
2025 YEAR IN REVIEW
Shaping Stories. Building Culture. 

Driving Impact.



Overview 
2025
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Lee Meltzer Consulting (LMC) is a boutique 
publicity, marketing, and representation firm 
blending studio-level strategy with independent 
sensibility. Founder-led and relationship-driven, 
LMC crafts integrated campaigns for films, talent, 
podcasts, athletes, and brands—bridging 
entertainment and culture through strategic 
publicity, awards positioning, and high-impact 
brand partnerships that build lasting visibility and 
influence.
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LMC executed 60+individual 
campaigns spanning festivals, 
theatrical releases, press 
announcements, talent 
representation, and cross-industry 
partnerships — reinforcing its 
reputation as a trusted, high-impact 
consultancy shaping culture and 
innovation.

OVERVIEW 
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THE LMC EXPERIENCE 
Attribute LMC Approach

Structure Founder-led, selective client list, full visibility

Focus 360°: Publicity + Marketing + Producer’s Rep + Partnerships

Approach Proactive, data-informed, festival-to-awards pipeline

Client Experience Direct founder access, creative strategy included

Agility Rapid turnaround, custom creative integration

Innovation Sports x Film, Brand x Storytelling, AI x Cinema initiatives



Highlights
Q1
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🎬 FILM CAMPAIGNS
● DARK MATCH – Shudder
● DOUBLE EXPOSURE – Freestyle Digital Media
● WILD HOPE: MISSION IMPOSSIBLE – HHMI 

Tangled Bank Studios
● TURTLE WALKER – HHMI Tangled Bank Studios
● PALINDROMES – Visit Films

🏆 FILM FESTIVALS 
● LOCKJAW – Slamdance
● $POSITIONS – SXSW
● THE BUTTHOLE SURFERS: THE WHOLE TRUTH 

& NOTHING BUTT – SXSW
● CAPER – SXSW
● SPREADSHEET CHAMPIONS – SXSW
● PUSH – Cinequest
● ANNAPOLIS FILM FESTIVAL - Advisory Board
● SXSW - Advisory Board and Film Mentor
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Q1 PROJECTS & PARTNERSHIPS HIGHLIGHTS

📰 PRESS RELEASES 
● SABAN FILMS – Promotions
● UNTITLED ROSS ULBRICHT DOC 

PRESS RELEASE
● SEND A SCARE PRESS RELEASE – 

Kinogo Pictures

🤝 BRAND PARTNERSHIPS
● TNA WRESTLING SACRIFICE PPV

⭐ TALENT REPRESENTATION
● BILL BERLONI



Q1 SUCCESS SNAPSHOT

● Generated 25+ press hits across top outlets including 
IndieWire, Screen Anarchy, Nightmare on Film Street, 
Film Froth, FandomWire, and MovieWeb.

● Earned majority-positive reviews from RT-verified critics, 
boosting credibility and visibility.

● Campaign momentum led to Dark Star Pictures 
acquiring the film for early 2026 release.

● 109 total press hits generating over 260M media 
impressions across major outlets including USA TODAY, 
The Guardian, TV Insider, ScreenRant, FANGORIA, and 
Sports Illustrated.

● Broadcast spotlight: AEW Dynamite (TBS) trailer play 
reaching ~604K live viewers.

● Critical momentum: secured 27 verified reviews 

● National features in CT Public Radio, WBUR, and Screen 
Rant highlighting Berloni’s rescue work and the world 
premiere of The Friend

● Cross-platform visibility via The Farmer’s Dog, TV 
Insider, and Playbill, reinforcing Berloni as Hollywood 
and Broadway’s top animal trainer.

● Cultural coverage across CT Insider, Broadway World, 
Animal Fair, and The Theatre Podcast, spotlighting his 
work from Only Murders in the Building to Left on 
Tenth & Gypsy.

DARK MATCH $POSITIONS | SXSW

BILL BERLONI 
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Highlights
Q2
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🎬 FILM CAMPAIGNS 
● DADDY – Anchor Bay
● DARKEST MIRIAM – Game Theory Films
● THE RUSE – Mena Films & Seismic Films 
● RESTLESS – Quiver Distribution
● animal. – H20 Studios

🏆 FILM FESTIVALS & EVENTS
● EBERTFEST - Overall Representation
● HCA ASTRA TV AWARDS – Overall 

Representation
● SERIESFEST - Client Activities 

🤝 PRODUCTION COMPANIES
● 2521 ENTERTAINMENT
● AZUKI
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Q2 PROJECTS & PARTNERSHIPS HIGHLIGHTS

📰 PRESS RELEASES 
● THE MAN WHO CHANGED THE 

WORLD – Ranch Productions
● SABAN FILMS - ANNOUNCEMENTS

○ KING IVORY 
○ STRANGE HARVEST
○ TRAUMATIKA 
○ THE UNHOLY TRINITY 

⭐ TALENT REPRESENTATION 
● CHELSEA GREEN - WWE Superstar
● MAURY POVICH
● ZELINA VEGA - WWE Superstar

🎤PODCAST 
● ON PAR WITH MAURY POVICH 

Q1 Highlights



Q2 SUCCESS SNAPSHOT

● Reached the #1 Documentary spot on Apple TV for 
rentals and purchases, showcasing strong audience 
demand.

● Partnered with a theatrical booker and Blue Harbor 
Entertainment to deliver a five-city limited theatrical 
release and secure digital distribution on Apple TV and 
major transactional platforms

● Connected the team with a red carpet producer to 
oversee the Los Angeles premiere and afterparty.

● Facilitated a collaboration with an influencer (900K+ 
following) to host the red carpet, driving social 
amplification and visibility.

● Positioned animal. as a breakout independent 
documentary in the health and lifestyle space.

● Secured media and red carpet coverage across outlets 
like Variety, Austin Chronicle, and Generation Iron, with 
photo features on BEIMAGES and SHUTTERSTOCK

● National Media Impact: Launched On Par with Maury 
Povich with widespread coverage across top outlets 
including PEOPLE, VARIETY, EW, FORBES, WSJ, 
PARADE, OK! MAGAZINE, DAILY MAIL, E! ONLINE, and 
US WEEKLY.

● Cross-Platform Reach: Expanded visibility across 
broadcast, digital, and podcast platforms including 
TODAY Show, KTLA Morning News, NBC NY Live, and 
SiriusXM, supported by major sports and pop culture 
features ( The Dan Le Batard Show, Talk is Jericho, The 
Sporting News ).

● Cultural Resonance: Drove high engagement and 
nostalgia appeal, reinforcing Maury’s legacy while 
introducing On Par as a fresh, buzzy extension of his 
brand.

● Quantifiable Impact: Over 60+ individual press hits with 
a combined audience reach exceeding 1.2 billion UVMs, 
delivering one of Maury’s most visible launches in recent 
years.

ON PAR WITH MAURY POVICH animal. 
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Highlights
Q3
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🎬 FILM CAMPAIGNS 
● THE BALCONETTES – The Forge 
● JAMES CAN EAT – Generation Iron 

🏆 FILM FESTIVALS
● CONCESSIONS – Edinburgh IFF,  Calgary, IFF, 

Woodstock FF
● THE YETI – TIFF Buyers Market
● CAROLINA CAROLINE – TIFF, Repped Director 

🤝 PRODUCTION COMPANIES
● 2521 ENTERTAINMENT
● AZUKI
● BENACUS ENTERTAINMENT / RNF 

PRODUCTIONS
● GOOGLE
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Q3 PROJECTS & PARTNERSHIPS HIGHLIGHTS

📰 PRESS RELEASES 
● ANIME.COM
● MAGIC - Partnership Announcement
● PATIENT - Casting Announcement

⭐ TALENT REPRESENTATION 
● JULIE COHN - Producer
● ADAM CARTER REHMEIER - Director
● DAVID CHARBONIER & JUSTIN 

POWELL - Directors/Writers 

http://anime.com


Q3 SUCCESS SNAPSHOT

● Wide Critical Reach: Coverage across top outlets 
including The Guardian, Screen International, The 
Herald, Filmhounds, and Eye for Film.

● Festival Credibility: Included multiple Rotten 
Tomatoes-verified critics and recognition from 
respected UK and international press.

● Global Online Exposure: Variety, Deadline, People, TMZ, 
and The Hollywood Reporter led online pickup with 
exclusive clip premieres and program highlights.

● Measured Impact: 40+ total press hits and 900M+ UVM 
reach, driving strong visibility throughout the film’s 
festival window.

● National Media Impact: 50+ million impressions across 
digital, broadcast, and print platforms.

● 5 Rotten Tomatoes–certified reviews ensuring critical 
credibility.

● National TV, podcast, and digital placements featuring 
James Webb including KTLA, Barstool, Yahoo!, Barstool 
Sports, iHeartRadio, Sports Illustrated and Muscle & 
Fitness.

● Positioned James Can Eat as a mainstream, crossover 
documentary—turning a niche story into a national 
conversation and driving major visibility for Generation 
Iron and James Webb across media.

JAMES CAN EAT CONCESSIONS
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Highlights
Q4
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🎬 FILM CAMPAIGNS 
● AFTERSHOCK: THE NICOLE P. BELL STORY –  

Faith Media Distribution
● BOB TREVINO LIKES IT AWARDS CAMPAIGN –  

Roadside Attractions 
● DAVID – 2521 Entertainment & Angel Studios 
● MICHELLE WOLF: THE WELL –  Netflix
● STARBRIGHT – Ruby Max Entertainment
● THE RUN – Benacus Entertainment & RNF 

Productions 
● YOUR HOST – Benacus Entertainment & RNF 

Productions  

🏆 FILM FESTIVALS
● SAN QUENTIN FILM FESTIVAL – Advisory Board
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Q4 PROJECTS & PARTNERSHIPS HIGHLIGHTS

⭐ TALENT REPRESENTATION 
● TRACIE LAYMON - Director & Writer

🤝 PRODUCTION COMPANIES
● 2521 ENTERTAINMENT
● BENACUS ENTERTAINMENT / RNF 

PRODUCTIONS

🤝 BRAND PARTNERSHIPS
● WWE 

a. CROWN JEWEL PLE x YOUR HOST 
b. NXT HALLOWEEN HAVOC PLE x 

YOUR HOST and THE RUN 

Q1 Highlights



Q4 SUCCESS SNAPSHOT

● Engaged just 13 days before launch, LMC was tasked with 
building awareness and critical attention for MICHELLE 
WOLF: THE WELL on Netflix.

● Developed and executed a rapid, high-impact media 
strategy targeting top comedy, entertainment, and 
streaming outlets, driving launch-week visibility through 
sharp positioning and coordinated editorial outreach, 
interviews, and reviews.

● Reviews from Decider (“Stream It”) and Ready Steady Cut 
spotlighted Michelle Wolf’s sharp comedic return.

● Radio and podcast appearances on Crooked Media’s 
“Keep It”, The Commercial Podcast and Sirius XM, 
extending reach into influential pop-culture audiences.

● The campaign generated a combined audience reach of 
over 75 million with an estimated 180+ million total 
UMVs, spanning top outlets including Variety, 
Entertainment Weekly, New York Post, TheWrap, TV 
Insider, TV Line, ComicBook.com, PC Mag, and Tom’s 
Guide.

MICHELLE WOLF: THE WELL BOB TREVINO LIKES IT - 
AWARDS & EOY COVERAGE
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● Awards Recognition & Wins: Earned 2 HCA nominations 
(Best First Feature, Best Independent) and received the 
Independent Spotlight Award, alongside 6 Indiana Film 
Journalists Association nominations, including Best 
Film, Best Original Screenplay, multiple acting categories, 
and Breakout of the Year.

● National Broadcast Visibility: High-profile TV exposure 
with John and Tracie appearing live on Good Day New 
York, John featured on MSNBC’s The Beat with Ari 
Melber, and a solo appearance on Sherri, driving 
mainstream awareness.

● Awards-Season & End of Year Media Saturation: 
Extensive online coverage and inclusions across top 
industry and consumer outlets including The New York 
Times, Los Angeles Times, Variety, Deadline, Gold Derby, 
Awards Daily, Next Best Picture, Business Insider, 
Collider, EW, People, RogerEbert.com, and 
more—cementing the film as a consistent story 
awards-season presence.

● Sustained Campaign Momentum: Following a March 
theatrical release and availability on Hulu, the campaign 
successfully reignited awareness, securing major national 
broadcast appearances, high-impact trade and 
awards-season placements, and inclusion across multiple 
end-of-year lists.



Q4 SUCCESS SNAPSHOT (Cont.) 

● YOUR HOST premiered a custom 30-second trailer during 
WWE Crown Jewel on October 11, 2025 broadcast live on 
ESPN+ (U.S.) and Netflix (internationally), reaching 
millions worldwide.

● Introduced on-air by WWE’s Michael Cole leading 
directly into the trailer premiere between headline 
matches — Roman Reigns vs. Bronson Reed and 
Stephanie Vaquer vs. Tiffany Stratton.

● Spot ran in theatres as part of the Crown Jewel PLE in 
major U.S. chains (AMC, Regal, Marcus Theatres and 
more).

● Supported by a :15 pre-roll trailer across WWE’s official 
YouTube channel (111 M subscribers).

GLOBAL BROADCAST ACTIVATION: 
WWE CROWN JEWEL x YOUR HOST
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● Following Crown Jewel, a second WWE activation took place 
during NXT Halloween Havoc on Saturday, October 25, airing on 
Peacock (U.S.) and Netflix (international).

● Ring-canvas branding for YOUR HOST and THE RUN featured 
prominently throughout the live broadcast

● Clips from matches showcasing the YOUR HOST and THE RUN  
ring canvas were posted across WWE and WWE NXT’s official X, 
TikTok, and Instagram channels, collectively reaching 91.5 
million followers per post

● Extended Halloween-week visibility reinforced the film’s 
presence across WWE’s global fanbase and sustained awareness 
during peak seasonal engagement

GLOBAL BROADCAST ACTIVATION: WWE 
NXT HALLOWEEN HAVOC x YOUR HOST 
and THE RUN



WHAT CLIENTS ARE SAYING… 18

“Lee Meltzer is the Jerry Maguire of publicists. He wholeheartedly believes in what he does and who he does it for all while deeply 
understanding the arduous journey of an artist  and all the challenges navigating the business and creative sides of the entertainment 

industry. This business is about relationships and any artist or creative can feel safe knowing their reputation and career are in good hands 
being represented by Lee all while building something… together.” 

- Tracie Laymon, Director and Writer of BOB TREVINO LIKES IT

 “Lee Meltzer is a powerhouse PR guy, one of the best in the business. And one of the nicest. He handles talent better than anyone I know, 
with a remarkable grace hardly ever seen in this industry. I have known him for over 10 years – he does the PR for Ebertfest, which I direct – 

and I value his counsel and creative suggestions. He is fearless, tireless and works around the clock. He understands film festivals, 
producing, film sales, production PR. If Lee’s on your team, you know your back and reputation are covered by one of the best”

-  Nate Kohn, Festival Director of Roger Ebert's Film Festival / EBERTFEST 

  "I’ve worked exclusively with Lee for almost 2 
decades now. He always delivers what he promises, 

and genuinely cares about my story and success. 
Once you hire Lee, you’ve already won.

"
- Stevan Mena, Director and Writer of THE RUSE 

 

"Lee Meltzer was instrumental in the launch of On Par with Maury Povich. His 
strategic PR approach, deep media relationships, and ability to generate 

meaningful press coverage created real momentum and buzz around the show 
from day one. Lee knows how to position talent and projects in a way that cuts 

through and truly lands."

- Holly Jaye Mirabella, Producer of “On Par with Maury Povich”

“Lee generously shared his expertise with the fledgling San Quentin Film Festival as we prepared for our inaugural event in 2024. He was an 
invaluable partner for me, bringing both boundless enthusiasm and great creativity to the table, and leveraging his own media relationships to 

help raise our visibility and expand our reach. He repeated those efforts in our second year and was so essential to our success that we are 
bringing him on board as Publicity Director for the 3rd Annual SQFF!” 

- Katherine Moore, Producer of San Quentin Film Festival 



19

As Lee Meltzer Consulting enters its next phase of growth, 2026 will build on the momentum of award-winning 
campaigns, expanded partnerships, and an evolving 360° service model that continues to define LMC as a go-to 
agency for film, entertainment, and brand storytelling.

● Major Campaign Launches: High-profile film, docuseries, and talent-driven projects debuting across leading 
festivals and platforms.

● Expanded Partnerships: Continued collaborations with top players in entertainment, tech, and sports, 
introducing innovative cross-sector activations.

● Global Presence: Strengthened international footprint through increased participation and representation at 
festivals across Europe, Asia, Canada, and Latin America.

● Next-Level Growth: Advancement of LMC’s 360° model with new team members, service tiers, and data-driven 
storytelling that delivers measurable impact.

LOOKING AHEAD TO 2026 & 
BEYOND



THANK YOU FOR A 
GREAT YEAR!

For Inquiries: 
Lee@LeeMeltzerConsulting.com


