
GET FOUND BY AI

WHAT YOUR

SMALL BUSINESS 
NEEDS TO KNOW





How much is AI being used?

94% of B2B buyers use AI during 
purchasing process (Forresters)

51% start inside AI chats



How is AI being used?

•Product or vendor comparisons

•Technical specs / safety sheets

•Material selection

•Case studies with similar 
products / materials



WHERE 

DOES AI 

GET THIS?



HOW DOES 

AI WORK?
(The Basics)



Finish my 
Sentence



Kinda Like This,

But More…



But it can guess WRONG

•Incomplete or inaccurate information

•Obscure topic 

•Guess sounds convincing 

•Error snowball





How often does AI update?

•Knowledge 
Cut-Offs

•Major Updates

•Personalization



WHERE DOES MY 
COMPANY FIT?



AI uses websites for…

•Fast, easy answers 

•Text that fits the topic

•Links to give additional info

•Reinforces answer 



HOW TO START 
SHOWING UP

Mentions and Recommendations





Before starting…

•Very little happens fast

•Consistency is key

•Details matter

•No shortcuts



How AI finds you…

•Website technical needs

•What kind of content?

•Just how much content?

•Where to put content?



Website Tips

•“Crawlable” – robots.txt and llms.txt

•Indexed by Google and Bing

•Optimize site for load times



Website Tips – Pro Level

•PDF content as pages

•Bottom Line Up Front (BLUF)
content framework

•Using structured data



What is Structured Data?



What kind of content?

•FAQs

•Technical spec sheets 

•Equipment / product lists

•White papers

•Case studies



How much? How often?

•Consistency is key

•Plan and research topic selection

•Weekly vs. monthly 
vs. quarterly



Where to put content?

•Website

•Social media

•PR

•YouTube





WHAT YOU CAN 
DO TO SHOW UP
Putting AI to work for your business



Are you showing up?



SCAN FOR

TRACKING  
AI WEBSITE
TRAFFIC



AI Monitoring Tools



AI Visibility Audit

•Are you showing up in searches?

•What about your competition?

•Is your website AI-ready?

•What should you do next?



What is good content?

•Talking with sales team for FAQs

•Surveying customers about 
challenges you solve

•Outline for written and 
video content ideas



But old school 

is cool again



What is old school?

•Use PR for awareness

•Leveraging trade publications

•Building high-authority links
(trade associations, hint)



What is old school?

•Use PR for awareness

•Leveraging trade publications

•Building high-authority links
(trade associations, hint)



SIGNALFIRE
WILL HELP



SCAN TO ORDER

AI 
VISIBILITY
AUDIT



THANK YOU

signalfire.us

matthew@signalfire.us

Ph: 262.7254500
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