcast

The trailer went 
primetime on TBS

604K
viewers saw the trailer play and on-air mention 

during AEW Dynamite on January 29, 2025, two 

days before the Shudder premiere.
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Exclusive Assets

Every asset drop was an exclusive

World-premiere trailer

30M
ScreenRant debuted the trailer to 30M 

unique monthly visitors, backed by a social 

push across Instagram and X.

Exclusive clips

3 → 10
Dread Central, Bloody Disgusting and 

Sports Illustrated's The Takedown 

premiered clips, picked up by seven more 

horror and wrestling sites.
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National Press

In print across the national dailies

The Guardian (US) · Jan 28

USA TODAY Network · Jan 31

Also ran in

New York Post · The Bergen Record · 

The Columbus Dispatch · amNewYork · 

USA TODAY
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Talent & Podcasts

The cast carried 
the story
Chris Jericho, Ayisha Issa, Steven Ogg and 

Lowell Dean in TV Insider, Mashable, 

ComingSoon, Flickering Myth, Fightful, 

amNewYork and more.

Feature episode · Talk Is Jericho

“The Best Satanic Cult Wrestling 

Action Movie Ever”

Dark Match · Publicity Case Study Lee Meltzer Consulting · 08



Reach by Channel

Mainstream outlets drove the most reach

National / Mainstream 130M

Entertainment / 

Pop Culture
110M

Sports / Wrestling 70M

Horror & Genre Trades 15M

Social Amplification 10M

Broadcast: 604K viewers (AEW 

Dynamite, TBS)

Podcasts / Radio: 

~250K streams

Online figures are estimated unique monthly visitors; 

social is impressions.
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Critical Reception

27 reviews, a majority positive

27
verified reviews

56%
positive

8
Rotten Tomatoes–certified critics

Positive notices from

FANGORIA Punch Drunk Critics FandomWire San Jose Mercury News
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The Takeaway

A niche genre release, turned into a 
mainstream conversation.

Exclusive assets

Every drop gave an outlet a reason to 

lead with the film.

Broadcast integration

Primetime TBS exposure, straight to the 

wrestling base.

Multi-vertical press

Horror, wrestling and national media at 

the same time.
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