





























THE TAKEAWAY

A niche genre release, turned into a
mainstream conversation.

EXCLUSIVE ASSETS BROADCAST INTEGRATION MULTI-VERTICAL PRESS
Every drop gave an outlet a reason to Primetime TBS exposure, straight to the Horror, wrestling and national media at
lead with the film. wrestling base. the same time.
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	Dark Match
	One genre film, three audiences to win
	A 360° rollout across three verticals
	The trailer went primetime on TBS
	Every asset drop was an exclusive
	In print across the national dailies
	The cast carried the story
	Mainstream outlets drove the most reach
	27 reviews, a majority positive
	A niche genre release, turned into a mainstream conversation.

