
PUBLICITY CAMPAIGN FOR MICHELLE WOLF’S NEW COMEDY 
SPECIAL “MICHELLE WOLF: THE WELL” ON NETFLIX

OVERVIEW
Lee Meltzer Consulting (LMC) was engaged by Michelle Wolf’s team just 13 days before the debut of 
MICHELLE WOLF: THE WELL, a stand-up comedy special streaming on Netflix.
With less than two weeks to launch, LMC was tasked with building awareness, securing coverage, and 
driving critical attention for the special’s release across print, digital, and podcast outlets.

CAMPAIGN DEVELOPMENT
Faced with an accelerated timeline, LMC executed a focused and high-impact media strategy built 
around:

● Rapid Media Outreach: Prioritized entertainment, comedy, and streaming outlets with strong 
editorial turnaround and cultural reach.

● Strategic Positioning: Framed The Well as both a bold comedic return and a sharp, 
self-reflective take on womanhood, identity, and modern life.

● Editorial Amplification: Leveraged trusted media relationships to secure interviews, listings, 
and reviews timed to maximize launch-week visibility.



PUBLICITY CAMPAIGN FOR MICHELLE WOLF’S NEW COMEDY 
SPECIAL “MICHELLE WOLF: THE WELL” ON NETFLIX (Cont.)

RESULTS SUMMARY 
● In just 13 days, LMC secured 20+ press placements across national, regional, and digital 

outlets, ensuring visibility in nearly every major “What to Watch” guide during the special’s 
Netflix launch week.

● Reviews from Decider (“Stream It”) and Ready Steady Cut spotlighted Michelle Wolf’s sharp 
comedic return.

● Radio and podcast appearances on Crooked Media’s “Keep It”, The Commercial Break Podcast 
and Sirius XM, extending reach into influential pop-culture audiences.

● The campaign generated a combined audience reach of over 75 million with an estimated 
180+ million total UMVs, spanning top outlets including Variety, Entertainment Weekly, New 
York Post, TheWrap, TV Insider, TV Line, ComicBook.com, PC Mag, and Tom’s Guide.

TAKEAWAY
LMC delivered broad and impactful exposure within a compressed campaign window, driving 
measurable visibility across national, regional, and online platforms. Coverage spanned top streaming 
guides, entertainment features, and comedy-focused publications, ensuring MICHELLE WOLF: THE 
WELL remained part of the cultural conversation throughout launch week. The campaign reinforced 
LMC’s proven ability to execute high-impact publicity under tight timelines, leveraging editorial strategy 
and strong media relationships to deliver tangible, high-value results.


