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4. Nurture Your List

2. Create Your Utterly Compelling, Differentiating, Messages.
Kkeep in touch

Weak, bland, forgettable messaging is responsible for the failure of a lot of marketing —
so we make sure none of those traps are fallen into here. Three parts to this:
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3. Drive the Traffic (Media)

Together we'll compile all the possible marketing pillars to
get your messages to your market, systematically.

This is where you
with allyour prospgcts by
following up in the right -
frequency and with the ng

hat build confidence,

messages ‘
trust and propensuy to buy.

- Your Core Messages:
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spend some of their hard-earned cash with you? Content) that attract your ideal prospects and

- Your Bait/Content Messages:

Using all the numbers and insights we'll help you objectively
assess which pillars are right for your business, and then
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Getting this part of the system » property. What do you stand for and against? - Your ‘Don Corleone’ Offer Messages:
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rhythmic acquisition.

in terms of the ideal customers that you want to attract

Once a marketing pillar is in place and stabilised, a new pillar and move towards.

can be introduced so there is ongoing development of
marketing pillars...

The tone and language of your marketing message?  We'll help you create offer/s that
they can't refuse...

We'll also help you niche and sub-niche where appropriate.
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